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There's Sizzle In Summer Soundtracks 

R&B, Alternative, Elvis Tunes Get Treatment 



This story was prepared by Craig 
Rosen in Los Angeles and Jim 
Bessman and Janine McAdams in 
New York. 

LOS ANGELES— Three new star- 
studded soundtrack albums offer the 
potential of a. hit as large as that of 
the "Wayne's World" soundtrack: 
"Singles" and "Honeymoon In Ve- 
gas" on the Epic Soundtrax imprint 
and "Boomerang" on the Arista-dis- 
tributed I^Face Records. 

While all of these albums are being 
released in the same time frame, they 



should not compete much with one 
another, since each targets a differ- 
ent demographic. 

"Boomerang," which was released 
July 1, the same day as the Para- 
mount film, includes tracks from a di- 
verse array of R&B and rap acts, in- 
cluding Babyface, P.M. Dawn, and 
Boyz II Men. It will probably attract 
strong interest from R&B fans, who 



are also lining up to buy the new Per- 
spective/ A&M soundtrack from "Mo' 
Money" (Billboard, May 23). 

"Honeymoon In Vegas," set for an 
Aug. 11 release, features a variet>' of 
rock and country stars, including 
John Mellencamp, Billy Joel. Travis 
Tritt. and Trisha Yearwood, inter- 
preting Elvis Presley classics. At- 
(Continued on page 72) 




Sell-Tlirough Milestone Nears 
As Studios Ready Hit Parade 



■ BY SETH GOLDSTEIN 

NEW YORK-The second half of 
1992 will be a sell-through watershed 
for Eiollywood's home video suppli- 
ers. As many as 10 box-office heavy- 
weights are being tapped for release 
at sell-through prices from July 



Yugoslav Civil War Halts 
Growth Of Local Music Biz 



BELGIiADE — The musicians of 
what used to E)e Yugoslavia know 
all about combat rock, and it's more 
than a Clash record. 

Since the out- 
break of this coun- 
try's civil war in 
June 1991, every- 
thing that was an in- 
tegral, routine part 
of the music scene 
has l)ecome unfeasi- 
ble. That scene en- 
compassed 25 years of continuous 
rock production, yielding a wide 
range of genres and recordings. 
The most popular bands — Fish 



Chowder and Bajaga & the In- 
structors from Belgrade, for ex- 
ample, and White Button and Blue 
Orchestra from Sa- 
rajevo — regularly 
did two-month tours 
of Yugoslavia cov- 
ering around 60 
towns, and some of 
their albums sold as 
many as 500.000 
copies. On the eve of 
the war. private rec- 
ord labels were gaining ground, 
working with unknown but prom- 
ising bands. 

(Continued on page 6?) 



through November — a record num- 
ber for the industry. 

Seven have been announced: "The 
Great Mouse Detective," "The Res- 
cuers," and "Beauty And The Beast" 
from Disney; "Hook" from Columbia 
TriStar; "Wayne's World" from I^ra- 
mount; "FernGully: The Last Rain 
Forest" from FoxVideo; and "Rock- 
A-Doodle" from HBO Video. Three 
more are considered imminent: "Bee- 
thoven" from MCA/Universal and 
(Continued on page 77) 

Bush, New LAPD Chief, 
NRA Assail Body Count; 
Cops To Sell TW Stock 

This story was prepared by Chris 
Morris in Los Angeles. Greg Reib- 
man in Boston, and Bill Holland 
in Washington, D.C. 

LOS ANGELES— The denunciation 
of Body Count's heavy metal song 
"Cop Killer" snowballed further last 
week, as President George Bush con- 
demned the song during a speech in 
New York, new Los Angeles police 
chief Willie Williams attacked it be- 
fore reporters, and the National Rifle 
(Continued on page 71) 



Rock 40 Fonnat 
Reappears With 
New Approach 

■ BY ERIC BOEHLERT 

NEW YORK— A growing num- 
ber of radio stations are again tak- 
ing a crack at rock 40, the album 
rock/top 40 hybrid that suffered a 
setback when its highest-profile 
outlet, KQLZ (Pirate Radio) Los 
Angeles, faded and, eventually, 
switched to album rock in early 
1991. 

(Continued on page SO) 
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Rap Roots: The Story Of Brer Soul 



The craftsman earns his keep through his expertise, but the art- 
ist invents his job. Aside from being an acclaimed novelist, play- 
wright, and film and TV director, Melvin Van Peebles is a record- 
ing artist who pioneered the metered musical monologs now re- 
ferred to as rap. Before seminal Jamaican DJ King Stltt, dub artist 
U Roy, the Last Poets, and Gil Scott-Heron helped draw the map 
for the rappers who would follow, Melvin Van Peebles laid the 
foundation of the modem rap ethos on Sept. 26, 1968, with the re- 
lease of "Brer Soul" (A&M). 

Recorded during a series of live sessions in a Manhattan studio 
just off 42nd Street, "Brer Soul" consisted of nine narrative vi- 
gnettes of the urban African-American experience, or "tunes from 
blackness," as Van Peebles came to call them. 

"When I was growing up in the streets of Chicago, a brer was a 
bro, a homeboy," recalls Van Peebles. "The idea of doing a record 
employing the Brer Soul character arose back in 1967, when I re- 
turned to this country after living for several years in Holland and 
France. From abroad I knew the ferment of the 
civil rights movement, but I was struck when I got 
back here that almost none of the black popular or 
protest music mirrored the black experience per 
se." 

A graduate of Ohio Wesleyan and a former nav- 
igator/bombardier in the Strategic Air Command, 
Van Peebles had been invited to France by the Cin- 
ematique due to several distinguished film shorts 
he'd done in San Francisco. While in France, Mel- 
vin published five well-received but modest-selling 
novels and toiled intermittently as a busker. 

"Eventually, after qualifying for a French Di- 
rector's card," recalls Van Peebles, "I made my 
first feature film, a French-language movie called 
'La Permission' ["Story Of A Three Day Pass"], a 
love story about an American soldier and a French 
girl. Because of that picture, I came back here as a 
French delegate to the San Francisco Film Festi- 
val. My film became the critic's choice at the festi- 
val, but they didn't know I was an American, let 
alone black, and that created a furor, because 
there were no black directors in the States." 

There were also no black rappers in America at the time — and it 
was Van Peebles' rhythmic spoken-word muse, a guiding spirit 
pursued on the boulevards and back alleys of Europe, that the ris- 
ing young film maker suddenly ached to reinvoke. 

"In my head I've always put music to every tale I've written, and 
vice versa, and since nobody in this country' was letting folks like 
me do what they wanted anyhow, it was all the same creative bat- 
tle. People'd say, 'How can you call these songslV And I'd just say 
my famous phrase, 'Kiss my black ass!,' and then press onward." 

Realizing that most of the music industr>' establishment — from 
publishing to A&R — would have great difficulty grasping his no- 
tion of taping a gritty spoken-language session backed by a live 
band, Van Peebles decided to approach A&M Records, whkh at the 
time had few black artists on its roster. 

"I went to A&M because I was smart," says Van Ptjebles, grin- 
ning sagely. "Any of the other companies I would have gone to 
would have assumed, since they had a number of black artists, that 
they were niggerologists. But A&M knew something that's invalu- 
able with white people; they knew what they didn't know! Jerry 
Moss was the guy I dealt with, and he was ver>' visionary, very 
laidback. He and [Herb] Alpert let me do what I wanted to do." 

Which was to "meticulously" rehearse his melodic soliloquies 




with a funky, jazz-edged Manhattan combo. Van Peebles' songs 
had titles like "You Can Get Up Before Noon Without Being A 
Square," "Tenth And Greenwich (Women's House Of Detention)," 
"Catch That On The Comer," and "Lilly Done The Zampoughi 
Everytime I Pulled Her Coattail." 

"We got together in a downtown hall to woodshed," says Van 
Peebles. "And I said, 'I don't want you to play the musK, I want 
you to play the wordsf " 

And what words they were, delivered with quaking fury and 
dramatic bounce. Each piece lent esprit and episodic form to an 
array of inner-city witnesses. A badly rattled Romeo calls to his 
Juliet from the sidewalk below her jail-cell window ("Make 
some kind of sign so I know it's you, 'cause you so far away"); 
and a lover eulogizes the woman he killed in a jealous rage 
("Towering above me like some African Queen, 'cept for the 
flypaper in the ceiling"), 
"In each song, I wanted to describe a part of life rarely 
seen," says Van Peebles, so he invested each 
persona with a deep-background dignity that 
made it impossible to take the predicaments 
lightly. " 'Lilly' was taken from a girl I knew 
who was always so quiet, 'til one day we wind 
up in the Gramercy Hotel doing the funky mon- 
key, and she leaps up in the middle of the bed 
and starts dancing! 'Tenth And Greenwich' 
came from my experiences as a broke young 
guy sleeping on a park bench across from the 
Women's House of Detention." 

Van Peebles hasn't been broke for quite a 
spell, having done handsomely in the stock mar- 
ket. And his many acclaimed Broadway plays 
("Ain't Supposed To Die A Natural Death," 
"Don't Play Us Cheap"), films ("Watermelon 
Man," "Sweet Sweetback's Baadasssss Song"), 
television productions ("Sophisticated Gents" 
and the Emmy-winning CBS anti-censorship 
special "The Day They Came To Arrest The 
Book") have left him comfortably fulfilled. He 
also plans the reissue of most of his eight inimi- 
table albums. 

The slim, sinewy Melvin remains the same outspoken, effer- 
vescent wag he was back in '67, bursting with ideas and playful 
self-deprecation. And now, with his 13th novel just completed 
and due to be published this fall ("Dirty Pictures," Simon & 
Schuster), Van Peebles is again turning his attention to music. 
A preview of new tracks recently co-produced with William 
"Spaceman" Patterson — among them the splenetic "No Jus- 
tice, No Peace (The White Man Ain't No Fool)," the tender 
"Blinded By Your Stuff," and richly pulsative rearrangements 
of "Lilly Done The Zampoughi" and "My Love Belongs To 
You" — reveal him to be a wily innovator just a step ahead of 
Arrested Development. 

"My latest stuff is what you would probably call post-hip-hop 
or alternative rap," Van Peebles allows. "Now that people have 
gotten into the habit of listening closely to cute things like Kris 
Kross or the hard edges of an Ice-T, I figure I can make it as 
simple or complex as I please. But modern rap's subject matter 
has gotten too formalized, and I mean to cover the whole spec- 
trum of life — not just nookie and confrontational politics. I'm 
still a storyteller in the ancient tradition, and any time some- 
body says I can't try something, I just smile and say, 'Kiss 
my — .' Well," he smirks, "I think you know what / tell 'em." 
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UNINFORMED MEDIA SERVE ICE-T BASHERS' AIMS 



■ BY PHYLLIS POLLACK 

I first saw Ice-T and his heavy 
metal band Body Count perform 
about a year ago in Irvine, Calif., 
and I have seen them several times 
since. They've played countless 
shows, performing "Cop Killer," 
and believe me, at all these shows 
(including dates in Houston, where 
the police group that launched the 
anti-Body Count movement is 
based), the police were in the 
house. 

The "Body Count" album was 
released in March, well before the 
L.A. riots. Still, none of the police 
officers who heard "Cop Killer" at 
the above-mentioned concerts ever 
protested the song or the album. 
Then, seemingly out of nowhere, 
the controversy over the song 
erupted in June. 

The propaganda campaign 
claiming that the album's avail- 
ability is a national crisis started in 
Houston, home of both Susan Bak- 
er, co-founder with Tipper Gore of 
the Parents' Music Resource Cen- 
ter, and her husband, Secretary of 
State James Baker (formerly Pres- 
ident Bush's campaign manager). 
Previously, both the PMRC and 
Focus On The Family (which also 
claimed Susan Baker as a board 
member at one time) had conduct- 
ed a campaign against rap act 



N.W.A over its song "Fuck Tha Po- 
lice"; that drive also enlisted the 
police and climaxed with an offi- 
cial FBI letter to Priority Records, 
N.W.A's label, condemning the 
song's lyrics. 

The present campaign against 
Ice-T is just as disgraceful as the 
FBI's action against N.W.A or its 
media disinformation campaigns 
against such black leaders as Mar- 
tin Luther King Jr. and Malcolm X. 
In the case of Ice-T, the Houston 
City Council also chimed in and 
President Bush and Vice President 
Quayle opportunistically jumped 
on the issue, guaranteeing that we 
would hear about it from a capti- 
vated and often uninformed media. 
Sixty Congressmen — all but three 
of them Republicans — signed a let- 
ter to Time Warner denouncing the 
album. 

As I write this, Republican L.A. 
City Councilwoman and congres- 
sional candidate Joan Milke Flo- 
res, who introduced the recently 
passed motion in the council to re- 
quest that Time Warner pull "Cop 
Killer" from the Body Count al- 
bum, is admitting to a news anchor 
that she never listened to the rec- 
ord. Unfortunately, most of the 
people who write the "hard news" 
stories about artists — and many of 
those who feed them the "news" — 
don't bother to listen to the rec- 



ords they report on, either. 

I recently flew to Omaha, Neb., 
to deal with the media covering the 
case there against retailers who 
had sold 2 Live Crew albums. Re- 
porters were being faxed the lyrics 
to 2 Live Crew and Ice-T songs — 
but only carefully chosen, incendi- 
ary lines — by fundamentalist 
groups. One Omaha reporter 
who'd written a front-page story 
condemning both artists said her 




'Certain officials 
needed a new 
PR campaign' 

Phyllis Pollack heads Det Press, 
an L.A.-based publicity firm that 
has handled groups such as the 
Geto Boys and Bytches With 
Problems and currently 
represents such artists as 
Luther Campbell of 2 Live Crew. 



story wasn't racially tainted and 
told me Ice-T was white. She 
claimed she had listened to the 
Body Count album but could re- 
member only lyrics about "mam- 
ma, lighter fluid, and plastic 
bags." She said she "couldn't re- 
member" any references to racism 
and other topics that were predom- 
inant themes on the album. Clear- 
ly, the people who plant Ice-bash- 
ing information in the media know 
that the vast majority of reporters 



don't know their subject matter, 
and they hope the average reader 
doesn't, either. 

This well-orchestrated press 
campaign against Ice-T didn't 
start until elected officials noticed 
that a significant number of white 
people had begun expressing dis- 
gust with the police and the Rod- 
ney King beating verdict in Los 
Angeles. It is certainly not news 
that there is tension between the 
black community 
and the police: Any- 
one remember the 
Black Panthers' 
"Off The Pigs" cam- 
paign? 

The mass media 
exposed a major 
city's distaste for 
the police: more peo- 
ple (black and 
white) started to 
talk louder about the injustices in 
the black community; and Bush's 
ratings plummeted after the L.A. 
riots. Certain elected officials 
needed a new PR campaign. What 
the PMRC and the FBI had tried to 
hide from white America — what 
N.W.A, Ice-T. and other artists 
were reporting on — was exposed 
when the King verdict and the L.A. 
riots became worldwide news, and 
the problem could no longer be hid- 
den. 



Right-wing extremist media pro- 
pagandists like talk-show host 
Rush Limbaugh (who had just 
spent the night at the White 
House) attempted to discredit 
Ice-T on national radio, saying his 
fans are "savages and the people 
who beat up [L.A. truck driver] 
Reginald Denny." Limbaugh nev- 
er used the correct term, "heavy 
metal," to describe Ice's record; in- 
stead, we kept hearing the word 
"rap," along with adjectives that 
were supposed to instill fear of rap 
and black males in the white com- 
munity. Systematically, from the 
Ice-bashers in the media (and in 
motions filed by the L.A. City 
Council and Board of Supervisors), 
we hear the term "rap." Calculat- 
edly, Quayle made sure to pitch his 
message about Ice-T and Body 
Count to the National Assn. of 
Talk Show Hosts at their conven- 
tion. 

The messages on Ice-T's "Body 
Count" must not be censored, lost, 
rewritten, or distorted by the me- 
dia. Those of us who care about is- 
sues concerning freedom of 
speech, racism, music, and the 
truth must make ourselves heard 
by the media, rather than allow 
threatened politicians to advance 
their agendas by attacking artists. 
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TIRED OF RAP-BASHING 

One of the best articles on the per- 
spective of rap music in a positive 
form was Owen Husney's recent 
Commentary (Billboard, June 27), 
which stated: "Listen to the 
streets and let all people — all the 
people — have a voice." 

I am tired of the endlessly nega- 
tive view of hardcore rap music by 
the media and the public in gener- 
al. Some people choose to sit in 
judgment of others who might dif- 
fer from the "mainstream," turn- 
ing their backs and placing blame 
on certain walks of life. They ex- 
cuse their attitude with the notion 
that "they're unwilling to help 
themselves, so why should we 
help?" 

The rappers' views of social 
problems, which they have tried 
to communicate to the public for 
years, have fallen on deaf ears. In- 
stead of hstening, helping, and ad- 
dressing these problems, people 
si>end too much time asking why. 
We have to shock the public into a 
recognition of reality or create con- 
troversy in order to have our voices 
heard. The street-life experiences 
of black or Hispanic urban youths 
are best expressed by the real-life 
experiences of hardcore rap artists, 
who tell it like it was, is, and, to 
them, always will be. 

We live in a see-no-evil, hear-no- 
evil, and speak-no-evil society. 
The reality is that most people do 
not make $50,000 a year and have 



an American dream house on a hill 
with a white picket fence. 

So, if you don't like the nega- 
tive, realistic messages found in 
most hardcore rap music, give 
hardcore rappers something posi- 
tive to rap about. In this day and 
age, a positive outlook seems 
doubtful. 

Juliet M. Grimble-Morrls 
Assisiant to VP. Retail Operations 
Tower Records 
W. Sacramento. Calif. 

OIGNmr IN RAP 

The recent Commentary by Mi- 
chelle Shocked and Bart Bull on 
the L.A. riots and gangster rap- 
pers (Billboard, June 20) deserves 
careful consideration. On the one 
hand, their historical analysis of 
racial stereotyping in popular mu- 
sic is both thoughtful and valu- 
able. It serves to point out the sig- 
nificant impact that various forms 
of cultural expression have on 
broader social contexts, especially 
with respect to ideas of identity 
and community values. 

However, I wonder whether it is 
fair to portray the connection be- 
tween the riots and rap as merely 
reflecting an updating of prejudi- 
cial images created by and/or for 
the white consumer. I have not 
seen The London Times article to 
which Shocked and Bull were re- 
sponding, but it does seem that 
another interpretation of that con- 
nection is possible. 



True, for many artists and lis- 
teners, rap is an outlet for their 
frustration and anger. But it also 
provides for the expression of dig- 
nity and self-worth. Striking a bal- 
ance between the two contributes 
mightily to the power of such rap- 
pers as'KRS-One, M.C. Lyte, Ice- 
T, and many others. In retrospect, 
rap's foreshadowing of the out- 
raged response to the Rodney 
King verdict came less from the 
paranoid fantasy of Uzi-toting 
gangstas storming the streets 
than from its recurrent message 
of cultural isolation and social de- 
spair that threaten black commu- 
nities every day. However unset- 
tling this may be for audiences re- 
moved from the hard reality, it is 
this aspect of rap that makes it a 
vital and important form of mod- 
ern communication. I hope that 
Shocked and Bull recognize the 
distinction. 

John 0 Hajduk 
State University of N Y. at Buffalo 
Department of History 
Buffalo. N Y. 

ARTISTS VS. ARTISTS 

We are the creators of the "over- 
sized doll" pictured in a recent 
Billboard editorial about a manne- 
quin playing a mechanical piano at 
New York's Marriott Marquis Ho- 
tel (Billboard, June 6). We are also 
the creators of a whole series of 
soft sculptures, having made over 
2,200 of them to order for use as 



decorative accessories in homes 
and businesses throughout the 
world. 

Seeing your response to the ar- 
ticle by Robin Meloy Goldsby in 
Allegro magazine (published by 
Local 802 of the musicians' union) 
gave us pause. We enjoyed the 
publicity; but we find it discon- 
certing that one group of artists 
lays the blame for its discomfort 
at the feet (or hands) of others en- 
gaged in another art form. 

Not one of our characters has 
ever before been accused of de- 
priving a gainfully employed indi- 
vidual of his or her income, as 
claimed by Goldsby. She and the 
other pianists who previously 
played at the Marriott Marquis' 
Clock Lounge became superflu- 
ous to that management because 
of a technological advance. Brain 
surgeons are becoming superflu- 
ous because gamma radiation 
technology is replacing invasive 
surgery; we doubt scalpel manu- 
facturers' employees write letters 
of protest to hospitals. 

Goldsby needs to learn how to 
make lemonade when faced with a 
plethora of lemons. The prolifera- 
tion of keyboard technology is not 
going to ebb because of her; in 
fact, the need for a greater vari- 
ety of programs is going to devel- 
op as the cost of automated in- 
struments drops and the conver- 
sion of existing instruments 
grows in hospitality settings and 



homes alike. If Goldsby wants her 
music heard, she and her col- 
leagues might be better served if 
they invest their efforts in pursu- 
ing the opportunities a new and 
burgeoning market may afford 
them. 

With a character at the key- 
board, according to some owners 
of our "Maestro," people recog- 
nize the instrument and its elec- 
tronic support as an entertain- 
ment medium and rein in their 
proclivity to use it as an ashtray 
or a busboy's collection point. We 
feel our work helps protect the in- 
vestment in the instrument by dis- 
tracting patrons from the me- 
chanics as well as adding whimsy 
to the setting. Our work does not 
take jobs away from people. 

Goldsby and Billboard are still 
cursing the darkness instead of 
looking for the light switch (tech- 
nologically speaking). 

The young people who attended 
the New Music Seminar at the 
Marriott Marquis are probably 
keenly aware, not only of the 
changes technology is bringing to 
the music industry, but also of 
how to capitalize on the technolo- 
gy and the changes, both existing 
and foreseeable. Comparing the 
tone of your editorial to the aspi- 
rations of young musicians we've 
met. their awareness exceeds 
yours. 

Judy and Lee Maltenfort 
South Orange. N J, 
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Taken by itself, the Pilz Double Box stands 
in a unique position: it has 55% less poly- 
styrol than the conventional double box. 
You can take out both CDs directly. Exactly 
the same dimensions as the Jewel Box. 
Always ready for delivery. But good was 
not good enough for us. That's why we 
have incorporated the Double Box into a 
complete system: with a special material- 
and space-saving reusable transport J 
container for 6000 Pilz Double Boxes. 
A fully automatic packaging machine 
which packages 7200 CDs in the 
Double Box per hour. Inclusive qua- 
lity control of CDs, label, packaging 
of booklet and inlay card, with stick- 
ering and cellowrapping with tear strip. 
When will you discover the unique system 
of the Pilz Double Box? Give us a call to ob- 
tain your sample and detailed information. 



INDUSTRIES 



2 CD 



The quick compact system for a 
quick industry double box. container, 
packaging machine: Typisch Pilz, 



PILZ USA Inc.. Gi/berto. CA. USA. Tef . 7 {4/858 36 63. Fbm: ? 1418583397 • PILZ Compact Disc. KranzberglMOnchen. GERMANY. Tei: 08} 661 302 15. Fax: 081 661302 98 
PILZ UK Ltd.. London. GREAT BRITAIN. Tel.: 0711371-5834. Fax: 071I371-5835 PILZ JAPAN K.K.. Tokyo. JAPAN. Tel.: 03 (34 45) 01 81. Fax: 03 (34 45) 61 01 
P/LZ ITALIA S.r.l.. Bussolengo (VW. ITALY. TeL: 045/6700240. Fax: 045/6700241 ■ P/LZ ESPANA S.A.. eSPANA. Tel.: 9181252839. Fax: 9 18{25 2835 



Slower Music-Sales Growth Projected 

Survey Also Shows Video Gains Down 



I BY DON JEFFREY 



NEW YORK— Recorded music sales 
in the U.S. are projected to increase 
at a lower rate from 1992 through 
1996 than in the previous five years 
because of decelerating growth in 
compact disc sales, according to a re- 
cent study. 

The survey also indicates that con- 
sumer spending on home video will 
grow in the next five years at less 
than one-half the rate it did from 
1986-1991, as the rise in the number 
of new VCR households slows down. 

Veronis, Suhler & Associates, a 
New York investment banking firm 
that specializes in the communica- 
tk)ns industry, says in its annual fore- 
cast that consumer spending on re- 
cordings and music video will in- 



crease at a 6.3% average annual rate 
through 1996, compared with 11% av- 
erage yearly growth from 1986-1991. 
At the 6.3% compound rate, sales 
would total $10.6 billion in 1996, up 
from $7.8 billion last year. 

Unit sales are projected to increase 
at a 4.3% annual rate over the next 
five years to 990 million units, com- 
pared with a 5.3% yearly rate from 
1986-1991. Last year, according to the 
Recording Industry Assn. of Ameri- 
ca, 801 million units were sold in the 
U.S., a decline from the previous 
year. In 1991, the average price of a 
recording rose 12.3% to $9.78, and 
that price increase caused recession- 
strapped consumers to buy fewer 
records, says Veronis, Suhler. 

Through 1996, the study says, the 
average retail price of a record will 



rise only 1.9% annually to $10.73. This 
year, it adds, "prices for most for- 
mats are expected to be reduced" be- 
cause of "sensitivity to prices dis- 
played by consumers in 1991." 

For the current year, Veronis, 
Suhler projects that consumer spend- 
ing on music will jump 7.8% to $8.4 
billion while unit sales increase 5.5% 
to 845 million. 

What the survey does not take into 
effect are new formats such as the 
MiniDisc and digital compact cas- 
sette, both of which are scheduled to 
debut this fall. The study also ignores 
the fact that megabit recordings can 
cause a surge in overall music sales. 
Its projections are based upon histori- 
cal data, including economic fore- 
casts and trends in pricing, sales, 
(Continued on page 7S) 




Platinum Peppers. The Red Hot Chili Peppers receive double-platinum awards 
for their Warner Bros, debut album "Blood Sugar Sex Magik." The album 
features tt>e single "Under The Bridge," which has gone gold and reached No. 1 
on Billboard's Hot 100. The group is scheduled to headline the upcomir>g 
Lollapalooza '92 tour, which begins July 18 and runs through mkl-Septemt>er. 
Shown at Warner Bros.' Los Angeles headquarters, from left, are band member 
Anthony Kiedis; album producer Rick Rubin; band member Flea; Warner Bros. 
Records chairman of the board Mo Ostin; band member Chad Smith; and the 
band's manager, Lindy Goetz. 



Omaha Retailers In The Clear 
Over Sale Of Crew Album 



I BY BILL HOLLAND 



WASHINGTON, D.C.— An Oma- 
ha District Court judge dismissed 
a government lawsuit against two 
Omaha record retailers June 30 
for selling copies of the "adult" 
stickered version of the 2 Live 
Crew's "Sports Weekend (As Nas- 
ty As They Wanna Be Part II)" to 
minors. 

Under the agreement worked 
out between the two sides, the 
court tacked on a proviso that the 
stores, "without admitting guilt," 
would take further steps to pre- 
vent future sales of the stickered 



album to minors and would agree 
with the court that the material 
"may be harmful to minors." The 
defendants in the suit were two 
stores owned by the Albany, N.Y.- 
based Trans World Inc. chain and 
two stores owned by the local 
Pickles chain. 

Under Nebraska law, it is illegal 
to sell material that could be con- 
sidered harmful to minors. The 
relevant statute, however, hinges 
on a finding that the material in 
question is obscene. 

Lawyers for both sides claimed 
victory. Omaha City Prosecutor 
(Continued on page 73) 



FGram Dhrersiflefi Ent. Lives Up To Its Name 

Bold PPV, Theater Ventures Among Division 's Moves 



La. Gov. Vetoes Lyrics 

Have Conservatives Struck Out? 



WASHINGTON, D.C.— Louisiana 
Gov. Edwin Edwards vetoed legis- 
lation July 1 that would have made 
it a crime for minors to purchase 
sound recordings carrying the rec- 
ord industry's voluntary parental 
advisory label. 

The legislation, sponsored by 
Republican lawmaker Ted Haik, 
would have imposed fines and jail 
terms on retailers who distributed 
or sold labeled albums to minors. 

It was the only legislation in the 
country that would have punished 
young consumers who bought al- 
bums carrying voluntary advisory 
labels, even if they had parental 
approval. It was also the only one 
that sought out retailers who dis- 
tribute or sell labeled product for 
fines and jail terms. 

Edwards had stated several 
times (as early as last year) that he 
would veto any such legislation, 
but the news came as a relief to a 
buoyant Jay Berman, president of 
the Recording Industry Assn. of 
America. 

"Relieved? Yes I am relieved. 
I've been waiting, expecting, all 
week. I felt like an expectant fa- 
ther." 

Passage of the legislation, said 
Berman, would have put into jeop- 
ardy the future of the music indus- 



try's voluntary labeling program, 
which, ironically, was crafted and 
initiated in 1989 as a result of ef- 
forts of conservative state law- 
makers nationwide, including Lou- 
isiana's Haik, to draft more Draco- 
nian measures. 
A spokesperson for the National 
(Continued on page 77) 



■ BY MELINDA NEWMAN 

NEW YORK— "PolyGram Diversi- 
fied Entertainment is PolyGram's 
laboratory for being entrepreneurial 
and experimental at the same time," 
says PDE president John Scher. 

Eighteen months after its incep- 
tion, the division is living up to that 
description. Having expanded Poly- 
Gram into such areas as merchandis- 
ing, theatrical investment, and pay- 
per-view television, PDE is now cast- 
ing a wider net by exploring 
theatrical production and manage- 
ment and merehandising co-ventures. 

In one of its latest endeavors, PDE 
is testing the pay-per-view market 
with a movie prior to its theatrical re- 
lease. PDE has presented several 
PPV events over the last year, includ- 
ing a Metropolitan Opera 25th anni- 
versary gala and a Guns N' Roses 
concert from Paris, but this marks 
the (list time a theatrical movie has 
premiered on PPV. 

"Time Will Tell," an Island Visual 
Arts production about Bob Marley's 
life, has been playing at a Los Ange- 
les fihn house, but otherwise is not 
being theatrically released until late 
July — after the eight PPV opportuni- 
ties are concluded. The first airing, 
July 11, signals the beginning of a co- 
ordinated campaign that will include 
the movie's September home video 



release, a concurrent boxed-set re- 
lease, and a Smithsonian Institute ex- 
hibition on Marley, Scher says. 

The PPV cost will be $9.95, which 
is more than double the usual price. 
"It's between an event and a movie," 
Scher says. "We're marketing it as a 
way for people to see the film before 
they can see it in the theaters. We ex- 
pect people to throw parties around it 
and invite friends over so that on a 
per-customer basis, it's much less 
than going to the movies." 

Other future PPV plans call for a 
third edition of "Rock Video Girls," 
the erotic series based on women ap- 
pearing in music videos, as well as ex- 
pansion into new areas like comedy. 
"We tried very hard to convince John- 
ny Carson to do an uncensored PPV 
the day after the final 'Tonight 
Show,' but we didn't succeed," Scher 
says. "That's the perfect example of 
what we're going for, other comedi- 
ans who don't do live shows often 
anymore, like Woody Allen or Steve 
Martin." He also suggests that PDE 
might invest in PPV sporting events 
such as ice skating or gymnastics. 

PDE's television activities, which 
are overseen by PDE VP Jeft Row- 
land, are not limited to PPV, Scher 
adds. The division is exploring appro- 
priate broadcast or cable outlets for a 
salute to Frank Zappa taped at the 
Ritz in New York earlier this year. 



Goldstein Heads Up Billboard Vid Team 



NEW YORK— Seth Goldstein, who 
has covered the home video industry 
since its infancy, has joined Billboard 
as home video edi- 
tor. 

Goldstein had 
been the editor of 
the Seth Goldstein 
Video Report, a 
weekly newslet- 
ter. Previously, he 
was senior editor 
GOLDSTEIN at Twice maga- 
zine. 

At Billboard, Goldstein heads up a 
home video team that includes home 
entertainment editor Jim McCul- 
laugh, marketing editor Ear! Paige, 
retail editor Ed Christman, and asso- 
ciate marketing editor Paul Verna. 
Goldstein, Christman, and Verna are 




based in New York; McCullaugh and 
IVge are Los Angeles-based. Others 
making key contributions in the 
home video field at Billboard are 
technology editor Susan Nunziata, fi- 
nancial editor Don Jeffrey, and Chris 
McGowan, who writes the biweekly 
Laser Scans column. 

Billboard also features the most- 
quoted charts of home video sales 
and rentals. The magazine's commit- 
ment to the video field will be further 
demonstrated in the coming months 
through refinements in our coverage 
that will make the weekly Home Vid- 
eo section even more timely and com- 
plete. 

"Seth is a widely respected author- 
ity on the home video industry, and 
one of the most sawy and thorough 
journalists in the home entertain- 



ment field," says Billboard editor in 
chief Timothy White. "His expertise 
will be an enormous asset to Bill- 
board, plus he'll soon be doing a spe- 
cial weekly column on key issues and 
the implications of new developments 
in home video. We're thrilled he's 
heading up our expanding home vid- 
eo department and think our readers 
will feel likewise." 

Goldstein began covering home 
video at Knowledge Industries Publi- 
cations in the '70s. He later helped 
start the newsletter Video Week, 
where he served as managing editor 
from 1979^. 

During his 30-year journalism ca- 
reer, Goldstein has worked at numer- 
ous other publications, including 
Television Digest, where he was se- 
nior editor, and Business Week. 



An accompanying home video and al- 
bum on Verve, Zappa's original label, 
are also planned. 

Even when the television experi- 
ences have not proven financially 
successful as stand-alone ventures, 
like the opera gala (which could make 
money via a home video), Scher says 
they have been learning experi- 
ences — in the area of union negotia- 
tions for televised productions, for 
example. 

Such experiences will help with 
PDE's future involvement in Broad- 
way plays. PalyGram invested more 
than $1 million in "Jelly's Last Jam," 
the Tony Award-winning musical 
based on the life of Jelly Roll Morton. 

(Continued on page 77) 

Fmount Opens 
Gateway For EP 
Videos At $9.95 

NEW YORK— Going where no stu- 
dio has ventured before, I^ramount 
Home Video has adopted a high- 
speed, extended-play duplication 
technique for its Gateway line of ti- 
tles that carry a suggested list of un- 
der $10. It's the lowest Paramount 
has priced any of its feature releases. 

The first batch of 14 releases, B 
movies ranging from "Omar Khay- 
yam" (1957) to "Frankenstein And 
The Monster From Hell" (1974), are 
brand new to retailers — but that 
doesn't guarantee them acceptance 
by video stores that have always 
shied away from any tapes not 
dubbed in the two-hour mode known 
as standard play. Dealers associate 
six-hour EP with the poor-quality 
playback that was endemic to the foi^ 
mat several years ago. 

Moreover, older VCRs that cannot 
play EP remain in use, and specialty 
outlets say they don't want to antag- 
onize their owners. As a result, the 
studios have remained steadfast to 
SP. Budget specialists such as Stai^ 
maker Entertainment oflFer the same 
$9.95 titles, dubbed in EP and gener- 
ally sold to mass merchants, at $19.95 
in SP for video stores. 

Some exceptions exist— LIVE 
(Continued on page 77) 
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BMG Forms Indie Distribution Unit 

New Imprints To Nurture 'Baby' Acts 



■ BY ED CHRISTMAN 

NEW YORK— BMG Distribution U 
setting up an independent distribu- 
tion arm that will handle product by 
new and developing acts on labels 
owned fully or partially by BMG Mu- 
sic. 

"Die new arm, which will be set up 
within BMG Distribution, will use a 
network of independent distributors 
to handle "baby" acts working within 
the genres of metal, world, street, 
dance, and rap music. Candy Masen- 

C'rigM Renewal Act 
Is Law; Home-Taping 
Act Stai Pending 

■ BY BILL HOLLAND 

WASHINGTON, D.C.— The music in- 
dustry's Copyright Renewal Act was 
signed into law June 26 by President 
Bush. 

The new law provides that song- 
writers, publishers, and their heirs 
will receive automatic renewal on all 
copyrights filed from 1964-77, thus 
preventing many songs from slipping 
into public domain because of proce- 
dural refiling foul-ups. 

The law automatically extends the 
2&-year, first-term copyright for an- 
other 47 years, unless another claim 
is made to the Copyright Office with- 
in a year of the expiration date. 

Still awaiting final action on the 
Hill is the much-anticipated Audio 
Home Taping Bill, which gives ap- 
proval to the importation and sale of 
consumer digital hardware. 

The bill has been passed by the 
Senate but still requires final commit- 
tee markup on the House side. 

Although passage is probable, the 
matter is complicated by the existence 
of two different versions of the bill 
(H.R. 4567, sponsored by Rep. Cardiss 
Collins, D-IU., and H.R. 3204, coupon- 
sored by Reps. Jack Brooks, D-Texas, 
and William Hughes, D-N J.) 

Bissage by the Judiciary Commit- 
tee, which handles copyright-related 
matters, is most important, and is ex- 
pected to bring sign-offs from two 
other committees that have kx>ked at 
the bills from trade-related perspec- 
tives. 

Even with approval of other House 
committee members expected, the 
Judiciary Committee must find time 
this month to actually send the bill to 
the House floor. 

(Continued on page 7S) 



Two new R&B charts 
debut this week. 

Terri Rossi describes 
the changes . . . 
see page 19. 



gale, formerly director of main- 
stream marketing, will head the ef- 
fort as director of independent distri- 
bution. 

As part of the effort, labels that 
BMG owns outright or has an equity 
stake in — such as Arista, RCA, Zoo, 
Imago, Jive, First Warning, Wind- 
ham Hill, and Private Music — likely 
will create new imprints to release 
product through the network, accord- 
ing to BMG. 

The company's move into the inde- 
pendent distribution arena continues 
a trend that has been evolving over 



the past couple of years (Billboard, 
July 4). Other majors that have rela- 
tionships with independent distribu- 
tors include Sony Music, which owns 
60% of Hollis, N.Y.-based Relativity 
Entertainment Distribution; Poly- 
Gram, which recently formed an In- 
dependent Label Sales division and a 
series of baby labels to supply it with 
product; and EMI Music, which ac- 
quired New York-based Caroline Rec- 
ords as part of its purchase of the 
Virgin Music Group. 
"We are looking for a way to tap 
(Continued on page 72) 




Totally Platinum. Columbia recording act Kris Kross receives platinum 
awards in New York for the group's debut album, "Totally Krossed Out," 
which has since gone double-platinum. Shown In front, from left, are Chris 
Kelly and Chris Smith of Kris Kross. In back, from left, are Sony Music 
president Tommy Mottola; producer Jermaine Dupri; Rufffiouse Records CEO 
Chris Schwartz; Ruffhouse Records president Joe Nicole; Columbia Records 
president Don lenner; and manager Michael Mauldin. 



Majors Appear Unfazed By 
Czechoslovakia's Split 



■ BY JEFF CLARK-MEADS 

LONDON— In the political and eco- 
nomic turmoil of Eastern Europe, 
the orderly disintegration of 
Czechoslovakia is a bridge over 
troubled water for the record com- 
panies that operate there. 

As the country prepares to follow 
its Velvet Revolution with a Velvet 
Divorce into two separate nations, 
the affiliates of the two major la- 
bels trading in the present federal 
republic, Sony and BMG, are re- 
laxed about the possible conse- 
quences of partition. 

The process of division mto inde- 
pendent Czech and Slovak states is 



likely to be a lengthy one, even 
though the territory's political lead- 
ers have agreed amicably to go 
their separate ways. 

"Nobody really knows what's go- 
ing to happen," says ftter Belohla- 
vek, head of BMG's Prague office, 
"but even if it becomes two terri- 
tories, we would be so close we 
would hope to continue selling 
across the two countries from 
here." 

He points out that distributors 
currently cover the whole country; 
if the nation divides, he envisions 
border restrictions so slight that 
they would not interfere with this 
(Continued on page 70) 



Croatian Artist Spurs Wileo 
Hea For Peace In Yugosiam 



NEW YORK— The Indigo Girls, 
Michael Penn, Rick Danko, Garth 
Hudson, Peter Holsapple, and Ri- 
chie Havens are among the artists 
who have donated their voices to a 
new single and video calling for 
peace in war-torn Yugoslavia and 
the rest of the world. (For a descrip- 
tion of the music scene in Yugosla- 
via, see stor>', page 1). 

The project, which is being dis- 
tributed through NBM Records, is 
the brainchild of Nenad Bach, a 
Croatian recording artist who has 
lived in the U.S. for seven years. 
Bach was working on a new album 
at Bearsville Studios in BearsWIle, 
N.Y., when the war between the 
Serbians and Croatians erupted. "1 
just stopped everything to work on 



this," he says. 

Bach wrote "Can We Go Higher" 
with John Timpane and began en- 
listing the aid of musical acquaint- 
ances to line up a recording cast. 
Actors John Malkovich, Martin 
Sheen, Michael York, and Ellen 
BurstjTi also participated in the pro- 
ject 

The accompanying video features 
the artists performing their parts 
before a black backdrop inter- 
spersed with war footage. Both the 
single and the clip will be released 
during the second week of July. 
The video will retail for $9.98, and 
the CD or cassette single for $6.98. 

Proceeds from the sale of both 
formats will go toward humanitar- 
(Continued on page 70) 



Ron Wood Rolls To Continuum For Solo Releases 



■ BY DEBORAH RUSSELL 

LOS ANGELES— Rolling Stones 
guitarist Ron Wood will declare his 
independence in September when 
the Cranford, NJ.-based indepen- 
dent Continuum Records releases 
his new solo outing, "Slide On 
This." 

Continuum, which is just more 
than a year old, merged in December 
with Best New Music, a New York- 
based musk marketing firm owned 
by Continuum president Tim Brack. 
Following that move, the new joint 
company went public, which generatr 
ed the funds necessary to raise the la- 
bel's profile, says Braik. 

"Signing [Wood] is a great thing 
for us; it raises our credibility," 
says Brack. "Our strength is in de- 
veloping a project and establishing 
a real base, as opposed to trying to 
make a big hit on the first or sec- 
ond record, I think that's what ap- 
pealed to [Wood]." 

Brack describes "Slide On 



This," the first album under 
Wood's three-album deal, as the 
"perfect cross between the Small 
Faces and the Stones — very bluesy 
and soulful." In fact, the album 
even features Wood's former 
Faces mate Ian McLagen and 
Stones drummer Charlie Watts, as 
well as the Edge, Joe Elliott, the 
Hothouse Flowers, Michael Ka- 
men, and more. Wood co-produced 
the album with Bernard Fowler. 

The album's debut single, 
"Show Me," is set for early-Au- 
gust release. Wood is forming a 
live band that will begin touring in 
October. 

Wood is not the first Rolling 
Stone to sign to Continuum. Last 
year, the label released "From One 
Charlie," a Charlie Parker tribute 
recorded by Rolling Stones drum- 
mer and jazz aficionado Watts, 
who also has a three-album deal 
with the label. The Watts release is 
Continuum's best-selling title to 
date. 



In May, Continuum released the 
Charlie Watts Quintet album "A 
Tribute To Charlie Parker . . . With 
Strings." Brack says the album is 
generating the recognition Watts 
deserves in jazz cireles. 

mEMim CHuuE w«m 

"We had to work [Watts] basical- 
ly as a new artist in the jazz field," 
says Brack. "We had to develop 
him as a solo artist, and get behind 
the records and work them from 
the street up." 

The Best New Music marketing 
strategy always has been geared 
toward combining radio and retail 
promotion into one department, 
says Brack. The Continuum staff 
has adopted that strategy, and 
staffers work both areas simulta- 
neously. Brack notes. Best New 
Music still exists and continues to 
work outside projects on a limited 
basis. 

Brack currently runs a U.K.- 
based Continuum office, with one 



other staffer. Label GM/VP 
Howie Gabriel heads up the New 
Jersey staff of 12. 

In addition to the two Rolling 
Stones, the Continuum roster in- 
cludes eight artists, including Kid 
Rock, the Immaculate Fools, the 
Strawberry Zots, and the late Ben- 
ny Hill. In June, the label released 
a techno compilation titled "This Is 
Techno." 

Brack projects the label will re- 
lease about eight to 10 albums per 
year, and says he would like to see 
the roster grow to about IS or 20 
acts. He currently is negotiating a 
deal with a film soundtrack label 
and recently closed a co-produc- 
tion pact with San Francisco-based 
Tripindicular Records. 

Hollis, N.Y.-based Relativity En- 
tertainment Distribution is the la- 
bel's exclusive U.S. distributor. A 
number of foreign distributors, in- 
cluding the U.K.'s APT Distribu- 
tion, handle overseas distribution 
on an act-by-act basis. Brack says. 
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Nirvana, R.E.M. Hit 
4-ilfliiiion Sales mik 



I BY PAUL GREIN 



LOS ANGELES— The lop alterna- 
tive albums of the past year — Nirva- 
na's "Nevermind" and R.E.M.'s "Out 
Of Time" — were each certified in 
June for U.S. sales of 4 million copies 
by the Recording Industry Assn. of 
America. 

Garth Brooks' 1990 blockbuster, 
"No Fences," topped the 8-million- 
sales mark in June, a new record for 
a country album. Brooks' 1991 follow- 
up, "Ropin' The Wind," currently 
stands at 7 milUon in U.S. sales. 

"Metallica" topped the 5-milllon 
mark less than a year after its re- 
lease. It is already the best-selling 
hard rock/metal album since Guns N' 
Roses' "Appetite For Destruction" (8 
million) and Def Leppard's "Hyste- 
ria" (10 million), both of which were 
released nearly five years ago. 

Kris Kross' debut album, "Totally 
Krossed Out," topped the 2-million 
mark, matching the sales pace of its 
smash single, "Jump," which was 



certified double-platinum last month. 
Another rap/pop crossover smash. 
Sir Mix-A-Lot's "Baby Got Back," 
was certified platinum in June. 

"Wynonna" was certified gold and 
platinum simultaneously in June. The 
Cure's "Wish" was also certified at 
both levels last month. 

Boxed sets by two pop legends 
went gold in June. Frank Sinatra's 
"The Capitol Years" and Elton John's 
'To Be Continued . . .," both of whkh 
were released late in 1990, topped the 
250,000-sales mark. 

And the Steve Miller Band's 
"Greatest Hits 1974-1978" reached 
the 6-million mark, becoming one of 
the four bestselling hits compilations 
to date. The Eagles' "Their Greatest 
Hits 1971-1975" has sold 12 million; 
"Aerosmith's Greatest Hits" and 
(Continued on page 73) 




Uk« A Rolling Stone. Keith Richards, right, stops in to congratulate John 
Mooney, center, on his performarKe at Tramps In New York. Mooney recently 
released his Domino debut, "Testimony." At left is Domino founder/chairman 
Rob Frat>oni. (Photo: Chuck Putin) 



Giant Offers Taste Of New Medicine Labei 

Kevin Patrick To Lead Search For ^Cutting Edge* 



mmr Play Spurs 
Return Of Andent 
Temple Of Dog 

■ BY CARRIE BORZILLO 

LOS ANGELES— When Temple 
Of The Dog's self-titled album 
was released by A&M Records in 
April 1991, it didn't even crack 
The Billboard 200. Now, more 
than a year later, MTV has 
warmed up to the project and the 
album is No. 55 and this week's 
Power Pick. 

At the time of Temple Of The 
Dog's initial release, the Seattle 
music scene was still largely an 
underground phenomenon. Since 
(Continued on page 71) 



I BY CRAIG ROSEN 



IX)S ANGELES— Giant Records has 
launched a new subsidiary, the Medi- 
cine label, headed by Kevin Patrick, 
formerly an A&R executive with Is- 
land and Elektra Records. 

Medicine, like Giant, will be distrib- 
uted by WEA, and will be funded 
through the existing Giant/Warner 
Bros, joint venture. 

"This isn't about alternative mu- 
sk," says Irving Azoff, president of 
Giant Records. "It's new cutting- 
edge music. We're hoping this be- 
comes our Sire. As Sire functions in 
the Warner Bros, marketing system, 
so will Medicine in Giant's." 

During his stint at Elektra, I^trkk 
worked with a number of acts, includ- 
ing X, the Georgia Satellites, Guadal- 
canal Diary, and the Screaming Blue 
Messiahs. 

At Island, Patrick's acts included 
the Pogues and Marianne Faithful!, 



and he was a key player in bringing 
Gee Street Records, the home of P.M. 
Dawn and Stereo MC's, into the fold. 
He was also instrumental in the 
launch of Island's new independent 
rock label, Indigo (Billboai^, June 
20), and signed its first act, PJ Har- 
vey. 

"What I want to do is based on the 
type of musk I liked as a fan," fttr 
rkk says. Rather than focus on any 
particular genre, Patrick says he will 
seek out "genre creators and genre 
leaders that have the respect of the 
critics and the respect of the people." 

According to Azoff, the addition of 
Patrick fills out the "fourth major 
A&R source" for Giant, with Cassan- 
dra Milts, president of black music 
for the label, handling R&B; Jeff Al- 
drich overseeing rock and pop in Los 
Angeles; and James Stroud handling 
country in Nashville. 

"You're kidding yourself if, in this 
day and age, you think you don't 



need specialization for certain acts," 
Azoff says. "It's really not about mu- 
sic types, it's about approach." 

I^trick will work out of Warner 
Bros.' ofBces in New York and an un- 
determined London locatk>n. "I love 
to work the corridor from the U.K. to 
the U.S. and I love to find great art- 
ists in the U.K. and bring them to the 
U.S.," Patrick says. "That doesn't 
limit us to one type of music, it opens 
it up to a lot of things." 

Azoff also stresses that it is impor- 
tant for the Los Angeles-based label 
to have a presence in New York and 
London. "England has always been 
an important A&R source," he says. 
"And it's going to become more im- 
portant in the future." 

Azoff adds, "Kevin will be a very 
important senior executive at the 
company. There are very few guys 
with his credentials around ... We 
have been looking for someone to fill 
(Continued on page 71) 



Jingle Royalties 
Ruled Outside Of 
Courts' Realm 

■ BY SUSAN NUNZIATA 

NEW YORK— While ASCAFs pay- 
ments to jingle writers have lately in- 
creased by 16%, a federal court judge 
here has ruled that they may not seek 
further increases outside of the per- 
forming rights society's channels. 

ASCAP's payments to advertising 
music composers were raised earlier 
this year after the performing rights 
society's Board of Reviews changed 
its surveying formula for jingles. 
However, in a decision handed down 
June 26, Judge William Conner de- 
creed that payment disputes between 
ASCAP and its jingle-writer mem- 
bers are not within the jurisdktion of 
federal courts. 

Conner's decision came in response 
to a petition filed by jingle composer 
Steve Karmen, who sought to change 
the weight that jingles receive in 
ASCAP's determination of royalty 
distributions. Karmen has composed 
a number of well-known jingles, in- 
cluding "I Love New York." 

Although the dollar amount re- 
ceived by jingle composers has been 
increased by ASCAP, jingles contin- 
ue to have a weighting factor of 3%; 
the increased payments have resultr 
ed from changes in the surveying 
methods. 

ASCAP declines to reveal how much 
money is generated by jingles and how 
much is paid out to jingle writers. 

In his petition, Karmen was seek- 
ing to have the weight of jingles in- 
creased as much as four times, ac- 
cording to his attorney, Alan Arrow. 

Karmen was trying to obtain a rul- 
ing that the "percentage of credit 
awarded to jingle composers when 
their works were played was too tow 
and [that] determination of credit 
was arbitrary on the part of the 
ASCAP survey and distribution com- 
mittee," says Arrow. 

Karmen has been pursuing this is- 
sue with ASCAP's Board of Reviews 
and I^el of Arbitrators, and in the 
(Continued on page 73) 
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BPI (HiaiUIIICATIOMS. Christine Mi- 

not is named senior sales executive 
for Radio Track at Broadcast Data 
Systems (BDS) in New York. She 
was manager of regional rock pro- 
motion at Arista. 

REraRD COMPANIES. Thomas Krsus is 

promoted to president of RCA Spe- 
cial Products in New York. He was 
sentor VP/GM. 

Joe Wiflsert is named senior VP of 
West Coast A&R for Elektra Enter- 
tainment in Los Angeles. He was an 
independent producer in Australia. 

Mark Goldstein is promoted to 
VP of business affairs for Warner 
Bros. Records in Los Angeles. He 
was senior director of business af- 
fairs. 

Julie Greifer Swidler is promoted 
to VP of legal affairs and assistant 
general counsel for PolyGram Hold- 
ing Inc. in New York. She was assis- 
tant general counsel. 



I 




Cynthia Manley is promoted to 
VP of A&R administration for Mo- 
town Records in Los Angeles. She 
was director of A&R administration. 

Michael Borofsky is appointed 
VP of video production for Sony Mu- 
sic in New York. He was producer/ 
director with Reverse Angle Produc- 
tions. 

Jody Munday is promoted to VP 
of licensing and administration for 
Chrysalis Music Group in Los Ange- 
les. She was senior director of licens- 
ing and administration. 

Paul Biahow is promoted to se- 



GOLDSTEIN OREiFER SWIDLER 

nior director of artist development 
for Capitol Records in Los Angeles. 
He was director of artist develop- 
ment 

Cindy Bressler is promoted to di- 
rector of business affairs for My- 
Gram Records in New York. She 
was senior attorney, legal affairs. 

EMI Records Group North Ameri- 
ca names Dave Goasett and Gary 
Harris senior directors of A&R in 
New York and Alison Ball-Gabriel 
director of A&R, West Coast, in Los 
Angeles. They were, respectively, 
A&R manager, urban music. East 



Coast for Mercury, West Coast di- 
rector of A&R for Giant, and manag- 
er of A&R, West Coast, for EMI. 

Atlantic Records in New York ap- 
points Diane Gilmour senior direc- 
tor of national press and publicity, 
Susan Swan East 0>ast director of 
press and publicity, Michael 
Krumper associate director of press 
and publicity, and Maria Malta man- 
ager of national tour press. They 
were, respectively, director of press 
and publicity for Atlantic, manager 
of press and publicity for Atlantic, 
manager at Gold Mountain Enter- 



QOSSETT HARfllS 

tainment, and tour publicist at Atr 
lantic. 

Victor Lee is named national di- 
rector of dance promotion at Tommy 
Boy in New York. He was retail 
manager at Strawberries in Boston. 

REUTED REIOS. MTV: Musk Televi- 
sion in New York promotes Andy 
Schuon to senior VP of music pro- 
gramming and promotkm and John 
Cannelli to semor VP of talent and 
artist relations. They were, respec- 
tively, VP of promotion and VP of 
musk and talent (See story, page 34.) 
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Tour Power Fuels Faith No More 

Extensive Roadivork Accompanies New Set 



I BY CHRIS MORHIS 



Mega Deal. Executives of Megaforce Entertainment and PolyGram Group 
Distribution gather after sealing a deal to have Megaforce distnbuted through 
PGD. Pictured, from left, are Lisa Rothblum, senior VP, legal, PolyGram; Kurt 
Eddy. VP of field marketing. PolyGram; Marsha Zazula. president, Megaforce; 
David Blaine, VP of sales administration and market research and planning, 
PolyGram; Michael Kushner. VP of business affairs. East Coast, PolyGram; Jim 
Caparro, executive VP. PGD; Jon Zazula. chairman. Megaforce; and Murray 
Richman. CFO. Megaforce. 



LOS ANGELES— "We hope to do at 
least a couple of tours of the States 
and Europe," says Faith No More 
bassist Bill Gould, thereby more or 
less encapsulating the marketinjj 
strategj' for the San Francisco band's 
new Slash/Reprise album, "AnKcl 
Dust," which dusted it;? chait competi- 
tion last week, dobutinK at No. 10 on 
The Billboard 200. 

Touring was a key component — 
perhaps the main component — in the 
platinum-plus success of Faith No 
Mores last release, "The Real Thing." 
That album, released in June 1989, 
didn't take off immediately, but the 
group's tour acthities — on a triple bill 



Dr. John Celebrates New Orleans Roots; 
Duke Of Warner Bros.; Malloy In Motion 



"One of the things that I grew up in New Orle- 
ans with," says Mac Rebennack, 'V-as a real awareness 
that the music was handed down to me. freely given to me 
by old cats. And they ahvays told me about the cats that 
did that for them." 

Rebennack. aka Dr. John, carries on that legacy with 
a joyous celebration of the Crescent City's music on a won- 
derfuJ new Wamei* Bros, album, "Coin' Back To New Orle- 
ans." A homecoming of sorts, the disc not only marks the 
first time Rebennack has recorded a full album in New Or- 
leans, but it brings together a home- 
town cast, including the Neville 
Brothers, Al Hirt, Pete Fountain, 
Red Tyler, and even the eternal 
Danny Barker, who played with 
Jelly Roll Morton and Louis Ami- 
strong in his younger daj-a. 

*To me. this is just a record that 
wxmld predate the *Gumbo' album I 
made a long time ago," says Reben- 
nack, referring to his \WJ2 set on 
which he paid tribute to his core in- 
fluences: Professor Longhair and 
other piano-plajing pioneers of New Orleans R&B. On this 
album, Mac dug deeiwr. "I got the oldest stuff that meant 
something real pei-sonal to me since I was a little kid, songs 
like my grandfather used to sing to me." 

The album begins, in fact, w'here New Orleans music 
did — in Congo Square. The striking first track, "Litanie 
Des Saints," is inspired by an 1850 classical composition 
by native Louis Moreau Gottschalk, whose work, in turn, 
was influenced by the sound of old slave dances and Afri- 
can chants he heard coming fi"om on Congo Square. On the 
disc, above the Ne\Tlles' spiritual harmonies and string ar- 
rangCTnents by Wardell Quezergue, Rebennack draws on 
chants from Gris-Gris, Voodoo, African, and Catholic lita- 
nies (that mixed in New Orleans as they did no place else) 
and also Spanish, French, and African patois in the lyrics. 

"It was real important to make [a statement! in the 
opening song," he says. "We did it, and I brought it around 
to some of the oldtimers, who got tears in their eyes. It 
moved them real deeply, and that made me feel like we did 
something good." 

After more than a year of planning with producer Slew- 
art Levine, the sesswns for "Goin' Back To New Orleans" 
rolled through the first half of this year at Ultrasonic Stu- 
dios. With 18 tracks in all, the album is a great musical 
lesson in history, culture, and communitj' — in the brassy 
Mardi Gras march of "My Indian Red." the swaggering 
sexiness of "Mihieburg Joys," the melancholy duet of Re- 
bennack and Barker on "I Thought I Heard Buddy Bolden 
Say," in nods to Louis Jordan on "Do You Call That A 
Buddy?," to Professor Longhair on "Fess Up," to Fats 
Domino on "Goin' Home Tomorrow." and to Smiley 




by Thorn Duffy 



Lewis on "Blue Monday," in the blues and brass revamp 
of "Goodnight Irene." and, la.stly, in the all-hands finale of 
the title track. 

Through it all, says Rebennack. he had one thought in 
mind — handing down New Orleans music once more. "I 
hojie that some people eiyoy this," he says of his album, 
"but my real hope is that they'll check into other music that 
came out of there." 

On THE LINE; Jazz keyboardist, composer, and pro- 
ducer George Duke, one of the ke.v 
figui-es in the jazz-im-k fusion Ixxim 
of the '70s, has .-signed uith Warner 
Bros. Records, according to his 
manager. Herb Cohen, iind W'amer 
Bros, president Lenny Waronker. 
After work in straight -ahead jazz 
with the tikes of Cannonball Adder- 
ley's band in the early '70s, Duke 
formed the George Duke Trio with 
Jean-Luc Ponty and. later. Billy 
Cobham; toured with Frank Zappa 
and the Mothers Of Invention; 
struck gold with solo discs, including "Reach For It" in 
1978; hit the pop top 20 with Stanley Clarke and the single 
"Sweet Baby" in 1981, produced Miles Davis' Grammy- 
winning "Tutu" album in 1989; and recently has moved int^) 
TV and film while continuing to produce and record. HLs 
debut disc for Warner Bros, is due this summer. 

On the BEAT: On the heels of his Hot 100 hit "Any- 
thing At All" this spring, RCA's rising pop/rock star Mitch 
Malloy has been out placing acoustic sets on a national 
promo tour while RCA launches his follow-up single, the 
fen-ent "Nobody Wins In This War." Malloy, incidentally, 
is represented by Louis Le%in, the longtime manager of 
Michael Bolton ... In a tongue-in-cheek tribute to a cer- 
tain crew of Irish superstars, Tin Machine offers its live 
Victorj' Music album Aug. 4. titled "Oy Vey, Baby." 

Beat picks: The Beat always wondered what Bob 
Merlis, the grand publicity poobah of Warner Bros. Rec- 
ords, grooved to in his spare time. And now we know. 
Check out "Csyun Party." featuring artists from Clifton 
Chenier to Rockin' Sidney, and "Zydeco Party," with acts 
from Michael Doucet to Cleveland Crochet, both new 
from K-tel International and both compiled by Merlis . . . 
From else\vhere on the bayou, Louisiana slide guitarist 
Sonny Landreth debuts on Zoo Records with "Outward 
Bound" afler earning his touring strii)es on the road with 
the likes of John Hiatt« Chenier, and John Mayall. Man- 
aged by Pra-xis International out of Nash\ille, Landreth 
proves on this disc that he can shine as a fine and swampy 
songwriter as well as a serious slide man. 




Faith No More— from left. Jim Martin, 
Mike Bordin. Roddy Bottum (seated). 
Bill Gould, and Mike Patten— will open 
for Guns N' Roses and Metallica on a 
summer stadium tour of the U.S. 



with Soundgarden and Voivod, and 
opening for Metallica — kept the ball 
rolling until the video for the track 
"Epic" pushed the album to the top of 
the chart in 1990. 

Not seeking to mess with success. 
Faith No More will ixy to stoke excite- 
ment for "Angel Dust" with an exten- 
sive round of roadwork. 

"This band has had a great response 
from the fan base that started this 
thing out," says manager Warren 
Entner. "We want to start it over. 
We're starting it sort of ass-backward 



this time, starting with m^or stadi- 
ums . . . but [then] we want to go back 
to giimging it out with that interactive 
crowd." 

According to Entner, Faith No 
Moi-e will si>end most of the summer 
playing the stadium circuit. The group 
began its trek May 16 in Europe, 
where it has been supporting Guns N' 
Roses on a i*ound of staflium dates on 
the continent, in Scandinavia, and in 
the U.K. 

On July 17, the group takes on the 
coveted opening slot on the 2.^-date 
Guns N' Ro.ses-Metallica stadium torn", 
which continues thniugh LalM)r Day. 
Entner says these shows will be sup- 
plemented during that [leriotl by an- 
other dozen small theater and ball- 
room gigs. 

Faith No More then embarks on its 
0W71 headlining theater tour, hitting 
1..500-:^,000-seaters from mid-Sep- 
tember through late October. On Oct. 
28, the band begins a headlining tour 
of Europe, in venues seating up to 
8,000. 

The band will take a probably much- 
needed break at the Christmas holi- 
days, but will begin another U.S. road 
(Coiif 1)111 cd on fKiQc /j> 



Guns N' Roses' E. European 
Concerts A Budding Success 



I BY HUGH FIELDER 



PRAGUE— "OK, you ex-commie bas- 
tards, get i-eady to rock!" 

Guns N' Roses' less than diplomatic 
intnxluction it) their show at Prague's 
Strahov Stadium May 20 also marked 
the first big-scale foray into Eastem 
Eujx)pe by a major U.S. band. 

The Imnd's two concerts in Czecho- 
slovakia and Hungaiy May 20-22, part 
of a 2l-date l3-nation stadium tour of 
Europe, were watched by 60,000 fans 
in Budapest's Nep Stadium and 40.000 
in Prague. The shows were promoted 
by La.szlo Hegedus. of Multimedia. 
Also on the bill were Soundgarden and 
Faith No More. 

Both countries have already seen 
major U.K. bands — the Rolling Stones 
played in Prague in 1991 to celebrate 
the countrjf's newly restored freedom 
from communism, and Budapest wit- 
nessed Queen in 1985 for an acclaimed 
concert that is available on \ideo. 

But the Guns N' Roses show— with 



its 200-foot stage, 900-strong light 
show-, firewoi'ks, inflatables, and \ideo 
screens — was the biggest U.S. rock 
production to visit Eastern Europe. 
It was the band's idea to include 



The numbers proced 
that the market is 

there and production 
of both shows ran 
without a hitdi 



Czechoiilovalda and Hungarj' in its Eu- 
ropean itinerary, according to tour 
manager John Reese. "They wanted to 
give the kids in those countries a 
chance to see them jierform." 

The shows also gave GN'R's man- 
agement and production team a chance 
to assess first-hand the market for big- 
(Coutiniied o» page 
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Beastie Boys Sued Over Copyright 



NEW YORK— A suit filed in U.S. 
District Court here against the 
Beastie Boys and Capitol Records 
charges the band with cop>Tight in- 
fringement on its new Capitol al- 
lium. "Check Your Head." 

The plaintiffs, Noah Evans and 
Miles Kelly, who claim exclusive 
copyright for the song "Time For 
Livin'," charge that the Beastie 
Boys and Capitol Records recorded 
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and released the song on the album 
without their permission, and listed 
their business, Brooklyn Dust Mu- 
sic, as publisher. 

The suit states that Evans and 
Kelly refused to enter into an agi'ee- 
ment effectively transferring to the 
Beastie Boys their copjTight in the 
song, which features lyrics origi- 
nally written by Sylvester Stewart 
(Sly Stone). 



The Beastie Boys' attorney, Ken- 
neth Anderson, says Evans and 
Kelly are friends of the band and 
were credited under the name 
Frontline on the album along with 
the Beastie Boys. 

Anderson added that the Beastie 
Boys had not ofYicially been sensed 
notice of the suit, but "it would come 
as a complete surprise under the cir- 
cumstances." BRITE Bl'CKI.EY 




An Afternoon With The Allmans. Dickey Betts, right, and Gregg Allman, center, 
trade acoustic licks during a promotional lunchlime concert at the Lone Star 
Roadhouse m New York, while WNEW-FM program director Pat St John. left, looks 
on. The show occurred during the band's recent New York concert stand, which 
included a record -setting 1 0 nights at the Beacon Theatre, Epic Records has released 
"An Evening With The Allman Brothers Band: First Set," which comes 21 years after 
the band's classic "Allman Brothers At Fillmore East" album. The new disc was 
largely recorded last December during a four-mght homecoming stand in Macon, Ga, 
Additional material was taped during shows at the Orpheum Theatre in Boston. 
Produced by Tom Dowd. the album is dedicated to the late Bill Graham. (Photo: 
Chuck Pulin) 



Metaphorically Speaking: 
What Lyrics Say— And Mean 



In RECENT WEEKS, some de- 
fernlers of, or perhaps apologists for. 
rap l>Tics and rappers who make con- 
troversial comments have used the 
words "metaphor" or "mindset" to 
show that no actual call to violence Ls 
intended; that in metaphorical terms 
these l\Tics are cries of pain and mir- 
ror the mindset of targets of racism. 

Though the late.'5t serious dis- 
course in the aftermath of Ice-T's 
rock-rap "Cop Killer" and Sister 
Souljah's comments to the press in 
the wake of the Ixis Angeles riots, in 
addition to statements in her own 



.songs. 



are 



llllorils&MiisIc 



by Irv Lichtman 



worthy of pub- 
lic debate, the 
issue raised bv 
Words & Mu- 
sic is whether 
songs with ex- 
plosive pas- 
sions have 
done their job 
if they require further elaboration. 

In this writer's view it stretches 
the definition of a metaphor to Its lim- 
its if it's necessary to explain the use 
of metaphors, or figures of .speech or 
implied comparison, as expressed in 
"Cop Killer" or the comments of Ice- 
T or Sister Souljah. Anger in itself is 
not a metaphor unless it is e.\pressed 
in metaphorical terms. 

Things get more complicated on 
the matter of mindset. It is. implied 
that a song, whether romantic or po- 
litical, represents the creati\'e mind- 
set of the character portrayed, as 
would the dialog spoken by an acto!" 
or actress. For Ice-T and Sister Soul- 
jah, this has great rele\'ance. since 
they are the products, in both racial 
and geographic terms, of a troubled 
landscape. Under public scrutiny, 
however, they distance themselves 
from their o^^Ti words by declaring 
that they are speaking for others 
when under different circumstances 
they might well claim that their 
words define their own feelings. In 
controversial songs that do not 
differentiate clearly between the per- 
former and the song's character, 
there is little to distinguish the artist 
from the role he is plajing. In a novel, 
musical, play, or film, for instance, 
characters who express anger are 
part of a mix of differing points of 
view. 

Perhaps there would be less de- 
bate and more understanding of what 
rap artists are attempting to say if 
their reflection of rage — a legitimate 
forum in a creative work — ^were de- 
fined in more clearly sjTnbolic terms, 
avoiding conclusions of literal mean- 
ing by others that are not intended by 
the authors. Otherwise, it's likely that 
allegations of \iolent intent by rap- 
pers followed by a now familiar pat- 
tern of defense will continue to add to 
further racial tension. 

Song of the ages now a 
song of the homeless: "Brother 
Can You Spare A Dime?," the 60- 
year-old song, will assist fund-rais- 
ing efforts starting in the fall of 



1993 of the National Coalition 
For The Homeless, the Washing- 
ton, D.C. -based nonprofit federa- 
tion of indi\iduals, local service or- 
ganizations, and national 
organizations. The coalition re- 
ceived rights to use the song 
"Brother Can You Spare A Dime?" 
from The Harburg Foundation, a 
nonprofit group that says its aims 
are to help alleviate social and eco- 
nomic injustices, among other ef- 
forts. 

In the rerelease by Sony Special 
Products of 
"The Beatles 
Live At The 
Star Club In 
Hamburg. 
Germany 
19(52," * the 
writers of one 
of the songs 
on the disc, 
"Nothin' Shakin' (But The Leaves 
On The Trees)," have apparently 
discovered that they had a Beatles 
cover, says Fred Stuart, rep for 
Diane Charlotte Lampert, one of 
the wTiters along with Eddie Fon- 
taine, John Gluck, and Charles 
Colacrai. In addition, the original 
Eddie Fontaine version of the 
song appears on a new Warner 
Bros. Special Products release, 
"Rock & Roll. Lost Treasures, Vol. 
II." Crash Craddock had a big 
country version two decades ago. 
According to Stuart, there are roy- 
alties in escrow being held for 
Fontaine, who cannot be contac- 
ted. The song is published by Arc 
Music and publishing firms owned 
by Lampert and Colacrai. 

Welcome on board: John 

McKellen, elevated to president 
of MCA Music in March, has been 
elected to the board of ASCAP. All 
other 24 publisher/writers have 
been re-elected to new two-year 
terms, other than Irwin Robin- 
son, new chairman of Famous 
Music, represented on the board 
by Sid Herman. Robinson had 
been on the board as president and 
CEO of EMI Music. McKellen 
also joins his former boss, Leeds 
Levy, on the board. Lex'y left hut 
post at MCA Music late last year, 
but continues on the board as a 
member of Lou Levy Music. Lou 
is Leed's dad, who once owned 
Leeds Music, purchased by MCA 
Inc. in 1964. And along with the 
purchase came McKellen, who had 
worked for Leeds Music since 
1959. Get it? 

Print on print: The follow- 
ing are the best-selling folios from 
Cherry Lane Music: 

1. Metallica, Metallica 

2. Bonnie Raitt. Luck Of The 
Draw 

3. Guns N' Roses, Use Your Illu- 
sion I 

4. Lionel Richie. Back To Front 

5. Slaughter. The Wild Life. 
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GUNS N' ROSES' EASTERN EUROPEAN CONCERTS A BUDDING SUCCESS 



(Continued from page 11) 

scale rock concerts in the emerging 
countries of Eastern Europe. The 
numbers proved the market is there 
and the stage production of both shows 
ran without a hitch. 

Any culture gaps between Eastern 
and Western Europe were only ex- 
I)osed otTstage. 

The band's U.S. tour agent, Alex Ko- 
chan, sums it up in sajing, "It was a 
success creatively for Uie group, ver>' 
much so. It was also a success for the 
audience and we showed that kids want 
to come and have that experience. Fi- 
nancially, it was a preliminary' success 
in terms of introducing Western cul- 
ture on a grand scale. 

"When it comes to production, how- 
ever, the standards are not yet up to 
thase of Western Europe. AH the local 
elements that go into producing a 
show — the promoter, the venue man- 
agement, the police, the security 
— are not yet interrelating properly. 
And until those factions learn what 
their role is in creating a belter pro- 
ductk)n then it will continue to be a lit- 
tle rocky." 

The band's production manager. 
Dale Skjerseth — of Czechoslovakian 
descent — reports no problems at ei- 
ther show. "My main concern was the 
local crew I would be working with. But 
they were top-notch. They were eager 
to work and many of them spoke Eng- 
lish," he says. "My other worry was 
whether we'd find [on-stagel oxjgen 



for Axl Rose, but they had it. And, most 
important of all. my laundry came 
back!" 

Logistics coordinator Bob Wain was 
responsible for working with the 
venue's security. Having M-orked with 
the Rolling Stones when they played 
Prague, he was able to operate from 
experience rather than expectations. 
"TTie Czechs were willing and respon- 
sive, but they reriuiretl a lot more .*4U- 

'Most important of 
all, my laundry 
came back!' 

perv'ision because they haven't yet had 
the experience of handling shows of 
this type," he says. "They were eager 
to please, although they <iidn't always 
know how. But Hungarj' was pretty 
straightforward . " 

The contrast between Czechaslova- 
Ida, which is less than two years away 
from the most repressive communist 
regimes in Eastern Europe, and Hun- 
gary', where an increasingly liberal re- 
gime had been surreptitiously prac- 
ticed since the '70s, was forcefully 
brought home to Reese when the 
band's original hotel in Prague can- 
celed the booking with less than a week 
U)go. 

"We had to deal with the Czech 



travel agency which controls all the ho- 
tel rooms in Prague, and I was unable 
to deal directly with the hotel. But even 
when I did make contact with the man- 
ager of the Diplomat Hotel and Uied to 
convince him to honor the liooking by 
basically guaranteeing my life that 
nothing would happen, it did no good. 
His mind was .'^et in black-and-white. 
There were no gray areas." 

So the band had to scramble around 
to find alternative accommodation, 
eventually landing at the Panorama, 
where the antiquated phone system 
left the band and entourage pretty 
much isolated from the outi*ide w'orld. 
They also came up against some of the 
hardened attitudes that communism 
engendered. 

"It didn't matter to these people how 
hard they worked because they got 
paid the same anyway." explains 
Reese. "So nobody would go out of 
their way to get anything done. There 
was no incentK'e for them to do so." 

So the restaurant closed an hour 
early because the staff went home 
early and the l>and was force<l to finrl 
the only 24-hour restaurant in the 
city — a topless disco. The only comi)en- 
sation was that Chateaubriand steak 
was $9. 

Trying to make any price compari- 
sons based on the (admittedly artifi- 
cial) exchange rale was not easy. There 
were complaints in the Czech prei^s 
about the ticket price, which, at 280 




Raising Kane. BMI recently marked the signing of 14 writers and producers represented by Kane Prodtx^ttons in Atlanta. "There 
is a music explosion taking piece in Atlanta," says Don Perry, preskJent of Kane Productrons, "All of our 14 sor>gwriters and 
producers have t>een signed to record companies in the last three rrxjnths and all are from Atlanta." Pictured seated, from left, are 
Marcus Bonner, songwriter; Hcury WarT>er, assistant VP, BMi; Perry; and manager Ann Broussard. In the middle row, from left, are 
Scott Mikell, Kar>e Productions; Jennifer Dial, songwriter; Schaun O'Neal, songwriter; Antonne Broussard, songwriter; Roberta 
Cotem^, songwriter; and Rod Marcel, songwriter. In the back row, from left, are Omar Skeete, songwriter; James Richardson Jr., 
songwriter; Rodney Wright, songwriter; Huston Singtetary, songwhter; Paul Wright, artist/producer; Timmy Arthur, producer; Mike 
Weinstein, producer; and LaurerK^ Tolbert, songwriter. 



crowns — a fifth of the average monthly 
w"age — was the highest ever charged in 
the country. But that still represented 
only $7 at the official rate of exchange. 

Although tour accountant Jerry 
Gendron had ensured the band was 
paid upfront in U.S. dollars, he had 
problems trying to ascertain real costs 
in order to make a final settlement. 
And he was not helped by the absence 
of any receipts, or even a contract be- 
tween the promoter and the venue. 

"With the magnitude of this produc- 
tion and the e-xpenses incurred by the 
band, we have got to treat it as a busi- 
ness and we ha\'e to make promoters 
in Eastern Europe treat it in the same 
way," he says. "I think that promoters 
are looking to set a rate that bands will 
get used to, but it doesn't necessarily 
bear much relation to the real costs." 

There was never any question of 
making a profit from the shows in Pra- 
gue and Budapest. "It's more of a 
break-even situation," says Kochan. 
"S<i what hapi>ens is that those places 
ai-e efl'ecUvel.v subsidized by the West- 
em Euro[K'an countries." 

But Kochan believes Eastern Eu- 
rope must learn to afford Western 
rock'n'roll. "Ultimately they will de- 
velop a greater respect for it if they 
pay for it themselves rather than rely- 
ing on the charity of the bands to come 
over." 

Not that Guns N' Roses w-ere look- 
ing to make a profit in Eastern Europe. 
"Money is not a critical issue with these 
guys. They could have played other 
places and made far more money," says 
Reese. "But it's about providing a prin- 
cipled show which is on their own 
terms for the kids to enjoy. And I have 
to respect the hell out of them for doing 
that." 

Both concerts stuck to those princi- 
ples, and fans in Prague and Budapest 
got the full Guns N' Roses stadium 
show, complete with the tension and 
s|x>ntaneity that sets the group apart 
from all others cun*ently on the 
stadium circuit 

In Budapest, where they played with 
the additional special-effect lighting of 
thunder and a torrential downpour, 
they sent the crowd deliiious by play- 
ing the same Hungarian folk song 
Queen had performetl seven years ear- 
lier. 

And the band also got a kick from 
both shows. Rose congratulated the 
Hungarians on their new-found free- 
dom. "I hope it goes well for you," he 
said. And Slash added his owti inimita- 
ble greeting. "I guess you guys don't 
know much English, so I'll just say 
'fucking hi!' " 



ARTISTS 
IN CONCERT 



MICHAEL JACKSON 

Olympic Stadium^ Munich 

Opinions on the opening night 
of Michatil Jackson's worldwide "Dan- 
gerous" tour here June 27 were mbced 
backstage, where music industrj' pro- 
fessionals talked earnestly about the 
first-night nerves and the need for 
more even pacing of the show. 

Out in the real world of the stadium 
audience, however, 72,000 Germans 
had been transported wholesale to the 
Planet Bonkers. 

Admittedly, Jackson let them off 
the hook and perhaps burst his own 
bubble loo (juickly. The entire crowd 
had been entranced by the concert's 
opening, an audio/visual assault in- 
volving Jackson being forcibly pro- 
jected via a hidden trapdoor onto a 
stage already burning with dancers, 
Wagner, and video images of audience 
mayhem. 

But then, after three rockers, the 
show slipped into the ballads. Even 
though "She's Out Of My Life" gener- 
ated a frisson of emotion, the pace had 
dropped too quickly too soon. 

Still, the idolizing crowd members 
were patient. They stared unswen'- 
ingly at the stage until the musical 
landscape was filled with monumental 
pop architecture: "Bad," 'Thriller." 
"Smooth Criminal," "Billie Jean," 
"Man In The Mirror," and. in a climax, 
"Black Or White." There was even 
room for a nod to Ihe Jackson 5: "I'll 
Be There" was accompanied by video 
images of a young Michael Jackson. 

0\'erall, though. Jackson's strength 
lies in the fact that he is the ultimate 
song-and-dance man. If Gene Kelly 
had had access to 199'2 technolog>' and 
musical techniques, likely he too 
would have staccatoed across the 
stage with giant stage-side screens re- 
plajing hLs everj' whiplash movement 

For Jackson, the songs and the 
dance do the talking. He uttered 
barely a dozen words all night. But the 
bond between hLs music and his fans 
was so great that the atmosphere was 
intimate throughout the show. 

Ultimately, then, his taciturnity 
and any failings in the show's pacing 
were irrelevant. When a man wins 
thunderous applause for walking 
unremarkably from one side of the 
stage to the other, he either has a 
very special talent to entertain or 
they're pulling something in the 
beer here. 

JEFF CLARK-MEADS 





"As a musician, it's important that any new 
audio format be digital and durable so I Icnow 



that the tape I make today will sound just as 



good 10 years from now. To me, DCC Is by far 
the most impressive new audio format." 
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TOUR POWER FUELS FAITH NO MORE 

(CoiiiniKvd (nun }ni(/t' II) 



stint. "We'll continue; touring, not 
knowing what kind of venues we're go- 
ing to go into." says Entner, w ho adds 
that the gi-oup will definitely hit Ja- 
pan. Australia, and Latin America in 
1993. 

Bassist Gould says the touring will 
serve to introduce new FNM material 
that is not entirely in the funk-metal 
groove that predominated on "The 
Real Thing." 

"Thei-es definitely going to be .some 
gear-shifting going on." Gould says. 
"There's nothing totally like |Lou 
Reed's noise album | 'Metal Machine 
Music.' but there's some really ugly 
stuff on this record." 

Videos will again be key to the FNM 
album campaign. Slash/Reprise is 
leading off the record with a clip for 
the track "Midlife Crisis," which de- 



buted as an MTV exclusive. 

'This Ls a fairly traditional market- 
ing plan," says Warner Bros. VP of 
product management Steve Baker. 
"With AOR and alternative, we're 
back at the .same place again. We're 
seeing how that track works." 

Baker says "Small Victory" is 
"probably the next video we'll make. 
It'll be a ver>' different-looking video." 

This time around, MTV will feature 
FNM promotions on "Headhangers 
Ball," "120 Minutes," and "Hanging 
With MTV." 'That was an important 
factor in breaking the last record," 
Baker says. 

Baker also notes the new album will 
be worked heavily by WEA and the 
Warner sales office: 'They're making 
sure those national accounts feature 
the record." 



Suzanne Rhatigan 

(. To HfiLL 

With _ 
4L Love c=s 
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GUARANTEE! 

Mondrian is as contemporary and 
creative as tine people who enjoy its 
ambiance Amenities are designed for the 
discriminating creative professional, 
whose working day doesn t necessarily 
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We realize how hectic your business is. 
We re so sure you'll enjoy your stay at 
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extras: complimentary brealcfast any 
hour of the day or night, 
complimentary VCR, CO or cassette 
player use, and 24-hour use of our 
complete Fitness Center. These 
amenities are all part of Mondrian s 
'Stress-Free Guarantee " 

Call our NEW 800 number 
today! 
AsIc about our Special 
Entertainment Industry Rates - 
the best value In West 
Hollywood! 




MOMDRIAN 

HOTEL D£ GRANDE CLASSE 

8440 Sunset Boulevard 
West Hollywood. California 90069 
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Sophie B. Uprising. Sophie B Hawkins graduates from the Billboard 
Heatseekers chart after celebrating the No. 1 status with her new Popular 
Uprising T-shirt. Hawkins' single. "Damn I Wish I Was Your Lover." is currently 
No. 5 on the Billboard Hot 100 Singles chart and No. 40 on the Billboard Hot 
Adult Contemporary chart. Her recent album. "Tongues And Tails, " is No. 51 
on The Billboard 200. Shown, from left, are Michael Ellis, Billboard director of 
charts; Lisa Wolfe, director of national top 40 singles promotion, Columbia; 
Geoff Mayfield. Billboard associate director of retail research; Hawkins; and 
Robin Cecola, Columbia national director of singles promotion, West Coast. 
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327'157& For research information and pricing, call Laura Stroh, (6 15) 32 1-4254 



14 



BILLBOARD JULY 11, 1992 



IN MEMORY OF 



DANNY KEATON 



He Gave Us Love And So Much Joy. 
We WIl Miss Him. 




Donations May Be Made To The 

DANNY KEATON MEMOIUAL FUND 
At AIDS Project Los Angeles 
6721 Romaine, Los Angeles, CA 90038 
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♦ EN VOGUE 

(C) (O) 071 ATCO EA5TVYEST 98560 


CD 


IS 


16 


9 


SILENT PRAYER 

N M WALDEN IN M WALDEN J C0HEN1 


SHANICE 

iCl (V) MOTOWN 2165 


10 


12 


13 


13 


NEVER SATISFIED 

S BRCr*N (S BROWN) 


♦ GOOD 2 GO 

(Cl (T> GIANT 1B9B1,'REPRISE 


u 


II 


12 


7 


I'LL BE THERE 

WAf ANASIEFf ,M CARET IM OAVIS B GORDY W HUTCH, B WEST) 


♦ MARIAH CAREY 

[Cl (Y) COLUMBjA 74330 


(D 


14 


14 


10 


I'VE BEEN SEARCHIN' (NOBODY UKE YOU) 

B BLUE IG JONES B BELLEl 


GLENN JONES 

(C) ATLAfmC 87505 


(S) 


19 


32 


5 


BABV-BABYBABY 

L A REID 8ABYEACE (L A REID.BAffYFACe,0,SIMMONS) 


♦ TLC 

(C) LAP ACE 2-4028/ARISTA 


14 


6 


5 


13 


THEY WANT EFX • ♦ DAS EFX 

A WESTON.W MINES (AWESTON.W.HINES.J BIKMN.F,WESLEV,C BOBBITT) (Cl IM) (TJ ATCO EASTWEST 96206 


(S) 


18 


21 


9 


USE ME 

G LEVERT.M GOfttlON IG,LCVERT.M,Q0RO0N) 


♦ MEN AT LARGE 

IC) (T) ATCO EASTWEST 98563 


U 


10 


4 


17 


HONEY LOVE * R. 

R KELLY (R KELLY! 


KELLY & PUBLIC ANNOUNCEMENT 

(C) m J(VE 42031 


(H) 


22 


26 


7 


WHATEVER IT TAKES (TO MAKE YOU STAY) 

G CAU'HEN :l * ' ■ ■ - V OflAVTONI 


♦ TR(X3P 

IC) ATLANTIC 87475 


11 


7 


9 


13 


FOREVER IN YOUR EYES 

JJOMHiLS I/IM Lir.L TiON (LWADDELLSTOKLIYI 


* MINT CONDITION 

IC) PERSPECTIVE 000*A4M 


d) 


23 


29 


8 


THEY REMINISCE OVER YOU g.R.O.Y.) 

DJ PETER RiXK IP PHLlIPS.C PENNI 


♦ PETE ROCK & CL, SMOOTH 

(C) (Tl ELEKTRA 64773 


20 


20 


24 


8 


WE DIDN'T KNOW WHITNEY HOUSTON (DUET WITH STEVIE WONDER) 

S WONDER LSWO«DEfli (CI ARISTA I 2*20 


(S) 


27 


39 


4 


* * ♦ Power Pick/Sales * * * 

WARM IT UP * KRIS KR(}SS 

J EXJPRf DL'PSI TO-ll CI X) IMUT) (VI iX) RUf'MCKJSf TOT&COH/MB)* 


® 


23 


30 


9 


NO PLACE LIKE LOVE 

C.WALKER :S WURODCK D DEGROAT) 


* CHRIS WALKER 

(Cl PENDULUM 64756.EIEKTRA 


(D 


24 


28 


8 


JUST FOR TONIGHT 

kthc«aS(k.-^:(.ijl :i«ejl> 


♦ VANESSA WILLIAMS 

10 (V) WING 865 ea&MERCURT 


24 


8 


1 


12 


IN THE CLOSET • 

M JACKSON.T flILFY (T RILrf.M JACKSON) 


♦ MICHAEL JACKSON 

IC) (M) (T) 00 «) EPIC 74266 


29 


17 


19 


10 


HOW ABOUT TONIGHT 

J-NETTLESBEV T COFFEY (E WILDEl 


EUGENE WILDE 
(Om MCA 54399 


@) 


29 


37 


8 


YOU KNOW WHAT 1 LIKE 


♦ EL DEBARGE 

(O WARNER enOS. 18901 


n 


28 


33 


9 


IF YOU FEEL THE NEED 

HER!(i.h !.^ (.HiFE IN.i LE£ (T I FROST.N lAMGLEY) 


♦ SHOMARI 

(C) (T) MERCURY 866 7B4 


21 


26 


17 


17 


COME It TALK TO ME • 

D SWINCAL 8 SURE' (D SWir«l 


♦ JODECI 

(C) (M) (T) IV) UPTOWN 54 1 75(MCA 


(S) 


32 


40 


7 


DEPEND ON YOU 

KTHCAAAS (K.THCA1AS.B W(NA«S,D,W(rtA«S) 


BEBE 8. CECE WINANS 

(C) CAPITOL 44824 


M 


30 


36 


8 


LA SCHMOOVE * FU-SCHNICKENS 

A TRIBE CALLED QUEST (R ROACHrOROJ.JONES.L.MATURINE.M.TAVLORAMUHAMMADj (C( (T) ilVE 42062 


(Dl 34 


43 


5 


JUST MY LUCK 

D SIMMONS.KAYO (K EDWARDS) 


ALYSON WILLIAMS 

(OOBR 7417iraLUMBIA 


(D 


40 


51 


6 


THE WAY LOVE GOES 

B MCKNIGHT.B BARNES IB HCKNKiHT.B BARNESI 


♦ BRIAN MCKNIGHT 

ICl MERCURY see 782 


33 


36 


45 


8 


1 MISS YOU 

L JOBJOC PUBLIC {J,CARTER,J.SAYLES,« SCOn.O.WVATT) 


♦ JOE PUBLIC 

IC)(M)(T)COLUMB(A 74321 


M 


21 


6 


14 


SCHOOL ME 

G LEVEHT.E.NICHOIAS (G.LfVERT.E MICHOIAS) 


♦ GERALD LEVERT 

la (V) ATCO I ^-l .'.C T 96577 


35 


31 


35 


10 


LOVE LIKE THIS ♦ GROVER WASHINGTON, JR. FEATURING ULAH HATHAWAY 

T.BOLOENJ BOLDER (A ROMAW.T cow (CI COLUMBIA 74313 


(D 


45 


53 


5 


00 UNTO ME 

C.TR0Y.2 MAEEMON (K WHITE.C-TfWV.rHARMON.f .HAYNESI 


KARYN WHITE 
IC) WARNER BROS 19037 


OD 


43 


48 


E 


NOBODY BUT YOU 

5 RUfotLL ... ..AiKHtfJ (S RUSSELUG CAUTMET*) 


♦ DAVID BLACK 

(C) (T) BUST IT 44842 


31 


41 


47 


7 


irS NOT HARD TO LOVE YOU 

N.M.WAL0eN(N.M.WALDEN.S.J.DAKOTA.S.JETT.K.WALKN) 


♦ AL JARREAU 

ICl REPRISE 18872 


3f 


33 


34 


14 


BABY GOT BACK A 

SIR MIX-A-LOT (SIR MU-A-LOT) 


♦ SIR MIX-A-LOT 

C) (Ml IT) 00 <X) DEE ^I'i - . ■- 1B94;..HLPRISE 




49 


- 


2 


* * * Povi/ER Pick/Airplay*^^ 

GIVE U MY HEART (FROM BOOMERANG ) ♦ BABTFACE (FEATURING TONI BRAXTON) 

L A RfP i>ARyEACE !l A RElD.BAeYFACE.rJ SIMMPAS.B WATSO'll (C) LAFACE 2-A02&AR(SrA 


® 


48 


57 


4 


REAL LOVE 

F SCOn.J.JEEFEHS0N (F.SCOn) 


♦ LORENZO 

ICl (n ALPHA INTIRNATK)NAL 787 OOCYPLG 


® 


53 


60 


6 


ALL THE WAY LOVE 

A HENNINGS (LSPRINGFIELO.T COI I NS A MENNINIiS.S BANKS) 


♦ URRY SPRINGFIELD 

(CI TABU 018O.'AAM 


® 


67 


90 


3 


DON'T SWEAT THE TECHNIQUE 

ERtC B A RAKIM |ER(C B A RAKIM) 


♦ ERIC B. & RAKIM 

(C) (Ml (TIIACA 54418 


44 


» 


56 


7 


CAN 1 GET WITH YOU TONIGHT? 

J NtnLESBEY.I COFFEY (J NEnLESBEt.T.CDf FtYT 


♦ TRUTH INC. 
(CI INTERSCOPE 98628/ATLANTlC 


45 


52 


59 


5 


ONE MAN WOMAN 

N M WAl DEN (N M WALDEN.J.COHEN) 


MILIRA 

[CI (VI MOTOWN 2156 


4t 


SI 


54 


7 


7 DAYS, 7 NIGHTS 

LSTEWARI :5 A CAKWELL P L STEWART .T HAYNES) 


♦ SUE ANN CARWELL 

(C) MCA 54093 


® 


58 


87 


3 


SOMEBODY'S BEEN SLEEPIN' IN MY BED 

G.BROWN S KARVEY (C BROWN.D BLAKE) 


GARY BROWN 

(OETICAHTOL 44825 


® 


59 


78 


3 


STRAWBERRY LETTER 23 

Q,JONES IS OTIS) 


♦ TEVIN CAMPBELL 

(OOWEST )B91*WABNER BROS 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL 6 NUMBCRiDISTRIBUTING LAKL 


® 


64 


79 


3 


BRAINSTORMING 

F.JENKINS,N-H0RRIS.S.5T0CKMAN (J DAVIS M BIVdYSI 


M.C. BRAINS 

{CICTIMOTOWN2170 


(M) NEW^ 


I 


* * * Hot Shot Debut * * * 

JAM ♦ MICHAEL JACKSON 

U :n(;-.>.:ij ; .11 H ../.((.jlEN (R MOORE BSWl£.iE'I W -AT'.-r.OS T P LEY': . "..Kif, . i.:3 


51 


56 


65 


4 


DREAM COME TRUE '92 ♦ THE BRAND NEW HEAVIES FEAT. N DEA DAVENPORT 

.i-^r.! NfWHEAYlES '■ .i-l '.iL GURL/JN.VY't.LI/AN LE.-Yi ICIM) (T) DELICIOUS VINYL - .- - 


52 


57 


67 


5 


JUST MAKE ME THE ONE 


TYLER COLLINS 

RCA 62204 


® 


61 


77 


4 


FUa TERM LOVE (FROM -CLASS ACT) 

M "a.L (M :..t M /.ILL AM$ j HIPy^I. M WALKER) 


♦ MONIE LOVE 

(C)(TI iXiGIANT 1- - .- ■.: BROS 




42 


31 


16 


JUMPA' 

J DUPRI (J DUPRO 


♦ KRIS KROSS 

(C) IMI IT) IVI ;YI RUFFHOUSE 741 . ' K.'h - 


® 


62 


72 


4 


DID YOU PRAY TODAY? 

S MChi'.NEy II 7.-jK(NS (SMCK(NMEY M O MARA) 


LISA TAYLOR 

C. GIANT ..- 1 ..(.1... [ 


SI 


46 


42 


10 


SCENARIO ♦ A TRIBE CALLED QUEST 

A TRIBE CALLED QUEST (P i.M KtXlN 1 SMIIM.B HCG'NSJ DAVIS.A MUMAMMAD.M TAYLC«t ' ' . JIVE 42056* 


57 


35 


22 


15 


SOMETIMES 1 RHYME SLOW 

. ■, ..; •:] ■- ■ ' BEE " ' ..IfMAN 


♦ NICE & SMOOTH 

' ICHM/I' RAL 7416/1 " - 


® 


63 


75 


3 


WISHING ON A STAR 

1 MORAN H . ^. . ■. 


THE COVER GIRLS 


® 


NEW^ 


1 


MONEY CANT BUY YOU LOVE 

J .*A1 T LEWIS U |.AI.Rii Ill.T.LEWIS.R TRESYANTi 


RALPH TRESVANT 

(O PERSPECTIVE 001 KAMI 


® 


65 


81 


4 


ALL ABOUT HER 

THE MIX (SMOOVE MIX) 


SMOOVE 

(C) ATCO EASTWEST 98655 


11 


60 


64 


5 


GETAWAY 

E .'• 1 1 ■- II WILDEID WLliAM^R KRWlMf 'ELI; W HICKtH 


♦ DEE DEE WILDE 

IC NORTHERN STAR 30003 


® 


71 


92 


3 


SPRUNG ON ME 

BWI. I'. .'WIISON . I'^RINGTON.l DRCW.M.WILUAHS) 


CHARLIE WILSON 

iCj IMM'. BON AMI (lAjU^'MCA 


® 


72 




2 


1 ADORE Ml AMOR 

C je ' 1 L.. Jf ME BADD.H LEEI 


♦ NAJEE 

(: tW.I SC10=,,,ERG 


14 


37 


2S 


15 


LOVE YOU ALL MY LIFETIME 

DGAMSON ■ 1 WEBER) 


♦ CHAKA KHAN 

(CI (Tl ,:y war\er - ■ 


® 


84 


95 


3 


JUMP AROUND 

GRANOMIXER MLKGS IL MU&CiERUD E SCHR^iDY) 


♦ HOUSE OF PAIN 

IMi -I ' '1 ■,'■,1- .... ■ ■ 


W 


68 


76 


5 


I'VE GOnA HAVE IT 

T TAVlOft C lARHAR IT.TAYIOR C PARRARl 


3RD AVENUE 

;C. i: SOLAR .'.l' if (f v 


n 


44 


27 


13 


JOY 

JAZ2IC B 'ROMEO.MOWATI 


♦ SOUL 11 SOUL 

f I 11) vlRTilN "jafcl'j 


u 


55 


49 


20 


WHY ME BABY? 

K SIA/EAT 1 ■ .1 T RILEY •. SWEAIl 


♦ KEFTH SWEAT 

(Cl f_F.-|.t.j-Y; 


® 


85 


88 


3 


YOU CANT SEE WHAT 1 CAN SEE 

CELLion I-;. 


♦ HEAVY D. & THE BOYZ 

(C){DI(TI UPTOWN ■ ^ICA 


70 


38 


38 


3 


UNCONDITIONAL LOVE 

0 ELEWIS W 1 LEYIlS I .M-: W 1 LEWIS) 


ATUNTIC STARR 

lO REPRISE 19081 


® 


80 




2 


1 WANT TO BE FREE (THAT'S THE TRUTH) 

A.BANKS (T SHAW -Vi. , l.M.IS.M KENT j R fiAIIEV 


TOO SHORT 
(Ml (TIJIVE 42068- 


72 


76 


84 


4 


SVMPIN' 

O.AUSTIN (D AUST(N.N.MnRR'S S STOCKMAN W MORRlS M BIVINSI 


♦ BOYZ II MEN 

lOIMirri iV'iYi MOTOWN 2167 


73 


54 


41 


16 


MY LOVIN' (YOU'RE NEVER GONNA GET IT) • 

T MCELROY D fOSTER MCE.RD' 


♦ EN VOGUE 

(CKMimCViAT 


® 


NEW^ 


1 


YOU CAN MAKE THE STORY RIGHT 

WBRATKWAiTL . I.,, ,,:iL,ii..,.iN 


♦ CHAKA KHAN 

(C 1 WARNER BROS 1B873 


75 


39 


18 


13 


THE SAGA CONTINUES. . . 

MABOULSAMAD ' ll.-MAD.H ASDULSAMAO.T ABDULSAMAO,^ 


♦ THE BOYS 

ABD(J(SAMAD) <C) MOTOWN 2150 


® 


88 


91 


3 


UPTOWN ANTHEM 

NAUGHTY BY NATURE . -y ■ .. ACWIi.l 


♦ NAUGHTY BY NATURE 

IMI ITI :y; TOMMY BOY 519- 


77 


47 


20 


11 


THIS IS THE WAY WE ROU 

HAMMli- I CPILATE 11 i-.iM'.'tl' - C PIIATE 111 


♦ HAMMER 

IC.IT .YlCAPlT0t44T86 


78 


77 


82 


4 


OONT FORGET ABOUT ME 

M.STARR (M STARP 


♦ LADY SOUL 

ICl BOSTON INTEKNATIONAL e-: ( iftLLt « (ka 


® 


93 




2 


HO FRAT SWING 

MKELLYTSUPER ■ : FRAT > lO'T 


♦ HO FRAT HO! 

- ... IT 


M 


66 


69 


6 


IT CANT BE FOREVER 

K BACON.) 0UARM8Y (BACON.LEWIS.OUARMBV) 


♦ EPHRAIM LEWIS 

ICl ELEKTRA 64748 


11 


73 


73 


5 


NEARER TO YOU 

- l.'L .LLC 'j ".,(fLW'S JS lb ".'^eEfi.S jP 


SKYY 

C AT.A1TK: 874*' 


82 


86 


96 


3 


ALL 'N' ALL 

A.GILCHRIS: ' IC . .v; A GILCMRfSTKIERYLM CHAVlSi 


KCM 

iCI VIRGIN 98580 


® 


NEW> 


1 


MOVE ME NO MOUNTAIN 

JA22IE B .GYl 


♦ SOUL II SOUL 

(iTi VIRGIN 12585 


14 


69 


5i 


II 


SENSITIVE LOVER ♦ THE ISLEY BROTHERS FEATURING RONALD ISLEY 

A.ViSr 1 lA YVINBUSH.R.reLEY) I T WARNER BROS 1 B936 


® 


90 




2 


LIVING FOR YOU 

PHARDCAS'LE . >-ARLX>iSTLEI 


KISS THE SKY 

LI. . MOTOWN 2157 


N 


78 


63 


10 


DEEP COVER ♦ DR. ORE INTRODUCING SNOOP DOGGY DOGG 

DP ORE .. - I ( WOLFE SNOOP) i( ' SOLAR ■■■ ~ I 


(7 


81 


71 


21 


GOODBYE 

ALU LLRl' . WEST lALBSURfl.K WEST) 


♦ TEVIN CAMPBELL 

(Cl QWEST . - i BROS 


n 


75 


62 


6 


COME AND GET IT 

T.STUBeS i" STUBBS.D PEARSON) 


THE DELLS 

. PIR ..... . ... 


® 


NEW^ 


1 


COMMITTED 

THIRD WORLD S STEWART IW.STtWAKT S STEWART M COOPER: 


♦ THIRD WORLD 

(C MERCURY 864 022 


M 


87 


74 


14 


VICTIM OF THE GHETTO 

T XKEPH.E JOHNSON IE JOHNSON.T JOSEPH.ROM) 


♦ THE COLLEGE BOYZ 
(C) (D VIRGIN 98635 


n 


70 


55 


21 


ALL WOMAN 

IDEVANEY .. MORRIS II SIASSFIElD DEVANEy A UORRlSl 


♦ LISA STANSFIELD 

(Cl iT.iViARISTA 1.2398 


® 


NEW^ 


1 


BREAKDOWN 

M FRESH 1 L L^MPBELLM FRESH;. 


♦ LUKE 

(CKMiailx: LUKE 152 


•3 


92 




2 


WHArS IT TAKE TO PULL A HOTTIE aiKE YOU)? 

B.WfiOBLEWSKI WRCeiEYYSKI) 


♦ MELLOW MAN ACE 

■i: .1 . CAPITOL 44781 


54 


74 


44 


13 


(IF LOVING YOU IS WRONG) 1 DONT WANT TO BE RIGHT ♦ RHONDA CLARK 

7HAR'.n:'. "TROY I i - i : I ..■J'"ir.N R JACK50M ( . TABU LiLii. AAM 


•5 


83 


61 


17 


PLEASE DONT GO 

D AUSTIN . N Mr:.«PiS) 


BOYZ II MEN 

(ClIV) MOTOWN 2155 


® 


NEW^ 


1 


SHINE YOUR LIGHT 

0AD0Y<I(G6OL .". 1' .■' (UNDER) 


JABULANI 

(C) GIANT 18925(BEPft(St 


® 


NEW^ 


1 


ALL OF MY LOVE 

B.J.EASTMOND ,. : ^WJ' 


KATHY SLEDGE 

(OEPC 74372 


M 


IS 


to 


22 


HELLUVA 

1 .. . - DMICHERYILBRKAII.FCAVALIERE.SMCOUFFIE) 


♦ BROTHERH(X)0 CREED 

i:C)l).'l GASOLINE ALLEY '.' ^ 


® 


NEW^ 


1 


PROMISE ME MODEST FOK 

M BLCtKSON IM SLOCKSON.W ALlEN,K_WRlGHT.O KILLtNGS,J k'LUHGS) IC,' ATT» EASTIWEST 98535 


loe 


96 




2 


PEACE 

J CLIFF U CIIFF) 


JIMMY CUFF 

ID JRS 36003 



S Records with th« greatest airplay and Sdtes gains ttiis week. ^Videoclip availability. # Recording Industry Assn. Of AmerKa [RIAA) certiticdtion (or sales of 500,000 umts A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symtol. 
)0% number is tor cassette single. 'Asterisk indicates ca1ak» rtumber 13 lor cassette n\axl-singte; regulai cassette single unavailable. (C) Cassette singte availabtlrty. (D) CD single availability. (M) Cassette maxi-single availability. rO Vinyl moni-slngle availAt>lllty. 
rV) Vinyl sir^le availability. (X) CD maxi-single availability, e 1992, ailbord/BPl Communicaliorg- _^_^__ 
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EPMD Conducting Business its Own Way 



Richie In Action. Lionel Richie looks 
relaxed as he chats with reporters from 
the stage of the Rilz in New York during 
his sound check. Richie performed to a 
packed house there June 5 in support 
of his current Motown album, "Back To 
Front." (Photo: Chuck Pulin) 



■ BY HAVELOCK NELSON 

NEW YORK— The members of 
EPMD (for Erick and Parrish Making 
Dollars) don't want to be media angels 
loved and adored by millions. They'd 
rather be hardcore — and consktently 
well-paid. 

Several hundred thousand ioj'al fans 
have turned their last three albums 
(1988's "Strictly Business" and 1989's 
"Unfinished Business" on Fresh. 
199rs "Business As Usual" on Def 
Jam) into chart-topping gold sellers in 
spite of the group's nonimage image. 
"I'm satisfied with the same fans I've 
had for the last fi\'e years." says Erick 
Sermon (aka E-Double E). His partner 
Parrish Smith (aka Pee MD) adds, "We 
just want to focus on the relationship 
we have with our audience." 



To this end, Def Jam will release 
EPMD's fourth album, "Business 
Never Personal," through its distribu- 
tor, Sony Music, .July 28. "We ju.st did 
what we do," says Smith, who produced 
the release with Sermon. The album, 
which doesn't de\iate from the loopy, 
often amusing basement style devel- 
oped on their previous efforts, is being 
previewed by the Zapp-influenced sin- 
gle "Crossover," which came out July 
2. It advocates creative control as it 
admonishes hip-hop sellouts. 

"When we came off our last tour, we 
began to notice how many so-called 
rappers were releasing pop records," 
says Sermon. 'These brothers would 
be listening to their managers or rec- 
ord companies in.stead of being true to 
themselves. And now that hardcore is 
coming back, these groups are lost." 



Dynamic Diva: Buzz Builds On IVIary Blige 

Uptown Artist Turning Heads With 'Strictly' Track 



OHE reminds US: In the world of R&B, there are 
female vocalists who have carved out a particular fantasy 
niche, and most are aiming for a new definition of diva: 
all-out glamour, good clean sex-appeal, or the haughty 
air of a total artiste. This is done in varying degrees, of 
course, from the nonchalant beauty of Vanessa Wil- 
liams to the Boy Toy image of Tyler Collins to the Total 
Woman vibes of Alyson Williams and Phyllis Hyman 
to the jazz & blues girl-singer associations of a Milira 
or Rhonda Clark. What is rare, however, is a young fe- 
male singer with the phat street vibe of a Guy or a Jo- 
deci both in look and musical style. Meet Mary J. Blige. 

"I wasn't looking for a 
deal, I wasn't looking for 
anything! I was just play- 
ing around!" protests the 
sultry 21 -year-old vocalist 
from Yonkers, N.Y., who 
was signed to Uptown 
Records last year by label 
chief Andre Harrell and 
whose first album, 
"What's The 411," will de- 
but in August. "But I 
thank God for it," she 
adds. 

Blige developed her vo- 
cal chops singing in her church choir and in local talent 
shows. She ran in the same neighborhoods as Mount 
Vernon, N.Y., finds Hea^-y D., Al B. Sure!, and Kyle 
West, other Uptown discoveries. To Blige, it was just 
fun. And now suddenly she finds herself with a record 
deal and a track on the popular "Strictly Business" 
soundtrack. With "You Remind Me," a pleasant, warm, 
summer tune swinging out ahead of the competition, 
Blige is sure to become more of household name, and 
nothing could make Harrell and senior director of A&R 
Sean "Puffy" Combs happier. 

"I was handed her project a year and a half ago," says 
Combs. "I went on a mission to create a female artist 
that young kids of the hip-hop generation could like . . . 
Young black females don't have young female heroes, so- 
meone they could relate to because of the hip-hop beats. 
Then the whole concept developed into 'ghetto avant- 
garde,' a combination of hip-hop beats with soul and jazz 
undertones. As we progressed with the album, her voice 
started progressing, started reminding people of a 
Chaka [Khan] or Anita [Baker] or Sade mixture. Her 
voice . . . reminds you of the old quality voices that you 
rarely find these days." 

Not one to hedge, Harrell declares: "Mary is going to 
be the new queen of hip-hop soul." 

The upcoming album has the unmistakable taint of the 



Jodeci influence, with DeVanle Swing producing some 
tracks and one duet with group member K-Ci (other pro- 
ducers include Combs, Dave Hall, Mark Morales & 
Corey Rooney, and Tony Dofat). Blige has a deep, in- 
sinuating voice with all the gospel inflections that runs 
consistent with the hip-hop/doo-wop style, enhanced by 
multitracking her background vocals. At times her voice 
approaches the sweet suppleness of a Caron Wheeler, 
at other times the music and her jazzy reflexes recall 
early Anita Baker. 

Blige says the impact of early success hasn't hit her 
yet. "I'm a little nervous and worried, but not really ex- 
cited yet. I'm the t>pe of 
person that talk is talk, 
but you can only believe 
what you see." 

W^at Uptown and Blige 
are seeing is a top 10 R&B 
hit and a great foundation 
for a new star. 

Taking a shot: wii- 

liam Guest, former mem- 
ber of the Pips and cousin 
to Gladys Knight, has 
established his own label 
in Atlanta. Called Guest 
Shot Records, the company is owned by Guest along with 
a number of investors, and is being distributed by New 
Jersey's Peter Pan Industries. Bobby Massey, a former 
member of the O'Jaya, serves as president and head of 
A&R, with Gene Burleson handling national promotion. 
Guest Shot's first single is a bit of club-oriented rap by 
A-Plus, called "Atlanta Madness." According to head of 
publicity William Hunter, the single has been seniced 
to about 250 urban stations. The label will sign gospel, 
jazz, R&B, and dance. 



by Janine McAdams 



Mc 



lORE REISSUE NEWS: Motown Records i.^ re- 
evaluating its legendary' catalog for a number of new re- 
leases, according to Palti Drosins, senior VP of market- 
ing, A boxed set titled "Hitsville Vol. 1," featuring 110 
singles from 1959-71, is being planned for an October re- 
lease, with a second volume covering 1972-92 to bow 
early next year. Two Christmas albums will be reissued 
on CD: "The Season For Miracles" by Smokey Robin- 
son & the Miracles and a multi-artist collect ion called 
"A MotowTi Christmas." Drosins says that with Oscar 
Fields, Motown's senior VP of sales and distribution, she 
is planning a yearlong program of rei.ssues beginning in 
the first quarter of 1993. The label has also hired Mo- 
towTi expert Kerry Manfleld as a consultant for catalog 
releases. 



Other tracks on "Business Never 
Personal" further expound on EPMD's 
hardcore principles. "Don't Play Me 
Play The Naxt Man" delivers a warn- 
ing to skeezers. "Boon Dox" reveals 
where EPMD comes fi*om, and "Noth- 
ing But The Music" brags about what 
the act relies on for success. On two 
cuts the group freestyles with K-Solo, 
Redman, and Das EFX — acts that are 
part of EPMD's Hit Squad production 
crew. And there's yet another chapter 
in the saga of that neighborhood female 
with "an Anita Baker haircut," Jane 
(*mo Killed Jane"). 

Meanwhile. "Headbanger" advises 
fans who want to purchase "Business 
Never Personal" to "drop by Sam 
Goody's." This Is EPMD's contribution 
to the battle hip-hop acts wage against 
bootleggers. Sermon, who estimates 
"Strictly Business" sold an additional 
1.5 million units as an unauthorized re- 
cording, says, "Confronting vendors in 
the streets is dangerous. There's been 
incidents where artists approached 
them and guns were drawn. It's not 
worth it; it's easier just concentrating 
on our music and selling as many rec- 
ords [through legitimate retailers]. 
Also, we don't make that many tape 
copies while we're recording; we pre- 
sent all the songs on our album to the 
label at one time." 

Donn John, product manager for 
Sony Music, RAL diviswn, says sales 
expectations are high for "Business 
Never Personal." "We're so excited 
about EPMD, we're about to burst," 
she saj-s. "They're into hardcore, and 
our aim ia to bring that sound to as 
many people as possible." 

To create awareness of the new 
EPMD release, Sony Music placed 
snipes around Manhattan in time for 
the New Music Seminar, June 17-21. 
The label will snipe additional cities (in- 
cluding Philadelphia, Los Angeles, De- 
troit, Dallas, Atlanta, Oakland. Calif.. 



San Francisco, and Washington, D.C.) 
"when the album is about to hit the 
streets," John says. She adds, 'The 
snipes will be placed in neighborhoods 
where the audience is — places like 
[New York's] Harlem and Flatbush, 
not just midtown Manhattan and the 
Village." 

A chp for "Crossover" was tensed by 
director Jim Swaffield, whose credits 
include A Tribe Called Quest's "Scen- 
ario" and Lidell Townsell's "Nu Nu." It 
will be serviced just before the radk) 
promotion staffs at Sony Music and 
RAL go for adds at urban, college, and 
dance outlets the second week in July. 
"Some alternative stations are also 
starting to contact us now," John sa>'s. 

At retail, Sony will distribute "busi- 
ness cards" containing an 800 number. 
"When you call it," John says, "you will 
hear bits of songs from the album as 
well as messages from Erick and Par- 
rish." A "full-court press" campaign 
and a fall college tour starting in late 
August are also among the promotional 
tools in Sony Music's arsenal. "We're 
gonna bring EPMD to a wider audi- 
ence," John says. 

But as their presence as recording 
stars increases. Smith and Sermon will 
be further planning for the down time. 
Two years ago, the pair founded the 
Hit Squad and Shuma Management, 
which handles Atlantic's K-Solo, RAL's 
Redman, the as -yet-unsigned duo 
Knuckleheads, and Das EFX, whose 
debut album on Atco/EastWest, "Dead 
Serious," sold past gold and hit No. 1 
on the Top R&B Albums chart on the 
strength of the No. 1 rs^ single "They 
Want EFX." 

According to Smith, the signing phi- 
losophy at the Long Island, N.Y., 
Shuma is "to find artists who have 
goals and can stay focused." He adds, 
"We don't just look for artists who who 
can make a def tape. It's also about 
their attitude and mind." 




Third World Gathering. International reggae group Third World drops by world- 
famous Sylvia's restaurant in Hadem, N.Y., during a promotional tour to support 
its new Mercury album. "Committed." The group is visited by dance dtva CeCe 
Peniston and R&B crooner/executive Babyface. who were also dining at Sylvia's. 
From left are Stephen "Caf Coore. Richard Daley, and William Stewart of Third 
World; Peniston; William "Bunny Rugs " Clarke, Third World; Babyface; and 
Michael "Ibo" Cooper, Third World. 
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SCHOOL ME 
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DO IT TO ME 
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NEVER SATISFIED 
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THE WAY LOVE GOES 
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MAKE IT HAPPEN 
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MELI-SA MORGAN (PENtXJLUM/ELEKTTU > 


37 


37 


i 


flKliTOWflSELL (MERCURY ) 








LOVIN' YOU 

SHANCE (MOTOWN) 



Q Tracks mowmg up the chart With •irptoy gams. ® 1992. Bitlbcurd/BPI ComiTn.nKaTior.i 

RURAMRECmREHTIMMmiR 









DONTBE AFRAJD 

AARON HAIL (SOUl/MCA ) 








BftEAKlN' MY HEART 
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PATTI LABELLE (MCA) 


12 




, 


OVING HIM SOMETMNC HE. . . 

EN VOGUF -- f EASTWEST > 




SO 






HEARWHATIHEM 

(ULOfWRAP/lCHBAN) 


13 




1 


SOMETIMES 1 RHYME SLOW 

NICE A SMOOTH ■ ■ '■' ■ 




91 






SVMnNT 

BCnrZM MEN (MOTOWN) 


U 




1 


TOEY REMINISCE OVER YOU 

PETE »OCK 4 C L SMOOTH ..tLLf THA ) 




92 






BABY HOLD ON TO ME 

GERALD LEVERT ISTr ; eaSUKSI ) 


15 




f 


rU BE THERE 

MARlAM CAREV (COLUMBIA ) 




a 




1 TAKEITPePSONAl 

&ANGSIAHR - ERG) 


1( 




1 


THE BEST THINGS IN UFE ARE FREE 

L VANOWOSS.' J JACKSON JPtRSPtCTIVES 




94 






PLEASE DONT GO 

BOTJII MtN(MOTt)WN) 


17 


-- 


1 


WISHING ON A STAR 

THE COVER GIRLS <t '/ 




99 






IFMYHOMIECALIS 

2P«:ilf."-lr:-. .-Ifl a-l f.NT»C) 


It 




1 


wHrMciAsn 

KEITH SWEAT (ELEI^TRA ) 




9t 






DOO 000 BROWN 

2HrPED BROTHERS* A OOGffJECO) 


19 




1 


IWANTTOKFRCE 

TOO SHOtT ■ j . L ) 




97 




1 ! GHETTO RED HOT 

SAJPtHCAI . . LUMBiA ( 


211 




1 


WCTIMOF THE GHETTO 




91 




1 (onus 

*CLAN ' ".'^ 1 


21 




1 


MY LOVIN' (VOU NEVER...) 
EN VOGUE ' EA5TWEST ) 




99 




1 JUST FOR TONIGHT 

VArtESSA WILLIAWS MERCURY) 


22 




, 


00 IT TO ME 

IIOICL RICHIE iMOTOWti 1 




60 






DONT SWEAT THE TECHNIQUE 
ERCB. iRAKMi M.TA 1 


23 




, 


SILENT PRAYER 

SHAMCE fMOTOWN 1 




61 






WELCOME TO THE GHETTO 

SPICE 1 . -f 1 


24 




1 


scEMuno 

A TRIBE CALLED QUEST (.^Vt ) 




62 






PEACEFUL JOURNEY 

HEAVY D A TK BOYZ J I-' TOWN /MCA ) 


29 




1 


WUUVA 

BROTHERHOOD CnEED<GASOliNE AILEV) 




63 






BREAKIN- MY HEART 

MWTCONCMTION - i > lIIVE 'AAM ) 


26 




1 


■RAMSTORMING 

M.C- BRAINS (MO' OAN t 




C4 






HO FRAT SWING 

HO FRAT HO. ■ IT i 


27 




, 


NEVER SATISnED 

G0002GO(GI*NT.RfPR(Sf ) 




CO 






IMISSYOU 

JOE PUBLIC ICOLUMBI* 1 


2> 






LASCHMOOVE ^ 




66 






SOWHArCHAWANT 

BEASTKBOVSiCAPirOL ) 


29 




1 


JUMP AROUND 

MOUS£ ; ■ ■■" '* 1 TOMMY BW ) 




67 






LOVE TOU ALL MY LtFETIME 
OUKA KHAN (WARNER BROS ) 


30 




, 


BACK TO THEHOTU 

N2DEEP (PROFILE ) 




a 






NO SUNSHINE 

KD FR05T (VIRGM ) 


31 




I 


FUEL TERM LOVE 

Move Li^^ (GiANT/wARfd BROS. ) 




CO 






USE ME 

MEN AT LARGE ftvrc EASTlMtST) 


32 






1 WANNA ROCK 

LUKElLL^r ATUHTIC ) 




70 






WHATEVER IT TAKES 

TROOP I'.^-T 


33 






UPTOWN ANTHEM 

NAUGHTY BY NATURE rTOMMY BOf ) 




71 






THIN LINE 

KID FR05I (VIRGIN ) 


34 






DONTBEAniAtD 

AARCWHAIL 1^--. U M' » 1 




72 






MASTERPIECE 

ATIANTK STARR i '>< it>l'^f ) 


35 






AIHT2PROUD2BEO 




73 






REMEMBER THE TIME 

MOiAEL iACKSON . - 


X 






FOREVER IN YOUR EYES 

MINT CONOTION {PERSPECTIVE. A*M ) 




74 






JHl JAM 

SHABBA RANKS FEATUfHNQ KR5-I (EPK ) 


37 






•U WOHAN 

LISASTAMFCL0I«P1>.IA i 




79 






irSMrCAD«±AC 

M.C. NAS 0 (PWOSC } 



S<n(tas with IncrBSsing sales. ® 1 992. BiMioard/BPI Communicatnnft and SoundSCM, kK. 



THE SAGA COITTINUES. . . (BuH Man. BMt) 

SCENARIO Uomba. ASCAP/Jau fitarctiadt 

ASCAP/rtew School, ASCAP) 

SCHOOL ME {TrYCW. BMI/Rimil, BMI/Will«dvi. 

BMI) 

SENSITIVE lOVEK (ALW . /Roofiit Rvns, ASCAP) 
SHINE YOUR UCKT (0 Dad. BMI/Profeuor B., BMI) 
SILENT PKAYER (Gtatitudt Sky, ASCAP/Vvgin. 
ASCAP/Peniiftre. ASCAP) 

SOMEBODY^ BEEN SUEPIN' IN MY BCO (CMI Apnl. 
ASCAP/O/B/0 ItMll, ASCAP/CuddN 8. ASCAP/Stick 
Funk. ASCAP) 

SOHCTIIKS I RHYME SLOW (EMI Apnl, 

ASCAP/PurpIc RabM. ASCAP) 

SPtUM OH MC (W« ny. BMI) 

STRfWBCMY LETTER B (KmMl SMI/On Tha Wall. 

BMI) WBM 

SYMPfN' (Div) One, /HCA. /Bn Twi, ASCAP) 
TOiHCSSEE (Armtad 0««lapm«iL BMI/EMI 
Blaclnnod, BMI) WBM 

THEY REMINISCE OVER YOU aJLO.T.) (Itm. Nitty A 
Caporw, ASCAP/SraooHi Fkniin', ASCAP/Tfltt Rodi, 
ASCAP) 

THEY WANT EFX (StraigM Out Da S«M>. 
ASCAP/DoHnB^jOi^ BMI/EMI Btachwood, BMI/C«flai 
AMkt. BMI/Smw Sm^ BMI) WSM 
TMS IS THE HMT WE ROU (B«tt-lt. BMt) 
UMCONDmOWU. LOVE (Jodawfy, ASCAP/WB. 
ASCAP) WBM 

UPTOWN «m*EM a-Boy. ASCAP/ltouflity. ASCAP) 
USE ME (Trycap, aMI/WMm, BMI] 



VKTIH OF THE GHETTO (Vii|n. ASCAP/Rom. 
ASCAP/Black Doon. ASCAP/TJ. ASCAP/PKot, 
ASCAP) 

WARM IT UP (EMI Apnl. ASCAP/Se So Dtf. 
ASCAP/Hou» W Fun. BMI) WBM 
T>tE WAT LOVE OOES (Pri. ASCAP/Lit'i Hava LMCh, 
ASCAP/ltefOMX. BMI) 

WE nOTT KNOW (Stmland Morris, ASCAP) CPP 
WHATEVER IT TAKES (TO HUE YOU STAY) (Piny 
R»1. ASCAP) 

WHAT'S IT TAKE TO PUU A HOTRE (UH TOO) T 
(Latin ConrMction, ASCAP/MAdia-Frama-Mama. BMI] 
WHEN YOU'VE BEEN BLESSED (FULS UKE HERVER) 
(Budsky, BMI/Zun. BMI/Eat torn Out 
BMI/GamUi-HuH, ASCAP/Henry Sua Mai, 
BMt/Mi|tity Thrae, BMI/1rmi|. BMI/Julie Gold, BMI) 
CPP 

WHY ME BABYT (Keith Swaat. ASCAP/E/A 
ASCAP/WS. ASCAP/DONhl. ASCAP/Zomtia, ASCAP/LL 
Cool J. ASCAP/Def Jam, ASCAP) WBM 
WISHHG ON A STAR (May 12, BMI/Wamw- 
TiRwianc, BMI) 

rOU CAM HAKE THE STOUT RtCHT (Zombi, 
ASCAP/Pubic Eyt. ASCAP/Goadnm. ASCAP) 
YOU CATT Sa WHAT I CM SEE (EH I April, 
ASCAP/ACfon lion SImL ASCAP/E-Z-Dui-R, 
ASCAP/Oiad Elliott, ASCAP) 
YOU KNOW WHAT I UKE (RatntxnhyiKA. ASCAP) 
YOU REMIND ME (FROM STRICTLY iUSMESS) (WB. 
ASCAP/Slon* Jam. ASCAP/MittMr, ASCAP) WBH 
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IILLBOAKD'S R&B music charts have been the mainstay of the record- 
ing industr>* since the first chart. The Harlem Hit Parade, appeared in Oc- 
tober 1942. Messengers rode uptown on bicycles to 125th Street to get the 
top-selling singles. But for most of the time since the early days, the same 
methodology has been used to compile charts: telephoning record stores 
and radio stations to obtain ranked lists of theii* best-selling or most-played 
singles. In the last couple of years, however, new technologies have 
emerged that provide ways to get more accurate information. In this L'isue 
several changes have taken place as an interim step toward using these new 
technologies for the Hot R&B Singles and Top R&B Albums charts. 

New in this issue is a chart called Top R&B Singles Sales (page 
18). which for the first time uses SoundScan unit-sales data of R&B singles 
from a selected sample of R&B music stores. SoundScan's technology uses 
point-of-sale computers to read the UPC bar code on each record and thus 
keep track of exactly how many units are sold. For singles, this includes 
cassette singles, maxicassettes, 12-inch vinyl records, and CD singles (7- 
inch \inyl singles are included if they have UPC bar codes). The sales infor- 
mation from this new chart is not yet being used for the Hot R&B Singles 
chart. Billboard's chart researchers still caJl 170 accounts each week to get 
their ranked top 30. These lists, along with playlists called in or faxed from 
100 radio stations, are weighted and totaled together to compile the Hot 
R&B Singles chart 



Ano 



[OTHER NEW FEATURE in this issue is the expansion of the R&B 
Monitor chart from 40 to 75 titles. The monitor chart tracks actual airplay 
of singles and album cuts at 62 R&B stations. All titles with increases in 
gross impressions that rank from 41-75 on the expanded monitor chart en- 
ter with a bullet since this is the first week those titles appear on the chart. 
Taking this chart together with the new singles sales chart, you can develop 
a good picture of how the Hot R&B Singles chart may look in the future. 
Why not use this new data now? The radio monitor has been running in 
the magazine for the past three months and is proving itself to be ver>' ac- 
curate. The new retail unit-sales chart, however, is still very new and 
changes are being made to the panel each week. I would like to stress again 
that these are test charts and that no changes will be made to the methodo- 
logj- for the Hot R&B Singles chart until there Ls a consensus' that the new 
information better reflects the real development of R&B music. At about 
the same time that the Hot R&B Singles chart is converted, the Top R&B 
Albums chart will also convert to the SoundScan methodology. Plans are 
also being developed to convert the Hot Rap Singles chart In addition, we 
have added an R&B Recurrent chart for older titles. 



E DO NOT HAVE space to print both the new airplay and sales charts 
from BDS and SoundScan, respectively, or the old separate R&B sales and 
airplay rankings. Although we realize that some readers eryoyed seeing a 
breakout of the sales and airplay components of the Hot R&B Singles chart, 
we have had to discontiune printing tho.se charts effective in this issue. I 
will continue to discuss in this column how sales and airplay interact on the 
Hot R&B Singles chart. (Clients of the Billboard Information Netw^ork can 
still access the separate sales and airplay charts.) 



N 



OW BACK AT THE RANCH; "Tennessee" by Arrested Development 
(Chr>faalis) earns the right to the top of the Hot R&B Singles chart. This 
is the first No. 1 R&B single for the newly merged EMI Records Group 
North America. 




ASCAP C*l*brat«« Black Music. R&B songwriters gather to honor and be 
honored at the recent ASCAP R&B Music Celebration held at Industna in New 
York. Pictured, from left, are Valerie Simpson and Nickolas Ashford; award 
winners Tracte Spencer and brother Marty Spencer; John McKellen, president. 
MCA Music Publishing: Gloria Messlnger, ASCAP managing director; Morton 
Gould, president, ASCAP: and award winners Narada Michael Walden, Max! 
Priest. Jimmy Jam, and Terry Lewis. 





movB me 

0 mountain 



the remixed 



new single, 
followup to 
the top ten 
R&B hit joy 



from the album volume III Just right. 
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ByibcxDid TOP RjiA ALBUMS 

FOR WEEK ENDING JULY 11, 1992 ■ ■ ■■^jHBV ■ B^M ^9 ■ ■ ■ 



COMPILED FROM A NATIONAL SAMPLE OF RHAIL STORE 

AND ONE-STOP SALES REPORTS. 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


ARTIST TITLE 

LABEL t NUMBtFLT^lSTRIBUTlNC IAB£L ISLJGCESTED LIST PfWCE Qfl EQLJIVAI FNT FOR CASSETTE.CD1 


PEAK 
POSITION 


1 


1 


1 


12 


* * ★ No. 1 * 1^ * 

DASEFX9ATa}EASTWEST91B27*(9 9»13.98) 4MMbitNo.l 0€AO SCRKXJS 


1 


2 


2 


2 


13 


KRIS KROSS A ' RUfFHOUSE 48710-.'COLUMBI* (9 96 £til3 96) 


TOTALLY KROSSED OUT 


1 


3 


3 


3 


14 


EN VOGUE A ArcO£A5TWt5l92121* 110 9*15 96) 


FUNKY DIVAS 


1 


4 


4 


4 


22 


R. KELLV t PUBLIC ANNOUNCEMENT • 

ilVE 41469* 19 9*13 981 


BORN INTO THE -90'S 


3 


i 


5 


6 


13 


S^Sf ?,?lSf|t?r9"^fl961 3 YEARS 5 MONTHS 1 2 DAYS IN THE LIFE OF 


5 


( 


1 


7 


17 


TLC • LAFAM 26003*/AfiiST* (9 9*13 981 OOOOOOHHH. ON THE TLC TIP 


6 


7 


E 


5 


55 


JODECIA UPTOWN 1019«>UCA<9 9^13 96) 


FOREVER MY LADY 


1 


CD 


8 


13 


8 


LIONEL RICHIE MQTOWN 6338* (10 9a'l»98) 


BACK TO FRONT 


8 


i 


12 


IS 


10 


SOUNDTRACK solar 7S33CI'tPlC 110 96 Eai5 98i 


DEEP COVER 


9 


10 


10 


9 


11 


CHAKA KHAN warnER BROS 2G296' (ID 941/1& 98) 


THE WOMAN 1 AM 


9 




23 


54 


3 




11 


(2) 


17 


21 


6 


XCLAN POLroOR 13226')*n.G(9«Eai3 96) 


XODUS 


12 


13 


9 


10 


31 


MICHAEL JACKSON A ' EPIC 4M<X) 11096 EI119 961 


DANGEROUS 


1 


14 


11 


8 


36 


GERALD LEVERT • ATCO EASTWEST 91777* (10 9^15 9SI 


PRIVATE LINE 


1 


15 


13 


14 


17 


FU'SCHNKKENS livt 41472* 19.98(13.981 F.U. 


DON T TAKE IT PERSONAL 


13 


1« 


15 


11 


44 


VANESSA WILLIAMS A IMNG 843522MERCURY (10.96 EIllS 98) 


THE COMFORT ZONE 


1 


17 


16 


16 


8 


GANG STARR chrysalis ?19iaiRG l9.9a'13.9B) 


DAILY OPERATION 


14 


11 


18 


18 


38 


PATTI LABELLE • MCA 10439 19 98(13 961 


BURNIN' 


9 


IS 


19 


20 


21 


SIR MIX-A-LOT A OEF AMER»C*« 26765i'REPRISE 19 98(15 98) 


MACK DADDY 


19 


2t 


14 


12 


32 


USA STANSFIELD • arista 18679* (10 9»15.96) 


REAL LOVE 


6 


(S) 


24 


28 


19 


CECE PENISTON AAM 5381* (9 98(13 961 


FINALLY 


21 


n 


21 


17 


32 


TEVIN CAMPBELL • QVVESI 26291*AiVARr(ER BROS (9 96/15 961 


TE.V.I.N. 


5 


23 


20 


19 


25 


MINT CONDITION PtRSPtaivE 100I*/AAW (9 9ai3 96) 


MEANT TO BE MINT 


13 


24 


22 


23 


32 


SHANICE • IhlOTOYVN 6319* (9 9eL13 98) 


INNER CHILD 


13 


® 


30 


40 


4 


MARIAH CAREY C0IU)4BIA 5?7;8* I7 9aEQ9 98) 


MTV UNPLUGGED EP 


25 


06) 


27 


38 


4 


THE ISLET BROTHERS FEATURING RONALD ISLET 

WAFINEH BROS, £6620* ! 10 9(t 15.981 


TRACKS OF LIFE 


26 


® 


31 


32 


10 


SPICE 1 JIVE 41481* (9 98/13 981 


SPICE I 


27 


® 


34 


47 


4 


TROOP ATLANTC 82393* (10 96(16 981 


DEEPA 


28 


2S 


32 


27 


20 


GLENN JONES ATLANTIC 82352* (10 98/15 96) 


HERE 1 GO AGAIN 


22 


30 


25 


24 


58 


BOYZ II MEN A * MOTDMn 6320* 19 98(1 3 96) 


COOLEYHIGHHARMONY 


1 


31 


26 


26 


12 


THE COLLEGE BOYZ virgin 91658* 19.9*13 98) 


RADIO FUSION RADIO 


25 


32 


29 


30 


9 


BROTHERHOOD CREED GASCIINC ALLEY 10574*/MCA(9 9a/15 981 


BROTHERHOOD CREED 


29 


(S) 


36 


36 


8 


GEORGE HOWARD CRP 9«9* no 9*15 98) DO 1 EVER CROSS YOUR MIND 


33 


® 


39 


43 


7 


GROVER WASHINGTON. JR. COLUMBIA 48530(10 98 £0(15.98) 


NEXT EXIT 


34 


3S 


38 


31 


18 


JOE PUBLIC COLUMBIA 48628* 19 96 EQ(15.96l 


JOE PUBLIC 


23 


31 


28 


22 


31 


KEITH SWEATA EL£KTftA612l6* 11098(15.96) 


KEEP IT COMIN' 


1 


37 


33 


29 


9 


PENTHOUSE PLAYERS CLIQUE ruthless S7iai/PR«Rm( (9.96/14.981 PAID THE COST 


28 


31 


35 


25 




CYPRESS HILL • (fUff HOUSt 4788*C04UM61A (9.98 Eai3.98) 


CYPRESS HILL 


4 


30 


37 


33 


8 


SOUL II SOUL ViRUN 91771*19 98(13 96) 


VOLUME III JUST RIGHT 


32 


® 


46 


62 


4 


K'SOLO ATLANTC 82388' (9 9*15 98) 


TIME S UP 


40 


41 


41 


44 


14 


M.C. BRAINS MOTOWN 6342* 19 9*13 961 


LOVERS LANE 


31 


42 


44 


42 


8 


MC BREED VYRAF* 8109*/ICHIBAN 19,98/15 96) 


20 BELOW 


40 


43 


40 


34 


12 


ALYSON WILUAMS OBR 454t7*,'C0LUMBlA (9 96C(yi3.98) 


ALYSON WILLIAMS 


31 


® 


59 


78 


3 


MEN AT LARGE ATCO EASTWESr 921 59* 19 9a'13.9e) 


MEN AT LARGE 


44 


49 


45 


35 


24 


2PAC INIERSCO*^ 9176/*(AILANriCl9 9£L(13 96l 


2PACALYPSE NOW 


13 


4t 


48 


45 


7 


THE BOYS MOTOWN 6336* (9 9&13 98) 


THE SAGA CONTINUES. . . 


45 


47 


49 


50 


7 


DOUG E. FRESH A THE NEW GET FRESH CREW 

Hl;ST IT 98358" 19 9813 96) 


[X)IN' WHAT 1 GOTTA DO 


47 


® 


NEW^ 


1 


ERIC B. A RAKIM MCA 10594 19 9815 98) DON T SWEAT THE TECHNIQUE 


48 


4> 


43 


39 


39 


A TRIBE CALLED QUEST • JIVt 1418* 19.9*13 98} 


LOW END THEORY 


13 



50 


53 


53 


6 


SUPER CAT C1XUM6I* M435 (9 9«Eai3 981 


DON DADA 


50 








35 


HAMMER A ^ CAPIT0L9B1S1 i9 9K15.98) 


TOO LEGIT TO QUIT 


3 


52 


47 


41 


g 


BEASTIE BOYS capitol 9B93a ii09afi59B) 


CHECK YOUR HEAD 


37 


53 


50 


46 


35 


BLACK SHEEP • MEfiCURY 846368 (9 9« Ea 13 98t 


A WOLF IN SHEEP'S CLOTHING 


15 


54 


52 


49 


51 


BEBE II CECE WINANS • CAPITOL 9^?8' I9 98/ 1 5 98) 


DIFFERENT LIFESTYLES 


1 


59 


51 


48 


40 


NICE ft SMOOTH Kal d;373-itOLUUBiA(9 98ECyi3 9ei AIN'T A DAMN THING CHANGED 


29 


SC 


56 


63 


18 


SOUTH CENTRAL CARTEL G w K i5ie9(OUALnYi9 9a'15.9e) 


SOUTH CENTRAL MADNESS 


51 


57 


58 


56 


7 


SHABBA RANKS pow wow 7d23* i9.9»is 9ei 


MR. MAXIMUM 


56 


58 


54 


58 


8 


KID FROST VIRGIN 92097* (9 96/13 9B» 


EAST SIDE STORY 


54 


® 


NEW^ 


1 


AL JARREAU RCPRISE ?6B49' I10 9a'15 96) 


HEAVEN AND EARTH 


59 


W 


57 


59 


8 


BY ALL MEANS wroWN bZAA' I9 SB/IS 98) 


irS REAL 


55 




NEW^ 


1 


YO-YO AICO EASTWEST 92120* i9.9ai5.9fl) 


BLACK PEARL 


61 




62 


65 


7 


TYRONE DAVIS ICHIBAN U35* (9 9&'15 98l 


SOMETHING'S MIGHTY WRONG 


62 


13 


61 


55 


IS 


CHIC WAftNER BROS 26394* no 9&'l 5 9B) 


CHIC- ISM 


39 


84 


55 


51 


20 


LUKE LUKE 91 830* ''ATLANTIC (10 9&'1S 981 


1 GOT SHIT ON MY MIND 


20 


® 


72 




2 


KWAME 4 A NEW BEGINNING AIlamic 82356* i9.9fV15,98] 


NASTEE 


65 


K 


65 


68 


11 


BASS PATROL XlEY BOr 30O4 (8.9&'13.98) 


THE KINGS OF BASS 


63 


87 


60 


60 


16 


THE HARD BOYS all 4120*/)Chiban 18.98/15 981 


A-TOWN HARD HEADS 


42 


il 


67 


66 


3« 


2ND II NONE PROriLE 1416 (9 9aru 981 


2ND II NONE 


26 


19 


71 


73 


7 


DAVID SANBORN ELEKIRA 61272* (10.9WI 5.98) 


UP FRONT 


69 


70 


63 


69 


IS 


DETROirS MOST WANTED 

BRYANT 4U'6*''ICHIBAN (9.98^15 901 


TRICKS OF THE TRADE VOL. II 


58 




75 


85 


56 


SHABBA RANKS • EP*C 47310 [9.98 ECVn 98) 


AS RAW AS EVER 


1 


\liJ 


NEW^ 




SOUNDTRACK perspective I0O4*i'A&M II0 9a'15.98> 


MO' MONEY 


72 


73 


73 


70 


7 


KILO WRAP 81 lO'/ICMIBAN (9.98/1 5 981 


A-TOWN RUSH 


67 


74 


77 


76 


36 


CHRIS WALKER PENDULUM 61 1 36*.'ElEKTRA <9 9^15 98) 


FIRST TIME 


32 


75 


64 


52 


10 


MELI'SA MORGAN PEN0ULUM61273*/ELEKTRA (9.98/15 98) 


STILL IN LOVE WITH YOU 


38 


7( 


69 


57 


10 


RANDY CRAWFORD WARNER BROS 26736' Ito 98/15 9«l 


THROUGH EYES OF LOVE 


49 


77 


70 


67 


16 


KID SENSATION NASrfMlX 7101'jIOIIBAN (9.98/16 981 


1 ML rUWtn Ur KnTML 


62 


71 


E« 


61 


39 


PRINCE AND THE N.P.G.A' 

PAiSLtT PARK 2'j3;9*/WARNER BROS 19.9*15,96) 


DIAMONDS & PEARLS 


1 


79 


74 


71 


11 


CLAY D. AND THE NEW GCT FUNKY CREW 

PAhLHiC e«l^ 19 gai 6.981 


WE'RE GOIN' OFF 


66 


® 


82 




10 






78 


91 


68 


64 


15 


POOH-MAN [MC POOH) jive 41476 (9 9B<13.96) 


FUNKY AS 1 YimNA BE 


38 


12 


79 


79 


13 


POISON CLAN EFFECT 3006'A.UKE i^ WX 5.981 


POISONOLTS MENTALITY 


62 


63 


80 


92 


4 


CLUB NOUVEAU m. 19)0l*/QUALITY (9 98/15 981 


A NEW BEGINNING 


80 


® 


NEW^ 


1 


N2DCEP PROniE 1427- (9 98/14 98l 


BACK TO THE HOTEL 


84 


15 


78 


74 


31 


AMG SELECT 21642* (9.9a'IS 96) 


BITCH BETTA HAVE MY MONEY 


20 


8( 


86 


82 


7 


BASS BOY NEWTOWN 2209* (9 98/14 981 


1 GOT THE BASS 


82 


® 


98 




2 


SHOWBIZ II A.G. LONDON 8263D9>T>LC (6 96 EQ'9 98) 


SHOWBIZ 1. AG. 


87 




76 


77 


51 


HEAVY D. ft THE BOYZ A uptown 102&91MCA(9 98/13 98) 


PEACEFUL XIURNEY 


5 


89 


81 


75 


26 


SOUNDTRACK • SOUl XQi^'nKA no 9a'! 5 98) 


JUICE 


3 


91) 


84 


80 


22 


CX>N DIEGO UiTRAX 0502 (9 9*1598) 


RA22 


70 


91 


83 


86 


28 


BOBBY "BLUE* BLAND UALACO ;458 19 9&<15 98] 


PORTRAIT OF THE BLUES 


50 


(82; 


NEW^ 


1 


RAHEEM RAP-A-LOT 17180*/PR10RITV I? 98/14,98) 


THE INVINCIBLE 


92 


S3 


87 


87 


13 


ChK}ICE RAP A LOT 57172-/T'H10R1TY I9.9aU 96) 


STICK & MOOV£ 


S3 


94 


89 


84 


36 


i!2JAOT*7460*9'5!l5 981 ' '"^'^ WRONG, BUT 1 JUST CANT CX) RIGHT 


59 


95 


91 


89 


14 


GANKSTA M-l-P RAi>-A-LOT 57160-/PRK>Rirr (9.9W14.98) 


THE SOUTH PARK PSYCHO 


63 


N 


90 


95 


38 


SCARFACE RAP-A'LOT 57167)f>f)KWITY<9.9&14.9BI 


MR. SCARFACE IS BACK 


13 


97 


85 


83 


60 


LUTHER VANDROSS A epic 467B9(10.9BE(V15-9B) 


POWER OF LOVE 


I 


98 


95 


91 


28 


JODY WATLEY MCA 10355110 96/13.96) 


AFFAIRS OF THE HEART 


21 


99 


88 


72 


40 


MARIAH CAREY A " COLUMBIA 47960 110 98 E<V35.981 


EMOTIONS 


6 


loe 


96 


98 


9 


KATHY SLEDGE FP»C 46851- (9 96 [013 98! 


HEART 


86 



C3) AlDums witn ine greaiesi wies gams Ihis week • Recofding tnaustf> Asm Of Arwtca (RIAA) certtfHatUKi fo* ul«s of 500.000 urXti 
ceitiricaiion for sales of 1 million units, witn multirrvUnn seJten indicated by a numeral following ITw symbol. Most albums available on 
and CO 'Asterisk indicates vinyl unavailaWe. Most tape pnces. and CD pnces for WEA and BMG labels, are suggested Itsts. Tape pnces 
and all other CDs, are equivalent prices, which *re protected from wholesate pnces. C 1992. Billboard/BPI Commuiticalions. 



IF YOU SELL TO OR SERVICE 
RECORD RETAILERS— READ THIS! 

Billboard's 1992 RECORD RETAILING DIRECTORY is here! This year s edition has over 
7,0(30 completely updated record retailing and chain headquarter listings — including phone 
numbers, fax numbers, store buyers, store planners and lots morel 
To order your copy call 1 -800-223-7524 or 1-201-363-4156. 
Or send check or money order for $99 plus $3 shipping ($8 for international orders) to: 
Billboard Directories • P.a Box 2016 • Lakewood, NY 08701 
NY. NJ, CA. TN, MA. IL & DC residents please add applicable sales lax. 

Order bulk copies for your entire sales staff — Call for special rates! 
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GOT A 



^^IL.L.? 



R&B 



ARTISTS & MUSIC 



We've got 50,000 
buyers to fill them. 




©facilities! charter flSw iimo 

Venues, the- services! ^^jP' services! ^tP^ 



I facilities! 

Venues, the 
aters. concert halls, 
clubs - 500.000 seats 
to fill every day. 



charter 
services! 

Thousands of seats 
on the move - air- 
lines, buses, vans. 



limo 

services! 

Artists, crew and staff 
need to get around 
town In comfort. 



hotels! 

Out of town 
talent con fill a lot of 
seats - lobby, room, 
restaurants. 



Reserve your space in the directory 
that helps you fill seats! 

Over 16.000 listings: 7,600 artists. 3,780 managers/agents, plus equipment 
manufacturers, suppliers, services, more! We're thie ultimate reference guide 
for recording talent, management, venues, tiotels. suppliers. Insurance com- 
panies, facility equipment manufacturers, services ... everyttilng that's needed 
wtien ttie stiow tilts ttie road. So go for SRO — reserve your spKice In the boo4< that 
gets you trie bookings. Coll today: 



New Yori<: 

Ken Korp/ 
Andy Myers 
(212) 536-500A 



Los Anseles: 

Gary Nuell/ 
Jon Guynn 
(310) 854-S316 



Nashville: 

Lee Ann Pack 
(615) 321-4240 



Europe: 

Christine Chlnettf 
44-71-323-6686 



Japan: 

Aki Koneko 
03-498-4641 



AD DEADLINE: 8/7/92 • Publication Date: 10/7/92,. 
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1515 Broadway. New York. NY 10036 




Mr. Scarface is Back 

Th* story contktuM,. 




After one listen to the single you 
will learn the secret to gain 



ONEY^ POWER 



3illbocHci<s 



FOR WEEK ENDING JULY 11. 1992 



Hot Rap Singles. 











COMPILED FROM A NATIONAL SAMPLE Of RETAIL 
AND ONE STOP SALES REPORTS 


THIS 
WEEK 


LAST 
WEEK 


CVJ < 


WKS. 
CHAR 


TITLE ARTIST 

LASLL & NUMetHD'STRIBUriNG LABtL 


1 


I 


1 


11 


* * it No. 1 * ★ * 

THEY REMINISCE OVER YOU ♦ PETE ROCK & C L SMOOTH 

(C] m ELEKTRA 64773 3 WBM3 al Ha. 1 


CD 


2 


3 


9 


TAKE IT PERSONAL ♦ GANG STARR 

.C) ITI (JHHr'jALIi 2'1M&1K 


3 


3 


5 


9 


LA SCHMOOVE ♦ FU-SCHNICKENS 

iC:. ITI JIVE a2D62 


4 


5 


7 


7 


WHY ME BABY? (FT. 2) ♦ KEiTH SWEAT FEAT. L.L. COOL J 

IM: FIFKTR* fef.4?8* 


CD 


9 


16 


3 


WARM IT UP ♦ KRIS KROSS 

iCHM; iDiXi W>FFMOUSt 7a376.«)lUM8tA 


c 


7 


6 


15 


THEY WANT EFX ♦ DAS EFX 

'Ml (Tl ATCO EA5TWEST %206- 


7 


8 


8 


15 


TENNESSEE • ♦ ARRESTED DEVELOPMENT 

iC) ai C'IRYSALIt, 23a29<t»G 


1 


10 


9 


7 


OONT CURSEflfOU CANT SEE... ♦ HEAVY D & THE BOYZ 

iC) IT! UPTOWN 5a4?Q'MCA 


9 


6 


4 


9 


DEEP COVER « DR ORE 

iC|i in^DlAR 7J',47,r.P'C 


10 


4 


2 


14 


SOMETIMES 1 RHYME SLOW * NICE & SMOOTH 


OD 


13 


15 


5 


STROBELIGHT HONEY ♦ BLACK SHEEP 

lMliI)MERCURV8«6Bt9- 


m 


27 




2 


OON'T SWEAT THE TECHNIQUE • ERIC B. & RAKIM 

(MMT)MCAM369- 


(H) 


21 


29 


3 


HOME GIRL DON'T PLAY DAT ♦YOYO 

iMI Hi ATCO FA^ TWIST 96 1 7 1 • 


14 


11 


II 


13 


SCENARIO ♦ A TRIBE CALLED QUEST 

iMI m JIVE A?056- 


15 


12 


10 


14 


BABY GOT BACK* * SIR MIX-A-LOT 
ICHMKI) in 0£F AMERICAN 189*7/REP«ISE 


16 


IS 


19 


5 


WALK INTO THE SUN ♦ ORGANIZED KONFUSION 

[CHIlM0LLm000 64 M6 


OD 


22 


25 


4 


AIN'T TO BE F...ED WITH « MC BREED 

1C» IMHI) IJ(J WRAP lOVICHIBAN 


11 


19 


21 


4 


BRONX NIGGA TIM DOG 

IM) IT) RUFFHOUSE 7430<VCOLUMeiA 


19 


15 


17 


7 


EXPLANATION OF A PLAYA ♦ PENTHOUSE PLAYERS CLIQUE 

(CI II) RUTHLESS 7CJ IJPRIORIIY 


20 


14 


14 


8 


TRICK WIT A GOOD RAP ♦ SYLK SMOOV 

IMI II! PWL AMERICA 865 621 -MERCURY 




23 


23 


4 


NASTEE * KWAME 

IMI IT) ATLANTIC 85871- 


® 


29 




2 


FAKIN' THE FUNK ♦ MAIN SOURCE 

ICI IT) WHO PITCH WAOZtRQ 


® 


28 




2 


JUMP AROUND « HOUSE OF PAIN 

IMI III 1X1 TOWMV Bor Wfc* 


(M) 


24 


26 


5 


POPPA LARGE ♦ ULTHAMAGNtnC MC S 
IMI ITI MFRCUR* flf.f. 733- 


(25) 


NEW^ 


1 


1 WANT TO BE FREE ♦ TOO SHORT 

IMI (T| JiVt ^?LTli8- 


» 


17 


13 


14 


VICTIM OF THE GHETTO ♦ THE COLLEGE BOYZ 

ICI r: VIRGIN 9St-35 


(© 


NEW^ 


1 


BACK TO THE HOTEL ♦ N2DEEP 

ICI PROFILE S367 


21 


30 


30 


3 


UPTOWN ANTHEM/GUARD YOUR... ♦ NAUGHTY BY NATURE 

IMI IT) iKi TOMMY BOY E19- 


2J 


20 


18 


10 


BUSTIN' OUT (ON FUNK) • DOUG E. FRESH 

ICHI: BUST II .14618 


30 


18 


12 


17 


JUMP*-' ♦KRIS KROSS 

iCI (M) III (XI flUFFMOySE 74i97jCOLUMBIA 



CZ^ Records with the greatest sales gains this week ♦ Videoclipavaitabtlitv . • Recofflmg industry Association o* 
Amenta (RIAA) certification for sales of 500,000 units A RIAAcerliticationlorsalfisof I million units. Catalog 
no. IS tor cassette sir^te 'Asterisk indicates catalog numtier is for cassette maxi-single, cassette single unavailable 
<C) Cassette single availability, <DI CO single availability (M) Cassette maci single availability. (T> Vmyl maxi- 
single availatiility. IXI CD maxi-smgle availability. £ 1992, BillboartVBPI Communications. 
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gjibcgd HOT DANCE MUSIC 











PI IIR PI AV 




THIS 
WEEK 






ii 


COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS- 

TITLE 

LABEL & hUMBtR'DISIRIBOIING LABEL 


ARTIST 










* * * No. 1 ♦ * * 








g 




SURRENDER VOURSELF cdlumbia rmi i »„, ,i -lo 


♦ THEDAOU 




4 


9 




HELPUSS (1 DON'T KNOW WHAT TO 00...I MAXi 8B3 3;wEl<CURy 


URBANIZED/SILVANO 




10 


17 




RUNAWAY ELEKIRAU424 


♦ OEEE LITE 




g 


15 


5 


RAIN FALLS VIRCIN 96173 FRANKIE KNUCKLES FEATURING LISA MICHAELIS 


5 


2 


] 


7 


KEEP ON WALKIN' AIM 7382 


♦ CECt PENISION 


(6) 


11 


11 


g 


MAKE IT ON MV OWN ARISTA 1 2435 


ALISON LIMERICK 


Cl) 


22 


38 


3 


JUMP SUNSHINES!? 


THE MOVEMENT 




J 


3 


10 


CLUB LONELY EPIC J>ie2 


♦ LIE LOOIS t THE WORLD 


s 


1 






NOTHING CAN STOP US Warner BROS <03« 


♦ SAINT ETIENNE 


Ofi) 


13 


14 




WEIRDO BEGGARS BAM3UET fi226A/RCA 


♦ THE CHARLATANS UK 




20 


27 


4 


DROP A BEAT instinct 240 


MOBY 


® 


12 


16 


6 


MIG-29 NEXT PLATEAU 60179 


MIG.29 


(13) 


30 


46 




PENNIES FROM HEAVEN VIRGIN 9ei9S 


♦ INNER CITY 


14 


5 


2 


g 


SET ME FREE great jqnes S30 slsnSLAMO * CLUBLAND FEATURING ZEMVA HAMILTON 


® 


18 


23 


5 


1 KNOW BIG beat 1004gL^ATLANriC 


NEW ATLANTIC 


(1§) 


17 


28 


5 


DEEPLY DIPPY charsaia 96164 


• RIGHT SAID FREO 


17 


9 


7 


10 


ELEVATION »TACI IMPORT 


G.T.O. 


11 


19 


24 


5 


GET VOUR BODY! MCA S4374 • AOAMSKI FEATURING NINA HAGEN 


CW) 


23 


35 


4 


PARA LOS RUMBEROS FIEKTRA 66421 


TITO PtIENTE 


(20) 


32 


41 


3 


SUNSHINE AND ECSTASY SIRE 10444WARNER BROS. 


♦ TOM TOM CLUB 


(a!) 


25 


32 


4 


STROBEUTE HONEY MCRCUm 866 869 


♦ BUCK SHEEP 


22 


16 


10 


9 


0 FORTUNA RAOIKAL 12299 


APOTHEOSIS 


(23) 








* * ♦ Power Pick* * * 




38 


43 


3 


MONEY REPRISE 4039Z*ARNER BROS 


CAMEO 


24 


g 




g 


TREATY H0LITW0OO66451/ELEKTHA 


♦ YOTHU yiNDI 


(a) 


47 




2 


SHINE ON ESQUIRE 74326 ♦ DEGREES OF MOTION FEATURING BITI 


(26) 


31 


42 


3 


JUMP AROUND TONMV Bor H6 


♦ HOUSE OF PAIN 


21 


21 


22 


6 


NOTGONNACHJENGE roNTANA 866 SSSMERCURV 


• SWING OUT SISTER 


a 


15 


5 


9 


SWEAT DANCE warwr Bros. 40248 


♦ KYZE 


21 


35 


36 


5 


THEY WANT EFX ATCO EASTWEST 96206 


* DAS EFX 


at 


29 


37 


5 


ENERGY EXPRESS 7YX 6653 


HYSTERIA 










* * * Hot Shot Debut *** 


® 


NEW^ 


1 


ITS A FINE DAY ATCO EASTWCST 96187 


♦ OP-JS III 


» 


37 


47 


3 


THE POWER OF RHYTHM epic 74287 


♦ 6-G. THE PRINCE OF RAP 


33 


14 


13 


10 


IN THE CLOSET EPIC 742(7 


* MICHAEL JACKSON 


34 


28 


34 




CHANGE YOUR MIND LONKIN 869 70»n.O 


BEATS INTERNATIONAL 


(35) 


4« 




2 


DON'T STOP... PLANET ROCK TOUMV eov 10S2 AFRIKA BAMBAATAA «. THE SOUL SONIC FORCE 




42 


44 


3 


MONEY WAITRAJ9172 ♦ KMFDM FEATURING CHRISSIE DtWINTER 


® 


43 




2 


NEVER BE ANOTHER ONE AOD JA22 S322/Sa)m BROS. 


COLONEL ABRAMS 


(D 


NEW^ 


1 


TENNESSEE CHRYSALIS 23767/ERG 


♦ ARRESTED DEVELOPMENT 


39 


27 


18 


9 


DIVINE THING BIG LIFE 865 76S™ERCURY 


* THE SOUP DRAGONS 


40 


26 


19 


8 


LOVE IS A MASTER OF DISGUISE MORE PROTEIN 961 74.CHARISMA 


EVE GALLAGHER 




NEW^ 


1 


FREE VOUR MIND !iTRiCTL« rkyimm 002 


IRA LEVI 




NEW^ 


1 


THE HITMAN INTERSCOPE 9616a/ATLANTIC 


AS LOGIC 


41 


44 




2 


HIGHER CMFRiuA newi RS 


CODEMD 


44 


48 




2 


WHATEVER U NEED ^ma3h a6S BA&PIG 


♦ M DOC 


(45) 


NEW^ 




WHATEVER YOU DREAM GUERILU 13862^ R S. 


REACT 2 RHYTHM 


4( 


45 


25 


8 


FREE YOUR BODY (INJECTED WITH A POISON) SONIC 2003nNSTINCT 


« PRAGA KHAN 


47 


41 


40 


4 


BANG ie'. o;.AM>'LRC 


♦ BLUR 


4( 


36 


26 


8 


MR. RK:HT 111 EAST 0009 


♦ REDD 


49 


24 


21 


11 


TiUtE MY ADVICE I D. 96191/ATCO EASTWEST 


♦ KYM SIMS 


SO 


33 


30 


5 


YOU KEEP HOLDING BACK (LOVE ME) cuniNG 260 


SWING 52 











MAXI-SINGLES SALES 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


ii 


COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORES AND ONE-STOP SALES REPORTS 
TITLE ARTIST 

LABEL & NUMBER/OISTRIBUTING LA8U 


m 








★ * * No. 1 * ★ * 




3 


4 


M 


THEY WANT EFX IMHT) ATCO EASTWEST 96206 : wen ai Na 1 ♦ DAS EFX 


2 


1 


2 


7 


CLUB LONELY m cPic 742B2 


♦ UL LOOIS 4i THE WORLD 




4 


7 


7 


SET ME FREE IT) (X) great xmcs 530 6154SAAN0 ♦ CLUBLAND FEATURING ZEMYA HAMILTON 




5 


9 


6 


MR. LOVERMAN IT) EPIC 74248 


♦ SHABBA RANKS 


s 


2 


1 


16 


BABY BACK (Ml CTI (XI DEE MtniCAH 40233WARt(ER BROS. 


♦ SIR MIX A-LOT 


(13 


9 


24 


i 


RUNAWAY (T) IX] ELEKTRA 66424 


♦ DEEE-UTE 


7 


7 


10 


5 


KEEP ON WALKIN' m aui 7382 


♦ CECE PENISTON 


C8J 


10 


15 


6 


DONT CURSE/YOU CANT SEE WHAT 1 CAN SEE ID UPTOWN »442a*KA ♦ HEAVY D & THE BOYZ 


(1) 


13 


14 


6 


ST ROB ELITE HONEY (MKT) MCRCURr 866 869 


♦ BLACK SHEEP 


(10) 


IS 


27 


4 


JUMP AROUND IT> (XI TOMMV BOT 526 


♦ HOUSE Of PAIN 




14 


18 


b 


RAIN FALLS (T, virgin 96173 FRANKIE KNUCKLES FEATURING LISA MICHAELIS 


(12) 


21 




2 


WARM rr UP (Tl RUFFHOUSE 74377;COLUMSIA 


♦ KRIS KROSS 


13 


S 


6 


10 


CRUCIFIEO (TI at) OtANT 403517WARNER BROS 


♦ ARMY OF LOVERS 


(14) 


17 


21 


6 


SWEAT DANCE IMMT) 00 WARNER BROS. 40248 


♦ KYZE 


15 


16 


16 


8 


NOTHING CAN STOP US (Tl «> WARNER BROS. 40395 


♦ SAINT ETIENNE 


(16) 


23 


25 


6 


SHINE ON lU! IT) ESQUIRE 74326 ♦ DEGREES OF MOTION FEATURING BIT! 


17 


22 


28 




UPTOWN ANTHEM/GUARD YOUR GRILL (Ti TOUHV bot 519 


♦ NAUGHTY BY NATURE 


11 


8 


3 


]] 


LOVE YOU ALL MY LIFETIME IT) iii WARNER BROS 40377 


♦ CHAKA KHAN 


19 


20 


20 


10 


TENNESSEE ;•: chrysalis 237B7)ERG 


♦ ARRESTED DEVELOPMENT 




25 


30 


J 


THEV REMINISCE OVER YOU (T.R.O.Y.) (Tl EEIKIRA 66445 ♦ PETE ROCK S, C.L. SMOOTH 


(21) 


30 


35 


^ 


PENNIES FROM HEAVEN (TIVIRCUN 96195 


♦ INNER CITY 


22 


24 


22 


]] 


TWILIGHT ZONE Ii .: RAOIKAL 12300 


♦ 2 UNLIMITED 


(23) 


29 


37 


3 


THE POWER OF RHYTHM (T) EPIC 74287 


♦ B.G. THE PRINCE OF RAP 


(24) 


28 


32 


4 


PARA LOS RUMBEROSmAN KAN KAN ITI ELEKTRA 66421 


TITO PUENTE 


25 


12 


5 


14 


MY LOVIN' (YOU'RE NEVER GONNA GET IT) (U) (Tl ATCO EASTWEST 96194 ♦EN VOGUE 










* * * Power Pick* * * 




(D 


40 




2 


TOO FUNKY - iL jMB A7Tr,s: 


♦ GEORGE MICHAEL 




33 


31 


5 


0 FORTUNA ;T RAiiKAL 12299 


APOTHEOSIS 


21 


11 


8 


15 


JUMP (Ml {Tl <X) RUFFHOUSE 74193.C0LUMBIA 


♦ KRIS KROSS 


29 


19 


17 


7 


LAST TRAIN TO TRANCENTRAL (HI (T) arista 1 2383 


♦ THEKlf 


(30) 


39 


42 


3 


SUNSHINE AND ECSTASY IT] (X SIRE xa444.WARNER BROS 


♦ TOM TOM CLUB 


(31) 


37 


41 


3 


HELPLESS (1 DON'T KNOW WHAT TO DO...) (MMTt (X) MAX) 863 37'*'MERCURY URBANIZED.'SILVANO 










* * * Hot Shot Debut * * * 


dD 


NEW^ 


1 


DON'T SWEAT THE TECHNIQUE « i v . A •-...( .) 


♦ L'J L Li 1, P.'.KIM 


33 


32 


29 


6 


BREATH OF LIFE in (XI siRE 40344warner bros- 


♦ ERASURE 


(34) 


43 




2 


JUMP (Ml IT) SUNSHINE 812 


THE MOVEMENT 


39 


18 


12 


13 


CLOSER (Ml IT) MCA 54363 


♦ MR. FINGERS 


(36') 


44 




2 


PLEASE DONT <«0 (M) (Tl no NEXT plateau 50187 


♦ K.W.S 


37 


26 


13 


— ^ 


JOY (TIV)HGIN 96172 


♦ SOUL II SOUL 


31 


34 


34 


15 


COME & TALK TO ME (Ml a) UPTOWN 543547MCA 


♦ JOOEO 


39 


38 


38 


5 


GET YOUR BODYI (T) MCA 54374 ♦ ADAMSKI FEATURING NINA HAGEN 


d) 


NEW^ 


! 


1 NEED LOVE (I) IX) GEFFEN 21 709 


♦ OUVIA NEV^TON-JOHN 


41 


31 


23 


11 


SOMETIMES i RHYME SLOW (Ml (Tl RAL 74166«1LUMBIA 


♦ NICE t SMOOTH 


(42) 


46 




2 


FR1DAV nM IN LOVE 00 FKTioft 664 I&EIEKTRA 


♦ THE CURE 


m 


49 




2 


HONEY LOVE m live 42063 ♦ R. KELLY t PUBUC ANNOUNCEMENT 




48 




2 


DROP A BEAT (T) INSTINCT 240 


MOBY 


45 


41 


36 


7 


LA SCHMOOVE m IIVE 42062 


♦ FUSCHNICKENS 


4t 


42 


40 


5 


WHY ME BABYT IMI eliktra6»428 


♦ KEITH SWEAT 


47 


27 


11 


14 


NOW THAT YOU'RE GONE m (Tl CUTTING 2591ATCO EASTWEST 


CORINA 


a 


45 


43 


9 


SCENARIO (M) (Tl JIVt 42056 


♦ A TRIBE CALLED QUEST 


49 


36 


19 


11 


IN THE CLOSET (Ml m (XI epic 74267 


♦ MICHAEL JACKSON 


90 


35 


26 


8 


(CAN YOU) FEEL THE PASSKJN (Ml IT) (Xi BIG life 1975VERG 


♦ BLUE PEARL 



CD Titles with the greatest sales or club play increases this w«eh ♦ Videoclip *va»l8b4l<ty. Catalog number is tw cassette maKi-single. or vinyl n 
availability. £1 1992, Billboara'BPI Communicalions. 



single it cassette is unavailable On sales chart (M) Cassette (nam-smgla availability. (T) Vinyl maxj-sin0e availability. (X) CD maxl-single 
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A Little More Stansfield; Erasure Heads For Covers 



I URNTABLE TREATS: The tem- 
perature Is not the only thing that's 
currently heating up, Idddies. Check 
out this jammin' and diverse array of 
summer singles. There are a lot of 
hidden treasures to be found out 
there, so please keep an open mind 
(and ear). 

Although we wish there was a big- 
ger buzz surrounding Lisa Stans- 
field's brilliant "Real Love" album in 
the U.S., it's good to see Arista has 
not abandoned the project. Urban ra- 
dio, which was the primarj' home for 
the sterling previous single, "All 
Woman," is being treated to the sub- 
tle and rhythmic "A Little More 




Red Hot + Funky. George Michael 
and model Linda Evangelista celebrate 
the release ot "Too Funky," his first 
single from Columbia's "Red Hot + 
Dance" album to benefrt Red Hot + 
Blue, an AIDS-relief organizatk)n. 
Evangelista appears in the video that 
supports the track. Other cuts on the 
album include "Supernature" by 
Madonna and "Apparently Nothing" by 
Young Disciples. Up next from the 
organization is "Red Hot + Rap" and 
"Red Hot + Rock," both of which are 
slated for early 1 993 release. 



Hot Dance Brealiouts 



GUI PUT 



1. GET WITH U UDELL TOWNSEUft 

M.T.F. MERCURY 

2. RHYTHM IS A DANCER SNAP Ansu 

3. WISHING ON A STAR THE COVER 
GIRLS EPIC 

4. BURNING MK FEATURING ALANA 

CARDIAC 

5. DIGITAL LOVE THING HAPPYHEAD 

ATCOEASTWST 



mUOMISSAlB 

1. YOUR LOVE CHIC WAftrcR BROS 

2. GET WITH U UDELL TOWNSELL & 

M.T.F. MEBCURY 

3. SONIK FRIKT10N RAOIOACnVE 
GOLDFISH MuuM 

4. YOU REMIND ME MARY J. BLIGE 

5. FAKIN' THE FUNK MAIN SOURCE who 

PITCH 



BrMkouts: Tlttn wrtti tuturt dwrt pot*nbat. 
Iwd on club play Of sates repottad this wwek. 



Love," while club joclts are served 
house remixes of "Set Your Lovin' 
Free." Louie Vega and Kenny Gon- 
zalez have matched the intensity of 
her vocal by underscoring it with a 
hard bass line and rousing keyboards. 
Our only quibble is with the brevity 
of the smokin' "Dubmaster" mix. 

Oui* wish-list of choices for the next 
single: "Symptoms Of Loneliness & 
Heartache" and "Soul Deep." 

Sly & Loveehild follow their re- 
cent club anthem, "Spirit Of Des- 
tiny," with the equally rousing 
"Change Of Heart" (Cilybeat, U.K.). 
Eliot Sty continues to be a dazzling 
visual presence, and she has honed 
her voice into a powerful instrument 
that may give Annie Lennox a run 
for the money someday. She breathes 
depth into a tune that is already 
empowered by an instantly memora- 
ble chorus. It's hard to believe this act 
is still looking for a deal in the U.S. 
Someone please wake up! 

New York radio personality John 
Robinson continues to mature as a 
producer with each single. While we 
are still feeling pretty passionate 
about his previous release, "Stand By 
Your Brother Man" by Bryan, we are 
sure you'll be completely worked by 
"No Time (For Crying)" by Spring 
(Black Kain/Easy Street, New 
York). Once again, he weaves a raw. 
New Jersey-style bass line with a 
hypnotically repetitive hook. We'd 
love Spring's sweet voice to be a bit 
more prominent in the mL\, but we 
admit to nitpicking. Be aware. 

Belgian act Fiction follows the cool 
"Organomics" with the superior 
"Wild Sax" (Groove Kissing, Brus- 
sels). Masterminds Andrew Noname 
and Mr. Fact merge a loose, conga- 
flavored house beat with brassy horns 
and dreamy vocal incantations. Also 
dandy is the somew'hat similar "Dee 
Drhe" on the flipside. 

The oh-:io-serious U2 makes a 
cheeky twirl onto the dancefloor with 
fab house remixes of its new single, 
"Even Better Than The Real Thing" 
(Island). Paul Oakenfold trans- 
forms the cut into a sparkly disco 
bauble, dressing Bono's bravado- 
filled vocal with layers of strings, or- 
gans, and diva backing vocals — 
courtesy of Juliet Roberts. You are 
advised to go directly to the "Trance" 
mix. 

Speaking of Oakenfold, his Lon- 
don-based indie label Perfecto Rec- 
ords will have no trouble maintaining 
its reputation for releasing top-notch 
music with the onset of "Express 



TOUCH That OMU 

Get fast results with ACTION- 
MART, the Blllt>oard Classi- 
fied. 

Call our Hotline at (800) 223-7524. 
and tell Jeff you want to see some 
Action! 



Yourseir by Jimi Polo. In its origi- 
nal form, the track is a slow and shuf- 
fling slice of nouveau soul, nicely 
showcasing Polo's stirring. Seal-like 
voice. Flip it over, and discover an in- 
tense deep-houser that is true to the 
song while giving underground jocks 
something to sink their teeth into. 
Kudos to Frankie Foncett for his 
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by Larry Flick 



way-cool remixes. 

Columbia's new sister label, 
Chaos Records, makes a ballsy bow 
with "All Over The World" by dance- 
hall act Wailing Souls. Danny Ten- 
aglia ha.s tweaked and manipulated 
the cut into a spicy house anthem, fu- 
eled with a i-umbling ba.«is line, jazzy 
pianos, and tribal vocal chants. 

One of the hotter (and better) rave 
records in London at the moment is 
"Don't You Want Me" by Felix (Hooj 
Choon, U.K.). Requisite harsh synths 
are tempered with a retro. Giorgio 
Moroder-esque electro-beat that will 
work well during both trance/techno 
and hi-NRG sets. For a more house- 
angled jam, investigate "Yes You 
Can" on the B side. Nice congas. 

Further solidiJjing our theorj' that 
disco is continually .seeping deeper 
into the techno realm is "It's Just A 
Feeling" by Terrorized (KMS, De- 
troit). A frenetic beat is the founda- 
tion for static synths and plush 
strings. Added charm comes from 
anon\Tnous female belting. Will w'ork 
well in both rave and hi-NRG set- 



tings. 

Hankering for a dose of iron- 
lunged diva-house? Then give "What 
Are We Doin' " by Dee Dec Simonc 
(Black China, Lauderhill, Fla.) a 
whirl. We're still recoving from her 
high-pitched, no-nonsense deliver}'- 
Lenny Dee, Victor Simonelli, and 
Ralphie D. have teamed up to create 
a gritty garage groove that would 
need a bit of gloss in order to woo 
mainstream jocks. In its current 
form, however, there are several 
sturdy mixes for underground spin- 
ners to choose from. 

If you're tired of hearing from the 
same six underground producers, 
turn your attention to Bill Marquez 
and his act Underground Circuit. He 
kicks a hard deep-house groove on "1 
Want You" (RJM, New Hyde Park, 
N.Y.). The instrumental jam's butt- 
shaking bass line is thick, and is cush- 
ioned by jazzy organ fills and wailing 
femme vocal bits. A fine effort from 
a producer to keep a close eye (and 
ear) on. 

Glad to hear some regional action is 
heating up for Kraze and the just -out 
"Voodoo Sun" (Project X, New 
York). The track is a sweaty, tribal- 
house trip, benefiting greatly from 
the use of reaJ drums and traditional 
African jKrcussion. Mbc into this one 
during a funky peak-hour set and 
watch the punters squeal and trip! 

LoNG-PLAYERS: Erasure makes 
its Elektra debut in the U.S. with the 
much-heralded "Abba-esque," a fes- 
tive four-song EP of covers from the 
now-legendary '70s pop group's cata- 
log. Wisely, the duo has steered clear 
of clich^d choices such as "Dancing 
Queen." opting instead for "Lav Your 
Love On Me," "S.O.S.," "fake A 
Chance On Me," and (our personal 
fave) "Voulez-Vous." 
Produced by Dave Bascombe, the 



set has a sparse, electro-hip sound 
that resembles Erasure's early re- 
cordings and wonderfully frames 
Andy BelTs distinctive voice. Most 
effective are "Take A Chance On 
Me," with its romping beat and toast- 
ing cameo by MC Kinky, and "Vou- 
lez-Vous," a future rave and hi-NRG 
smash. 

Each cut has been remixed for club 
play, but we hear they will likely be 
available only on 12-inch promos. 
Fortran 5 and Phil Kelsey are 
among those who have already 
worked on the tracks. Others may be 
commissioned shortly. 

Meml>ers of Chicago's up-and-com- 
ing production team 4 On The Floor 
lend a hand to a slammin' new house 
EP, "Black Traxx, Vol. Ill'' (Night- 
club, Chicago). Each cut is textured 
with delicious R&B flavors. "Night 
Dance" is picking up adds, thanks to 
its brain-embedding vocal loops, 
while we're voting for the slightly 
electro "Dance Forever," which 
changes tempo a la LIT Louis' 
"French Kiss," and the seductive 
"Doctor's Housecall." 

On the compilation tip, add these 
two to your shopping list: "Tracks 
'92" from Strictly Rhythm Records 
and "Secret Code.*:" from NuGroove. 
The former set includes previously 
unavailable track.s, teetering in vibe 
between soulful vocal cuts and deep 
instrumentals. First choices should 
be "I've Been Watching You" by 
Innervision Featuring Brenda 
Braxton, "I'm Happy" by In Touch 
Featuring Mark Davis, and "De La 
Noche" by Spanish Fly. 

The latter relies a bit more on 
tracks issued over the past year or so. 
The vibe is typically obscure and 
thoroughly pleasing. Among the high- 
lights are "Better Than Sex" by Dee 
Gorgeous and "How Many Times" by 
DTR. 
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Brooks Fave Of Fans At Fan Fair 

Jackson, McEntire Also Rate Highly 



Sawyer's Girls. Curb/Capitol recording act Sawyer Brown celebrates its No.1 
record. "Some Girls Do."' written by group member Mark Miller and published by 
Zoo II Music, at a reception hosted by ASCAP. Pictured, from left, are Anna 
Schotlen and her dad, Jim Scholten of Sawyer Brown; Gregg Hubbard, Sawyer 
Brown; Connie Bradley, Southern executive director. ASCAP; and Joe Smyth and 
Mark Miller, both of Sawyer Brown. 



■ BY EDWARD MORRIS 

NASHVILLE— Garth Brooks 
reigned as the clear favorite of regis- 
trants at this year's International 
Country Music Fan Fair, according 
to a Billboard sun ey of 467 of the es- 
timated 24.00» ticket buyers. Those 
polled at the June 8-14 event here 
voted Brooks their favorite artist and 
his "The Thunder Rolls" as their fa- 
vorite video. 

(Not all of those polled answered 
all the questions posetl to them.) 

Of the 467 people who filled out the 
Billhoiu^l (jueslionnaiit'. 291 said they 
were first-time Fan Fair attendees, 
and the largest segment — 179 — was 
in the 36-55 age group. 



Woodstock Of Country Music' Planned 

Iowa Farm To Be Site Of Next Summer's Event 



Edtmrd Morria w on vacatiov. This week's column mijf 
irntten by Debbie Holletf. 
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OODSTOCK COl'NTRY? Country America maga- 
zine Ls ironing out the schedule for a three-day country- 
lifestyle festival — tentatively called "Weekend In The 
Countr>'" — to take place next summer in Des Moines. 
Iowa, where the Meredith Corp. magazine Is based. The 
magazine Ls describing the planned event as "the Wood- 
stock of counlr>' music." 

Bill Eftink, managing editor of Country America, 
confirms. "We do have a festival in the planning for next 
year." There are no firm dales yet. "We're probably 
looking into July now," says Eftink. 

In a recent issue of Inside Media. Bill Kerr. presi- 
dent/CEO of Meredith Magazines, described the 
planned festival as "a major consumer and broadcast 
music event. What we're 
doing is viewing country 
as a complete franchise." 
Kerr could not hv 
reached for additional 
comment. 

The festival is to be held 
at the 800-acre Living 
History Farms, a large 
outdoor museum. Eftink 
says the venue can facili- 
tate large crowds. "For 
some time, we've been in- 
terested in the country 

concert thing and looking for the right opportunity 
explains. 

The Statler Brothers have been asked to host the Sa- 
turday-night show, which would be taped for airing at 
a later date on The Nashville Network, a minority part- 
ner in Country America magazine. The Stallers cur- 
rently host their awjx show on TNN. 

According to Inside Merlia. the show would air as a 60- 
minute special in September and as part of TNN's 
10th-anniversar>' celebratii)n. 

Eftink says the organizers expect to offer "a headline 
act Friday night, an all-day festival Saturday with music 
throughout the day. and a headline act in the evening, 
and then a conclusion Sunday morning with gosjK'l music 
or something like that What makes this different from 
a typical 'country music* festival will be the extensive 
countr>- acti\ities going on throughout the day — crafls 
people, countn.' dancers, and a build-up of perfonners 
starting at noon." 

Inside Media also reports the organizers will seek 
sponsors and sell the event with Group W and The 
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Nashville Network. 

Country goes JAPAN: Japanese countr>- music 
ambassador/promoter Charlie Nagatani and Judy 
Seale of Refugee Management are working on two 
country music festivals this sea.son. "Country Gold TV" 
will take place Oct. 18 in Aspecta (located at the base of 
Mt. Aso in Kumamoto). Organizers exi>ect 30,000 atten- 
dees for the counlr>'/bluegrass event. The Desert Rose 
Band, Holly Dunn, and Dwight Ynakam are slated to 
play. Also on the talent roster are Jim & Jesse, Michael 
Woody, and Charlie Nagatani & the Cannon Balls. 

Nagatani and Seale are also launching the "Country 
Heart" festival, sche<luled to take place Oct. 25 at Asa- 
giri Heights at the base of Mt. Fuji in Fxyinomiya. This 
event is part of the city's 5t>lh anniversary and the Shizu- 
oka Prefectural .sightseeing campaign, ("onfirmed talent 
includes the Forester Sis- 
ters, Porter Wagoner, 
Doug Kershaw. Nagatani 
& the Cannon Balls, and 
the Texas Tornados. 

Northwest Airlines is 
joining the Kumamoto and 
Shizuoka Prefectural gov- 
ernments as a corporate 
sponsor. 

BlACK'S world Pre- 
miere: Clint Black's third 
RCA album, "The Hard 
Way." is .^heduled to hit the streets July 14. Label offi- 
cials refused Billboard's request for a preview copy and 
explained that an exclusive world premiere of the entire 
album (scheduled to air Thursday 19]) has Iwen set up 
with more than 200 North American country radio sta- 
tions. Air times for "Country World Premier," the show 
on which the album is to aii-, will vao' f»*om station to 
station — some will take it from satellite, while others will 
be serviced with tape. Cassettes of the album include 
nine songs, while the CDs feature 10. Black's first single, 
"We Tell Ourselves," spends its fourth week on the Hot 
Countrj- Singles & Tracks chart at No. 16. 

News BIT: RCA artist Lorrie Morgan was in New- 
York recently taping a segment for "Live With Regis 
And Kathie Lee." Upon lea\ing ABC's studios. Morgan 
went looking for "Something In Red" (the title of her 
ciurent single) at Saks Fifth Avenue. The shopping trip 
wiis covered by "Entertainment Tonight" and is schedu- 
led to ;iir in .luly. 



All but 24 of the respondents said 
they had purchased one album or 
more during the past year, with 122 
.'letting the number between one and 
five; 119 between six and 10; and itS 
between 11 and 15. Ninety-seven said 
they had purchased 16 or more al- 
bums. 

Cassette albums were the pre- 
ferred format for 307. while 167 voted 
for CDs. Eight liked vinyl best. 

Most of the members of the sample 
w'ere conceit goer.*;. Only 60 said they 
had not attended a concert within the 
year; 228 said they had gone to be- 
tween one and five shows; and 81 
from six to 10. 

Nearly half — 220— owned a CD 
player, and 441 owned a VCR. Other 
related toUds: 321 said they preferred 
getting their countrv- music via radio. 
an<i 104 preferrwl it Ik* presented in 
videos; 337 had access to videos on 
The Nashville Network. 177 on Coun- 
try Music Tele\Tsion, and 107 had ac- 
cess to neither channel. 
Most — 292 — listened to country mu- 
sic chiefly in their homes; 28-1 in their 
cars; and 86 at work. 

The largest number of respon- 
dents — 149 — reported an annual fam- 
ily income in the $30.000-$50.000 
range; 111 were in the less-than- 
$30,000 group: 45 were in the $50,000- 
$75,000 bracket and 45 said their in- 
come was above $75,000. 

Respondents were asked to list 
their three favorite country^ perform- 
ers, although some ILsteil fewer. The 
question netted the names of 100 se- 
parate acts. Here are the top 10, with 
the number of votes they got shown 
in parentheses: 

Garth Brooks (164); Alan Jackson 
(131); Reba McEntire (79); Ricky Van 
Shelton (59); Travis Tritt (54); Tanya 
Tucker (42); Clint Black (40); Vince 



Gill (40); Randy Travis (36); and 
Marly Stuart (35*). 

Of the 72 separate music videos 
cited as favorites, these were the top 
10: 

"The Thunder Rolls" (38) and "The 
Dance," Brooks (23); "Is There Life 
Out There," McEntire (22); "Achy 
Breaky Heart." Billy Ray C>tuh (19); 
"Anymore," Tritt (15); "Rockin* 
Years," Dolly Parton and Shelton 
(U); "Midnight In Montgomery," 
Jackson (10); "Ain't Nothing Wrong 
With The Radio." Aaron Tippin (8); 
"Love Can Build A Bridge," the 
Judds (8); and "Don't Rock The Juke- 
box," Jackson (7). 

The respondents listed 123 separ- 
ate actt they had seen in concert dur- 
ing the past year. The top 10. ranked 
by the number of respondents who 
had seen them, were Tritt (64); 
McEntire (61); .lackson (41); Brooks 
(37); Stuart (34); Saw7er Brown (33); 
Shelton (.33); Tippin (27); Black (27); 
and Gill (25). 

A portion of the .sample — 419 — also 
answered questions about the value 
of Fan Fair, the best place to discover 
new countn,' artists, their attendance 
at dance clubs that play country mu- 
sic, and whether they had purchased 
a Brooks album within the year. 

Of this smaller group, 387 said Fan 
Fair was worth the ($75) ticket price; 
225 cited radio and 193 TV as the best 
places to discover new acts; 178 said 
they attended country dance clubs se- 
\'eral times a year and 147 said they 
never attend such clubs; 238 of the 
419 said they had purchased a Brooks 
album during the past year. 

Assista?ice iti gathering data for this 
article mix pmtnded by interns Adele 
Parrish. Liaa Morton, and Lance 
Sittig. 




An Uplifting Golf Team. Members of the "Arista Records Group" foursome hold 
up their caddy, Brian Prout of (he group Diamond Rio, at ttie fifth annual Music 
Row Ladies Golf Tournament and Tupperware Party hosted by ASCAP, TNN. and 
Liberty Records at Woodmont Country Club in Nashville. More than 160 female 
music executives (most of whom are nongolfers) played in the event, which raised 
more than S1 7,000 for United Cerebral Palsy of Middle Tennessee. Pictured, from 
left, are Candace Turner. Mehssa Ide, Vanessa Adarr, and Cherie Crawford, all of 
Arista Records. 
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by Lynn Shults 

Two IS THE MAGIC NUMBER for Wynonna Judd as "I Saw The Light" 
occupies the No. 1 position for the second consecuthe weelt. MCA Nashville 
has yet to officially announce the title or the release date of WjTiorma's next 
release. However, among stations programming album tracks, the pulsating 
"No One Else On Earth" is getting the most play. 

From the hot country singles & tracks chart: The 10 most 
active tracks are "I Still Belie\'e In You" (5.^-39) by Vince Gill; "Boot Scootin' 
Boogie" (19-12) by Brooks & Dunn; "Warning Labels" by Doug Stone, which 
debuts at No. 48; "The River" (9-3) by Garth Brooks; "We TeU Ourselves" 
(21-16) by Clint Black; "If Your Heart Ain't Busy Tonight" (31-23) by Tanya 
Tucker, "I'll Think Of Something" (35-24) by Mark Chesnutt; "I Wouldn't 
Have It Any Other Way" (48-13) by Aaron Tippin; "Could've Been Me" (65- 
50) by Billy Ray Cynis; and "Billy The Kid" (15-11) by Billy Dean. 

The FUSION OF radio and TV concept Ls alive and weU in Athens, Ga., 
at WNGM-TV, which programs country videos daily from 6 a.m.-7 p.m. The 
station is a low-powered UHF outlet, but when attached to the surrounding 
counties' cable systems, it reaches almost 900,000 homes in nortiieast (Jeorgia, 
western South Carolina, and southwestern North Carolina. (It should be noted 
that TNN is .seen throughout this market, but only .some of the cable operators 
offer CMT.) WNGM began programming country- in a two-hour slot in Janu- 
ary. It also opened a request hne for viewers. Ty Martin, one of TV-.34's video 
jocks, says, "People started calling like crazy. We were flabbergasted. Within 
a day and a half we went to four hours on the air. Within a week we went 
to eight hours a day. We were receiving 75 calls an hour or about 1.000 calls 
a day. We had to bring in interns to answw the phones." 



Amc 



fHAT DOES WNGM LOOK LIKK? "BasicaUy the video show is strictly 
videos," says Martin. *'We do some public-senice announcements, but for the 
most part I play four sets of videos. 1 go on the air, tell the viewers what's 
coming up. I play four videos, I come hack on and tell them what they saw. 
We run eight commercials an hour. We are request-dri\'en. When we do our 
top 10, it is the top-10 requested videos for that week." 



fONG THE MOST requested clips at WNGM are works by artists not 
found on mainstream radio, such as the teen group Six Shooters. Veteran star 
Ray Stevens is also a favorite; his videos of "It's Me Again, Margaret," "Mis- 
sissippi Squirrel Reviv-al," and 'The Streak" are heavily requested items. This 
type of programming provides more flexibility than standard radio-driven 
video formats providing exposure for some of country's more talented enter- 
tainers. Martin says, "We are very hea\y on the promotion of artists. If an 
artist is in the area, we will put them on the video show with us." Thui t>pe 
of programming seems to be a throwback to the early development of the 
country radio format Those were the days when characters witii names like 
"Uncle Hal" were in charge of their own shov^-s. There were no consultants, 
so everyone had to just figure it out for themseh'es. Now this sounds exciting. 
Anyone care to gamble on a new career? 



Sony Lawsuit 
Alleges Promo 
Plan Fell Thru 

NASHVILLE— Sony Music Enter- 
tainment has sued a local music com- 
pany, its owner, and Haggar Apparel 
for failing to purchase 200,000 cas- 
sette albums the defendants pur- 
portedly ordered for a Christmas pro- 
motion. 

According to the complaint, filed 
May 27 in chancerj' court, Billy .Joe 
Johnston, doing business as Young 
Music Group, contracted with CBS 
Records' special products division in 
March 1988 to buy "a minimum of 
200,000 cassettes" at $1.25 each. 
(Sony later purchased CBS Records.) 

The cassette album, the complaint 
continues, would be made available to 
consumers under the title "Haggar 
Apparel Company Christmas" and 
would be used by the garment manu- 
facturer as a promotional item. 

Included in compilation album 
were eight .songs, by Steve & Eydie, 
Andy Williams, Julie iVndrews, Rob- 
ert Goulet, Tony Bennett, Johnny 
Mathis, Engelbert Ilumperdinck, and 
the Mormon Tabernacle Choir. 

The complaint alleges that "no cas- 
settes were ever purchased by the de- 
fendants" although "CBS was ready, 
willing, and able to supply" the 
agreed upon number. 

The suit asks for a judgment of 
$62,000 against each defendant, plus 
attorney fees and expenses. 

1992 Country Music 
Sourcebook Available 

NASHVILLE— Billboard's 1992 
Country Music Sourcebook is now 
available. The directoiy features list- 
ings such as country recording art- 
ists, managers, booking agents, rec- 
ord producers, publishing companies, 
concert promoters, venues, radio/ 
television program suppliers, and ra- 
dio stations. Country Music Source- 
book sells for $40 and may be pur- 
chased by contacting the Lakewood, 
N.J., fulfillment center at 800-;i44- 
7119. For those outside the U.S., dial 
908-363^156. 



NEW ON THE CHARTS 



Boy Howdy, one of Curb Records' 
newest signings, is emerging as 
strong competition for existing 
country groups. The four-man 
band's debut single. "Our Love Was 
Meant To Be," moves from No. 73 
to No. 65 in its .second week on the 
Hot Country Singles & Tracks 
chart. 

The members of the band, formed 
in 1990, are Jeflfrey Steele on bass 
and lead vocals, brothers Cary and 
Larry Park on guitars, and Hugh 
Wright on drums. The members cut 
their teeth playing the Los Angeles 
club circuit. That's how the group 
came together initially. Steele says 
the group played a club date to- 
gether and "found that the combina- 
tion worked really well ... so we 
stayed together." 

Steele's background includes vo- 
cal work for producer Pete Ander- 
son on the Anderson-penned "Drif- 
tin' Man" number that was included 
on the album "A Town South Of 
Bakersfield, Vol. 2" (the album is 
notetl as the second in a series of al- 
bums that helped launch Dwight 
Yoakam's career). As a songwriter, 
Steele has had several cuts, includ- 
ing "Where Fools Are Kings," 
which was recorded by Steve War- 
iner. 

Cary and Larry Park are the sons 
of Ray Park, a noted bluegrass fid- 
dler. A connection to Herb Peder- 
sen (the Desert Rose band) that 
dates back to the Parks' father's 
band led to Pedersen singing back- 
ground vocals on Boy Howdy's sin- 
gle debut. Cary has played guitar 
for Randy Meisner and Rick Rob- 
erts. 

Wright has been drumming since 
he was 16 years old. His resume in- 
cludes performances with a number 
of acts, including John Lee Hooker, 
and styles that range from jazz to 
blues to countrj'. 

Boy Howdy's debut album, titled 
"Welcome To Howdywood," was 
produced by Chris Farren. A pre- 
view listen to the complete 10-song 
collection supports the positive 
speculation set forth by the debut 
single and video. In fact, the album 



surpassed this writer's expecta- 
tion — there wasn't a bad song in the 
lot. 

Together, the group's members 
dehver an enthusiastic and uninhib- 
ited blend of country and rock mu- 
sic. The country elements are ag- 
gressively audible, but cloaked in 
power-driven rock'n'roll. The couple 
of ballads showcase the band's ver- 
satility and add balance to the proj- 
ect as a whole. 

In terms of image. Boy Howdy 
contributes to country's growing 
number of "young hunks." The 
video that accompanies the debut 
single serves as an entertaining in- 
troduction to the band and its mu- 
sic. 

The day after the filming of the 
video, drummer Wright was ser- 
iously iivjured assisting at the scene 
of an automobile accident in Dallas. 
A .statement of explanation api>ears 
at the end of the video along with a 
picture of Wright. The video is ded- 
icated to "his heroic effort and 
speedy recoverj'." 

Boy Howdy is managed Alan 
Hopper. 

DEBBIE HOLLEY 




BOY HOWDY: Clockwise from top, 
Hugh Wright. Cary Park, Jeffrey 
Steele, Larry Park 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

IITLE IPuWisher - Usnuni 0(g ) Sneat Mus-c Oisl 
I ACES (Chr^l Whgt<«i ASCAP/GuihouM ASafl HL 
I aCMT nun HEART (Milllwitsa. BMI/Son|s Of 
PolrGrim. BMI) HI 
C9 miHST THE MAIN ($hd« Bai. ASCAP/Polvrani. 

ASCJIP.'Afninda-lin, ASCAP) HI 
3t ALL IS FAIR IN LOVE AND WAR (H*nnih'i CftS. 

SMI/Fiine. BMl'BiM)*oiia. BMI) WSM 
» BACKROAOS (Catnci. SOCAN) 

11 IILLT THE MD lEMI Biackwmxl. BMI/Gfut 
CumMrlinfl BMI! CPP/Hl 

U BLUE ROSE IS (Litlle Big Town. BUI/Amencan yade, 
BUl/Sofir TiRt. BWl/longiludc. BMI/Ms Outki DiRitt. 
BMI) HL/W6M 

12 ROOT SCOOTItr lOOGIE (RtHiiin Dunn. BM/AHml 
Avenue. miSwr Tf» BMI] HL 

» iURBA SHOT THE lUKE ROI (EM) Blackwood 

BULlini-e Wanof. ewi'Riehl Key. BMI) HBU 
40 CAN'T STOP MYSELF FROM LOVING TOO (Son{s Q( 

PolyGiam, BMI) HL 
31 COME IN ODT OF THE PAIN (G I D . ASCAP/Dioe Stan. 

ASCAP/josh Nick ASCAP) HI 
11 COME ON OVER TO THE COUNTRY (Bocaphus, BMI) 

CPP 

S* COULO'H REEH ME (EnglltMowfl. iWHtinv- 

Tamerlane GMII 
42 COWBOY REAI (itl\am, erot^el^ ASCAP] 



RIGHTS/SHEET MUSIC 

10 EVERT SECOND (^mba ASUP/O Ici. BUI) 

75 FALL IM' .home GUI) HL 

SI FAMILIAR GROUND lUakin It Up, BUUU'i Crosi 

Keys, ASCAP) HL 
17 FIVE 0- CLOCK WORLD ISctctn Gems-EMI. SMI) 
S3 FROM THE WORD LOVE (KeiEh Semfl. BMI] 
17 GONE AS A GIRL CAN GET 10 Tei 6UI/M61 

ASCAP/Mai lane, ASCAP/Foudejl ASCAP) HL 
It THE HEART THAT TOU OWN {Coal DusI WeU BUI] 

WBM 

14 HOME SWEET HOME (Corey (iMk. ASCAP;Scnny K>ni 
ASCAP/Litlle Big To«n. BMl/Amencan Made. BMt/Biani} 
Htm Tann. BMl'Old Worf. BUl/Mut«c Corp Of America 
AMI) CPP/-WBH/HI 

72 HOMETOWN RADIO iDavid N m. ASCAP] 

ST I'D SURRENDER ALL {Somebmes You Win ASUP/AtI 
Hal>D!>v ASCAP/StveRlh Soa, ASCAP/Mattie Rum. 
ASCAP) WBU 

14 I FEEL LBCKT lEMI April. ASCAP/Gf1*ieal|0b 
ASCAP/E)gn Schhii. ASCAP/Almo, ASCAP) Hl/CPP 

23 IF TOUR HEART AirT BUST TONIGHT (Edit 0 WMdi 
ASCAP/Kinetic Diamond. ASCAP/Uoline Valley. ASCAP) 
CPP 

24 I'LL THINK OF SOMETHING (Polygram Int l. ASCAPI HL 
1 I SAW THE LIGHT (C'tat [aslem BMI/Sluuo Songs 

BMI/Sisle* [lisab«1ti. BMI) CPP 
39 I STILL BELIEVE IN VOU iBenetil. BMl/lnipecIor 



Bsrlow. GUI) 

43 I WOULDN'T HAVE IT ANT OTHER WAY (Acbtl-Rose 

BMVTelly laic, ASCAP/Cwive Pjlaee, ASCAPI CPP 
74 JESUS AND MAMA (Tom Callm<i. SMil 
47 LOVir ILL NIGHT (Sony C'OtS Keys. ASCAP) Hi 
67 MASON DIXON LINE {Pmk P.g, BMI) 
71 ME AND MY BARY IScarlet Mdoti. SMI/Pau* And 

Jonathan Songs BUI) 
4 MIONIGHI IN MONTGOMERY iMall<e flulh 

ASCAPr'Se^cnth Son. ASCAP/Colden Reed. ASCAP] WBM 
15 THE NIGHT THE LIGHTS WENT OUT IN GEORGIA (Pn 

Buss ASCAP) 

1 NORMA JEAN RILEY (Rasaca B«ach. BMi/Wanei- 
Tamerlane. BMl/Dan Truman. GUb'Studio B. 
BU(;Uounii>n G'een BMI) WBM/HL 

33 NOTHING SHORT OF DTING (Sony Tree 6Mi;Posi Oak. 
BMI) HI 

59 NOWHERE BOUND (Rema Geacti. BMI/Warner- 

Tan>eriane. BWi/Juf>e Medden. BUiOesignee, GUI) 
37 OLD FLAMES HAVE NEW NAMES (Sony Tree 

BUI,'Royjl.oyi GMI) HL 
G5 OUR LOVE WAS MEANT TO BE (Mike Cvib SMlFarren 

Cu'lis, GUL,'fjtien Square. ASCAP} 
(4 THE POWER OF LOVE IRick Halt. BMI) 
3 THE RIVER (Gary Morns ASCAP/Mnor Bob, 

ASCAP/Mid-Summef, ASCAP) CPP 

2 ROCK MY BABY IWB. ASCAP/Slii)vd«v«r«ut. ASCAPi 
HBM/CPP 

Gl ROSALEE (Coliems-EMI ASCAP/Cf«ig B'tkhaidt. 
ASCAP/MCA ASCAP/Don Sctiliti. ASCAPz-Wtlbeck 
ASCAP/Blue Qua. ASCAPI 



27 RHNKIN' BEHIND (Ne* Hiven BMI/MCA ASCAP] HL 

20 SACRED GROUND (Oavid 'K Will. ASCAP/Sony Cross 
Keys ASCAPI HL 

it SHE TAKES THE SAD OUT OF SATHRDAT NIGHT (Tiflis. 

BMI/Peei Five. GMll 
C2 SHE TOOK IT LIKE A MAN (Sony Tret. GUI/Ne« Haven. 

BMI/PulD<l Rock 6UI/AUR. ASCAP) HL 
G3 SHE WROTE THE ROOK (WB. ASCAP/Rancho Bogardo. 

ASCAP'Gfcat Cumbcitand. BHI/Diamond Struck. 

SMMPatar^rtck. BMI) 
5 SHIPS THAT DOH'T COME IH (Warner- la intrljiw. 

BM)>'Uay;)op. BMI/Hildcountry. BMI) WSM 
29 SOME GIRLS DO (Zoo 11. ASCAP) 
II SOMETHING IH RED (Coburn 8MII 

50 SO MUCH LIKE MY DAD (Righlsong, BMI/Chips Unman 
BMl..'Ai:3[loo BMIl 

B6 STILL GOT A CRUSH ON YOU (Mssic Cv) 01 Amcfca. 

BMl/lesse to. BMl/Scarlel Moon GUI) CIM/HL 
13 TAKE A LinLE TRIP (Maypop. BMl/Witdcountry 

BML^EMI Blackwood. BMl'Wiictilchild. BMI) 
10 TAKE IT LIRE A MAN (Uillhotiie. BMI/Songs Of 

PcJiGram SMI) HL 
S5 THAfS WHAT I'M WORKIHG ON TONIGHT ISong«nte(S 

Ink. BMI,''la;y Galor BMI/Ieias Wedge. 

ASCAP/BluWaBDo. ASCAP] 
70 THIS OL' HEART (Softy Cross Keys. ASCAP/Hijs Dot. 

ASCAP) 

21 THIS ONE'S GOHHA HURT TOU (Songs Of PolyGom, 

BMiyTibs s Bu5 GMI) HL 

51 TILL I'M HOLDIHG YOU AGMH Ouiann ASCAP/Oeai 
CumberLind. BMI/Flawlactor. BMI) CPP 



2fi THE TIME HAS COME (/omba. ASCAP/AB ASCAP/Long 

Acre, SfSACi WBM 
SI TOO MUCH (EMI April ASCAP) 
45 TWO-TIMir HE (Careeis BMG. GMI/Rita t Cloud Hme. 

GMl'Marpofi. eML'Wildcountry GMI) HL 
41 WARNIHG LABELS (Sofif dots Keyy ASCAP} 
IG WE TELL OURSELVES (Howlin Hits, ASCAP] CPP 
35 WHAT KINO OF FOOL DO YOU THINK I AH 

(Shcddhoust. ASCAP/Robmelte. ASCAP/Potrgram Int'l, 

ASCAP) HL 

49 WHAT KIHD OF LOVE (Sony Tunes ASCAP/Blue Sky 
Rid«i. BMI.'Or&^Drrgs. ASCAP] HL 
B WHEN IT COMES TO YOU (SlrartjacLet ASaP/Alm«. 
ASCAPI CPP 

41 WHERE FOREVER BEGINS (MCA. ASCAP) HL 

21 THE WOMAN BEFORE HE IMail Jack BMI/Gug. ASCAP) 

HI 

Za A WOMAN LOVES (MB ASCAP/Rancho Bogardo. 
ASCAP/Kinel'C Diamond, ASCAP/Edge 0' Woedv. 
ASCAP) CPP 

44 TARO SALE IMaic Bob ASCAP/lobcle ASCAPI CPP 
4g TOli AHD FOREVER AND HE ISnuare WesI 

ASCAP.'Hoai'fi Hitv ASCAP/Sony Tree. SUI/Edisto 

S^iuni: GMII CPP/HL 
S4 TOU 00 HT HEART GOOD (Slatslruck Angel. 

BUI/Statslruck Writers Group. ASCAP) 
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BIbgd HOT COUHTBY SIS 



mem mm « mtkml umtu of mrpuy suppued by 

BROUCAST D«T« SYSTEMS' RADIO TRACK SERVICE 110 COUKTRY 
STATIONS ARE ELECTROMCAUY MOMTDRES 24 HOURS A DAY. 7 DAYS 
A WEEK. SONGS RANKED BY GROSS IMPRESSIONS. COMPUTED BY CROSS- 
REFEREHCINC EXACT TIMES OF AIRPLAY WITH ARBITRON LISTENER DATA. 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PROOUCf R tSONGWRITER) 


ARTIST 

LABEL t NUMBER/DISTRIBUTING LABEL 


CD 


1 


4 


10 


* * * No. 1 * ★ ★ 

(SAW THE LIGHT 2«.iaiiiio.i WYNONNA 










® 


4 


3 


15 


ROCK MY BABY 

RB'RN « SIEjALL B 1j''tNL"tH,''WHITL£Y,C WRIGHT) 


♦ SHENANDOAH 

!V1 RCA 62199 


(D 


9 


11 


1! 


THE RIVER 


GARTH BROOKS 


4 


3 


9 


12 


MIDNIGHT IN MONTGOMERY 


♦ ALAN JACKSON 

. AfilSlA 1-24 16 


CD 


e 


6 


13 


SHIPS THAT DON'T COME IN 

B.MONT&OWtRy ■'■ : J -'-I'J^', 


♦ JOE DIFFIE 

■ EPiC 742B5 


CD 


8 


10 


13 


WHEN IT COMES TO YOU 


♦ JOHN ANDERSON 

.' : BNA 6?235 


J 


2 


2 


16 


NORMA JEAN RILEY 

M.HOWtLLT.WJBOIS (M.POWELl.O.'R'JMAN.'^ HOfiF*) 


DIAMOND RIO 

.' ARtSTA 1 J407 


> 


S 


1 


IS 


ACHY BREAKY HEART 

j.scajfe.j cono** id. von iress) 


♦ BILLY RAY CYRUS 

iCi (VI MtRCUfty S66 522 


CD 


10 


12 


15 


ACES 

J li: " .Vf ix S'V.Gi. - "i (C WMEEIER) 


SUZY BOGGUSS 

IVI lIBEflTY 57764 


OS) 


11 


13 


15 


TAKE IT LIKE A MAN 

S BOGARO .R GILES (T.HASELOEN) 


♦ MICHELLE WRIGHT 

(V) AH1STA 1 2406 


(D 


15 


16 


8 


BILLY THE KID 

- iTSMAPiRO - l( jM f- NELSON) 


♦ BILLY DEAN 

(V) SBK 5774^LJBfRTV 


® 


19 


28 


8 


BOOT SCOOTIN' BOOGIE 

S H- . I ANKERSiEY (ft.OUNNI 


♦ BROOKS & DUNN 

<C) CV) ARISTA 1-2432 


(ID 


16 


22 


6 


TAKE A LIHLE TRIP 

J ' LEE, ALABAMA R JGEWS.M. WRIGHT) 


ALABAMA 

. 1 RCA 622S3 




17 


19 


7 


1 FEEL LUCKY 

JJENM'. " CARPENTER C CARPENTER. D.SCHLITZ) 


MARY-CHAPIN CARPENTER 

■ COLUMBIA 74345 


IS 


12 


14 


12 


THE NIGHT THE LIGHTS WENT OUT IN GEORGIA 

T BROWN f) MCtNTIHE '3 I'.-itLLI 


♦ REBA MCENTIRE 


OD 


21 


33 


4 


WE TELL OURSELVES 

JSTROU ' 'C BLACK, H NICHOLAS) 


♦ CLINT BLACK 


17 


7 


5 


13 


GONE AS A GIRL CAN GET 


GEORGE STRAIT 


OD 


18 


20 


ID 


SOMETHING IN RED 

H LA'iOlS lA KASE^) 


♦ LORRIE MORGAN 


(3D 


20 


24 


12 


THE HEART THAT YOU OWN 

P. ANDERSON I: YOAKAM) 


♦ DWIGHT YOAKAM 

{VI REPRISE ia96&WARNEfi BROS. 


N 


13 


7 


18 


SACREO GROUND 

S GIBSON.T, BROWN (V.RUST.K BAOOKSI 


♦ MCBRIDE4THE RIDE 

CV[ WCA S43S6 


® 


22 


31 


6 


THIS ONE'S GONNA HURT YOU 

R BENNETT I BHOiSN :M jILART) 


♦ MARTY STUART & TRAVIS TRITT 

C« MCA 5AA05 


22 


14 


8 


16 


THE WOMAN BEFORE ME 

GfUN&S 1 1 


TRISHA YEARWOOO 

IVI MCA SA362 


(D 


31 


34 


7 


IF YOUR HEART AINT BUSY TONIGHT 

J CRUTCHEIELD ' ' , ^.i. .■i/.-fi'? 


TANYA TUCKER 

VI LIBERTY 57768 


(D 


35 


41 


5 


I'LL THINK OF SOMETHING 


♦ MARK CHESNUTT 
v; MCA S4396 


25 


23 


IB 


17 


BACKROAOS 

S BUCKWGHAM (C.HAXMtS) 


RICKY VAN SHELTON 

. "1". IMH.\~l"-:fl 


2t 


25 


23 


11 


THE TIME HAS COME 

P WOWLEY E SEAy (LW'LSON 5 lONGACRE) 


♦ MARTINA MCBRIDE 


(S) 


38 


49 


4 


RUNNIN' BEHIND 

J.STROUD It HILL.M D SA-NDERS) 


♦ TRACY UWRENCE 

ATLANTIC ALBUM CUT 


(D 


36 


42 


7 


A WOMAN LOVES 

S h'- r.DUflOeiS BOOARD.RGIlfS; 


STEVE WARINER 

TV) ARISTA 12426 


29 


26 


27 


19 


SOME GIRLS 00 


♦ SAWYER BROWN 

CURB ALBUM CUT 


30 


30 


25 


20 


EVERY SECOND 

; rjtlFR 1 H^RSS IW PfRRT G SATTTH) 


COLLIN RATE 

(VT EPtC 7*242 


31 


27 


17 


17 


COME IN OUT OF THE PAIN 

DJUMNSON 1 F J MVERSI 


DOUG STONE 

tV) EPIC 74259 




37 


45 


7 


FIVE 0' CLOCK WORLD 

v. -1! ■ ^ARETNOLDS) 


HAL KETCHUM 

<C) CURB 76903 


33 


29 


26 


19 


NOTHING SHORT Of DYING 


TRAVIS TRITT 


34 


34 


35 


10 


HOME SWEET HOME 

R 1- ^ -'■i; nS ; S SHERRILLBOIPIERO) 


♦ DENNIS ROBBINS 

(ViGWm I-..-.iv.Aii-.-_- BROS, 


(D 


40 


44 


9 


WHAT KIND OF FOOL DO YOU THINK 1 AM 

"! BECKETT . ^HMICMAEL liGRIff in; 


LEE ROY PARNELL 

IV) ARISTA 12431 


3S 


24 


21 


14 


BLUE ROSE IS 

P WOfTLE ' .E SEJLV B DlPlERO P IlLLi:. 1 eUCKINGHAM 


PAM TILLIS 

.ARISTA 1-2406 


37 


39 


36 


20 


OLD FLAMES HAVE NEW NAMES 

1^ WRIGH' 18 BFADBOCK.R VAN MOri 


MARK CHESNUTT 

. MCA 54334 


31 


33 


15 


16 


ALL IS FAIR IN LOVE AND WAR 

R MILSAP R GALBRAI'h 1 1 ■ R STRNt) 


RONNIE MILSAP 
IVIRCA62217 


(3D 


55 




2 


* * * Power Pick/Airplay * * ★ 

1 STia BELIEVE IN YOU « VINCE GILL 

T BROWN (VGIUJ.8.JARV)S) TV) MCA M406 



THIS 1 
WEEK 1 


LAST 1 
WEEK 


2 WKS 1 
AGO ; 


WKS, ON 
CHART j 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL iNUMBER/DlSTfnauTlNG LABEL 


40 


32 


32 


12 


CANT STOP MYSELF FROM LOVING YOU 

E.GORDV.JR .T BRCWN tKOSTAS FQLXVORD) 


PATTY LOVELESS 
(V> MCA 54371 


41 


41 


40 


10 


WHERE FOREVER BEGINS 

^'^■:-..|- 'T fi^uCE T MCHUGHl 


♦ NEAL MCCOY 

AILANIIC ALtHJM CUT 


m 


45 


51 


6 


COWBOY BEAT 

H BELLAMT ,0 BELlAUV E SEAV (D BELEAMVJ BELANDI 


• I nt DLLLAMT otvJ 1 ntKa 
BELLAMY BROTHERS ALBUM CUT 




48 


63 


4 


1 WOULDN'T HAVE IT ANY OTHER WAY 

E GORDY,JR (ATIPPIN.B CURRY) 


♦ AARON TIPPIN 

<V) RCA 62241 




44 


53 


5 


YARD SALE 

B CANrvGN S V.ILSQN (LBASTIAN.O.BLACKWEUl 


♦ SAMMY KERSHAW 

IVI MERCURY 666 754 


® 


46 


59 


6 


TWO-TIMIN' ME 


THE REMINGTONS 

on SNA 62276 


® 


49 


57 


4 


YOU AND FOREVER AND ME 

J.STTOUD C DINAPOLI.O GRAU IP HOitfEU.S HARRIS) 


♦ LITTLE TEXAS 

(V> WAANER BROS. 18867 


47 


42 


43 


19 


LOVIN' ALL NIGHT 

J LEVEMTHAUR CROWELL (R CHOWELU 


♦ RODNEY CROWELL 

(V) COLUMBIA 74250 




NEW^ 


1 


★ ★ * Hot Shot Debut * * ★ 

WARNING LABELS DOUG STONE 

D .■iJHN&.'N fK VJILL'-'U'. 0 7Ut*MA."*J [VJ fP*C 74399 


(g) 


51 


75 


3 


WHAT KIND OF LOVE 

LKLEIN -.MNGS.ROWllSONI 


RODNEY CROWELL 

{Cl ;v) COLUMB'A 7*360 


(50) 


65 




2 


COULD'VE BEEN ME 

J SCAIfEl CDItONIH NltlSEN.M.POWtLt) 


♦ BILLY RAY CYRUS 


dD 


53 


65 


3 


CAUii IAD ront lun 

R SYHNE.A.SHJUMAN (T.LANCASTER.M.WHnX) 


♦ MILMAtL Wnl 1 1 
(V) REPRISE 1888 WARNER BROS. 


dD 


54 


74 


3 


J R ALVES iG,CU«K.LR.PARMEUJ 


• riKAItaUr Int MIdbloblrrI 
LIBERTY ALBUM CUT 


53 


43 


46 


9 


FROM THE WORD LOVE 

" ,v IK.SEWELU 


♦ RICKY SKAGGS 

(V) EPC74311 


94 


47 


50 


11 


YOU DO MY HEART GOOD 


UBERTY ALBUM CUT 


(55; 


59 


72 


3 


THATS WHAT I'M WORKING ON TONIGHT 

B.MONTGOUERY •■ WIl LlAMi W w FRANCISI 


IVIEPC 74361 


(M) 


62 




2 


SHE TAKES THE SAD OUT OF SATURDAY NIGHT 

R.PENNINGTON \CMilt.S HENDERSON) 


♦ CLINTON GREGORY 

(VI STEP ONE 439 


S7 


52 


52 


15 


I'D SURRENDER ALL 

K..LEHNING 1 R.TRAVIS ^JACKSON) 


RANDY TRAVIS 
IV) WARNER BROS- 18943 


9> 


56 


58 


20 


TILL I'M HOLDING YOU AGAIN 

J 80V^.RJU.VES <LQ0TTUE8,R.ALVtS,B UCOCWVEY) 


PIRATES OF THE MISSISSIPPI 

[V) UBDITY 57704 


dD 


NEW^ 


1 


NOWHERE BOUND 

Mr^-,'/.-- ; T DUBOIS fM POWELLJ.MEDOERS) 


DIAMOND RIO 

(V) ARISTA 2441 


dD 


NEW^ 


1 


SO MUCH LIKE MY DAD 

J BOWEN G STRAIT {C MaMAN,B.EUMONS» 


GEORGE STRAIT 

(V) MCA 54439 


dD 


66 




2 


ROSALEE 

B.MAHER (C BICKHAROT,O.SCHUTZ.B-UWER) 


♦ STACY DEAN CAMPBELL 

(VI COLUMBIA 74357 


12 


61 


56 


15 


SHE TOOK IT LIKE A MAN 

B.BECKTn (P.NELSON.D MAYO, K. STALED 


♦ CONFEDERATE RAILROAD 

ATlANTIC Al BUM CUT 


dD 


71 




2 


SHE WROTE THE BOOK 

S.HENORICKS fS.MGAHD.R. GILES) 


♦ ROB CROSBY 

m ARISTA 12443 




64 


64 


15 


THE POWER OF LOVE 

■ > ■. 1 -■■ ■ ANr (WJUDWDGE) 


♦ MATTHEWS, WRIGHT & KING 
(VI COLUMBIA 19069 


dD 


73 




2 


OUR LOVE WAS MEANT TO BE 

C FARREN . . ■ ■ 


♦ BOY HOWDY 

CURB ALBUM CUT 


K 


63 


60 


10 


STILL GOT A CRUSH ON YOU 

R.MAffKINE iD Dl. ■ .OVERSTREET) 


♦ DAVIS DANIEL 

(VI MERCURY 866 822 


17 


SO 


47 


12 


MASON DIXON LINE 

R.LEMNING ID 5EALS1 


♦ DAN SEALS 

(V) WARNER BROS 18966 


S8 


67 


66 


4 


BUBBA SHOT THE JUKE BOX 

U WRIGHT (D LlNOE) 


MARKCHESNUn 

MCA AlBUM CUT 


a 


68 


69 


17 


AGAINST THE GRAIN 

* RfYNOlOS IB.-" [III. f"-'[',l ■ lAi -■.rj'i. 


GARTH BROOKS 

IVl LIBEfmr 44800 




NEW^ 


1 


THIS OL' HEART 

J.STRCWD (T.MENSri 


♦ TIM MENSY 

[VI GIAWT 18864/WABNER BROS, 


71 


58 


55 


8 


COME ON OVER TO THE COUNTRY 

B.BECKETT H ffiuKM-i.JH .J STROUD IH.WILUAMSJR.) 


♦ HANK WILLIAMS, JR. 

(VI CURB 1 8-?; iCPRICOHN 


QD 


NEW^ 


1 


HOMETOWN RADIO 

J STROUO.L.PETERZELL IV RUST) 


CURTIS WRIGHT 

LIBERTY ALBUM CLTT 


O) 


NEW^ 


1 


ME AND MY BABY 

e aANMS-CR.P.OVERSTHEET (P. OVERSTREET. P. OAVtSI 


PAUL OVERSTREET 

<V} RCA 62254 


74 


72 




2 


JESUS AND MAMA 

e-BECKm (D S MAYO.J D MICKS) 


CONFEDERATE RAILROAD 

ATLANTIC ALBUM CUT 


79 


69 


73 


3 


FALL 

J SCAJFE.J.COTTON.TME OAK RIDGE BOVS (D VON TRESS) 


♦ THE OAK RIDGE BOYS 
CV) RCA 62228 



CD Records moving up the chart with airptay gains this week. ♦ Vtdeodip availability. Catalog numbw is for csssetts sin0e, or vtnyl M ci 
is unavaitdble. (C) Cassette single availability. (D) CD singte avaitab«lity. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. 
(V) Vinyl single availability (X) CD maxi-ungle availability. C 1992. BiMboanVBPI Communications, 



HOT COUNTRY RECURRENTS 



1 






1 


NEON MOON 

-IfNDOICRS.D COOK Ifi WJNN) 


BROOKS i, DUNN 
)UTISTA 


2 






2 


PAST THE POINT Of RESCUE 

* REYNOLDS J ROONEY 1M HANLYl 


♦ HAL KETCHUM 
CURB 


) 






2 


THERE AINT NOTHIN' WRONG WITH THE RADIO 

E.&ORD'.JR <" II"f''fvH BTOCK) 


♦ AARON TIPPIN 
RCA 


4 






2 


PAPA LOVEO MAMA 

A REYNOLDS WILlIAMS G 9R00KS) 


GARTH BROOKS 
LIBERTY 


i 




1 


3 


TODArS LONELY FOOL 

J STROUD (K BEAt?D.S ^ [JAVtSl 


♦ TRACY LATWRENCE 
ATLANTIC 


S 






2 


SOME KIND OF TROUBLE 

J CftUrCHFIELD IM RElfJ B WAMEH.D TOTTER) 


♦ TANYA TUCKER 
LIBERTY 


7 




3 


5 


IS THERE LIFE OUT THERE 

T aPOWN H MCEYiTIRE IS LC'NQACRE.R.GILESl 


♦ REBA MCENTIRE 
MCA 


1 




2 


3 


BURN ME DOWN 

R BENNETT, T BROWN IE MILLER) 


MARTY STUART 
MCA 


S 




6 


10 


STRAIGHT TEQUILA NIGHT 

J STROUD J ANDERSON (K f*0eBINS.O.HUPP) 


♦ JOHN ANDERSON 
BNA 


10 




9 


11 


EXCEPT FOR MONDAY 

R LAND'S TR NIELSEN) 


LORRIE MORGAN 

RCA 


11 




7 


7 


DALLAS 

S HENDfilCKS.K 3TEGALL lA JACKSON.K STEGAEL) 


ALAN JACKSON 

ARISTA 


12 




12 


15 


A JUKEBOX WITH A COUNTRY SONG 

D JOHNSON (G NflSON R SAtAOSfT I 


♦ DOUG STONE 
EPIC 


13 


8 


4 


3 


TXE TIPS OF MY FINGERS 

5 HENDRICKS T DUBWS IS ANDERSON) 


♦ STEVE VYARINtR 
ARISTA 



14 


17 


14 


11 


MAYBE IT WAS MEMPHIS 

F YYORLEY.S SEAY .M ANDERSON) 


♦ PAM TILLIS 
ARISTA 


IS 


20 


15 


le 


STICKS AND STONES 

J STROUD ;E WEST .B.DILLON) 


♦ TRACY LAWRENCE 
ATLANTIC 


IS 


12 


10 


7 


BORN COUNTRY 

J LED L M LEE.AULBJiWA U SCHWEERS.fl HIIU 


AUBAMA 
RCA 


17 


18 


5 


3 


FIRST TIME FOR EVERYTHING 

J STROUD C DiNAI^DLI D GRAU (P )OWEa.D,0'BR)EN) 


♦ LITTLE TEXAS 
WARNER BROS 


11 


13 


11 


10 


BETTER CLASS OF LOSERS 

■: LEHNING IR TRAV'S A..ACK50N) 


♦ RANDY TRAVIS 
WARNER BROS 


19 


16 


8 


4 


TAKE YOUR MEMORY WITH YOU 

T 3R0WN (V GILL) 


VINCE GILL 
MCA 


20 


22 


16 


19 


LOVE. ME 

J TULlER.l MOBBS IS FWING M T BARNfSl 


♦ COLLIN RAYE 
EPtC 


21 


15 




2 


SHE IS HIS ONLY NEED 

T BROiVN :0 jX^,lW-.'i 


WYNONNA 

CURB 


22 


23 




73 


FRIENDS IN LOW PLACES 

A REYNOLDS ;l) BLACKWELL.B.LEE) 


GARTH BROOKS 
lifERTY 


23 


21 


17 


20 


CADILLJU: STYLE 


♦ SAMMY KERSHAW 
MERCURY 


24 




19 


2 


DON'T GO NEAR THE WATER 

3 CANNDN N WILSON IC lWRrFOfiO.J FOSTER) 


♦ SAMMY KERSHAW 
MERCURY 


K 






8 


SAME 01' LOVE 

R SKAGGS M MCANAILY (C AU^TIN.G BARNHILL) 


♦ RICKY SKAGGS 

EPIC 



♦ Videoclipavailabtlity. Recurrents are tittes whicti fiave alreatty appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped 
below tt>e top 20. Commercial availability is not irxJicated on ttie recurrent chart. 
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Country 



ARTISTS & MUSIC 



NEW ON 
THE CHARTS 

In this thickly populated genre of 
country music, Columbia Records has 
spotted another jewel. His name is 
Stacy Dean Campbell and his debut 
single. "Rosalee." debuted at No. 66 
on the Hot Country Singles & Tracks 
^^^^^^^^^ chart last week. It 
^^^^^^^^1 moves to No. on 
^^^^^^^^1 the current chart. 
^^^^^^ Campbell. 
^^^L^ ^.B ^'as raised in New 
^^^^J I^^^i^^o* Texas, 

^^^^ J^t and Oklahoma. He 
T^^P^^\^B grew up around 
il^^^V ^ music — hLs father 
CAMPBELL was a quartet 
singer and his 
brother is a drummer and bass 
player. However, being on stage has 
not always been Campbell's greatest 
desire. Once, his dad had to spank 
him to make him get on stage to sing 
with his brother. Spencer, at a family 
reunion. 

He credits Spencer with encourag- 
ing him to bring his voice and song- 
writing to Nashville (Campbell often 
sang around the house and Spencer 
always told him he had great pitch). 
After high school, Campbell spent 
two years attending Central State 
Univ. in Edmond, Okla., and perform- 
ing with a band called the Nickels. 
The group played dance clubs. 

During that period, he began devel- 
oping his songwTiting skills. At the 
same time, his brother was working 
into the Nashville studio and road 
musician network. 

Through his brother's connections, 
Campbell's music fell into the hands 
of Judson Spence. who ofTere<i t« pro- 
duce some demos for him. Campbell 
gave up an opportunity to join the 
Oklahoma County Sheriffs Depart- 
ment and headed to Nashville to take 
Spence up on his offer. 

A short time later, he officially 
made the move to Music City. The 
five-song demo tape resulting from 
the Spence sessions landed Campbell 
his first publishing deal at Tree Pub- 
Iwhing in August 1990. Within a cou- 
ple of months, Roy Wunsch. presi- 
dent Sony Music/NashWUe — home of 
Columbia and Epic Record.s — signed 
him to record for Columbia. 

Listening to the album, one can 
easily visualize the elements that 
make up Campbell's likable style. He 
cites Marty Robbins. Buddy Holly, 
Hank Wiliams Sr., Johnny Cash, and 
the Everly Brothers as some of hLs in- 
fluences. 

Campbell co-wTOle four cut-s that 
serve as e\idence of the lasting im- 
pression his mentors made. But small 
pieces of the sounds of yesterday illu- 
minate throughout the entire album. 

The culmination of the old and the 
new — Campbell's own fresh song- 
writing skills and sweet tenor vocals 
— has created a unique and commer- 
cially \Table product. His James Dean 
good looks only further polish a pack- 
age that already shines. 

Brent Maher. who produced the 
Judds, produced Campbell's debut al- 
bum, titled "Lonesome Wins Again." 
It is scheduled to hit the .streets July 
14. 

Campbell is booked by Buddy Lee 
Attractions. He is managed by Allen 
Brown. Debbie iiolley 



UK TOUR '92 




thank 
you 



congratulations 



to 



don 
Williams 

AAoress, Nonas, Shea Entertoinmenl 
William AAorris Agency, Inc. 



fourteen cities 
fourteen sell outs 

for the specialists in 
sold out UK tours 
please contact: 

Robert Pratt 041 649 7798 

fax 041 632 6533 
or Mark Howes 081 420 1 320 

fox 081 420 
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Bjjbggjd TOP CflUHTBY ALBUMS 



COMPILED FROM A NATIONAL SAMPU 
OF RHAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AM 
PSOVIDEDBY SoundScan 

lllllll 



THIS WEEK 


LAST WEEK 


S 
< 
1/1 

* 


O 

z 


ARTIST TniE 

LABf I A NUueEftiDISTRI&UTING l>a£L (SuGGfSTED LIST PRICE OR EQUIVALEWr FOR CASSEnEA;D) 


PEAK POSITION 


1 


1 


1 


5 


* * * No. 1 * 

BILLY RAY CYRUS mercury oio630* ?9 98 eq ib 9B1 


★ ★ 

6 i»««*.sajNu I SOME GAVE ALL 


1 


2 


2 


2 


42 


GARTH BROOKS A ' liberty 96330* (to. 96/15. 9B} 


KUrlW Int WIMU 






3 


3 




GARTH BROOKS A ^ liberty 938m* t9.9fl/l3.9B) 


rtu rented 








4 


13 


WYNONNA A curb 10529*/KICA IIO 3B/15.961 


UUVMAMMA 








5 


165 


GARTH BROOKS A ^ liberty 90697* (9.96/13.981 


u/\r\ 1 n DnLAJno 


2 






E 


46 


BROOKS & DUNN 9 arista I865B* (9 98/1 3.981 




g 






7 


59 


ALAN JACKSON A arista 8&bi* (9.9B/i3.9bi 




2 


g 


g 


9 


63 


LORRIE MORGAN 9 rca 30?io' (9 9&t 3.98i 




g 


9 


9 


8 


39 


REBA MCENTIRE A mca I0400* (lo 9&is 98) 


FOR MY BROKEN HEART 


3 


10 


10 


10 


57 


TRAVIS TRITT A warmer BROS. 26589* (9 9a'I3.9ai 


irS ALL ABOUT TO CHANGE 


2 


jl 


jl 


11 


46 


HAL KETCHUM ♦ CUR6 7 7450' (9.98/13. 96> 


P4QT TUP PniNT nc DFQPI IC 


g 


12 


12 


12 


52 


TRISHA YEARWOODA MCAioz97'(9 9(yi&9Si 


TRISHA YEARWOOD 


2 


13 




14 


57 


DIAMOND RIO • arista 8673* (9 98/13 98) 


DIAMOND RIO 




14 


17 


17 


20 


JOHN ANDERSON BNA 61029* t9 9W13 98) 


SEMINOLE WIND 


10 






13 


16 


AARON TIPPIN RCA61129* (998(1398) 


READ BETWEEN THE LINES 




16 


18 


19 


35 


5UZY BOGGUSS UBCRTV 95847* (9 98/1398) 


ACES 


16 


yiij 


20 


21 


13 


MARK CHESNUTT wca io530- 19 9*15 96) 


LONGNECKS & SHORT STORIES 


9 






15 


10 


GEORGE STRAIT • hM^ t0S32>(i09afiS9Si 


HOLDING MY OWN 


5 


19 


16 


IE 


1\ 


SAWYER BROWN cufte 95624* (9 9*13 98) 


DIRT ROAD 


12 


® 


26 


2B 


33 


SAMMY KERSHAW mercury ^toiei* (9 98 Eai3 98) 


DON'T GO NEAR THE WATER 


18 


41 


19 


18 


46 


DOUG STONE • epic 47357-iSOtlV (9 96 eai3.98) 


1 THOUGHT IT WAS YOU 


12 


99 
li 


LL 


22 


68 


VINCEGILLA MCA 10I40* (9-98/15.98) 


POCKET FULL OF GOLD 


c 
3 


23 


23 


23 


86 


DWIGHT YOAKAM • reprise 26344*avarncr bros (9 9EI/13 w if there WAS A WAY 




24 


21 


24 


6 


MICHELLE WRIGHT arista (99«/l3.98) 


NOW & THEN 


20 


2S 


27 


25 


52 


TANYA TUCKER • LiBEfirr 96&6?' (9 9*13 96) 


WHAT DO 1 DO WITH ME 


6 


2t 


24 


20 


19 


HANK WILLIAMS, JR, cuRe26806-/CAPRicoRN(99e/i5,96i MAVERICK 


7 


(27) 


28 


28 


117 


DOUG STONE • £PIC 45303',<SONV (5.90 E(3/9 961 


DOUG STONE 


12 


21 


29 


35 


40 


BIU.Y DEAN SBK967?8*A.IB£RTY 19.98/13 98) 


BILLY DEAN 


28 


2> 


25 


27 


40 


COLLIN RAYE • epic 4746B'/S0NV (9 98 E(V13-9B) 


ALL 1 CAN BE 


7 


m 


40 


33 


120 


TRAVIS TRITT A warmer BRCS 26094* (9 9B'13.9e] 


COUNTRY CLUB 


3 


® 


35 


37 


24 


JOE DIFFIE ti^'C474;7*/SONY l9 96EQfl3.9ei 


REGULAR JOE 


22 


32 


31 


29 


9 


MCBRIDE & THE RIDE mca iomo* (9.98/13.96) 


SACRED GROUND 


27 


33 


34 


40 


86 


CLINT BLACK A ^ rca 52372 I9.9a/13.98l 


PUT YOURSELF IN MY SHOES 


1 


34 


37 


43 


121 


ALAN JACKSON A arista 8623(8.98^13 98) 


HERE IN THE REAL WORLD 


4 


35 


39 


39 


89 


5!J?M^B^ u*---^^h'*i3^^^^^ SHOOTING STRAIGHT IN THE DARK 


11 


3t 


30 


31 


58 


RICKY VAN SHELTON A coiuMBiA46a5S*ysoNY(998E(Vil-9B) BACKROADS 


3 


3J 


32 


32 


62 


RAM TILLIS • ARISTA 864?* (8-9*13 98) 


PUT YOURSELF IN MY PLACE 


10 


31 


33 


36 


38 


ALABAMA • rca 61M0* I9.98/13-9B) 


GREATEST HITS VOL. 2 


10 


39 


36 


30 


31 


TRACY LAWRENCE Atlantic 82326* (9 9a>l 3.961 


STICKS AND STONES 


10 



THIS WEEK 


\ 


o 

s 

Hi 

s 


WKS. ON CHART 


ARTIST TITLE 

LABEl & NUMBER/DlSTRieUTING LAStL (SUGMSIED USI PRICE OR EQUTVAIENT) 


o 
\ 


4« 


38 


38 


203 


THE JUDDSA^ CURB831B/RCA(9.gfl/l&.9e) 


GREATEST HITS 


1 


41 


41 


34 


; 


SHENANDOAH ||CA6600I-I99a'l3«i 


LONG TIME COMIN' 


34 


42 


42 


41 


94 


REBA MCENTIRE A mca looie(9.9ivi5 98l 


RUMOR HAS IT 


2 


43 


43 


46 


26 


GEORGE STRAIT mca icmso* (9 9a'l5 981 


TEN STRAIT HITS 


7 


d) 


54 


58 


11 


HANK WILLIAMS, JR. t HANK WIUIAMS tuc bcct nc u»mi( . u«mk 
cu»e 77SS2' 16 9»9 9B) ' "EST OF HANK & HANK 


44 


45 


44 


44 


17 


UTTLE TEXAS warner bros zsmo- i9 9ttl3 mi FIRST TIME FOR EVERYTHING 


19 


48 


46 


47 


42 


THE JUDDS # CURB 6I0I8*/RCA 19.98/13 961 


uKtAI bbl HI la VOL II 


7 


47 


45 


48 


43 


PATTY LOVELESS mca 10336* <9. 98/13. 96) 


1 ID A^AimCT kiV LJCADT 


27 


4< 


49 


50 


36 


STEVE WARINER arista 1B691* (9.98/13.98) 


1 AM READY 


28 


49 


48 


49 


165 


CLINT BLACK A ' rca 96«a I9 9B/| 3 98l 


KILUN' TIME 


1 


50 


47 


42 


9 


CONFEDERATE RAILROAD atianiic 82335* (9 9&15 98) 


CONFEDERATE RAILROAD 


36 


51 


53 


53 


131 


VINCEGILLA MCA4P3?1 18 98/13 98) 


WHEN 1 CALL YOUR NAME 


2 


(52) 


56 


55 


11 


VINCE GILL ftCA 61130* 17.98/11 98) 


1 NEVER KNEW LONELY 


51 


53 


50 


45 


6 


RODNEY CROWEU- Columbia 479e5*/S0MY 49.9s EQ/13.9B) 


LIFE IS MESSY 


30 


54 


52 


52 


44 


RANDY TRAVIS • warner Bros. 26«6i* (9.98/13-98) 


HIGH LONESOME 


3 


55 


51 


51 


12 


SHENANDOAH Columbia 4888a*/sonY (9.98 e(»13 98) 


GREATEST HITS 


43 


56 


57 


60 


90 


MARK CHESNUTT • UCA 10032- (9 98/13 9S) 


TOO COLD AT HOME 


12 


57 


55 


54 


5 


MARTINA MCBRIDE rca 66002* (9-98/13 98i 


THE TIME HAS COME 


54 


(58) 


69 


71 


3 


NEAL MCCOY Atlantic 82396* (9 98/16 98) 


WHERE FOREVER BEGINS 


58 


59 


60 


57 


67 


DOLLY PARTON • Columbia 46882*/S0«v (9.96 E(yi3 981 


EAGLE WHEN SHE FLIES 


1 


(60) 


65 


63 


128 


DAN SEALS# liberty 48308 17 9a/ii.9ei 


THE BEST 


7 


61 


62 


56 


98 


KEITH WHITLEY • rca 52277* 19 98/13 981 


GREATEST HITS 


5 


62 


58 


61 


144 


REBA MCENTIRE • mca ao34* do 98/15 961 


REBA LIVE 


2 


dD 


74 


69 


3 


PATSY CLINE hollvwooo records 462*>1MG (4 9IW 98) 


AT HER BEST 


63 


64 


59 


59 


64 


MARTY STUART mca loioe* [9 9&]3.9a) 


TEMPTED 


20 


65 


61 


62 


65 


BILLY DEAN SBK 94302*A.iaCRTV I9.9a/13 981 


YOUNG MAN 


12 


66 


67 


68 


139 


THE KENTUCKY HEADHUNTERS A 

MERCURY 838744 (998 E(V13 98) 


PICKIN' ON NASHVILLE 


2 


my 


70 


70 


34 


DOLLY PARTON • Columbia 44384. wny (5 9a e(V9 96) 


WHITE LIMOZEEN 


3 


61 


63 


65 


33 


RESTLESS HEART bca 6104i* (998.13 98) THE BEST OF RESTLESS HEART 


25 


19 


S4 


64 


96 


KATHY MATTEA • mercury 842330* 18 98 E(i'l3,98) 


A COLLECTION OF HITS 


g 


70 


66 


67 


43 


CHRIS LEDOUX liberty 96499* (9,98/13 96) 


WESTERN UNDERGROUND 


36 


® 


RE-ENTRY 


103 


THE CHARLIE DANIELS BAND • 

EPIC .t531&'SONYl5 9a EQ'9 931 


SIMPLE MAN 


2 


(2) 


RE-EKTRI 


65 


PATTY LOVELESS 

mca 6401 19.98) 


ON DOWN THE LINE 


12 


73 


72 




4 


VARIOUS ARTISTS K TEL 6005- (7 98/12 96) 


TODAYS BEST COUNTRY 


70 


74 


71 


74 


109 


ALABAMA • rca 52106* l9.9Bfl3.9B) 


PASS IT ON DOWN 


3 




RE-Eimn 


134 


SHENANDOAH • 

COLUMBIA 44468*(S0«Y (8.98 E(1'I3-98I 


THE ROAD NOT TAKEN 


6 



C77) AIDums with Ihe greatest sales gams tfils week # Recording Industry Assn. Of Amenca (RIAA) certification tor jaiiesol 500,000 units. ARIAA 
certification lor sales of I million units, wit^ muitimillion sellers indicated by & nuineral lollowing tlw symbol. Most altMms available on cassette 
and CD 'Asteiisk mdicales vinyl unavailaMe fktost tape prices, and CD pnces for WEA and BMG lat)els. are suggested lists. Tape pnces marked EQ, 
ar>d all other CDs. are equivalent prices, which are projected from wfwlesale prices. 1992, Btllboarai'BPIComrTtunications. and SoundScan, Inc. 
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DlllbOarCl lUP bUUIIll y U dldlUy flllJUIII&» for week ending july n 19»2 II 


THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESIEO UST PRICE OR EQUIVALfNT FOR CASSETTE/CO) 


WKS. ON 
CHART 




THIS 
WEEK 


WEEK 




WKS. ON 
CHART 


1 


1 


PATSY CLINE A ^ MCA 12(89«I2.9S) 60WM 


io«No.l GREATEST HITS 


60 




14 


25 


RAY STEVENS CURB 77312* 16 9819.961 


HIS ALL-TIME GREATEST COMIC HITS 


3 


2 


4 


PATSY CLINE deluxe 505a/IMG (7 9a(9-98l 


20 GOLD HITS 


31 




IS 


10 


ALABAMA A^ rca 7 170 (9 98/1 3 96} 


GREATEST HITS 


59 


3 


2 


THE CHARLIE DANIELS BAND A epic 3S795*/sonv (7.96 EO/l I.9B) 


A DECADE OF HITS 


60 




16 


7 


HANK WILLIAMS, JR. A ' curb 60193/warner Bros (9.98/13. 


IB) GREATEST HITS 


SO 


4 


5 


GEORGE JONES • ERIC 4a776*/S0NV 15.98 E(V9.98) 


SUPER HITS 


46 




17 


21 


DOLLY PARTON A RCA 4422 17 98/11 98) 


GREATEST HITS 


45 


5 


9 


VINCE GILL RCA 9814 (4 9a^ 98) 


BEST OF VINCE GILL 


60 




18 


24 


THE JUDDS rca 2278* (3 9a/Na coi 


COLLECTOR'S SERIES 


58 


6 


8 


ALABAMA A ^ rca 4939 (7 98/1 1 98) 


ROLL ON 


55 




19 


14 


ANNE MURRAY A * liberty 46066* (7 9^12 98) 


GREATEST HITS 


60 


7 


3 


GEORGE STRAIT A mca 42035* (7.9ai2.98) 


GREATEST HITS, VOL. 2 


60 




20 




ALABAMA A' rca 4229(7 9&11.981 


MOUNTAIN MUSIC 


38 


8 


11 


REBA MCENTIRE • mca 6294 14 9»l 1 981 


SWEET SIXTEEN 


53 




21 


23 


GEORGE STRAIT A mca 59 1 3 (4 98/1 1 96) 


OCEAN FRONT PROPERTY 


47 


9 


13 


THE JUDOS A curb 59t6-17RCA (7.98/12.96) 


HEARTLAND 


60 




22 


20 


PATTY LOVELESS • mca 42223 (4 9*1 1 98) 


HONKY TONK ANGEL 


38 


10 


16 


REBA MCENTIRE • mca 42134 (4 98/1 1 98) 


REBA 


40 




23 


15 


DWIGHT YOAKAM • reprise 25989WARNER BROS. 19.98(13-98) 


JUST LOOKIN' FOR A HIT 


21 


11 


6 


RANDY TRAVIS A* warmer bros 26668 (9.96/1 3 98) 


ALWAYS & FOREVER 


60 




24 




THE JUDDS A curb 631%RCA (7.98/12 98) 


WHY NOT ME 


41 


12 


12 


RICKY VAN SHELTON A Columbia 40602*/sony (S-98 Eiw.96) 


WILD EYED DREAM 


29 




25 


19 


KENNY ROGERSA ubertysuzwitol (998/16-98) 


TWENTY GREATEST HITS 


56 


13 


17 


RAY STEVENS mca 5918* (4 9*1 1 .98) 


GREATEST HITS 


5 


Calalog albums ar« oliMr titles whicli are regrslering significant sales. 0 1992. BlllboanVBPI Communications ans SoundScan. Inc. 
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EBUT ALBUM CONTAINS 




HE #1 HITS "Sticks And Stones 



AND "Today's Lonely Fool."y^ 
Plus his single "Ruflflin' Behind" 

THAT'S CURRENTLY AT 
3 IN R&R, 

27 IN Billboard and 
25 in Gavin, 



Produced by James Stroud 
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* * NO. 1 ♦ * 

REV. MILTON BRUNSON 1. THE THOMPSON CCMMUNITY SINGERS 

wo«0 487S4V€Ptc 1 1 *eeks at No 1 MY MlNO IS MADE UP 


2 


2 


39 


MISSISSIPPI MASS CHOIR malaco 6008 GOD GETS THE GLORY 








SHIRLEY CAESAR wORO 4878SvEnc HE'S WORKING IT OUT FOR YOU 








REV. JAMES MOORE malaco 6009 LIVE IN DETROIT 


5 


s 


17 


THOMAS WHITFIELD bekson:s4|- ALIVE & SATISFIED 


6 


5 


27 


REV. T. WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR 

SAVOV 14B04/MA^ACO I'M GLAD ABOUT IT 


•J 


9 




WEST ANGELES C.O.GI.C 

s™<BOwi3i9- SAINTS IN PRAISE VOL.111 


8 


7 


7 


HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

SENSof. ssas'/Aiu FOCUS ON GLORY 


9 


8 


9 


1 A ftJA^e /NAJ/\| n ^*w^*rikA F^fWAC AC VrM 1 ADC 

L.A. MASS CnUiR UGnr 73055'/WtCTRA LUMt iLHJ AKt 


10 


11 


65 


NEW UFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

TYSCOT KOI /SPCCTRA WASH ME 


11 


18 


5 


THE KiCHARD SMALLWOOD SINGtRS SPARROW 1283* ItdllMUNT 


12 




19 


NICHOLAS WOR0 48786VEPK BACK TO BASICS 




j2 




SHUN PACE RHODES savov usot'/malaco HE LIVES 


14 


10 


57 


DOROTHY NORWOOD/N. CALIFORNIA aM.W.A. MASS CHOIR 

MALACO 44S0 LIVE 


IS 


13 


51 


BEBE & CECE WINANS • sparrow xZiy DIFFERENT LIFESTYLES 


16 


17 


5 


THE NEW YORK RESTORATION CHOIR 

SAVOY 14B11 MALAco THANK YOU JESUS 


17 


14 


9 


WILUE NEAL JOHNSON & THE NEW KEYNOTES 

MALACO 6010 THE COUNTRY BOY GOES HOME 


18 


16 


47 


YOLANDA ADAMS tribute zmhs/spcctba THROUGH THE STORM 


19 


20 


11 


DONNIE HARPER/NEW JERSEY MASS CHOIR 

TRieuiF 1 i60'/SPECTRA HOPE OF THE WORLD 


20 


19 


25 


V.I.P. MUSIC 1 ARTS SEMINAR MASS CHOIR 

TYSCOT 40t95:SPECTRA VICTORY IN PRAISE 


21 


22 


43 


REV. J. CLEVELAND/LA. GOSPEL MESSENGERS 

SAvw 7103/MALACO REV. J. CLEVELAN/L.A, GOSPEL MESSENGERS 


22 


28 




ADORATION *N' PRAVZE tm ioo7* TIME IS RUNNING OUT 


23 


25 




iOHN P. KEE 

TYSCOT qiis'.SPECTHA CHURCHIN' WITH THE TYSCOT ARTISTS 


24 


jl 




HELEN BAYLOR word 487ai'/EPic LOOK A LITTLE CLOSER 


£9 


23 


9 


REV. LAWRENCE THOMISON & THE MUSIC MASS CHOIR 

Ntw HAVO< 20014- NEVER LET GO OF HIS HAND 








WILLIE BANKS malaco 4449 THE LEGEND LIVES ON 


27 


21 


23 


RON WINANS. FAMILY & FRIENDS CHOIR 

SELAH 7507'/sparrow FAMILY AND FRIENDS CHOIR VOL. 3 


28 


24 


31 


THE EVEREADYS great joy 4750- A MESSAGE FOR YOU 


29 


2S 


27 


VARIOUS ARTISTS 

fv-i AC in/aiu & TRim iTr Trt lAur^ (^i rvri and \jc\\ i 

CQI 85J0/A4M n 1 niOU 1 C 1 U JnlVICo I^LCVCLnrtL/ VVL. 1 


30 


29 


11 


AL GREEN wo«o 488so-/ep«: LOVE IS REALITY 


31 


36 


77 


REV. E. DAVIS, JR./WILMINGTON MASS CHOIR FEAT. REV. D. COLEY 

ATLANTA ••TtmAliOHAL 10162 nc a rr\C.r«Rll^u Hnt. 


32 


NEW^ 


CWCAGO CaCXC. CHOR HRST JURISDICTION 

TM 1006- 1 DEDICATE MY UFE 


r> 


37 


3 


CARNEU. MURflEU << THE NEWORK COMMUNCTY CHOIR 

SAVOV 14SO«WLACO YOU CAN MAKE Ft IF YOU TRY 


34 


3S 


45 


WALT WMTMAN li THE SOUL CHILDREN OF CHICAGO 

1 AM 7aoi4- LIVE & BLESSED 


35 


32 


13 


ALBERT1NA WAUIER bensoh ssst'/aam LIVE 


38 


30 


51 


THE WILUAMS BROTHERS 

BLACXBtURt !203JO[[)12.">«CTIiA TWIS IS YOUR NIGHT 


37 


34 


37 


CHICAGO MASS CHOIR uoht 75073'/!kctra CAa HIM UP 


38 


39 


33 


COMMISSIONED KMSOn 2808- NUMBER 7 


39 


33 


11 


WAR ON SIN UGHT 7j077vsftCTi» THIS IS GOSPEL 


40 


40 


3 


TWINKIE CLARK TERREa grace 300i-/s«ctiw COMIN' HOME 
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by Lisa Collins 

The recent death of Thomas Whitfield comes 
as a major blow to the go.^pel music community. His loss 
immediately cast a somber cloud over opening ceremo- 
nies at the Edwin Hawkins Music & Arts Seminar. Juno 
22-27 in Oakland, Calif. 

Throughout the gospel community, there were trib- 
utes to Whitfield, mostly from gospel announcers, many 
of whom dedicate<l their broadcasts to his memory. A fa- 
vorite choice of the announcers was his most recent re- 
lease, the ironically titled "Alive & Satisfied." 

In Detroit, they took time out to remember Whitfield 
at the McDonald's Gospelfest, June 28 at Chene Park 
Music Theater. Among those who participated were 
Bobby Jones & New Life, the Ke\'. Milton Bninson & 
the Thompson Community Singers, the Winans, and 
Vanessa Bell Armstrong. Whitfield had recently pro- 
duced four cuts off Armstrong's upcoming project for 
Jive Records. (Armstrong is reportedly urging Jive to 
rush-release those cuts.) 

A powerhouse producer, he was knowTi for his flair for 
mixing different gem*es, bringing gospel into contempo- 
rary styles and settings. They called him "The Maestro," 
a nickname he earned from work he'd done with artists 
including Aretha Franklin, Shirley Caesar, Edwin 
Hawkins, Douglas Miller, and the late Rev. James 
Cleveland. 

While Whitfield earned two Grammy nominations for 
his production of the Whitfleld Company, friends say 
he was happiest about the artists whose careers he had 
inspired. Among them: Commissioned^s Fred Ham- 
mond, Rudolph Stansfield, Vassal Benford. and Yo- 
landa Adams. 



"He was the thrust that really pushed me off," says Ad- 
ams, whose "Through The Stflrm" was a top-10 g08i)el hit 
"He had this knack for finding that last little take in you." 
Whitfield produced Adams' debut, "Just As I Am," in 
1986. 

Before his death. Whitfield had taken part in Warner's 
star-studded "Handel's Messiah" project and was in ne- 
gotiations for a role in Paramount Picture.'^' "Leap Of 
Faith," starring Ste\e Martin as an evangelist travehng 
with his choir. Does Whitfield's death mai'k the end of an 
era? 

Certainly Whitfield was at the top of the list, one of a 
handful of great producei-s in a genre where there have 
been all too few. Even more, he was one of an even 
.^mailer handful of artists allowed to produce his own ma- 
terial. 

But perhaps the most wonderful thing was that 
Thomas Whitfield could have chosen to produce tiny- 
thing. He chose gospel. 

Elsewhere, the Rev, Timothy Wright recently 
teamed with the Chicago Interdenominational Choir 

for his latest release, "I'm Glad About It." Within weeks, 
it became one of the top 10 gospel relea.ses in the country. 

And what's the Rev. Wright so glad about? "Glad about 
JesusI" he says. "And I want to .<ihare that with people." 

Wright, who has had three hit records at the same time 
on the gospel charts, is currently enjo>ing a hard-rock 
version of one of his biggest hits, "Who's On The Lord's 
Side," now being played in concert by Petra. 

Wright is known for his versatility, both in recording 
and producing. It's hard to tie him dowTi to a single style. 
In fact, he not only works regularly with his owti Ti- 
mothy Wright Concert Choir, he actively looks for dif- 
ferent cities and artists to broaden his music and inter- 
pretations. Consequently, the Brooklyn, N.Y. -based 
pastor is also becoming a much-in-demand producer as 
well. 



Master Producer Thomas Whitfield, 38, Dies 

Among The Pioneers Of Contemporary Gospel Music 



I BY LISA COLLINS 



LOS ANGELES— Thomas Whit- 
field, one of the pioneers of contempo- 
rary gospel music, who was nick- 
named both "the master producer of 
gospel" and "the maestro," died of a 
heart attack June 21 in Detroit. He 
was 38. 

Whitfield became one of the gospel 
industry's most sought-after produc- 
ers in the early '80s after producing 
Vanessa Bell Armstrong's first two 
albums— "Peace Be Still" and "The 
Chosen." In 1984, he received his first 
Grammy nomination for his adapta- 
tion of the Rev. James Cleveland's 
famed "Peace Be Still." "So popular 
was the piece that Rev. Cleveland 
later adopted Whitfield's version, 
sa>ing that Thomas and Vanessa Bell 
Armstrong had understood what he 
had been trying to say 20 years ear- 
lier," says gospel historian Deborah 
Smith-Barney. "He was indeed ahead 
of hin lime." 

Whitfield was a key component of 
Detroit's burgeoning gosi>el commu- 
nity in the '80s. His contemporaries in 
that community included the Winans, 
the Clark Sisters, Armstrong, and 
Commissioned. He sensed as pro- 
ducer, arranger, and/or composer on 
projects by several prominent artists, 
including Shirley Caesar, Edwin 
Hawkins, Yolanda Adams, Douglas 



Miller, Keith Pringle, the Rev. Cleve- 
land, and Aretha Franklin. In 1987, 
he served as musical arranger on 
Franklin's Arista release "One Lord, 
One Faith, One Baptism." 

Early on, he became known for his 
work as a choral arranger, and what 
many in gospel called "his fabulous 
keyboardship." WTiitfield began play- 
ing organ at Nazarene Baptist 
Church in his native Detroit at the 
age of 10. He landed his first record- 
ing contract, with Stax Records, while 
still a teen. (An album made for Stax 
was never released.) 

GRAMMY NOMINATIONS 

As a gospel recording artist. Whit- 
field made numerous memorable al- 
bums, receiving Grammy nomina- 
tions in 1989 for "And They Sang A 
Hymn" on Detroit's Sound Of Gospel 
label and in 1990 for "My Faith" on 
Benson, his current label. 

His current album, titled "Alive & 
Satisfied," was released by Benson in 
February. According to Brian 
Spears, who managed Whitfield for 
the last eight years, "The title came 
up in the studio. We were doing some 
overdubs. It was suppo,sed to be a live 
album recorded in Atlanta, but the 
cost of moving the choir was so pro- 
hibitive that w^e convinced the record 
company we could create a live set- 
ting in a studio environment. So 



Thomas decided that whatever we 
name this album, the word 'alive' had 
to be in it. Then came up with 'and 
satisfied' because we are satisfied in 
the spirit of the Lord." 

Spears predicts that "Alive & 
Satisfied" will be "the most successful 
album that he's done." Currently at 
No. 5 on Billboard's Top Gospel Al- 
bums chart, it is Benson's most suc- 
cessful release since the label's re-en- 
tr>' into black gospel. Already, it has 
outsold Whitfield's last album ("My 
Faith"), and has the potential of sar- 
passing "Hallelujah Anyhow," a 
Sounds Of Gospel release that is his 
biggest seller to date. 

Whitfield is survived by his mother. 
Jacqueline, three brothers, and his 
fiancee, Gwendolyn Morton — a fea- 
tured soloist with Whitfield's choir. 
He and Morton were to have been 
married Oct. 3. 

"I really can't say what his biggest 
contribution was. except that he 
didn't compromise his music," says 
younger brother Larry Whitfield, 
with whom the star had recorded a 
duet on the "My Faith" album. "He 
loved the thought of crossing over 
and having secular sales, but he did 
not want to compromise and leave the 
name of Jesus off. There's a song on 
hLs album. 'In Case You Forgot (His 
Name Is Jesus).' " 



III Menion III Thomas Whitlield, 

1954-1992 
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by Bob Darden 

G RAM MY- WI N N I N G producer/arranger/songwri- 
ter/recording artist Michael Omartian can never set- 
tle into one tiling for long. The first producer to have 
No. 1 hits in the '70s, '80s, and '90s, Omartian has 
had — and continues to have — his fingers in a lot of 
pies. From Steely Dan to Donna Summer to Rod 
Stewart to Amy Grant — not to mention his own solo 
career — Omartian has achieved almost legendary sta- 
tus among his peers for his willingness to work with 
a wide variety of artists. 

About the only thing he's not doing much of any- 
more is touring with a live band. 

"It's funny, but early on in your career, you map out 
some plans for the future." he says. "Then you have 
children and everything changes. I really want to be 
a parent to my two teenagers. You don't want to be 
gone too much. 

"I tend to get called a lot anyway because I can do 
a couple of things. But I'm discovering that I'm latch- 
ing on more and more to someone who appeals to me 
as an artist, rather than from a commercial standpoint. 

"In the meantime, I'm not intere.sted in rehearsing 
a new band or touring for awhile, especially if it means 
showing up in Sweden on July 15 for a rehearsal, then 
a couple weeks later somewhere ebe, and so on." 

In fact, at the moment, Omartian says he's more in- 
clined to work with contemporary Christian artists. 
His latest two ventures into that genre — Amy Grant 
and First CalFs wonderful "Human Song" — are two 
of his best 



"But I don't necessarily want to produce artists who 
only want to sing to the church," he says. "Those are 
two separate venues. Artists who are called to minister 
to the church operate under a tremendous number of 
parameters musically and IjTically. I prefer to let the 
artist's natural personality shine through that music." 

Omartian says he's writing more now than in the 
past, partly because he's writing with the artists he pro- 
duces. 

"This new emphasis on writing is born out of the fact 
that there's a tremendous trend again toward musical- 
ity," he says. "I'm getting a lot of calls from people, in- 
cluding young artists, who are into a more musical fash- 
ion, instead of music that's fashionable and trendy. I 
was doing a call-in talk show this morning and the lis- 
teners were saying, 'I'm dying to buy something that's 
music!' " 

Music is one thing Omartian has always had plenty 
of. Word Records recently rereleased on CD two long 
out-of-print classic solo albums he put out nearly 20 
years ago, "Adam Again" and "White Horse." There's 
also a lot of pressure on Word to rerelease on CD the 
two pivotal Imperials albums he produced in the early 
'80s, "Priority" and "One More Song For You." 

In the meantime, Omartian's dance ticket remains 
full. In addition to the First Call release, he has either 
recently finished or recently begun projects for new- 
comer Raymone Carter, new Warner Bros, artist Kurt 
Howell, a new Deniece Williams project (along with 
David Foster and George Duke), and works by Jas- 
mine Guy, Amy Grant, and Gary Chapman. 

"Right now I'm getting back into the essence of 
playing — no more computers. It's time to revive that. 

"So. I guess I'm my usual manic self And amid all 
of that I'm working with ray son Christopher, who has 
turned into quite a drummer. We're going to go into the 
studio with his four-piece band, called Conviction. 

"Then this summer I'm going back in with Amy 
Grant and we're starting all over again." 
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lACK IN ACTION: Virgin Classics, now a member 
of the EMI Classics family, returns to U.S. retailers 
in September under Angel auspices with a catalog 
pruned somewhat to reflect current market conditions. 

Some 200 Virgin titles had been released here prior 
to the label's recent takeover. Most are expected to 
surv ive the pruning analysis, says Angel VP of sales 
Gil Hetherwick. 

Virgin Classics will retain label identity under the 
EMI Classics umbrella. However, all inventory will be 
stickered with numbers compatible with EMI's world- 
wide standard, a process currently under way. 

There are still more than 130 titles in Virgin's pool 
of unreleased material. These too will be screened for 
suitability in the domestic market, says Hethenvick. 
He notes special interest in Virgin's recordings of Eng- 
lish music, as well as early music under its Veritas im- 
print. 

Meanwhile, EMI's opera program continues at a 
brisk pace, reports Angel VP of A&R Tony Caronia. 
Britten's "Peter Grimes" was recorded last month with 
the Covent Garden forces directed by Bernard Hai- 
tink. Anthony Rolfe Johnson, Felicity Lott, and 
Thomas Allen are starred. 

An English version of Tchaikovsky's "Eugene One- 
gin" will be recorded this July by Charles Mackerras 
and the Welsh National Orchestra, with Thomas 
Hampson, Kiri Te Kanawa. and Neil Rosenshine in 
leading roles. 

In August. Roger Norrington will direct the Lon- 



don Classical Players and a cast headed by baritone 
Andreas Schmidt in Mozart's "Don Giovanni." That 
same month will see an EMI recording of Rossini's 
"Barber of Seville" mounted in Florence with Hamp- 
son, Susanne Mentzer, and Samuel Ramey heading 
the cast. 

And in the can awaiting fall release, notes Caronia, 
are new EMI recordings of Saint-Saens' "Samson et 
Dalila" led by Myung Whun Chung, and Berg's "Lulu" 
conducted by Haitink. 

Cultural SIX-PACK: Kultur video has released 
six videocassettes holding the 1973 series of lectures 
Leonard Bernstein gave at Han ard Univ. probing the 
origins and development of music. Filmed and origi- 
nally telecast under the rubric "The L'nanswered Ques- 
tion," the programs include performances by Bernstein 
and both the Boston Symphony and the Vienna Phil- 
harmonic. 

The release is the first installment in a 16-video li- 
censing deal between Kultur and Video Music Educa- 
tion, a firm operated by the Bernstein estate. 

Upcoming are two documentaries, and eight full- 
length concerts with Bernstein conducting such orches- 
tras as the New York Philharmonic. Israel Philhar- 
monic, London Symphony, and Orchestre National de 
France, says Ron Davis, Kultur managing director. 
The performances date from the late '70s and earW 
'80s. 

Passing NOTES: Bridge Records, which has just 
released on disc Mahler's orchestration of Beethoven's 
Ninth Symphony, takes on another novelty this week 
when it records a Taneyev arrangement of Tchaikov- 
sky's "Romeo and Juliet Overture" that includes parts 
for soprano and tenor. 

Peter Tiboris, who has been signed to an "extended" 
Bridge contract, conducts the Moscow Radio and Tele- 
vision Orchestra. Sessions will also include a taping of 
(Continued on jtage SG) 
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LABEL 4 NUM6ER/0tSTR18UTING LAaa 
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67 


★ * NO. 1 ★ ★ 

AMY GRANT A? word 6907- 29 wmIu at Na 1 HEART IN MOTION 


2 


1 


33 


CARMAN BENSON 2809- ADDICTED TO JESUS 


3 


7 


77 


9TtVtN CUKTI5 LHArMAN 

SMWdOw 1258' FOR THE SAKE OF THE CALL 


4 


6 


7 


JON GIBSON FmNTuw ,2«i- FOREVER FRIENDS 


5 


2 


89 


MICHAEL W. SMITH • kcumon omj'akxio GO WEST YOUNG MAN 


6 


3 


37 


MICHAEL ENGUSH 

WARNER AUJANCE 4104*/WARNtR BROS- MICHAEL ENGLISH 


7 


5 


27 


PETRA >«i<!0 4s«i9vtPK: UNSEEN POWER 


8 


19 


3 


RICH MULUNS 

REunKM ao72-/vrai!ii THE WORLD AS BEST 1 REMEMBER V0L2 


9 


10 


31 


KATHY TROCCOU reunkw OJli-rmiK PURE ATTRACTION 


10 


9 


13 


FIRST CALL MrsPRiNc tm-rmm HUMAN SONG 


11 


11 


51 


BEBE & CECE WINANS • snunxm 1257- DIFFERENT LIFESTYLES 


12 


14 


89 


SANOIPATTI vio«OM»45VE(ic ANOTHER TIME ANOTHER PLACE 


13 


IS 


IS 


RAY BOLTZ oukm 2094-/sPtCTi» MOMENTS FOR THE HEART 


14 


16 


7 


MARGARET BECKER •nmOH 1354- STEPS OF FAITH 


15 


8 


67 


SUSAN ASHTON srwnm 12;9- WAKENED BY THE WIND 


16 


13 


37 


TWILA PARIS si«Jtso«o 8207- SANCTUARY 


17 


17 


51 


RICH MULLINS reunk» ooes'/vrano THE WORLD AS BEST 1 REMEMBER 


18 


12 


89 


D.C. TALK FCWEFBWT 2682vaeNSON NU THANG 


19 


25 


3 


GEOFF MOORE forefroot 2935vbenso« A FRIEND LIKE YOU 


20 


20 


307 


AMY GRANT A uvrrh aMO-zwoo THE COLLECTION 


21 


NEW^ 


OINO BEKSON 2«t2- SOMEWHERE IN TIME 


22 


NEW^ 


ACAPPELLA •KXIDS279IVEPIC ACAPPELLA AMERICA 


23 


18 


5 


THE ALUES Mrsfmn 422e-/Kno MAN WITH A MISSION 


24 


24 


139 


CARMAN • SEHSOM 2SB8- REVIVAL IN THE UND 


25 


22 
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VARIOUS ARTISTS snRRcm iijo- CORAM DEO 
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29 
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WEST ANGELES C.O.GJ.C 

5milR(Mili9- SAINTS IN PRAISE VOLIII 


27 


NEW^ 


NOVELLA sTwsmc 8248- A LIQUID EARTH 


28 


21 


15 


USABEVILL viRE0 22af/SF<u«ow MY FREEDOM 


29 


33 


11 


AL DENSON bensoi 28S8- THE EXTRA MILE 


30 


26 


25 


ACAPPELLA «w«o S2790vepic WE HAVE SEEN HIS GLORY 


31 


NEW^ 


BROOKLYN TABERNACLE SINGERS 

WAIIKB «U*.NC£ 413i- ONLY TO HIM 


32 


23 


13 


CINDY MORGAN «<ohi>925S- REAL UFE 


33 


30 


39 


GLEN CAMP8EU WW haven 201 ivsncTR* SHOW ME YOUR WAY 
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31 


11 


STEVE GREEN SWKW 131S- HIDE EM' IN VOUR HEART V0L2 


35 


35 


15 


MAGOALLAN intense 9098VFnoOTuw BIG BANG 


36 


36 


19 


DALLAS HOIM scnson 2839- CHAIN OF GRACE 


37 


27 


103 


PETRA WORD 48M6-, e«: BEYOND BELIEF 


38 


37 


82 


SANOIPATTI MRO 47 739- EPIC THE FINEST MOMENTS 


39 


32 
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RHYTHM L NEWS -Kt 7 7SH-/iKno WORD 2 rALL 


40 


39 


54 


GLAO hnson 2M2 ACAPELLA PROJECT II 



• Recording Industry Assn. Of America (RIAA) certificalion lor sates of 500,000 units. A RtAA 
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following the symbol. All albums available on cassette and CD. 'Asterisk Indicates vinyl 
unavailable. ® 1992, Billboard/BPI Communications. 
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by John Lannert 



(ANSEL. THE FIFTH BEATLE: Hansel "El Gato" 
Martinez — former half of popular singing duo Hansel 
Y Raul — may be on the verge of simultaneously crack- 
ing both the U.S. Latin and Anglo markets. Martinez's 
just-shipped album, "Latinoamericano," features five 
tracks in Spanish and three in English. What's more, 
Sony Discos, for the first time, is backing its veteran 
chamnguero with a solid game plan consisting of promo- 
tional and performance jaunts. 

"I like charanga more than an>thing because T really 
feel it," says Martinez, "and for dancing, charanga is 
much better than salsa because it's lighter." Martinez, 
a self-admitted frustrated Beatle, adores '60s rock as 
well. It was during a European tour last year that Mar- 
tinez, after soaking up his favorite '60s sounds one night 
in a Parisian club. decide<l to cut several rock nuggets 
that would be buttressed by a thumping backbeat and 
Latin percussion. The result was three English-lan- 
guage tracks: "I Go To Pieces." "Love Potion #9," and 
"Black Is Black," a pounding, Latino-flavored entry be- 
ing worked to the Anglo stations by Miami promoter Bo 
Crane. 

Also noteworthy is Martinez's learioff Spanish-lan- 
guage single, "Americana Americana." a humorous, Bea- 
tles-esque parable recounting the cultural differences 
between a Latin man and an American woman who are 
falling in love. The cute paean's closing verse is worth 



at least a Bart Simpson-like "Ay Carumba!": "If you re- 
ally want to make me happy/Instead of honey, Mami, call 
me Papi/When we make love." 

On June 26, the witty, upfront Cuban native per- 
formed tracks from "Latinoamericano" at Mystique — a 
club he co-owns with Ramon Gonzalez — before a hard- 
hoofing packed house that roared its delight after hear- 
ing "Americana Americana." 

As usual, Martinez, backed by the splendid La Or- 
questa Calle Ocho, threw in a spirited '60s medley, 
along with well-known hits "Solo," "Los Balseros," "La 
Esquina Habanera," and "Entren Que Caben Mil," Mar- 
tinez's humorous answer number to El Gran Combo's 
classic "No Hay Cama Pa' Tanta Gente." 

Love is the answer: How about KLVE's (K- 
Love) second-place tie in Los Angeles, according to the 
latest Arbitrend? KLVE (3.a-4.6) tied top 40 KUS. while 
KWKW "La Mexicana" fell from a fourth-place tie to 
10th place (4.2-3.6). By the way. KLVE became a Bill- 
board reporter in June. 

Chart notes: This week Capitol/EMI Latin be- 
comes the second label to notch the top three singles on 
the Hot Latin Tracks chart for two consecutive weeks. 
In January 1991, Sony Discos — then known as CBS Dis- 
cos — landed the top three singles in two successive 
weeks. Sony remains the only record company to score 
four consecutive singles at the top of the Latin singles 
chart. That singular feat was realized Feb. 2, 1991, when 
Ana Gabriel ("Es Demasiado Tarde"), Emmanuel 
("Bella Seiiora"), Jos^ Luis Rodriguez ("La Fiesta"), 
and Roberto Carlos ("Pajaro Herido") took over the 
iirst four slots on that week's chart. Elsewhere, Warner 
Discos nabs its first Hot Latin Tracks chart entry with 
"La Ola Latina" bv Fernando Allende, which comes in 
at No. 35. 
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"MARIA BONITA" 

mim 42687 

EU« / CUANOO VIVAS CONMICO / QUE 80IIII0 AMOK / 0UI2A. 
OUIZA. OUIZA / LA MAIACUENA / ANSIEDAO / PALABRAS OE 
MUJEH / HOCHE OE RONOA / PIELCANELA / MUJER ; LA MEDIA 
VUELTA / RETIflADA / AMANECI EN lUS BRAZOS / CUCURRU 
CUCU PALOMA 



PANDORA 



Following (heremaiksble success ol their piillnum selling album 
Con Amor Etetno ' superstar pop group Pandora toreseeably 
once again ilr Ikes platinum with a new concept album (ealuring 
spani^yi rendillant ol amerlcan hits Irom lite 60~s and 7Ds. 
Includos the No I single Desde El Dia Que fe Fulsla^ jWilliout 
Tdu] and other key liacki like Re;o Una Oracion F'or Ti* |Say A 
Ltllle Ptiyer) and ' Mitandome Suavamente |Kllllng Me Salllyl 
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SI FUERA TU |A Orciiti Com! TrutI / REZO UNA ORACION PORTI 
|l Sir A Lillle Pijyerl / PUEOE SER GENIAL ICnilll II Be Miglcj / 
OESO! EL OIA QUE IE FUlSU IWilhsul Vgu| / CON UNA PEgUEKA 
AVUOA IWIth A Lillli Htip Ftorn My Frienilll / MATANOOME 
SUAVEMFNIE jKIIIIng Ml Solllyl / COMO TU SABES ITo L»I 
SDlTiebail)) / POn gUE IHurtl / PIEDRO EL CONTROL ILove Will 
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LUIS MIGUEL F70Ft4ANCE wEAu>T>u7!isa5 

ALVARO TORRES NADA SE COMPARA... cwia t" latin «2537 

MAGNETO MAGNETO son»«06>o 

PANDORA CON AMOR ETERNO CAPri(x«i lath. «45l 

LOSBUKIS QUIEREME fokkisasow 

PANDORA ILEGAL cahtol^mi latin 42686 

MIJARES MARIABONITA capitoiemilaiin 42687 

RICKY MARTIN RICKY MARTIN som sues: 

YOLANDITA MONGE CARA DE ANGEL wea latina 77467 

JUUOIGLESIAS CALOF! 5ONy8076j 



JUUAN VUELA Ml IMAGINACION wea latxa 7ss7s-4 

RICAROO MONTANER ULTIMO LUGAR th soovcN 2864 

GLORIA TREVI TU ANGEL DE LA GUARDA abioia J087/a>«o 

VARIOS ARTISTAS OE SUR AMERICA CON AMOR wEALATiNA7es3i 

RAPHAEL AVEFENIX Sony 80767 

CALO F>ONTE ATENTO capitol^mi latin 42667 

RUDYLASCALA PORQUE SERA sotoione 1457 

LOSHISPANOS PASSION soNrso78s 

CAMILOSESTO A LA VOLUNTAO DEL CIELO ariola3196, bwc 

PALOMA SAN BASILIC DE MIL AMORES capitol emi latin 42677 



ALEJANDRA GUZMAN FLOR DE PAPEL FONOvisA9aiD 

FRANCO DE VITA EN VIVO 1 6 DE MARZO Sony 80750 

RAULDIBLASIO BARROCO ariola 3107 sue 

JOSE LUIS RODRIGUEZ PIEL DE HOMBRE SON>S0746 

P3AN BASILIO/P.DOMINGO POF) FIN JUNTOS cawtoloii latin 42624 



JERRY RIVERA CUENTA CONMIGO discos iNTiRr4ATiGnAi.80776'SONv 

TITOROJAS TITOROJAS MP16O6I 

FRANKIE RUIZ Ml LIBERTAD th rooven 2946 

DOMINGO QUINONES PINTANDOLUNA soneiioso73S/Son< 

LALO RODRIGUEZ DE VUELTA EN LA TRAMPA capitoluiilaix 42478 

GILBERTO SANTA ROSA PERSPECTIVA docos»iieiwaiionalK)6«9/sony 

EDDIE SANTIAGO SOY EL MISMO Capitol emi latin 422M 

ZONAROJA ORQUESTA ZONA ROJA CAMXLAOol 

ALEX D'CASTRO SOLO ihjiooven 2883 

JUAN LUIS GUERRA Y 4.40 BACHATA ROSA karen 109 BW 



EDGAR JOEL YSU ORQUESTA EN EL TOPE RTpa0729 5ONY 

SOUNDTRACK THE MAMBO KINGS elektra96i240 

GRUPOWAO GRUPOWAO keavenoos 

ANGELA CARRASCO PIELCANELA CAPiTotmLATXAZMl 

TONY VEGA UNO MISMO R»u8064>;a»Y 

LABANDASHOW 100%LATINO rtpbo722 SOny 

MIAMI BAND MIAMI BAND rtp 80768 SONY 

TITOPUENTE THE MAMBO KING 1 OOTH LP rxm 80680 Sony 

GRUF*0NICF1E LLEGANOO AL 100% discos iNTERWATioNALao7i2/50NY 

FILARMONICA/SANTO DOMINGO J L. GUERRA globo 80769/K)N« 



LOS SABROSOS DEL MERENGUE SIETE VECES MAS.. m pj 60S9 

LUIS ENRIQUE UNA HISTORIA DIFERENTE so»ybo7io 

ALEXBUENO COMONADIE un>99I'J4n 

LIMITE21 YO TE SEGUIRE OUERIENDO mpi 6047 

MILLY Y LOS VECINOS FLYING SOLO VQ1991 



LA MAFIA ESTAS T0CANCX3 FUEGO Discos wtehnational 80660 Sony 
LOSTEMERARIOS MIVIDAERESTU afgsioma30O2 
BANDA VALLARTA SHOW TE VES BIEN BUENA fonovisasi46 
ANA GABRIEL Ml MEXICO sonybosos 

ALEJANDRO FERNANDEZ ALEJANDRO FERNANDEZ so«y80770 
LINDA RONSTADT MASCANCIONES ele«ira2 61239 
SELENA V LOS OINOS ENTRE A Ml MUNDO capitol^mi latin 4263s 
MAZZ MAZZ LIVE-UNA NOCHE JUNTOS capitoi EM latin 42549 
BRONCO SALVAJE Y TIERNO fonovisa3106 
LOSACUARIO LAHIELERA MARiNrL29i 



YNDIO ROMANTICAMENTE capitol eui latin 42564 

VICENTE FERNANDEZ QUE DE RARO TIENE Discos intl 80809/so«y 

INDUSTRIA DEL AMOR PARATI fonovisa9037 

EMILIO NAVAIRA UNSUNG HIGHWAYS capitoc^m latin 42626 

ROCIO BANQUELLS AMIVIEJO capitol emi lath 42620 

LOSCAMINANTES RECUERDOS lunai226 

FITOOLIVARES CUMBIA CAUENTE o«.20b2 

LOSYONICS VOLVERE A CONQUISTARTE fo«)visa9047 

BANDA MOVIL LA UNICA fow»<sa9033 

CHAUNO SANCHEZ ADIOSACHALINO MUSART758 



LUCERO LUCERO DE MEXICO FonovisA9039 

ANGEUCA MARIA INTERPRETA RANCHERO Y NORTENO soNYa077i 
GRUPOVENNUS Y SI TE QUIERO »AiiiNT L27i 
LOS TERRIBLES DEL NORTE CARRERA DE MUERTE iRtooiEi582 
REVOLUCION OE E. ZAPATA REVOLUCION , caf^tol cui latin 42694 



(CO) Compact disc availab4e. • Recording Industry Assn. Ot Amenca (RtAA) certitlcation for sales ot 
500.000 units. A (TIAA ceflitication for sales of 1 million units © 1992. Billboard/BF>l Communications. 
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Boukman Eksperyans' Songs Of Freedom 

Haitian AcVs Music Rife With Political Messages 



I BY JOHN LANNERT 



NEW YORK— "We are not aTraid of 
those who would kill innocent peo- 
ple," proclaimed The'odore "Lolo" 
Beaubrun Jr., leader of Haitian act 
Boukman Eksperj'ans. during a wee- 
hours concert June 20 at the Ritz in 
New York. 

The 200 or so spectators roared 
their approval as Boukman Eksper- 
yans exploded into the appropriately 
titled "Ke'-M Pa Sote" ("My Heart 
Doesn't Leap [I'm Not Afraid]"), a 
rousing anti-establishment anthem 
that led to the downfall of Haiti's mili- 
tary strongman Gen. Prosper Avril in 
February 1990. 

The six -man, four-woman group 
has been under government surveil- 
lance ever since, save a brief seven- 
month period last year when demo- 
cratically elected president Jean-Ber- 
trand Aristide was in power. Last 
Christmas when the Mango Records 
act released an anti-government ode, 
"Noel Innocent" ("Innocent Christ- 
mas"), the Haitian military regi- 
me — headed nominally by provisional 
president Joseph Nerette — com- 
menced to harass the group. 

According to the band's Montreal- 
based manager, Dan Behrman, the 
Haitian government began to tap the 
group's phones. Government inform- 
ers also were sent to infiltrate the 
"lakou," or commime, where the band 
members lived. 

Earlier this year when Boukman 
Eksperj'ans attempted to perform a 



tribute concert for Beaubrun's father, 
Languishatte — "who is sort of like a 
Haitian Bill Cosby," says Behr- 
man — it promptly was met with stiff 
government resistance. 

CLASH wrrx military 

"The band started plajing "Lke'-M 
Pa Sote," says Behrman, "and the mi- 
litary came with machine guns on 
stage and ordered them to stop. 

"Lolo right away said, "See, look at 
what they're trying to do to us. 
Where's the freedom of expression?' 
At that point, the audience started 
singing the song and these military 
guys couldn't start shooting — there 
were 2,500 people singing." 

Formed in the mid-'80s by Beau- 
brun, his wife Mimerose, and Eddy 
Francois, Boukman Eksperyans was 
named after Boukman, an 18th-cen- 
tury voudou priest who spearheaded 
a rebellion that helped Haiti gain its 
independence fh)m France in 1804. 

Voudou's African-based, Zen-style 
tenets of universal love and freedom 
continued to survive the subsequent 
succession of repressive dictator- 
ships, primarily through the various 
lakous spread out in the peasant 
countryside. 

The barter-driven lakous. which 
would present annual springtime 
celebrations called raras, grew to co- 
exist — though quite uncomfor- 
tably—with the regime in power. In 
recent years, the lakou concept has 
begun to attract Haiti's hitherto unin- 
terested middle class. 
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Beaubrun, 35, remarked during an 
inler\-iew before the New York show 
that the communist canons of lakous 
have allowed the Haitian peasantrj' to 
counteract the capitalistic intentions 
of the countr>'^'s boui^eois elite. 

"Lakou is a community where land 
cannot be sold, so it bothers the gov- 
ernment," said Beaubrun. "but the 
peasants do this so the rich cannot 
take everjthing. 

"In a lakou. people work together 
and live together, and [the move- 
ment] has existed a long time. The 
Haitian state has tried to eliminate 
lakou as Satanic, dirty, or African. 
But is it a Satanic thing or not? No. 
it is not. 

"What happens is that the lakou 
gets into voudou as a way of life, not 
as a religion. It's in voudou where we 
find 'ginen,' which is a state of 
mind — a Utopia, where there is no 
crime, no pollution." 

VOUDOU PRINCIPLES REFLECTED 

Boukman's original voudou princi- 
ples were reflected in "Voudou 
Adjae," the group's 1991 debut al- 
bum, which documented Haiti's de- 
forestation and poverty, a well as the 
values of traditional Creole culture. 

Underpinning the socially aware 
IjTics was the group's singular syn- 
thesis of voudou temple melodies, 
aaraba-style rara, and hi-tech Carib- 
bean grooves. During its 45-minute 
set in New York, the act displayed a 
slightly edgier, rock-laced sound as it 
scampered through several tracks, 
from "Voudou Adjae," as well as the 
buoyant title track from its forthcom- 
ing album, "Kalfou Danjere" ("Dan- 
gerous Crossroads") — due out in Sep- 
tember. 

Due to the American government's 
embargo that prevent* Haitian citi- 
zens firom securing U.S. visas, Bouk- 
man Eksperyans nearly missed its 
New York gig. Beaubrun candidly ad- 
mitted he is unsure if he will return 
to Haiti when the visa expires in Sep- 
tember. The band currently is touring 
the U.S., Canada, and Europe. 

"We might go back to Haiti or we 
might stay a bit more after this tour." 
says Beaubrun. "People have asked 
me to come to Canada and I say no. 
They say, 'Why not? You are the only 
group who does serious, political mu- 
sic' 

"And people of Haiti support the 
[lakou] movement and the govern- 
ment takes us seriously, too. They 
know what happened to Gen. A\Til. 
We do know we are kind of protected 
in Haiti; it's like we're on a mission. 
Now, some people in high society 
have entered the movement, people 
who didn't know lakou existed." 

Later this summer. Boukman 
Eksperyans will put the finishing tou- 
ches on "Kalfou Daiyere." Produced 
by Eric Clermontet, the album may 
sport a guest appearance by Pink 
Floyd's David Gilmour. 

Beaubrun promises that "Kalfou 
Danjere" will pack a more potent lyr- 
ical and musical punch than "Voudou 
Adjae." 

'The lyrics and the music, in which 
we used a lot of drums and technol- 
ogy, are more powerful than 'Voudou 
Adjae,' comments Beaubrun. "I hope 
it also will be a positive record." 
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Konowitch, Shore Leaving; MJ's 'Jam' Jells Via Human Touch 



Moving ON: Abbey Konowitch. 
MTV's senior VP of music and tal- 
ent, is switching jobs and coasts. 
Starting in mid-July, he will be 
working at Maverick Records, Ma- 
donna's label, in Los Angeles. 
There are no details yet on his exact 
position. Konowitch had been at 
MTV for more than four years, orig- 
inally in talent relations and more 
recently in talent development . . . 
Also departing the channel is VJ 
Pauly Shore, who is dedicating 
more time to his other ventures now 
that "Encino Man" has proven to be 
a moderate success. Though he will 
no longer host a daily show, Shore 
will appear on the channel from time 
to time, an MTV spokesperson an- 
ticipates. Ironically, in the current 
issue of Rolling Stone, which fea- 
tures an interview with Shore, an 
MTV rep says there's no way Shore 
would leave the channel that gave 
him his start, whereas Shore indi- 
cated that might not be the case. It 
will be interesting to see whether 
Shore can command the attention of 
other audiences as well as he has 
that of the MTV generation. 



JAMMIN* with MICHAEL: 
"Jam," the fourth video from Mi- 
chael Jackson's "Dangerous" al- 
bum, is easily the best of the quar- 
tet. There's no real story, but the 
video is a visual feast with fast edits, 
crazy angles, and great lighting. The 
loosely tied tale deals with different 
ways to "jam," whether it be via mu- 
sic or basketball. And who jams bet- 
ter in b-ball than Chicago Bull Mi- 
chael Jordan? No one. which is 
quite obvious by watching him stuff 
the ball here. Propaganda director 
David Kellogg's work here is sleek 
and polished, but still manages to 
retain an urban street feel, so look 
for this one to have a long life at 
some urban outlets that might have 
bypassed Jackson's earlier clips; a 
rap by Heavy D. in the middle, as 
well as an appearance by Kris 
Kross, will only increase the appeal. 

But the real reason the video 
works is because Jackson looks 
warm, relaxed, confident, and, well 
. . . quite frankly, human. That 
wasn't the case in "Remember The 
Time" when he was kissing Iman, or 
in "In The Closet," where he nar- 



cissistically cavorted with Naomi 
Campbell. "Black Or White" is in a 
league of its own because of the im- 
mediate controversy that surroun- 
ded it. Jackson, who is clearly in his 
element here, even has the humor to 
spoof the final few censored minutes 
of "Black Or White" in the first few 
seconds of an addendum to "Jam." 
The song ends, followed by a quick 
edit to Jackson dancing alone — 
there's just enough time to think 
"Oh no, not again," before he's 
joined by Jordan for a fun, 90-se- 
cond dance lesson where he tries to 
teach the basketball player to moon- 
walk. Let's just say Jackson plays 
basketball better than Jordan 
dances, which isn't saying much. 
Watching Jordan try to mimic Jack- 
son's moves is a delight, made more 
so by the obvious good-spirited glee 
the pair exhibit. 

And NOW TURNING to the op- 
posite end of the spectrum: Also 
available from Epic this week and 
made for an absolute smidgen of the 
cost of MJ's clip is the new Infec- 
tious Grooves video, "You Lie . . . 



New Titles, Faces At Reorganized MTV 



IBYMEUNDA NEWMAN 

NEW YORK— MTV has reorgan- 
ized its music programming, promo- 
tions, and talent teams and has 
brought in some new players. 

Andy Schuon, who joined MTV as 
VP of promotion in April, has been 
promoted to senior VP of music pro- 
gramming and promotion. Schuon 
was previously PD at Los Angeles' 
KROQ. He will coordinate the chan- 
nel's overall music strategy with 
John Cannelli, who has been pro- 
moted from VP of music and talent 
to senior VP of talent and artist rela- 
tions. 

In other changes. Matt Farber. 
former VP of music programming, is 
now VP of programmin^new busi- 
ness, and will focus on the network's 
1993 expansion into three channels, 
as well as international develop- 
ment. In a long-rumored move, Mo- 
town VP of artist development Traci 
Jordan is joining MTV as VP of mu- 
sic and talent July 15. She will be 
working with Rick Krim, who holds 
the same title. Departing the chan- 
nel is Abbey Konowitch, senior VP 
of music and talent, who is headed 
for Maverick Records in an undis- 
closed capacity. His talent-develop- 
ment duties will be distributed to 
existing staffers. 

Schuon will oversee the channel's 



music programming department as 
well as the contest and promotion 
group. This marks the first time 
these sections have fallen under one 
domain. "We thought bringing Andy 
in was an opportunity to incorporate 
music, packaging of weekend stunts, 
contests, and promotions — the 
things that really matter — under 
one guy," says Judy McGrath, 




FOR THE RECORD 

The video for "Nu Nu" by Mer- 
cury act Lidell Townsell & the 
MTF was directed by Jim Swaf- 
field and produced by Joseph Nar- 
delli for New Generation Pictures. 
Incorrect information appeared in 
a recent Video Track column. 



MTV's senior VP/creative 
director. 

"This job is similar to a PD job in 
that it enables us to develop the mu- 
sic as a framework and bring in 
other things, like on-air talent and 
contests, to deliver the image." 
Schuon says. Noting it is too early to 
say what changes he wilt make, 
Schuon says he does not expect the 
channel to look "radically different. 
It's still going to be MTV." 

For McGrath's part, she says, 
"Andy will be at the helm trying to 
figure out where we'll be down the 
line. I'd like to .see us playing more 
music and relying more on music 
programming to carry the day." 

That should please labels that 
have groused about the amount of 
nonmusic programming on the 
channel; however, McGrath stops 
short of sa.ving there will he fewer 
non-music-oriented shows on the 
channel. "But I can tell you there 
won't be more," she says. "The stuff 
that we've done that's nonmusic, 
such as 'The Real World,' has been 



very popular." No new nonmusic 
programs are scheduled to premiere 
before the end of the year. 

Schuon assumes many of the du- 
ties previously held by Farber, who 
will shift his focus from day-to-day 
planning to the future, although he 
will still work with the core pro- 
gramming unit. "We've sort of done 
all the legwork for the new opportu- 
nity for the two new channels and 
Japan and Sara Levinson [MTV ex- 
ecutive VP] has been looking for 
someone in programming to further 
this." McGrath says, "This is a 
unique opportunity for Matt to take 
a giant step forward." 

MTV has yet to announce what 
the formats for the two new chan- 
nels will be, although speculation 
has been that one will be R&B- 
oriented. One of the three channels 
will remain broad-based, so that ca- 
ble operators that cannot carry all 
three will still have a mainstream 
music video channel (Billboard, Aug. 
10, 1991). 

A test of the split channels will be- 
gin in January on some California 
cable systems, McGrath says. 
"We're still negotiating where 
they'll be and I'm not at liberty to 
say much else, but we're going to try 
to test a couple of ideas and -see what 
people take to." 

Internationally, Farber will con- 
centrate on developing new busi- 
ness and working with 'Tom Hunter, 
who coordinates the channel's global 
effort from the U.S. 

Although Cannelli has a new title, hLs 
duties remain basically the same as 
when he wus promoted in April to VP 
of music and talent. He will continue to 
-serve as the channel's principal liaison 
with the record companies and artists, 
as well as coordinate channel acthities 
with Schuon. 



And Yo Breath Stank." The ani- 
mated video was directed by Spell- 
bound's Bill Stobaugh, with 
assistance from animator 'Tom Hol- 
leran, and Wes Archer, of "The 
Simpsons" fame. The black-and- 
white animation doesn't veer far 




by Melinda Newman 



from the stick-figure kind, but tells 
a compelling and amusing story. 

While many managers and labels 
think a big budget is the way to get 
an instant MTV add, that's not the 
thinking of Cliff Bumstein. Infec- 
tious Grooves' manager. While 
Burnstein has certainly proven ca- 
pable of going with bigger budgets 
for other clients such as Def Lep- 
pard, this time he thought differ- 
ently. "Previously, Infectious 
Grooves has only been played on 
'Headbangers Ball,' but we desper- 
ately want to get this clip into regu- 
lar rotation," he says. "But there 
was no temptation to go spend big 
bucks because it doesn't always 
work that way — the more you spend 
the better the video. It's more a mat- 
ter of going with the best idea; 
sometimes that costs a lot, some- 
times that costs very little." 

Music city news: fubh- 

frame Films has expanded its coun- 
try division by adding two directors. 
The New York-based production 
company struck Nashville gold 
when it combined director Jack 
Cole with such country artists as 
Reba McEntire. Travis Tritt. and 
K.T. Oslin. Now it's seeing if it can 
ignite even more flames with the ad- 



dition of directors Rob Lindsay 
("Familiar Ground," Michael 
White) and Chris Rogers ("Houses 
In The Field." John Gorka). Both 
will work under the watchful eye of 
Cole, who, like Rogers, lives in 
Nashville. Lindsay will remain 
based in Los 
Angeles. 

FiRST-TIMERS: 
Miramar, the Seat- 
tle-based label that 
doesn't concentrate 
on the grungy 
"Seattle sound,** has 
released its first- 
ever video single, 
for rock trio Symon 
Asher, called "Let's 
Live Forever." Miramar has done 
exceedingly well with longform mu- 
sic videos, many of which utilize 
spacy ambient footage, on its adult 
alternative acts such as Tangerine 
Dream, Pete Bardens, and Paul 
Speer. However, Symon Asher 
marks the first act the label has had 
signed that stood a chance at broad- 
cast play, hence the clip. 

This week's coverage is 

certainly MTV-heavy, but why stop 
now. MTV held a luncheon with rep- 
resentatives ft-om all of its interna- 
tional outlets recently and it was fas- 
cinating to see how each area puts 
its own unique spin on the channel, 
while keeping the overall MTV 
theme intact. It's staggering to 
think that MTV is now in 201 million 
homes worldwide. The biggest in- 
ternational focuses are returning to 
Japan's airwaves — MTV has been 
off the air for close to a year 
there — as well as to remain on the 
air in ScandinaWan countries. The 
contract with Scandinavian carriers, 
who are balking at having to pay for 
the channel, expired June 30. Nego- 
tiations with potential Japanese 
partners, as well as with the Scan- 
dinavians, are ongoing. 




Jumping For Joy. Morgan Creek ad 2 Die 4 makes its video debut with a clip that 
combines live performance and bungee-jumping. From left, on location at the A.J. 
Hackett Bungee institute in Normandy, France, are band member Simon Kenny; 
Morgan Creek's Colin Stewart; 2 Die 4's Nick Kenny; director Nigel Dick; and 
band members Andy Shaw and Diz. 
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Conthwout procranMTiMg 

1515 Bnwtfmr. Ntw VorMfT 1003« 



BREAKTHROUGH 



IfllvctkNit Gro(W*»,You Ltt Arxj. .. 



EXCLUSIVE 



ThcB-Srt.GcodStuH 

•INXS. Heayen Sent 

M«f adtlh. Syrnptrany Of Desiruction 

NtrvMU, Lithium 



HEAVY 



Arrtsted D*««h>p«nMrt, Tennessee 
Tom Cochrane. Lite Is A Highway 
Tho Cur*. Friday. I m In low 
Def Leppard. Make Love Uke A Man 
Guns N' RoMS. November ftatn 
'Michaet Jackson, Jam 
MMkwina. This Used To Be... 
HtUllica, Wherev«f I May Roam 
GeoTKi Michael, Too Funky 
Pearl Jam, Even Fkm 
Red Hot CMH Peppers, Under . 
Red Hot Chili Peppers, Give It Away 
U2. Even Better Than The Real Thing 



STRESS 



Tort Amos, Crucify 
Black Crowes. Remedy 
En Vofuc. Giving Kim Somettitrtg . 
Indif 0 Girls. OiiU\to 
Kil Kross, Warm It Up 
Rkhard Mari, Take T>iis Hearl 
Soup Dragons, Divine Thing 
*8ruce Sprincsteen, 57 Channels 
hbtthew Sweet. i'v« Been Waiting 



BUZZ BIN 



AIke In Chains, Would' 
Beastte Boys. So What'cha Want 
Faith No More, Midlife Cnsts 
Shakctpcar't Sitter. Slay 
Temple 01 The Dog, Hunger Stnke 



ACTTVE 



Arc Angers, Livirg In A Dream 

Color Me Badd. Stow Motion 

Firehouse. Reach For The Sky 

Jodeci, Corrie And Tatt To Me (Ver II) 

EHoo John, The One 

Kiss, i Just Wanna 

Amtie Lermoi, Why 

>Me Phi Me. Sad New Day 

Ntce & Smooth. Sorrtetimes I . . . 

ion SecJda, Just Another Day 

Staughler, Real Love 

TLC, Baby Baby Baby 

Teila, Song And Emotion 

Toad The Wet Sprocket, AH I Want 

"Weird Al" Ywhowc. You Don t Love. . 



ON 



•Helmet, In The l^«ntime 
Mattfial Isaut. What Girls Want 
•The Men. Church Of Logic, Sin & Love 
•DCNOnS ADDS 



Free 1/2-hour shows weekly 
1000 Ljurel Oak, Voorhees,NJ 
08043 



CURRENT 



C«C« Peniston. Ke«p On Welkin' 
Tora Tora, Amnesia 
Gangttarr, Dwyck 

Shng/Eric Clapton, rt's Probably Me 
Holly Dum, As Long As You Betong^.. 
Richard Men, Take This Heart 
Levttation, World Around 
Crowded House, Weather With You 
Hammer, This Is The Way We RoN 
SCO'S, Step OutSKte 
En Vogue. Gmng Him Something . . . 
Das EFX. Mic Checka 
Saint Etienne. Nottung Can Stop Us 
Morrlssey, We Hate tt . . . 
Curve. Horror Head 
Naie*. I Adore Mi Amore 
KkigimlMr, ReeRy Scrape The Shy 
Temple Of The Dof. Hunger Strike 
ENen iohn. The One 
Jodect, Come And Talk To Me 
Jody Wstley. II All Begins With You 
Brand New Heavies, Dream Come True 



ContioMu* programming 
1515Bro«tway,Ne«YorkJ1V 10036 



ADOS 



Michael Jackson. Jam 
Othrta Newton- Joim, I Need Love 
Glenn Frey. I've Got Mine 
Delbert McClinton, Everytune I .. 
U2. Even Better Than The Real Thing 



FIVE STAR VIDEO 



Bruce Springsteen, 57 Channels 



ARTIST OF THE MONTH 



Joe Cocker, Love Is Alive 



GREATEST HITS 



Michael Bolton, Steel Bars 

Martah Carey, I'll Be There (Unplugged) 

Cehne Dion, If You Asked Me To 

ERon John. The One 

Richard Man. Take This Heart 

George Michael, Too Funky 

Vanessa Wiltiams, Just For Torught 



HEAVY 



Tom Cochrane, Lite Is A Highway 
En Vogue. Givmg Him Something . . 
k.d. lanf. Constant Craving 
Annie Lennoi, Why 
Jon Seceda. Just Another Day 



WHAFS NEW 



Tori Amos, Crucify 

Lindsey Buckingtvim, Wrong 

Billy Ray Cyrus, Achy Breahy Heart 

Enya. Book 0( Days 

Nkky Holland, Lady Killer 

Indigo Girts, Galileo 

Sanrtana, Right On 

Ringo SlwT. Weight Ot The Work) 



EOS 



Continuous programming 
12000 Biscayne Bhrd, Miami.FL 
331B1 



ADDS 



Alice In Chains, Would? 

Chubb Rock. The Big Man 

OJ Qutk, Jus L yke Compton 

Fattter MC, One Night Stand 

Hefanet, In The Meantime 

Kiss, I Jjst Wanna 

Little Shawn. I Made Love 

Me Ptii Me. Sad r4e« Day 

Mkhael Jackson. Jam 

My Life With Thrill Kill Kult Sex . 

Panlera. This Love 

Temple Of The D(%, Hunger Stnke 

Too Short, I Want To Be Free 

Troop, Whatever It TaKes 

L Vandross/J. Jackson, The Best 

'Weird Al" Ymkovtc. You Don't... 

XCIan. Xodus 



BOX TOPS 



A Tnbe Called Quest. Scenario 

Billy Ray Cyrus. Achy Breaky Heart 

Carmen Electra, Go Go Oancer 

CeCe Peniston, Keep On Walkin' 

Cn>ress Hill, Hand On Ttie Pump 

Das EFX. Mk Checka 

Dr. Ore. Deep Cover 

En V<^M, Giving Him Something . . 

Erk B & Rakim, Don't Sweat... 

House Of Pain, Jump Around 

Jodeci, Come And Talk To Ue 

Keith Sweat. Why Me Baby? 

Kris Kross. Jump 

Luke, Breakdown 

Mary J. Blige. You Remind Me 

Naughty By Nature. Uptown Antftem 

Queia Bo^em>an Rhapsody 

R. Kelty, Honey Love 

Shabba Ranks, Mr Loverman 

Sir Mii-ALot, Baby Got Back 

Super Cat. Ghetto Red Hot 

TLC. Baby-Baby-Baby 



AMERICA'S NO. 1 VIDEO 



Jodad, Come And Talk To Me (Ver. 11) 



1 hour weekly 

888 7th A«*. NY.NT 1010« 



CURRENT 



Genesis, Jesui, He Knows Me 
L Vandross/J. Jackson, The Best.. 
En Vogue, Giving Him Something . . . 
TechiK>tronic, Move It 
Babyface. Give You My Heart 
Catlne Dkm. II You A^ Me To 

You Won't See Me Cry 



Black Entertainment TelevbkMi 
14 hours daily 

1 899 9lh SI NE. W»sklnglon,OC 
20018 



ADDS 



Michael Jackson, Jam 

Pete Rock/C.L. Smooth. They.. 

En Vogue, Giving Him Something . . . 

L Vandross/J. Jackson, The Best... 

Father MC, One Night Stand 

Neville Brothers, Fly Like An Eagte 

Tyler Collins, Just Make Me The One 



HEAVY 



Michael Jackson. In The Closet 
Lionel Richie, Do II To Me 
Arrested Otvelopnwnt, Tennessee 
R. Kelly, Honey Love 
Das EFX. They Want EFX (Radio Remu) 
Gerald Levert. School Me 
Patti UBcHc, Wrten You've Been 
Mary J. Blige. You Remind Me (RemiK) 
Mint Condition, Forever In Your Eyes 
Shabba Ranks, Mr Loverman 
Good 2 Go, Never Satisfied 
CeCe Peniilon, Keep On Walkin' 
Jodeci, Come And Talk To Me 
Eugene Wilde. How About Tonight 
Hammer, This Is The Way We Roll 
The Boys. The Saga Continues 
Hen At Large. Use Me 
Troop, Whatever It Takes 
David Black. Nobody But You 
Ho Fral Ho. Ho Frat Swing 



MEDIUM 



TLC. Baby Baby Baby 

Freddie Jackson, i CoukJ Use A... 

Vanessa Williams, Just For Tonigttt 

Boyi II Hen, Sympin' 

El OeBarge, You Know What I Like 

Alyson Williams, Just My Luck 

Tevin Campbell, Strawberry Letter 23 

Jody Waltey, It Ail Begins With You 

Color Me Badd. Slow Motwn 

Chns Walker. No Place Like Love 

AtlantK Stan. Unconditional Love 



Continuous profraniming 
2806 Opryiand Dr, Nashville.TN 
37214 



HEAVY 



Alan Jackson, Midnight In Morvtgomery 
Aaron Tippin, I WDuldn't Have It . . . 
Billy Dean. Biliy The Kid 
Ekooks i Dunn, Boot Scootm' Boogie 
Clint Black, We Tell Ourselves 
Dwtght Yoakam, The Heart That . 
Joe Oiffie, Ships That Don't Come In 
John Anderson, When It Comes To You 
Lorrie Morgan, Something In Red 
Mark Chesnutt. l it Think Of Sonwthing 
M. Stuart/T Tritt This One's... 
*Hary-Chap<n Carpenter, I feel Lucky 
Michelle Wnght, Take It Like A Man 
Reba McEntire, The Night The . . . 
The Bellamy Brothers, Cowboy Beat 
Tracy Lawrence, Hunmn* Behind 



HOT SHOTS 



Billy Ray Cyrus. Coukl've Seen Me 
HoNy Dunn. As Long As Vou Belong... 
Matthawt. WHght & King, Mother'v.. 
McBride t The Ride. Going Out Of... 
*Stuy Bogguss, Letting Go 
Tim Mensy, This 01' Heart 
Vince GiH, I StIH Believe In You 



MEDIUM 



Aaron Barker. Tasle Of Freedom 
BUly flay Cyrus, Achy Breaky Heart 
Boy Howdy, Our Love Was Meant To 5e 
Brooks t Sharp. Baby I'm The One 
•Chet Atkins/Jerry Reed, The Claw 
Crystal Gayie, Three Good Reasons 
Dennis Robbirts, Home Sweet Home 
Diiiana, That'^WtuII'm . . 
•Dolly Parton. Light Of A Ctear... 
Even|elina, Bdyou Boy 
Jeff Chance, Walk Softly On... 
Jim Lauderdale, Wake Up Screaming 
•Kevin WeWt, Somethm' Bout Vou 
Linda Davis, He Isn t My . . . 
Uttle Teias, You And Forever And He 
Martina He Bride. The Time Has Conte 
Michael While. Fanuliar Ground 
Heal McCoy. Where Forever Begins 
Paulette CBrHor\. The Cham Just Broke 
Pirates Of The Mississippi. Too Much 
Ricky Skaggt, From The Word Love 
Rob Crosby, She Wrote The Book 
Ronna Reeves, What If You're Wrong 
Sammy Kershaw. Yard Sale 
Shenandoah. Rock My Baby 
Stacy Dean CampbelL Rosale« 
The Forester Sisters. I Got A Date 
The Oak Ridge Boys, Fall 
Tim O'Brien, One Way Street 
•Tracy Byrd, That's The Thir*.. 
• DENOTES ADDS 



e9TNN 

THE NASHVILLE NETWOfiX. 
The Heart c^Comtry 
The NaahvMla Network 



30 Hours WeeUy 

2806 Oprytand Or. Nashville.TN 

37214 



J«H Chance. Walk Softly On... 
Chet Atkins/ Jerry Reed. The Claw 



HEAVY 



Michelle Wright, Take It Like A Man 
Shenandoah. Rock My Baby 
Reba McEfilire. The Night The . . . 
Joe Diffie. Sn.ps That Don't Come In 
Confederate Railroad, She Took . . . 
Alan Jackson, Midnight In Montgomery 
Martina McBride, The Time Has Come 
John Anderson. When It Comes To Vou 
Dwight Yoakam. The Heart That . . . 
Dennis Robbins, Home Sweet Horrw 
Ncal McCoy, Where Forever Begins 
Cleve Francis, You Do My Heart Good 
Billy Dean. Billy The K>d 
M. Stuan/T Tntt, This One's... 
Hank Williams. Jr., Corrie On Over . 
The Bellamy Brothers, Cowboy Beat 
Lome Morgan, Something In Red 
Brooks & Dunn, Boot Scootin' Boogie 
Bitty Ray Cyrus. Achy Breaky Heart 
Mark Chesnutt, I'll Think 01 Something 
Aaron Fppin, I WouMn't Have It . 
CIml Black. We Teil Ourselves 
Sammy Kershaw. Yard Sale 
Uttle Teias. You And Forever And Me 



LIGHT 



Lyie Lovett She's Already Made Up . . . 

Judy Fields. Eyes 01 Love 

Uve 'N Kickin'. You Don't Need , . . 

Roger Springer. The Right One Left 

Tim O'Brien, One Way Street 

Jim Laudardala, Wake Up Screaming 

The Mavericks, Hey Good Lookin' 

Steven Curtis Chapman, The Great... 

Wayne Newton, The Letter 

Ray Stevens. Mississippi... 

Steve Vaus. We Must Take... 



MEDIUM 



Darryl t Don Ellis. Goodbye Highway 
Lirtda Davis. He Isn't My . . . 
Ronna Reeves. What If You 're Wrong 
Stacy Dean Campbell, Rosalee 
KarU Taylor, Little By Little 
Michael White. Familiar Ground 
Crystal Gayte. Three Good Reasons 
Pirates Of The Mississippi, Too Much 
Paulette Carlson, The Cham Just Broke 
Rob Crosby, She Wrote T he Book 
The Forester Sisters, i Got A Dale 
Alabama, R>chard PetTy Fans 
The Oak Ridge Boys, Fall 
Aaron Barker. Taste Of Freedom 
Diitana. That's What I'm . , . 
Brooks & Sharp, Baby I'm The One 
Evangeline, Bayou Boy 
Vince GiM, I Still Believe In You 
Tim Mensy. This 01" Heart 
Delbert HcClinton, Everytinw I.. 
Boy Howdy, Our Love Was Meant To Be 
Buck Oweits. If You Can't Find.. 
Tracy Lawrence, Runnm' Behind 
Holly Dunn. As Long As You Belong.. 
Matthews, HrigM t King. Molher's..- 
McBride A The Ridt, Going Oul Of . . 




1 hour w*ekly 

1000 CenterviRe Turnpike, Virginia 
Baach.VA 23463 



CURRENT 



Kathy Troccoli, Everything Changes 
John Heliencamp, Now More Than... 
Garland Jeffreys, Hail Hail Rock N' Roll 
Arrested Development Tennessee 
Bonnie Raitt Not The Only One 
Jeffrey Gaines. Hero In He 
Midge Ure, Cokl Cold Heart 
Bryan Adams, Thought I'd Died . . . 




1 hour weekly 

5745 Sunset Bhrd, Los Angeles.CA 
90028 



CURRENT 



MC Breed. I Ain't To Be Flened With 
N2Deep. Back To The hk>tel 
Main Source, Fakin' The Funk 
Cypress HilL Real Estate 
Zhigga, Tots It Up 

Geto Boyt. Mtnd Playing Tricks On Me 
Kid Frost. Thin Line 



/Viedialine 

Music Comes To The Party- 
Republican And Democratic 



riOUGHING UP RAP: Rap music, 
already a focal point of commenlarj' 
after the L.A. ci\il unrest {The Blitz, 
May 16, 23), has now become a media- 
genie hot spot in the midst of the '92 
presidential campaign, as Bill Clin- 
ton publicly castigated Sis- 

ter Souljah, and Dan 
Quayle and sundry Repub- 
lican incumbents blasted 
rapper Ice-T's heavy metal 
number "Cop Killer." 

Once again, the music 
press was on the case — in 
most instances, doing a bet- 
ter job of explicating the 
real meaning of the public 
uproar than conventional 
pundiU. whose minuscule- 
at-best knowledge of con- 
temporar>' black music left 
them struggling to com- 
prehend the debate. 

In a cover story in the June 29 edi- 
tion of Newsweek, pop critic John 
Leland stated the facts pithily. 
"[P)op music careered into national 
politics last week." he wrote. "And it 
did so as a stand-in for an inconven- 
ient topic that had been looming over 
the campaign all along: race. If the 
I)oliticians weren't ready to get dirty 
on the subject, the music sure was. 
\\'hile plain talk about race and real 
racial divisions has been absent from 
the campaign, it has become the rhe- 
torical center of pop music." 

A June 21 Newsday story by 
Frank Owen (which, like Leland's, 
took in such related phenomena as 
rap publicist Bill Adler's critique of 
an anti-Semitic Nation of Islam tome 
[The Blitz, June 27] and Michelle 
Shocked's June 20 Billboard Com- 
mentary about rap) arrived at a simi- 
iai" conclusion. Owen added with dis- 
may, "It's a sad commentarj' that the 
debate set off by the L.A. troubles is 
taking place on this level. Pop music 



TheBHtz 




shouldn't have to bear this weight." 

A June 30 piece by the Village 
V^oice's Joe Levy about the Souljah 
and Ice-T flaps sen'ed as both an ex- 
pert piece of music criticism and a 
very penetrating exposition on the 

decontextuaiization of those 

rappers' messages by politi- 
cians and the media. 

Although Levy had little 
to say about Souljah's mu- 
sic that was positive, he did 
rightly state that the seem- 
ingly racist quote from Da- 
vid Mills* Washington Post 
stxjry about her. quoted by 
Clinton in his Rainbow Coa- 
lition attack, was indeed 
framed in a rioter's point of 
view, not Souljah's own. 
Similarly, Levy noted that 
"Cop Killer" (which he 
points out was referred to as a "rap 
song" in a New York Times headline) 
has a distinctly an li -police-brutality 
stance, as well as direct references to 
the Rodney King incident in L.A.; all 
of these facets were neatly expunged 
in stories focusing on Quayle's and 
the cops' assault on its purportedly 
"anti-police" mc-^sage. The debate 
about the song. Levy wrote, has been 
"fuele<l by ignorance." 

So rap has been invited to a politi- 
cal necktie parly this election year, 
with the press looking on as inter- 
ested, uninformed spectators. That, 
as most rappers will tell you, is no big 
surprise. 

One of our OWN: David Sin- 
clair, critic for the Times in London 
and editor of Billboard's Global Music 
Pulse column, has a book in the Eng- 
lish racks. "Rock On CD: The Essen- 
tial Guide" (Kyle Cathie Ltd.) is a 
thoughtful, appropriately compact 
rundown of the best music on disc. 



STAIRWAY TO HEAVEN 
Led Zeppelin Vncenmred 
By Richard Vole 
with Richard Trubo 

(Hay-perCoUhiti, $20) 

Warning: This is not a book about 

music. This is a book about sex, 
drugs, alcohol, money, violence, and 
the abuse of power by megalomani- 
acs. It is aimed primarily at the audi- 
ence that craved the seamier details 
in Stephen Davis' Led Zep tome 
"Hammer Of The Gods." 

Co-author Cole is uniquely quali- 
fied to dish up the dirt — for 12 years, 
from Led Zeppelin's genesis in 1968 
through its disbanding in 1980 with 
the death of drummer John Bonham. 
he was tour manager for the metal 
megagroup. "Tour manager" may not 
be the right word, for, l)y his owti tes- 
timony. Cole served as the band's 
procurer, dealer, babysitter, and 
hired muscle. 



Although Cole does offer a few per- 
sonal details about Zep's origins, its 
tours, and its album-making pro- 
cesses, he is largely content to serve 
up nearly 400 pages of revolting de- 
tails about the band members' kinkier 
sexual tastes, their predilections for 
mountains of dope and rivers of 
booze, and a multitude of punch-outs, 
hotel disturbances, and arrests. 

While Cole, a reformed junkie and 
alcoholic, attempts to come on peni- 
tently in the book's closing pages, he 
clearly relishes every aiTogant dis- 
play of power flexed by his Zep co- 
horts (and the group's manager, Pe- 
ter Grant). He attempts to have it 
both ways; "Isn't all this awiul — and 
don't you wish you could do it?" is his 
apparent message. 

"Descent Into The Abyss" might be 
a better title for this book. It's one of 
the most vilely sensational books 
about rock ever penned. 

CHRI.S MOKKIS 
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Artists & Music 



IWTES 




by Jeff Levenson 

Irs SIGNIFICANT that this 
year's JVC Jazz Festival in New 
York featured tributes to Stan 
Getz (newly gone but not forgot- 
ten), Buck Clayton (more newly 
gone than Getz but not forgot- 
ten), John CoUrane (gone a long 
time ago but definitely not for- 
gotten — ask GRP about this 
one), and the ailing Dizzy Gilles- 
pie (who isn't gone but could well 
have been, considering the atti- 
tude and format attending his 
two in absentia shows). Throw 
into the mix one live trumpeter 
remembering a dead one (Arturo 
Sandoval and Clifford Brown — 
you figure out who's who), and 
one rebirthed music, bom again 
by midwife Gerry Mulligan 43 
years after its original inception. 

Is the concept of retro some- 
thing we need to talk about? 

Not that these shows were un- 
qualified failures (or successes) 
merely by virtue of their sub- 
jects; many of JVC's highlights 
(and low points) could be found 
right there. It's just that we've 
come to a place where festival 
marketing obviously needs a re- 
vivalist edge. The pull of the 
past, it seems, in real or glorified 
terms, what the music from that 
time sounded like, how it made us 
feel, sells tickets. Which then 
puts us in a precarious spot: Will 
jazz festivals of this kind become 
theme parks for the deceased? 

Maybe they will, in part, and 
maybe that's not a bad thing. 

In much the same way that Old 
Timers' Day at the ballpark reaf- 
firms the continuity of base- 
ball — its history, players, evolu- 
tion — in like manner, festival 
tributes urge us to revel in the 
melancholic afterglow of tradi- 
tion. Can a Jon Faddis exist 
without pathfinder Dizzy? Ryan 
Kiaor without Miles? Can to- 
day's jazz heroes carry the jock 
straps of their celebrated prede- 



cessors r 

Surely, there's reassurance in 
the fact that this music's present 
is very much a product of its 
past, and that finally we've en- 
tered, in show business terms, an 
age of recognition — an age that 
informs us that Wynton Marsa- 
lis is as much a rib from the side 
of "Sweets'* Edison as from 
Louis Armstrong. 

There is a downside, however, 
to this encomiastic mindset. 
When we get too zealous about 
displaying myths and their music 
(how many times can you hear 
"A Night In Tunisia"?), we run 
the risk of selling off our now. 
We find the music fossilized in a 
bank of nostalgia that discour- 
ages recognition of contempo- 
rary idiomatic developments. 
Our values become altered. The 
box office tells us that the pres- 
ent can't compete with the past; 
jazz's now doesn't sell as well as 
its then. (Dizzy's trumpet blow- 
out saw a two-thirds house; Dave 
Holland*B show, presented at a 
smaller venue yet, saw even few- 
er customers.) 

What to do with all this? Pre- 
sumably strike a balance be- 
tween the old and the new. Peer 
back, look ahead, celebrate the 
living, honor the dead, and invite 
audiences to determine what mu- 
sic moves them the most. It's a 
tactic that George Wein and Fes- 
tival Productions successfully 
turned to years ago. With the 
passing of jazz's golden genera- 
tion (occurring at a dispiriting 
rate), this strategy of festival 
programming is probably more 
important than ever. If not just 
for the music, then for building 
an audience. A fact of life even 
the toughest of jazz legends 
would understand. 



[Next week: JVC observations 
and highlights.) 
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KEEPING SCORE 

(Continued from page 31) 

Taneyev's Fourth Symphony. 

Concert guitarist and Bridge 
topper David Starobin, who is pro- 
ducer of the Moscow sessions, will 
also be in charge when the label re- 
cords the Cygnus ensemble in a 
Milton Babbitt program later this 
month. 

Managing director Becky Staro- 
bin says Bridge will release 16 
new titles this fiscal year, the 
heaviest schedule in its 10-year 
history. She notes the formation of 
a new affiliate in Copenhagen to 
market and distribute the label in 
the Scandinavian countries. 



You're A Good Man, Olive Davis 

NEW YORK — Arista president Clive Davis became the first music industry executive to be named "Man 
of the Year" by the New York Friars Club, June 12 at the Waldorf-Astoria here. The evening's highlights 
included tributes from actor Roger Moore and film director Francis Ford Coppola; composer Sammy 
Cahn's performance of his song 'There's No Business Like Show Business" (rewritten as "There's No 
Davis Like This Davis"); Kenny G's performance of his hit "Songbird"; Barry Manilow's medley of songs 
(including one written for the occasion, "Enter Clive"); Aretha Franklin's renditions of "Everyday Peo- 
ple" and "Bridge Over Troubled Water"; and a duet of "That's What Friends Are For" by Dionne War- 
wick and Whitney Houston. A m^jor portion of the evening's proceeds were donated to AmFAR, a bene- 
fit foundation for AIDS research, in Davis' name. 




Enjoying the festivities, from left, are composer Sammy Cahn: recording artists 
Barry Manilow and Aretha Franklin; Clive Davis; actor Roger Moore; New Yof k 
Friars Club dean Jack Green; and opera sir>ger Anna Moffo. 





Recording artists Whitney Houston 
and Bobby Brown watch ttie 
ceremony. 



CWe Davis receives a standing ovation from luminaries on the dais, including 
EMI Records Group chairman Charles Koppelman; attorr>ey Alan Grubman. 
senk)r partner of Grubman Indursky Schindler Goldstein & Clay; Atlantic 
Records co-chairman/co-CEO Doug Moms; Mr. and Mrs. Sammy Cahn; 
television producer Mark Goodson; event chairman David Tebet; actor Roger 
Moore; and New York Friars Club dean Jack Green. 




Clive Davis listens as Kenny G performs his new song, "Forever In Love.' 



Rim director Francis Ford Coppola 
makes a speech in tribute to Clive 
Davis. 
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Zucchero Single Is Vid-Only In Italy 

P'Gram Has High Hopes For Mktg. Strategy 



■ BY DAVID STANSFIELD 

MILAN— PolyGram Video (Italy) 
will carve out a piece of music indus- 
try history here when it issues Zuc- 
chero's "L'urlo," the first commer- 
cially available video single. The clip 
was made by Phil Joanou, director of 
U2's "Rattle & Hum." 

The company emphasizes the song 
is not available in any other format. 
Chief executive Franco Carcassi be- 
lieves the strategy of using just video 
as the vehicle for a single has not 
been tried before in any other terri- 
tory. He comments, "The release is a 
kind of market test. The domestic 
home video market is now maturing 
and we were encouraged by the 
amount of prerelease orders, which 
totaled around 10,000 pieces." 

The initiative is being watched by 
PolyGram International in London 
and, if it proves its worth, may be re- 



Prince Single 
l\/light Signal 
A New Album 



LONDON— A hint at a new 
Prince album is being dropped as 
a result of his current European 
tour. 

A single, "Sexy M.F.," is being 
released across the continent 
Monday (6), to tie in with the 32- 
concert round nmning from May 
25 to July 12 (Billboard, July 4). 

Warner Bros. European mar- 
keting manager Ian Grenfell says, 
"Prince was keen to get [the sin- 
gle! out to coordinate with the 
tour." The song is not on the cur- 
rent album, "Diamonds And 
Pearls," but is included in the live 
set. Asked whether that means 
the song will be on a future album, 
Grenfell replies, "We're not talk- 
ing about that at the moment." 

From Prince's live renditions, it 
appears "Sexy M.F." stands for 
"Sexy Mother-Fucker." Grenfell 
does not think people will be scan- 
dalized. "They're used to him com- 
ing up with something outra- 
geous," he says. Certain versions 
of the single are unlikely to re- 
ceive airplay, though. 

The U.K. leg of Prince's tour 
vrith the New Power Generation 
was marked with the release of 
another single, "Thunder," as a 
12-inch picture disc only. The re- 
cord reached a high of No. 28 on 
the ofHcial British chart and was 
No. 39 last week. 

In addition, DJs and other in- 
dustry professionals have been 
serviced with a 16-track CD com- 
pilation of Prince hits as a means 
of maximizing airplay. That disc 
will not be commercially available. 

JEFF CLARK-MEADS 



peated in other European territories. 
However, the company is aware that 
the concept may be applicable only to 
Italy, with its moribund singles mar- 
ket. It is not planned to issue the 
"L'urlo" video outside Italy. 

However, retailers in the country 
have responded positively to the re- 
lease of "L'urlo." Carmen Taurisano, 
manager at Milan's Ricordi Mega- 
store, says, "It's too early to talk of 
sales but I think it's a great new pro- 
motional idea for Zucchero's new al- 
bum and it's competitively priced." 

According to Taurisano, price is an 
important factor in the growing music 
video market. "Last year we had a 
promotional campaign with longforra 
music videos by international talent 
priced at around [$14]. It aroused the 
curiosity of young consumers with 



great success." 

Zucchero's video single was shot in 
France and directed by Joanou. It in- 
cludes not only "L'urlo" but also a 
short documentarj' of how the video 
was made backed by the music of an- 
other new song by the artist. With a 
total running time of \a minutes, 
"L'urlo" retails at the equivalent of 
approximately $8, marginally more 
than a CD single. 

"L'urlo" is being marketed as a 
prelude to Zucchero's new studio al- 
bum, "Miserere," slated for Sep- 
tember release. 

Giordano Copparoni, a spokesman 
in the marketing department of Mi- 
lan's Virgin Megastore, beheves the 
"L'urlo" concept is a new idea that 
will (unction well in the market. 



newsline... 

'BEAUTIFUL BOY' from John Lennon & Yoko Ono's 1980 album "Double 
Fantasy" is currently being used in a Japanese cosmetic company's TV ads 
featuring the song's subject: Sean Ono Lennon. The 15- andSO-second spots 
show the famous couple's son rinsing his hair with one of the Shiseido firm's 
Dungaree line of male cosmetic products. 

GERD LUDWIGS is appointed deputy managing director of European con- 
cert promoters Mama C^ncertVLippman & Rau, based in Munich. He was 
head of A&R and marketing at BMG Ariola there. Ludwigs and Klaus 
Boenisch are deputy MDs to Mama/L&R chief executives Marcel Avram 
and Fritz Rau. 

THIS YEAR'S SILVER CLEF fund-raising lunch, held June 26 in London for 
the Nordoff-Robbins Music Therapy Centre, yielded approximately 
$480,000, according to the organizers. Def Leppard was presented with the 
1992 Silver Clef award, while INXS received the International prize, spon- 
sored by HMV, and Right Said Fred was the winner of the Original Talent 
prize, sponsored by Levi's. 

THE LATEST EDITION of the biannual Australasian Music Industry Directory 
has been published, with 3,500-plus listings of companies and individuals. 



Euro Groups Seek Tough Anti-Pirate Tacic 



■ BY JEFF CLARK-MEADS 

LONDON — Europe's music industrj' 
is calling for the establishment of a 
Fortress Europe to keep out counter- 
feit tapes and discs. 

International labels orRanization 
IFPI has joined with other associations 
representing more than 2.000 busi- 
nesses in asking for better defenses to 
stem the influx of illicit products into 
the world's biggest music market 

A coalition representing European 
intellectual property industries, 
CEDPI, of which IFPI us a member, 
wants customs officers to be gi\'en in- 
creased powers to seize and destroy 
counterfeit goods before they are dis- 
lribute<l throughout the 12-nation Eu- 
ropean Community. 

CEDPI made its call June 22 to coin- 
cide with a meeting of the global Cus- 
toms Co-Operation Council, which was 
discussing the upholding of intellectual 
property rights. 

CEDPI says the current EC regula- 
tion on the importation of counterfeit 



products is inadequate because it is 
limited to trademarked goods and 
gi\'es no protection against items that 
infringe other forms of intellectual 
property, such as copjTight and pat- 
ents. 

In addition, the organization says, 
the regulation places "an onerous bur- 
den" on rights holders who have to ne- 
gotiate "cumbersome judicial proce- 
dures." Further, customs officers 
receive insufficient training in how^ to 
recognize counterfeit products, 
CEDPI argues. 

Besides simplified procedures, 
CEDPI wants customs authorities to 
be required to consult with rights own- 
ers when shipments are received from 
outside the EC from companies that 
are not authorized to import particular 
products. 

IFPI legal adviser Funkazi Koroye- 
Crooks cites Poland, which shares a 
border with EC member state Ger- 
many, as a prime exporter of counter- 
feit music product to the EC and other 
nations. 



She says, "Polish cassettes flooded 
the Czechoslovakian market and con- 
tributed more or less entirely to the 
rise in the Czechoslov^akian pirac>' rate 
in cassettes." Until a change in the law 
in Germany in July 1990, wliich enabled 
IFPI Germany and the German au- 
thors' society GEMA to take effecti\'e 
action against pirate cassettes from 
Poland entering Germany, the unre- 
stricted entrj' of these cassettes had 
also caused significant problems there. 

"Similai" custom regulations in Hun- 
gar>' which were instituted in Januarj' 
1992 have also made a significant im- 
pact on the import of Polish cassettes. 

"Although the measures taken by 
the Hungarian, Czechoslovakian, and 
German customs authorities have been 
more or less successful in barring the 
Polish cassettes from their markets, 
the measures have only diverted the 
problem elsew^here — Polish cassettes 
for the first time are being reported to 
have been found in South Africa and a 
number of other African territories in 
March this year." 



Clever Pirates In Greek Authorities' Sights 



I BY JOHN CARR 



ATHENS— After several years of lax- 
ity, Greece's record companies are 
cracking down anew on a sophisticated 
audio piracy establishment Though as 
yet hampered by the lack of effective 
legislation, the enforcement agencies 
believe they can see the prospect of im- 
proved le^ backing. 

Headed now by Warner Music's Ion 
Stamboulis, the Greek IFPI group's 
anti-piracy team has recently concen- 
trated its fire in northern Greece, spe- 
cifically the large port city of Thessalo- 
niki, where a major ring was smashed 
in May. 

"It was the biggest pirate-cassette 
bust of the past five years," says 
BMG's Greek manager, Miltos Kara- 
das. 

The Thessaloniki raki netted 57 du- 



plicatii^ machines, nearly 10,000 unli- 
censed cassettes, and 124,000 pieces of 
artwork; both domestic and interna- 
tional acts were represented. 

The majority of the pirate tapes are 
sold on the campuses of Greek 
unh'ersities and colleges, where police 
are banned by law from entering. "Ac- 
ademic sanctuary has become a para- 
dise for the pirates," says Karadas, 
adding that the phenomenon has been 
noted in a number of cities in addition 
to the capital, Athens. 

Audio piracy is now estimated to ti>- 
tal about 40% of the total Greek cas- 
sette market, up markedly in recent 
years. (IFPI estimates put annual cas- 
sette shipments at about 3 million 
units.) Throughout most of the '80s, 
Greek courts liberally interpreted the 
fraud laws to snare cassette pira- 
tes — in the absence of an adequate na- 



tional copvTight law — and drove down 
the incidence of piracy to about 109E>. 
Then the pirates got smarter. 

If duplicating cassettes and their 
artwork is fraud, the pirates reasoned, 
why not then circumvent the law by 
printing "Pirate Copy" on the cassette? 

The courta have accepted this as a 
legitimate way of avoiding prosecution 
under deception laws, and have been 
throwing out many fraud charges 
brought against the pirates. 

They are allowed to go free because 
Greece's copyright law was passed in 
the "SOs, 40 years before cassettes and 
piracy had been concei\'ed. That situa- 
tion, though, could now change. 

On June 9, the Greek parliament rat- 
ified the Rome convention on copy- 
right and two days later a parliamen- 
tary committee started to debate the 
outline of more modem copyright law. 



Videoarts Japan 
Touts New Label 

TOKYO— Videoarts Japan has set 
up a new record label, One Voice, 
specializing in adult contemporary- 
music. The label's first three 
releases — all recorded in New- 
York — are "Here, There And Ev- 
erj'where" by jazz guitarist Ryo 
Kawasaki, "The Moment" by jazz 
bassist Yoshio "Chin" Suzuld, and 
"Here I Am" by jxip/Jazz vocalist 
Kimiko Itoh. 

One Voice product will be dis- 
tributed in Japan by Polydor, 
which already distributes Vid- 
eoarts Japan's video software. Ac- 
cording to Videoarts MD Hisao 
Ebine, the company has made 
unusual — for Japan — deals with 
the three artists whereby instead 
of receiving advances, they are en- 
titled to a share of the profits once 
Videoarts recoups its recording 
costs. 

Ebine says One Voice product 
will be exported to East Asian 
markets such as Hong Kong, al- 
though a licensing deal is being 
made with a South Korean record 
company. The company also hopes 
to find licensees in North America 
and Europe. 

Meanwhile, Videoarts has 
signed licensing deals with former 
Steps Ahead leader Mike Main- 
ieri's NYC label and with Danish 
jazz label Steeplechase. 



FOR THE RECORD 

A story in last week's Issue on the 
launch of the Sony MiniDisc format 
in Europe incorrectly stated the 
dollar value of German deutsche 
marks. The playback-only portable 
will sell below $496; the recordable 
home deck will sell for about $660; 
and blank t^)es will be about $9.90. 
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Sync Biz Going Swimmingly In Germany 

Publishers Are Maximizing Potential Via Ads 



■ BY WOLFGANG SPAHR 

HAMBURG — German music pub- 
lishers are seeing double-digit in- 
creases in s>Ticiironization revenues, 
as radio and TV advertising uses 
more of their copyrights. The result 
is a new focus on the business of 
granting sync rights and how best 
and most shrewdly to maximize fu- 
ture income fmm them. 

"Last year, we notetl a considera- 
ble income increase for our authors 
and publisher colleagues." reports 
Michael Karnstedt, president of Peer 
Music's European operations and 
managing director of its GiTman affil- 
iate, although he declines to reveal 
specifics. The company initiated a 
worldwide CD sampler campaign 
aimed at ad agencies, and maintains 
close general links with the advertbi- 
ing industry. 

Karnstedt continues, "We're care- 
ful to watch for exploitation in which 
moral rights are in question, or by 
one-sided interests — say, political 
parties or things which di.«criminate 
against public taste." Nevertheless, 
the executive says he anticipates a 
15% sync revenue upturn in the cur- 
rent year, "and in the medium term, 
we're hoping to develop it into a key 
share of our annual gross." 

Peter Schulz. head of Budde Mu- 
sik's legal and business affairs in Ber- 
lin, says. "From 1987 to 1989. our 
gross revenue was up more than 
300%. During 1989 and 1991 the up- 
turn was SCO'S. Independent of the 
extra money coming in from sjtic us- 
age, we had excellent record sales as 
a direct result of copjTight use in ad- 
vertising." 

For example, the Budde copyright 
"Take My Breath Away" became a 
top 10 single in the U.K. after its use 
in a migor auto advertising campaign. 
A TV commercial for a German gaso- 
line retailer was similarly successful, 
producing a top 20 hit for Fats Dom- 



ino's "I'm Walking." 

Schulz says, "We've often offered 
titles for specific advertising product 
ranges, but generally failed to gener- 
ate business. Ad agencies make their 
0W71 choice in picking music ctmtent, 
not the other way ai-ound. But pub- 
lishers should carr>' on with their owti 
efforts, maybe bringing out collec- 
tions of titles aimed at sjwciflc themes 
and product areas. That could help 
the agencies decide." 

At Wamer/Chappell, managing di- 
rector Ed Heine says he thinks the 
use of music in advertising may not 
have increased per se. but "German 
advertisers have certainly come to 
appreciate the value of immediately 
recognizable songs." He adds, "To be 
effective, the use of the song should 
support the advertiser message. Two 
good examples in current use are 
'Night And Day' for coffee, and 'Up 
Where We Belong' for an airline." 

GLOBAL GAINS 

Heine also notes that the benefits 
are not solely derived from German 
use. Domestic material — particularly 
by Yello and Snap — has generated 
significant income from advertising 
worldwide. 

Joehen Neubauer, head of Siegel 
Musik in Munich, sees twin develop- 
ments: use of titles already establi- 
shed in the catalog, and new' material 
specifically produced by contract wri- 
ters. "But deals can go two ways," he 
comments. "The author can, for a 



time, .^hare in sizable advertising rev- 
enue, but later lose out on perform- 
ance or broadcast income simply 
because the music has become too 
closely associated with the advertised 
product. 

"That could prove negative. But we 
shouldn't forget that the commercial 
is often the reason a song becomes 
popular. If writers don't think their 
material is suitable, or they don't 
agree with its use for the product, 
then they must have the last word." 

Michael Kudritrzki, of Berlin- 
based Edition Intro, has a string of 
cop.vrights u.se<l as advertising back- 
ground music — one is currently fea- 
tured in an orange juice commercial. 
The firm keeps agencies informed as 
to what is available. 

Peter Kirsten. owner of Global Mu- 
sic, says TV advertising and jingles 
produce "extremely |K)sitive results." 
He cites "Eternal Flame," the Ban- 
gles hit, used for Ford Escort cars, 
Wanda Jackson's "Let's Have A 
Party," linked with Veltins beer, and 
the top 10 hit "Welch Ein Tag" (in 
which Global has a 50% share) used 
to sell Diebels Alt beer. 

Global maintains links with 200 ad- 
vertising agencies, but Kirsten 
stresses, "We closely analyze the im- 
age of any product being advertised 
to ensure our cop>Tights aren't in any 
way diminished by their use. I see use 
of our music in commercial advertis- 
ing as being some I0%-20% of our an- 
nual gross in the years ahead." 



MMS In Business With Moscow Firm Biz 



I BY WILLEM HOOS 



AMSTERDAM— The Dutch-Ger- 
man MMS Group of Companies has 
set up a joint venture with Moscow- 
based label and management com- 
pany Biz Enterprises as a route for 




Platinum 'Power.' Diana Ross accepts an award (or platinum U.K. sales of her 
current EMI album. "The Force Behind The Power. " The presentation was made 
backstage after her recent sellout concert appearances at London's Wembley 
Arena. Shown, from left, are Rupert Perry. presidentyCEO. EMI Records Group 
U.K. and Eire; Ross: Jean-Francois Cecillon, divisional managing director, EMI 
Labels; and Mike Andrews, divisional marketing director. EMI Labels. 



the exchange of music between the 
East and West 

The first product to be subject of 
the new liaison is the "No Jis'e" al- 
bum by long-sen'ing Scottish rock 
band Nazareth. Nazareth has a 
worldwide deal with MMS via the 
group's Mausoleum label. 

"No Jive" has been available in 
various Western European territo- 
ries through MMS' independent dis- 
tribution deals since the beginning of 
the year and was released in Russia 
June 26 on Biz's Alien label on \inyl 
only. 

Evert Wilbrink, managing direc- 
tor of MMS' Dutch di\ision, says he 
anticipates the next MMS album be- 
ing released by Biz will be from 
Texan singer/guitarist Pat Mears. 
Before the end of the year, he also 
envisages further releases for Cana- 
dian hard-rock trio Goddo and 
American singer/guitarist Paul K. 
and his band the Weathermen. 

In return, MMS will in September 
release a compilation by Russian 
hard-rock bands including EST, 
Black Obelisk. Black Coffee, and 
Round. The albums, released on two 
vinyl 12-inchers in Russia, will be is- 
sued by Mausoleum as a .single CD. 
MMS was set up at the beginning of 
the year as an amalgamation be- 
tween Amsterdam-based Music 
Management Silenz and Frankfurt- 
based Media & Music Sen'ices. The 
deal with Biz was fu-st discussed al 
MIDEM in January. 




GliSBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM ABOUND THE PIANET 

EDITED BY DAVID SINCLAIR 

SOUTH AFRICA: Wedding music has alw-ays been a central feature of com- 
munal life in rural Africa. Until recently, these gospel-tj-pe songs, which 
fuse l>Tics about love, family, and fertility to the popular rhjthms of the 
moment, have been sold to narrow niche markets, since each nation or 
tribal grouping has its own tradition and t^te 
in wedding music. But now that the fever for 
township disco, reggae, and jive has cooled, it 
seems wedding music may become the Next Big 
Thing in the traditional pop market. Last year, 
Nani Ntengo, a 19-year-oid vocalist who per- 
forms under the stage name Platform 1, 
enjoyed massive success with her solo debut, a 
wedding song called "Isencane Lengane." Lead- 
ing artists including Hugh Masekela and 
Brenda Fassie quickly recorded their own ver- 
sions of the song and the bandwagon started 
rolling. Since then, established towTiship stars 
like Mercy Pakela* Lazarus Kgakgudi, and 
Rabsy Mlangeni, as well as newcomers like Night Beat, have all turned 
their hand to wedding music with varying degrees of success. 

ARTHUR GOLDSTljCK 



TIBET/AUSTRALIA: According to flautist Nawang Khechog, his music can 
advance the cause of world peace. Formerly a Tibetan monk, Khechog 
reasons that if wild, exciting music can cause people to get wild and ex- 
cited, then his calm, peaceful music ought to help people to relax and 
wind down. Khechog composes his music spontaneously, meditating as 
he creates. Using a circular breathing style, chanting, and balancing ex- 
ercises, his performances are derived from his years spent with exiled 
Tibetan monks in India (where the Dalai Lama once granted him an au- 
dience). Now resident in Australia, Khechog's expertise on instruments 
from around the world gives his music an astounding variety of sounds 
and textures. Aside from the big bamboo flute, he uses Tibetan singing 
bowl and long horn trumpet. He also plays the South American clay 
okharina. traditional silver flute, the Japanese Shakuhachi flute, Incan 
pan pipes, and the Aboriginal didgeridoo. He has released three albums 
on his own Tibet label. Further information from Visions of Creative 
Peace. 109 W. 28th St.. New York. N.Y. 10001; (212) 564-3329. 

BARBARA DAVIES 



U.K.: With all the ballyhoo surrounding Paul McCartney's 50th birthday 
June 18, and the 25th anniversary of the release of "Sgt. Pepper's Lonely 
Hearts Club Band" (Parlophone). it seems as if the British music scene 
is becoming nostalgia-driven to an unhealthy degree. As well as "Sgt. 
Pepper" (at No. 6), the charts, are stuffed with superannuated rockers, 
and in the top 10 alone there ai'e albums by Elton John, Joe Cocker, 
Queen, Tom Jones, and Dr. Hook. The rock centerpiece of the country's 
first National Music Day. June 28, was the Wembley Stadium concert 
by those old warhorses Eric Clapton and Elton John. There have been 
article.s in the national press bemoaning the dearth of exciting new acts, 
and any pundit with the strength to prop up a bar will tell you they don't 
make bands here the way they used to. And yet there is no shortage of 
brilliant tracks on a new compilation. "Precious" (Dino). which features 
the best of the current crop of indie/alternative groups. "Weirdo" by the 
Charlatans, "Fool's Gold" by the Stone Roses, "Loaded" by Primal 
Scream, and "Shine On" by the House Of Love are songs that hear com- 
parison with the best of any era. It's just a shame these acts can't sustain 
such quality over the coiu'se of an entire album. as. 



IRELAND: As demonstrated by the country's for- 
midable presence at this year's New Music Se- 
minar in New York, Ireland continues to be a 
place where, as one critic put it. doing a stint in 
a rock band has become, for the majority of 
adults, the new version of 
National Senice. A promotional-only compila- 
tion CD that reached the Pulse, "Music From 
Ireland — Breaking Sound Barriers Volume 2" 
(unavailable) — holds a mirror to a remarkably 
fecund scene, with particularly enjoyable contri- 
butions from Sultans Of Ping F.C. and Katell 
Keineg & the Stars Of The Sea. as. 
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Getting Down To Business. Manolo Diaz, PolyGram's new president— Latin 
Amenca, hosts his first Latin American marketing meeting in Madrid, where he 
outlined his strategies for Latin repertoire to the assembled managing directors 
and other delegates. Shown discussing business at the meeting, from left, are 
Diaz: Phonogram rumba artist Antonio Carbonelli; and Carbonelli's manager, 
Adrian Vogel. 



Piracy Foe Schuize Retires 

Had Great Success As GVU Director 



HAMBURG— The scourge of Ger- 
many's video pirates has retired. 
Gerhard Schuize has stepped down 
after seven years as managing di- 
rector of industry copyright protec- 
tion organization GVU. 

In his time with the group, 
Schutze and his 20-person team 
apprehended 3,000 video pirates, 
seized 365,000 illicit cassettes, and 
confiscated hundreds of duplicating 
machines. In total, Schulze's activi- 
ties led to fines of more than $1.5 
million and a large number of prison 
sentences being imposed by the 



courts. 

Operating from Hamburg. 
Schulze's team was regarded as one 
of the most efTicient In safeguarding 
the interests of the international 
movie and video industries. As an 
acknowledgment of his work on be- 
half of American companies, Schuize 
has been made an honorary' citizen 
of Nebraska. 

As a retirement present, his col- 
leagues presented him with a skull- 
and -cross bones flag removed from 
the wall of a pirate's premises. 

WOLKUANU SPAHK 



Von Auersberg Is New King Of Red Rooster 



MUNICH — Franz von Auersberg, di- 
rector of A&R at BMG Ariola Ham- 
burg, is to be managing director of Red 
Rooster Records, the new joint-ven- 
ture company between rock singer Pe- 
ter Maflfay and BMG Ariola Munich. 

"My philosophy has always been to 
look for talent," he says, "to establish 
a long-term commitment and develop 
the artist This is where the strength 



of an independent label lies." 

The Red Rooster chief adds the firm 
will supervise the development of iLs 
roster by handling mariteting and pro- 
motion; von Auersberg will also over- 
see the cwnpany's recording studio. 

Maflay is signed to EastWest Rec- 
ords in Hamburg, but will switch to 
BMG Ariola Munich when his contract 
expires at year's end. ellie weinert 



Koch To Begin Manufacturing DCC Units 



VIENNA — Koch International has 
signed an agreement with Philips, 
allou'ing Koch to produce 1 million 
digital audiocassettes per year at its 
facility in Elbigenalp. Austria. 

Effective Aug. 1, the deal means 
Koch can manufacture its own titles 
as well as contract for third-party 



business. 

Koch says that by the launch of 
DCC in September, the company 
will be offering 30 titles in the for- 
mat, covering classical, pop, and 
folk. 

MANFRED SCHREIBER 



CIC Buys Esselte Video Operating Units 



LONDON-CIC Video has confirmed 
it has bought the operating entities of 
Esselte Video, including offices in Hol- 
land, Belgium, Norway, Denmark, 
Sweden, and Finland, and a staff of 
100. CIC, wilich distributes UnK'ersal 
and Paramount in Europe, has Ucensed 
jHwluct to Esselte since 1982. With the 
acquisition of the operating entities 
those rights revert back to the firm. 



CIC's senior VP. Europe, Paul 
Miller, says the deal was a logical de- 
velopment given Esselte's intention to 
sell its electronic media interests. He 
comments, "Eighty percent of their 
revenue was through handling CIC, so 
it was natural for us to take them on." 
The value of the deal was not disclosed. 

CIC has closed the Belgium office. 

PETER DEAN 



Canada 



Concert-ed Efforts By Domestic Acts Lift Biz 

Adams, Cochrane Contribute To Bustling Summer Stage 



I BY LARRY LeBLANC 



TORONTO— Concert dates with U2, 
Guns N' Roses. Metallica, and Elton 
John/Eric Clapton, as well as Lollapa- 
looza '92. featuring the Red Hot Chili 
Peppers, Ministr>'. Ice Cube, Sound- 
garden, the Jesus & Mary Chain, and 
Pearl Jam, are certainly hot tickets 
here this summer. But national tours of 
the country's two leading domestic 
acts, Brj'an Adams and Tom Cochrane, 
are also contributing to an upbeat 
mood among concert promoters, who 
limped through last summer. 

Other major international acts hit- 
ting the boards here this summer in- 
clude Harry Connick Jr., Garth 
Brooks, Moody Blues, Chicago, Joan 
Jett, Hunters And Collectors, and the 
Fabulous Thunderbirds. At the same 
time, such domestic acts as 54-40, Sue 
Medley, Grajws Of Wrath. Utva Hay. 
Kim Mitchell, Colin James. Skydig- 
gers, Michelle Wright. Prairie Oyster, 
Stephen Fearling. and Sons Of Free- 
dom, and such heritage rock acts as 
Trooper. Helix, B.T.O. (without Randy 
Bachman), and a reunited April Wine 
are touring extensively. In addition, 
MCA Concerts Canada has mounted 
the national "Big, Bad N' Groovy 
Toui'," with Bootsauce, Art Bergmann, 
Sons Of Freedom, and Sk>an and Eye- 
MotherEarth alternating, with 20 
dates slated in August and September. 

"It's shaping up to be a great sum- 
mer," says Arthur Fogel. president of 
Toronto-based Concert Productions 
International. "We didn't have a disas- 
trous summer last year, but there 
weren't the stadium shows like this 
year. However, there are also a lot of 
shows not doing well. The top end of 
the business and the baby en<I of the 
business seem to have pretty good sus- 
taining ability and excitement, but a lot 
of stuff in the middle is just wallowing. 
With the rec&ssion, people aren't going 
to as many shows. They're spending 
their money on the big acts or new 
stuff they're excited about" 

"There's definitely been a turn- 
around from last summer, when con- 
sumers completely zipped their w-al- 
lets." says Jay Marciano, senior VP of 
MCA Concerts Canada. "We're also 
going through some shifts. A clear line 
has been drawn between classic rock 
artists and what thin new generation of 
children \rant or are listening to. Those 
kids who are rocking hard are listening 
to the Red Hot Chih Peppers, Sound- 
garden, and Pearl Jam. Next to U2, 
Lollapalooza "92 i.s probably the hottest 
concert ticket in the countr>'. Vancou- 
ver and Toronto both sold out in 72 
hours. We did 30,000 tickets in each 
market and probably could have 60,000 
or 7.5.000 in each market." 

"It's going to be quite a busy sum- 
mer," says Steve Herman, national 
tour director of S.F. Feldman & Asso- 
ciates, in Vancouver. "We have a rec- 
ord number of tours. The boom years 
for us seems to be in periods of down- 
ward times. At the beginning, it's bad, 
and you get people tightening their 
belts, tr>ing to get their credit cards 
under control, but once they gel that 
under control, they look at other forms 
of entertaining themselves." 

Capitol-EMI Canada artist Tom 
Cochrane, who toured nationally last 
fall on the release of his album "Mad 



Mad Worid." which has sold 700.000 
units to date, kicked off his 2fi-date 
tour June 26 in Victoria, British Co- 
lumbia. The shows are being presented 
by Concert Productions International. 
With the group 54-40 opening in the 
West, Kim Mitchell opening on Ontario 
dates, and Sue Medley opening in the 
Maritimes, the tour winds up in To- 
ronto at the Canadian Natk)nal Exhibi- 
tion Grandstand Aug. 31. "All our Tom 
Cochrane dates are doing great," re- 
|X)rts Vinny Cinquemani, president of 
The Agenc>' in Toronto. "They're prac- 
tically .sold out" 

On weekend dates, from Aug. 14- 
SepL 6, Adams, who recently became 
the first Canadian artist to have two al- 
bums certified diamond as hLs current 

'There's dermitefy 
been a turnaround 
from last summer' 

A&M album "Waking Up the Neigh- 
bours" surpassed the 1 -million-sales 
mark in Canada, will hit nine outdoor 
venues, ranging from 25.000 to 40,000 
capacity, on a general -admission bill 
that also features the Steve Miller 
Band. Extreme, and Arc Angels. Most 
of these shows are being promoted by 
MCA Concerts Canada. 

"It's really taking a spin on an old 
concept," says MCA's Marciano. 
"We're going to put on an all-day festi- 
val event in unique locations with a 
great mixture of music, outdoors in an 
environment where people can social- 
ize and not be tied to a reserved seat" 

"We played tho.se European festivals 
and we really like the \ibe,'' says Ad- 
ams' manager, Bruce Allen. "Also, 
when we did those shows [in Canada] 
for Music "Gl, the towTis loved it. They 
were great events and it was great fiin 
to play in towns like Re\'eIstroke in the 



country. Adams and I believe the [sta- 
diums] are not audience- or enter- 
tainer-friendly. If you're going to have 
u big event, you have to go outside." 

Following the tour. Adams will 
break briefly, attend the MTV Video 
Music Awards SepL 9, and then tour 
Mexico, Venezuela, Chile. Argentina, 
Brazil, and Peru, before returning to 
the U.S. and touring until Christmas. 
"We're going to sell some records in 
those markets," predicts Allen. "We're 
about 150,000 albums now in Mexico." 

Sizable fede-ral and provincial con- 
cert funding in many cities across the 
countr>', as well as "The Great Cana- 
dian Party," presented by Molson 
Breweries and MCA Concerts Canada, 
in Vancouver, Barrie, Ontario; Ottawa; 
and St. John's. Newfoundland, made 
July 1. Canada's 125th birthday, a 
blockbuster booking day for The 
Agency and S.F. Feldman & Associ- 
ates. "July 1 was a big, big day for us," 
says Cinquemani, 

"We had 48 bands playing Canada 
Day," says Herman. 'There wasn't a 
band left I could've booked. Some acts, 
like Colin James, Grapes Of Wrath, 
Tragically Hip, Sass Jordan, and 54-40, 
played two cities the same day." 

"Everj'body did well on Canada 
Day," says Marciano. "The fans, the 
bands, the agents, the promoters. It's 
a great concept of getting everylxKly 
together for a value ticket with great 
Canadian lineups." 

However, not everytxxly had cause 
to celebrate on Canada Day. Smaller 
agencies as well as altemath'e or ethnic 
hands were mastly shut out of the cele- 
brations. "It was dead for us," says Mi- 
chael White, president of the Trick Or 
Treat Booking Agency in Pickering, 
Ontario. "The big guys snapped all that 
money from the government to put on 
hoo-hah Canada Days alt over the 
place. All us small guys didn't get a sin- 
gle act on any of those bills. " 



Billboard's 1992 International Latin Music Buyer's Guide is 

HOTIHOnHOT! 

The 1992 International Latin Music Buyer's Guide is tlie first & only complete 
directory of Latin Music available - listing critical business-to-business information in 
the U.S.. Mexico, Central America, South America, Spain & Portugal. 

Categories Include: ■ Record Labels • Video Companies • Wholesalef s • Spanish Language 
Radio Stations (U3.) • Leading Latin Arttets • Music Publishers • Cross-listing of Hgrs. i 
I I , I f Agents- Complete listing ol service organizations hcludhg tape duplicators, 
™ CD manulacturers, pressing & mastering faculties, i lots more! 

~ Billboard's 1992 Labn Buyer's Guide is a vital business tool 
'—" fo r anyone involved in the Lain Music industry' 

-\ . To order your copy of Itie Dremiere edUion today 

calltollfree l 800 344 7119 on 908 363 4156. 
O send ctieck for t50 plus$3 shipping 
S handling (J8 for international orders) !o 
Billboard Directories, P.O. Box 2016, 
BD(.F29i4 Lakewood, NJ 08701 
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EUROCHMrr HOT 100 6/19/92 :t 



RHYTHM IS A DANCER SNAP logic 

JUMP KRIS KROSS lun HCuSLCOtUMMA 

ABBA-ESQUE ERASURE Mun 

TOO FUNKY GEORGE MICHAEL £P< 

ITS MY LIFE DR ALBAN %mmt 

THE ONE ELTON JOHN BOOn 

PLEASE DONT GO K W S --etvwok 

KNOCKIN' ON HEAVEN'S DOOR GUNS N' ROSES 

GEFFEN 

PLEASE DONT GO DOUBLE YOU o^a 
TOBEVWTHYOU MR BKj aiuntk; 

ALBUMS 

LIONEL RICHIE BACK TO FROMT motown 

QUEEN LIVE AT WEMBLEY 86 pablopmone 

ELTON JOHN THE ONE towet 

QUEEN GREATEST HITS II paric«>hone 

GUNS N' ROSES USE YOUR ILLUSION II gefeen 

ZZTOP GREATEST HITS wornerbws 

GENESIS WE CANT DANCE vwum 

ANNIE LENNOX DIVA ncA 

SIMPLY RED STARS tMiwtsr 

IRON MAIDEN FEAR OF THE DARK Cmi 



AUSTRALIA [Au»tf»li<n RKom industry Aasn.) 6/28/92 



SINGIfS 

JUMP KRIS KROSS cnuMeiMiONY 

TAKE IT FROM ME GIRLFRIEND bmc 

SAVE THE BEST FOR LAST VANESSA WILLIAMS 

ORDINARY AMGELS (CLUNK EP) FRENTE fe»twu 
THAT WORD (LO V E) ROCKMELONS 

TO BE WITH YOU MR. BIG warnhi 
ONE IN A MILLKm EUPHORIA cmi 
TOO FUNKY GEORGE MICHAEL ehCOOm 
HAZARD RICHARD MARX cwi 
I CAN FEEL rr RADIO FREEDOM 
PHONOORM-POirCRAM 

TWILIGHT ZONE 2 UNLIMITED UBcmntMmnvM. 
CRY USA EDWARDS tTiCi»OtrGW« 
AS UGLY AS THEY WANHA BE UGLY KID JOE 
PHCMOGA'UM'POl TGM M 

NOTHING ELSE MATTERS METALUCA 

PHCMOCRA UfPOL YG)U M 

IN THE CLOSET MICHAEL JACKSON epiosow 
UNDER THE BRIDGE RED HOT CHILI PEPPERS 

MANNER 

OJAPANA (GAP1RRI MIX) YOTHU YINDI 

MUSHBOOAATESTWIIL 

MISTADOeAUNA DELTHAFUNKEE 
HOMOSAPIEN WARNER 

THE ONE ELTON JOHN nwNOGRAM/f^roRAM 
STAY SHAKESPEARS SISTER TOlyoOH^OLyGRam 

AUUMS 

LIONEL RICHIE BACK TO FRONT POivw»*oitWAM 

ZZTOP GREATEST HITS w*rneh 

MICHAEL CRAWFORD PERFORMS ANDREW 

LLOYD WEBBER warner 

YOTHU YINDI THE TRIBAL VOtCE ALBUM 

MUSHROCmVTESTlVAl 

R£0 HOT CHIU PAPERS BLOOD SUGAR SEX 

MAGIK WARNER 

PAUL YOUNG FROM TIME TO TIME columbuvkmy 
DIESEL HEPflDELITY chrysaistmi 
JAMES BLUNDELL THIS ROAD Ewi 
THE BLACK CROWES IHE SOUTHERN HARMONY 
AND MUSICAL COMPANION phonograiatoiygaam 
BABY ANIMALS BABY ANIMALS •uacoamg 
NEIL DIAMOND THE GREATEST HITS 1966-1992 
coiuMeivsoNv 

THE CURE WISH east wt st.warwr 

SIMPLY RED STARS east wesl-aarner 

TORI AMOS LITTLE EARTHQUAKES waamcrbros 

JIMMY BARNES SOUL DEEP MuSHAOOMfESTfviu. 

SMOKIE GREATEST HITS bmq 

KRIS KROSS TOTALLY CROSSED OUT 

PEARL JAM TEN epC^ony 

MICHJiEL JACKSON DANGEROUS epiosony 

DEF LEPPARO ADRENALIZE p>«>«G«At*POtYGiWM 



GERMANY (OwMusikmafM) 6/23/92 



SINGUES 

RHYTHM ISA DANCER SNAP logic 
ITS MY LIFE DR ALBAN lOtaoflMG aaiol* 
PLEASE DONT GO DOUBLE YOU mermajo 
JUMP KRIS KROSS COiumbiaaow 
TEMPLE OF LOVE (1992) SISTERS OF MERCY 

MtROFUUtASTWESI 

DREAM A LITTU DREAM OF ME MAMAS & PAPAS 

MCA 

PLEASE DONT GO K W S Fr.jfFinADt 

TO BE WITH YOU MR BIG auantic 

KNOCKIN- ON HEAVEN'S DOOR GUNS N' ROSES 

MISTAOOBALINA DEL THA FUNKEE 
HOMOSAPIEN EUKiRA 
JIVE CONNIE CONNIE FRANCIS poiydor 
NOTHING ELSE MATTERS METALLICA 

VERT IGO'Pt.ONCCHAM 

STAY SHAKESPEARS SISTER london 

UNDER THE BRIDGE RED HOT CHILI PEPPERS 

WABNEB BROS 

EVERYTHING ABOUT YOU UGLY KID JOE PoitGfUM 
WELCH EIN TAG MARIO JORDAN bmcarxxa 
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ASBA-ESQUE ERASURE ujte 

EVERVTIME WE TOUCH MAGGIE REILLV iiEcmM 

DEEPLY DIPPY RIGHT SAID FRED inCAi 

THE ONE ELTON JOHN ROCKli;roirOR*M 



WESTERNHAGEN JAJA Warner sms 
LIONEL RICHIE BACK TO FRONT MOTOWN 
SNAP THE MADMANS RETURN lOGic 
CHRIS DC BURGH POWER OF TEN tu 
ELTON JOHN THE ONE «oc«n 
QUEEN GREATEST HITS II "UiLOPXWl 
GENESIS WE CAN'T DANCE vinciN 
MAMAS & PAPAS DAYDREAM mca 
GUNS N' ROSES USE YOUR ILLUSION II «ff[n 
SIGHT SAID FRED UP iNTt«co«o 
ZZ TOP GREATEST HITS WARNEB BROS 
SISTERS or MERCY SOME GIRLS WANDER BY 
MISTAKE MtKCifuL 

WILSON PHILLIPS SHADOWS AND LIGHT [Hi 
IRON MAIDEN FEAR OF THE DARK uai 
METALLICA METALLICA p*viioaKU*^fIMM 
KRIS KROSS TOTALLY KROSSEO OUT SONY 
PRINZEN DAS LEBEN 1ST GRAUSAM wa/unou 
DR. ALBAN ONE LOVE logk^bmg 
ANNIE LENNOX DIVA R» 
QUEEN LIVE AT WEMBLEY 86 p«rioi>mo«e 



NEW 
2 
6 
5 



BLUE MOON STONE CHECKERS mxaimi 
ICTL SOUNDTRACK som 
SUPER BEST II CHAGE & ASKA PONvCAMvON 
UNDBERG LIND6ERG JOumimn 
MELLOW MtHO NAKAYAMA king 
LOUDNESS LOUDNESS XUMRBAOS. 
HOUNETSUENO AJUSHI YUTAKAOZAKI so«r 
GORGEOUS ZOO room 



F|{ANCE (Niels<n/Europ< 11 027192 



JAPAN IMusic Labo) 6/29/92 
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SMGIES 

KIMIGA IRUDAKEOe KOME KOME UUB SOrr 
BLOWN' B: BKvicnn 
MOH KOINAHTE SHIHAl NOfilYUKI MAKIHARA 
WARNER BROS 

NATSUDANE TUBE soxv 

ITSUMAKMO KAWARANU AlWO TETSUROODA 

HEYATO WAI5HATSUT0 WATASHI ERI 

HIRAMATSU ^ti-.t canton 

TOO SHY SHY BOY! ARISA MIZUKI nihon coiuMBIA 
HAGAYUI KUCHIBIRU MARIKOTAKAHASHI victoa 
JIBUNWO MITSUMETE/1992 NEN NATSU KYOKO 

KOIZUMI ^CTOR 

BLUE MOON STONE CHECKERS >CN> CANvon 



MYSTRAL TAKAKO OKAMURA fun house 
NOURYO TUBE so«v 
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SINGtXS 

SMELLS LIKE TEEN SPIRIT NIRVANA Nt&GCrFCN 
JOY FRANCOIS FELDMAN pvK>«<xnAM<TOiYGftAM 
IMPLORA JEAN PHIUPPE AUDIN & DIEGO 
MODENA DEtPMiNfc'SON* 

AVEC TES YEUX PRETTY FACE ROCH VOtSINE 

(I'VE HAO) THE TIME OF MY UFE BILL MEDLEY & 

JENNIFER WARNES RCA 
IE CHAT POWVrt)W poinjww 
CJUt(H.INE M C. SOLAAR POivGRAMra-YDOR 
TOMBE D'AMOUR FRANCOIS FELDMAN 

p*Ol -GflAW PMtXOGRAV 

THE SHOW MUST GO ON QUEEN parlopmomuemi 

YOU TEN SHARP cixumbia-'SOW 

10.9.8.7 . . . BENNY B. SONY 

THE ONE ELTON JOHN pcxygraawhonOGIMii 

i CANT DANCE GENESIS vinciN 

SUZETTE DANY BRILLANT wm 

ONE U2 l5LAftDif^>LYGnAM 

DO rr TO ME LIONEL RICHIE Morom-POiYCRAM 
IN THE CLOSET MICHAEL JACKSON epigsonv 
DID) KHALED poiywam 

I LOVE YOUR SMILE SHANICE kK)TOWtvPOi.vcRAM 
NK.HT CALLS JOW COCKER im 

ALBUMS 

27 ARTISTES URGENCE URGENCE viagin 
JEAN PHILLIPE AUDIN & DIEGO MODENA 

OCARINA aiPHiNt'SONY 

GENESIS WE CANT DANCE viRcrt 

NIRVANA NEVERMIND geffen,«mg 

JEAN MARC THIBAULT LE PRINTEMPS OES 

CAUSES . . . sowYifPi 

QUEEN LIVE AT WEMBLEY '86 im 

POWTOW REGAGNER LES PLAINES - . . 

REMAHI^'POIV&BAM 

MICHAEL JACKSON DANGEROUS EhCAOm 
VERONIQUE SANSON SANS REGRETS wtA 



HITSOFTHEliU.K= 

& 1992. BtllboanVBPI Cqmmunicalions (Music Wert/ C- ClN/compilwl Ga lupj 



SINGLES 

ABBA-ESQUE (EP) ERASURE mufe 

I'U BE THERE MARIAN CAREY oxuue.A 

HAZARD RCHARD MARX capitoi 

HEARTBEAT NICK BERRY coLuwaiA 

SOMETHING GOOD UTAH SAINTS n» 

DISAPPOINTED ELECTRONIC pahio»w.e 

PLEASE OON-T GO K W S rcrwooK 

TOO FUNKY GtORGE MICHAEL EPIC 

IT ONLY TAKES A MINUTE TAKE THAT KA 

ONE SHINING MOMENT DIANA ROSS EMi 

BLUE ROOM THE ORB B<auM 

MAKE LOVE LIKE A MAN DEF LEPPARO KUOtfON 

aiir<XA 

RHYTHM IS A DANCER SNAP tmth 

THE out ELTON JOHN RonET 

CRUCIFY TORI AMOS eastwesi 

HYPNOTK ST-8 ALTERN 8 neiwork 

JUMP KRIS KROSS Ruff «OUS£ 

EVEN BEHER THAN THE REAL THING U2 «uwo 

AINT 2 PROUD 2 BEG TLC arista 

TEMPLE OF DREAMS MESSIAH p»k>im 

GOOD STUFF B 62 S 'flPR'St 

00 RE ME. SO FAR SO GOOD CARTER-THE 
UNSTOPPABLE SEX MACHINE C»«y?aus 
SOME JUSTICE URBAN SHAKEDOWN jmBAM 

SMAdEOOWN 

SYMPHONY Of OESTRUCTKW MEGAOETH 

CAP-ItX 

HANGIN' ON A STRING (KNUCKLES REMIX) 

LOOSE ENDS t-s 

1 DROVE ALL NIGHT ROV ORBISON wo 
DAMN I WISH I WAS YOUR LOVER SOPHIE 8 
HAWKINS ccLUMaA 

KNOCKIN- ON HEAVEN'S DOOR GUNS N' ROSES 
FOUR SEASONS IN ONE DAY CROWDED HOUSE 

CAOlIOl 

A LITTLE BIT MORE KYM SIMS Arco 
SHAME SHAME SHAME SINITTA mbsia 
YOU BRING ON THE SUN LWOONBEAT ANnous 
THE WORLD IS STONE CYNDI LAUPER tP-C 
HEART OVER MIND KIM WILOE mca 
CONTROLLING ME OCEANIC ouodeadoOOD 
EVERYTHING ABOUT YOU UGLY KID JOE WERCum 
UNCHAIN MY HEART JOC COCKER capitol 
BELL BOTTOMED TEAR THE BEAUTIFUL SOOTH 

THUNDER PRINCE & THE NEW POWER 

GENERATION paisievpark 

MOTORCVaE EMPTINESS MANIC STREET 

PREACHERS Columbia 
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ALBUMS 

LK3NEL RICHIE BACK TO FRONT hotown 

ELTON XIHN THE ONE BKKn 

NEIL DIAMOND THE GREATEST HITS 1966-1992 



DR. HOOK COMPLETELY HOOKED-THE BEST Of 

DR HOOK cwiTOi 

J0£ COCKER THE LEGENO-THE ESSENTIAL . . . 

ALEXANDER O'NEAL THIS THING CALLED LOVE- 
GREATEST HITS TMW 
SIMPLY RED STARS EASmtST 
TOM lONES THE COMPLETE TOM JONES romam 
RICHARD MARX RUSH STREET c*moi 
LISA STANSFIELO REAL LOVE oaisn 
SOUNDTRACK THE COMMITMENTS MO 
PRINCE 4 THE NEW POWER GENEIUTKM 
DIAMONDS AND PEARLS ^uus- PARx 
FAITH NO MORE ANGEL DUST slash 
GUNS N' ROSES USE YOUR ILLUSION II GcniN 
ANNIE LENNOX DIVA KA 
DCLAMITRI CHANGE EVERYTHING UM 
U2 ACHTUNGBABY si*NO 
QUEEN LIVE AT WEMBLEY '86 FARicVHONt 
RIGHT SAIO FRED UP TUG 
THE BEATLES SGT, PEPPER'S LONELY HEARTS 
CLUB BAND papiophone 
SHAKESPEARS SISTER HORMONALLY YOURS 

DEFLEPPARD ADRENALIZE KUDCEm KfTOU 
THE MISSION MASQUE viPTno 
THE BEAUTIFUL SOUTH 0898 001 noes 
GUNS N' ROSES USE YOUR lUUSKlN I OOTEX 
UGLY KID X>E AS UGLY AS THEY WANNA BE 

CROWDED HOUSE WOOOFACE CPmtH 

BLACK SABBATH DEHUMANI2ER MS 

MICHAEL BALL MICHAEL BALL POKIKa 

WILSON PHILLIPS SHADOWS AND LIGHT SM 

MADNESS DIVINE MADNESS viKMi 

U2 THE JOSHUA TREE «>nd 

NIRVANA NEVERMIND CO: 

QUEEN GREATEST HTTS II ppniopho.* 

GUNS N- ROSES APPETITE FOR DESTRUCTION 

GEFEEN 

KRIS KROSS TOTALLY KROSSED OUT cnmp 

DEEE-LTTE INFINITY WTTHIN EtEinR* 

TINA TURNER SIMPLY IHE BEST CWITOL 

THE CURE WISH Fcrww 

CURTIS STIGERS CURTIS STKpERS uxsiA 
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SOUNDTRACK DIRTY DANCING aac 
MICHEL SARDOU LE GRAND REVEIL TPCuMSONV 
TRACY CHAPMAN MATTERS OF THE HEART 
(LEKTRA^VEA 

FRANCOIS FELDMAN MAGIC BOULVARD 

P«NOGRAPl«X«;RAM 

U2 ACHTUNG BABY isiancv«xfgr«* 

FRANCIS LALANNE TENDRESSES SONTnKIMA 

BERGER. MICHEL L GALL, FRANCE DOUBLE JEU 

WEA 

DIRE STRAITS ON EVERY STREET POc.iyww 

PRINCE t THE NEW POWER CENERATKIH 

DIAMONDS AND PEARLS WEA 

JULIO KLESIAS CALOR SONr/oxuMBiA 

M.C SOUUU) QUI SEMS L£ VENT REOOLTE LE.. 

POA'nJBAlA^OlTnOAl 
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SINCUS 

RHYTHM IS A DANCER SNAP arioia 

TOO FUNKY GEORGE MICHAEL EPC 

THE ONE ELTON JOHN ROC«n 

MARE MARE LUCA CARBONI RCA 

PIPPERO ELIO £ LE STORIA TESE hukapan 

IN THE CLOSET MICHAEL JACKSON epic 

JUMP KRIS KROSS axxitm* 

WHY ANNIE LENNOX RCA 

BETTER DAYS BRUCE SPRINGSTEEN OOiiAieiA 

FRIDAY I'M IN LOVE CURE FiCTOr 

ALBUMS 

QUEEN LIVE AT WEMBLEY '66 pareophohc 
ELTON JOHN THE ONE ROCpn 
LK3NELR0CHIE BACK TO FRONT MOTom 
AMEOeo MINGHt I RICORDI DEL CUORE fonit 

MANGO COME L'AcauA lONiTctrRA 

FRANCESCO BACCINI NOMI E COGNOMI coo 

ROBERTO VECCHIONI CAMPER Ew 

ANNIE LENNOX DIVA RCA 

LUCA CARBONI CARBONI RCA 

8*3 HANNO UCCISO L'UOMO RAGNO m 
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SENSACION DE VTVIR XUXA bmoapkaa 

PLEASE DON'T GO DOUBLE YOO SAANCOrNECno 

RHYTHM IS A DANCER SNAP maumjk 

nNE DAY OPUS 3 *ar«er 

DE QUE ME SIRVE LLORAR 0 B K bunco f fcgho 

WEMBLEY 92 VARIOUS SLAncOFNCOao 

WORKAHOLIC 2 UNUNITED BUNCO F Mono 

QUIMICA C.BAYO are imp 

TWIUGHTZONE 2 UNLIMITED aiANIXl f negk> 

DILOO INTERAaiVE MAiuusic 



JULIO IGLESIAS CALOR cavsONV 
LIVE AT WEMBLEY 86 QUEEN emi 
JOAQUIN SABINA FISICA Y QUIMICA BMEVAWOIA 
QUEEN GREATEST HITS II emi 
JOAN MANUEL SERRAT UTOPIA BMGMOU 
SERGIO DALMA ADIVINA ED MUSCALES 
LA UNKJN TREN DE LARGO RECORRIOO WARMER 
PRESUNTOS IMPLICADOS SER DE AGUA viAanCR 
LUZ CASAL A CONTRA LUZ hisf-avck 
ISABEL PANTOJA CORAZON HERIDO I 
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SIMUS 

I'U BE THERE MARIAH CAREY oninSAUOm 
DAMN I WISH I WAS YOUR LOVER SOPHIE B. 
HAWKINS COtUMBIASONF 
ACHY BREAKY HEART BILLY RAY CYRUS 

Mt PCURY,F\G 

JUMP KRIS KROSS coiumbiivsowf 

IF YOU ASKED ME TO CELINE DK)N elekiuvoea 

LETS GET ROCKED DEF LEPPARO vERTiGaPlc 

NU NU LIDELL TOWNSELL SBArtSa* 

THE BEST THINGS IN LIFE LUTHER VANDROSS 

AWF>VG 

JUST ANOTHER DAY jON SECADA stK'Sai 
JOE PUBLIC LIVE AND LEARN coiuMKMCnT 



QUEEN CLASSIC QUEEN hollfvvooivwea 
BLACK CROWES THE SOUTHERN HARMONY AND 
MUSICAL COMPANION def amerk>hwea 
RED HOT CHILI PEPPERS BLOOD SUGAR SEX 

UAGIK AARNCP eP% VEA 

DEF LEPPARD ADRENALIZE vLRKomG 
CELINE DION CELINE DION coiumbwionv 
TOM COCHRANE MAD MAO WORLD CAPnouCAHIOl 
WILSON PNIUIPS SHADOWS AND LKSHT SSIVSM 
KRIS KROSS TOTALLY KROSSED OUT 
COIUMBIASONF 

ANNIE LENNOX DIVA RCAIMd 

SOME GAVE «U BlUY RAY CYRUS mtamnB 
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TVT Lights Up 'Broadway' Campaign 

'Sullivan Years' Set Targets Theater Fans 



I BY PAT HADLER 



COLUMBUS, Ohio— To promote 
the recently released "The Sullivan 
Years; Best Of Broadway," TVT 
Records president Steve Gottlieb 
plans to eventually unleash a 
$300,000-$500.000 marketing cam- 
paign. But initially, he is depending 
on word of mouth and point-of-pur- 
chase to bring home top sales. 

Currently, "we're targeting the 
Broadway demographic, which is a 
very loyal audience," says Gottlieb. 
"But we're relying a great deal on 
publicity and word of mouth to gen- 
erate sales." 

The package, price-pointed at 
$25.98 for two CDs and $18.98 for a 
double-cassette, is the latest release 
in the planned 25-voIume "Sullivan 

7 tiiink the audio 
quality in some 

cases is better than 
what's been 

previously available' 

Years" collection. All of the record- 
ings are previously unreleased live 
material taken from "The Ed Sulli- 
van Show," which ran on CBS televi- 
sion from 1948-71. 

"We priced [the Broadway pack- 
age] moderately as we see it as a re- 
tail-driven record," he asserts. "This 
package is a home run with the 
Broadway customer. Everyone 
walking into the record store want- 
ing to buy current [Broadway] hit* 
will likewise snap up this historic 
retrospective." 

According to Gottlieb, the approx- 
imate $300.000-$500,000 promo- 
tional campaign for the entire "Sulli- 
van Years" series is accelerating and 
will continue through the fall, peak- 
ing at Christmas. As the campaign 
breaks, other releases in the "Sulli- 
van Years" series, including a sec- 
ond volume of Broadway music, will 
be featured. 

"The focus is making [the "Broad- 
way" package] top 20," he says. 
"We'll be doing promotions step by 



step in the next nine months, begin- 
ning with aggressive giveaways on 
radio." The label plans to target talk 
radio. MOR. easy listening, big- 
band, jazz, and public radio stations. 

HEAVY PRINT CAMPAIGN 

In addition, a heavy print cam- 
paign will begin featuring ads with 
vintage Al Hirschfeld illustrations 
that anchor the album's CD booklet, 
in theater playbills. Future market- 
ing plans include giveaways and 
cross-promotions with theaters, di- 
rect mail, and TV direct response. 

TVT has hired New York ad 
agency Mad Dogs and Englishmen 
to help market the "Broadway" 
package, which Gottlieb calls "the 
jewfel in the crown" of his Sullivan 
series. Prior releases in the "Sulli- 
van Years" series include "Big Band 
All Stars," "The British Invasion," 
"Louis Armstrong," and "Happy To- 
gether — Sixties Rock." Another 
eight volumes of Sullivan material 
are due out within a year. 

"In retail, we're going at it both 
ways," Gottlieb says. "We've created 
a record that's a wonderful gift item 
as well as an essential document for 
the serious Broadway follower." 

The label reports an initial ship- 
ment of 25,000 copies in wide re- 
lease. "It's done pretty well in the 
store," says Bob Teague. a buyer for 
Tower Records' Lincoln Center lo- 
cation in New York. "All the TVT 
stuff is great, but the Broadway 
CDs have done the best out of the 
series. We're moving 10-15 pieces a 
week." The package has also done 
well at HMV, moving up to No. 19 
at the chain's East Side store and 
No. 20 at the West Side store in 
New York, according to Gottlieb. 

"We strive and pride ourselves on 
our high degree of sell-through," 
says Gottlieb. "That's why we're 
fairly exclusive with the number of 
releases we put out and why we 
market so heavily to back up those 
releases. We put ourselves on the 
line every time." 

Part of the budget also includes 
co-op dollars for retailers. Special 
dumpsters and posters are being 
prepared for a full retail promotion. 

TVT Records, founded in 1985, 
had its first big hit with "Television's 



Great Hits," a collection of TV 
theme songs that later expanded 
into four volumes. The label now has 
a diverse catalog and arti.st roster 
ranging from rap to alternative rock 
to pop, including Nine Inch Nails, an 
industrial music band. 

Yet it is clear that Gottlieb's cur- 
rent passion is for "The Sullivan 
Years." Once he purchased the 
rights to the vast archives of "The 
Ed Sullivan Show," he began culling 
through 2'S years' worth of material 
to find the best performances. 

REELING IN THE YEARS 

The "Broadway" package. TVTs 
seventh "Sullivan Years" release, 
took more than a year to produce. It 
was a painstaking process for Gott- 
lieb, who searched through 1.000 
hours to find the best material to in- 
fContinued on page J*5) 





Nashville Comet To Ireland. HMV Ireland GM Alan Townsend, left, and HMV 
Grafton Street store manager Tim Fraser Harding, right, welcome Warner Bros, 
country recording artist Jim Lauderdale to the Grafton Street store. Lauderdale 
made an appearance in the store as part of a special Warner Bros, Nashville 
showcase in Ireland. 



Bits Of Hits Talces Bigger Bite Of IMarlcet 



I BY TRUDI MILLER 



NEW YORK— Bits of Hits Inc., the 
New Rochelle, N.Y.-based music 
sampling company that allows con- 
sumers to hear 30-second snippets of 
album tracks \ia a local phone num- 
ber, has expanded its operation to 
nine more U.S. cities and Canada, and 
has added more services to the phone 
line. 

For the Canada deal, the company 
has licensed its service to Sunrise 
Marketing Inc., a Southern Ontario- 
based company that operates 27 re- 
tail music stores, most of them in To- 
ronto. Explains Sunrise Marketing 
co-owner Malcolm Pearlman, "What 
we've done is twofold: First, we put 
the system into our flagship store, 
with 12 in-store telephones, and cus- 
tomers can walk in and select which- 
ever bits of hits they wish and listen 
before they buy in-store. Second, we 
also have a dial-in service for anyone 
who's sitting at home." The number Is 
a Toronto number and is thus a local 
call for anyone in the area. Pearlman 
declines to say how much Sunrise is 
paying Bits of Hits for the license. 

As with the U.S. system (Billboard, 
Feb. 2. 1991). callers* enter in the cat- 



alog number of the album they wish 
to sample and hear 30-second snip- 
pets of each song from the album. 
There are 500 albimis on the system, 
which is updated monthly. In choos- 
ing the albums, Suruise uses the Bill- 
board charts as a guideline, supple- 
mented by popular Canadian artists, 
Pearlman says. The catalogs are dis- 
tributed in the Sunrise Records & 
Tapes stores as well as in Jean Ma- 
chiiie, a clothing-store chain operated 
by Sunrise Marketing. 

Sunrise raises revenue to support 
the system by selling advertising on 
the line. During a call, an ad is heard 
everj' 90 seconds. Advertisers have 
the choice of a "sponsorship" ad, 
which is played first and thus heard 
by every caller, or a "rotation" ad, 
which is one of several that may come 
up after 90 seconds. 

Pearlman declines to say how much 
it costs to place an ad on the system, 
but notes that a rotation ad costs just 
"literally pennies per listen." The ad- 
vertiser is charged by the number of 
calls. Currently, only record labels 
have advertised on the system. 

"There's no front-end commitment 
— merely payment for the number of 
times an advertisement is listened 



to," Pearlman says. "The computer 
keeps track of everything that goes 
on. We do a weekly printout of the 
most-listened -to albums, and we've 
found that the albums advertised on 
the system are the ones most listened 
to. So. obviously there's a very strong 
correlation between what's adver- 
tised and what's listened to." 

Pearlman says he is looking to ex- 
pand advertising beyond record la- 
bels to other companies, "such as soft 
drinks." He also hopes to work out an 
arrangement with daily newspaper 
the Toronto Star, which operates a 
phone line that gives news and stock 
updates. "We're looking to get our 
system plugged into that as well," 
Pearlman says. He also hopes to work 
with Ticketmaster, promoting up- 
coming concerts on the Bits of Hits 
line and g^iving people the option of 
switching through to Ticketmaster's 
line. "These are just ideas we're 
working on," he .says. 

MUSIC DIRECT CONNECTION 

In the U.S., Bits of Hits recently 
signed a licensing deal with Music Di- 
rect, of Houston, which now has ex- 
clusive rights to operate the service in 

(Continued on page ^5) 



CD Jewel Boxes 



CD p8ckaf[lnK 
from Fllam for 
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National Plastics 
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In addition to 104 different 
section dividers, 
191 categories, 1312 artists, 
and a full line of accessories, 
we can custom print 

ANY THING YOU WANT. 



FOR A FREE 
CATALOG CALL 




800/648^58 



GOPHER 
PRODUCTS 



' \ CD'S, CASSINGLES, TAPES, RECORDS, COS'S, 
—T' VHS MUSIC VIDEOS, LASERDISCS, ACCESSORIES. 
* OVER 700,000 CD'S IN STOCK! 



SINCE 



SAME DAY SERVICE -PERSONALIZED REPS- 

-WEEKLY SPECIALS-LATIN PHODUCT- 
FOR FREE MAILER CALL US a DIAL EXT.423 



ABBEY ROAD DISTRIBUTORS 

PHONE 714-546-7177 TOLL FREE 800-827-7177-ANYWHERE 
2228 S. RITCHEY, SANTA ANA, CA. 92705 FAX-54M337 



itumos EL Mcjog sumiDO EN CDS, CASserrcs, discos y 

VIDEOS MUSJCAlfS (VHS) A PtfECIOUS MUY BEBAJADOS. ILAMENOS AL 
7U-S46-7I77 EXTENSION 227 Y ESMERALDA t£S AlENDERA CORDIALMENJE. 
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OVER 1 ,000,000 
CD'S IN STOCK 
MAJOR AND 
INDEPENDENT 

MAKE THE CALL THAT DOES IT ALL! 

TOLL FREE: 1-800-329-7664 *'^u?e 
RECEIVE YOUR ORDER IN 48HRS. 
OR LESS AT NO EXTRA CO S T 
INCLUDING SATURDAY I 
GUARANnmi 
Specializing In New Store Openings 



& MUCH MORE ' 



AWARD WI NNING SERVICE 

IlOCAL: (305) 621-0070- FAX: 621-0465 15959 N.W. 15THAVE 'MIAMI, FL 33169 



HL 



nU DISTRIBUTORS, 

6940 S.W. 12 street lUC.^fi^^ 
Miami, norlda 33145 

• Excellent Service • Great Fill • Super Prices 

■ Knowledgeable Sales Reps - Huge Inventory 

> Customer Satisfaction • CD • Cassettes* 12" 

> Fully Computerized • Accessories 

Local: 305-262-771 1 , Ask for Thomas 
or Call Toll Free: 1-800-780-7712 
Fax:305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 



CD FLIP FILE ™ 
Compact Disc Storage Rack/Retailer 




• Protects, organizes and stores 
up to 20 compact discs in ttieir 
storage cases for quick and easy 
access. 

• Available in different colors. 



• Packaged (or ratal! sales 





Ability to accommodate double CD 
boxed sets to entiance your 
merctiandising capabilities. Acts as a 
ttieft deterrent. 



Made In U.S.A. 

The Flip File is protected by 
U.S. Patent No. 4,850,477 



SHAPE INC. 
P.O. Box 366 
Biddeford. ME 04005 
800/462-4165 or 207/282-6155 
Fax 207/283-9138 
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Abbey Road Paves New Black Music Day; 
Universal Meet; Northeast's New Quarters 



UNE-STOP CORNER: After 10 
years presiding over Black Music 
Day while at City 1-Stop, Sam Gins- 
berg successfully continued the tra- 
dition at Abbey Road June 14. "We 
had at least 400-500 people." says 
Ginsberg, GM at Abbey Road, the 
Santa Ana, Calif. -based one-stop that 
acquired City 1-Stop last year. "It 
was the 11th year, but the first time 
Abbey Road sponsored it. Also, it 
was the first time we did it on a Sun- 
day. We had it outside, and it was a 
beautiful day." 

Ginsberg says the labels and dis- 
tribution companies gave tremen- 
dous support to this year's event, 
which was held at the Los Angeles 
arm of Abbey Road. Among the acts 
contributing their time were Lighter 
Shade Of Brown. South Central 
Cartel, Mellow Man Ace, House Of 
Pain. Mint Condition. 3rd Avenue, 
Super Cat, Shanice, Ho Frat Ho, 
Daddy Freddy, Totally Insane. Kid 
Frost, Tyler Collins, Tevin Camp- 
bell, W.C. & the Maad Circle. 
Brotherhood Creed, and Brian 
Knight. 

Capitol brought along a snow- 
cone machine, according to Gins- 
berg, but he didn't know if it was a 
"New Orleans-style" machine (Bill- 
board, July 27, 1991). 

"What I enjoy most about Black 
Music Day is that it has become a 
family day," with accounts, label and 
distribution staffers, and Abbey 
Road employees bringing along theii- 
families, says Ginsberg. 

But more importantly, the event 
raised more than $10,000 for the 
United Negro College Fund. That 
amount allows Abbey Road to hand 
out seven scholarships of $1,500, 
which supplement monies made 
available to students by other funds 
and the government. 

On the EAST COAST. Universal 
Record Distributing Corp. hit a 

home run with its inaugural conven- 
tion, a daylong event held June 23 at 
the Rock Lobster restaurant in Phil- 
adelphia. 

About 500 people attended the 
event, including an estimated 150 re- 
tailers, with some coming from as far 
away as Maine, Indiana, and South 
Carolina for the event. 

After 37 years in existence. Uni- 
versal decided to have a convention 
for a number of reasons. "There are 
an awful lot of independent retailers 
who don't get the chance to meet and 
talk with major-label representa- 
tives," says Bob Perllss, GM at the 
Philadelphia-based one-stop. "This 
day gives them that opportunity. 
Talking directly with label reps helps 
to enhance the retailers' knowledge 
of the business." 

From the labels' point of view, it 
gives them direct access to Univer- 
sal's customers, says Universal VP 
Frank Lipsius. 

Among the artists performing at 
the convention were Shomari, Lo- 
renzo. Riverside. Nicky Holland, 
Downy Mildew, Dr. Rain, the 
Cages, and Mr Fingers. 

The event began in the morning at 
Universal, where retailers were 




given a tour of the warehouse and 
catalogs from many of the major and 
independent manufacturers. Also, 
Universal executives held discus- 
sions on the new formats coming out 
and what to do about the elimination 
of the longbox. 

"It is an educational situation for 
the retailers to come to the conven- 
tion to talk not only to us and the la- 
bel representative, but also to talk to 



RETAIL 
TRACK 

by Ed Christman 

their peers," Perliss says. "The basic 
thing that we are trying to do is to 
get better communication with our 
customers." 

In UPSTATE NEW YORK, North- 
east One Stop has moved from Al- 
bany to Latham to occupy a new fa- 
cility that measures 20,000 square 
feet, of which 5,000 will be used for 



office .space and the remainder for 
the warehouse. Previously, North- 
east occupied 12,000 square feet 

In a further enhancement of 
Northeast's operation. Lou DelSig- 
nore, the one-stop's owTier, says the 
company is in the midst of auto- 
mating. Already, a new carousel sys- 
tem has been installed and by mid- 
August, it should be tied into the 
company's computer setup, which it- 
self is being enhanced by new hard- 
ware. 

In another move. Northeast is 
making a play to fill the void created 
by the demise of Vinyl Vendors, a 
Kalamazoo, Mich.-based one-stop 
that closed iU doors recently. Del- 
Signore reports he has hired three 
former Vinyl Vendors telemarketers 
and rented office space in Kalama- 



UOPS: Lynne MacKenzie Bor- 
tone's phone number was incor- 
rectly listed in the June 20 Billboard. 
Bortone, who was laid off due to a re- 
structuring at Virgin, covered the 
New England region as retail promo- 
tion representative. She can be 
reached at 508-632-6818. 




Bringing 'Pure Imagination' To ICIds. Elektra Entertainment recording artist 
MIctiael Felnstein visits New York toy store FAO Schwarz, where he signed 
autographs and performed songs from his new children's album, "Pure 
Imagination." Shown, from left, are Jake Ottman, Elektra's Northeast marketing 
coordinator; Ian McDennott, FAO Schwarz buyer; Felnstein; Sheldon Mk^heison, 
WEA field sales manager of special products; Steve Heldt, Elektra national sales 
director; and Anne Keating, FAO Schwarz director of special events. 




Has Country 
Top 100 Country 45's rpm 

Now In stock 
We Have Them Flret And Forever 
Lowest Prices • Great Pills • Same Day Service 

CALL 1-800-4-GOTHAM 

2324 HaTcrford Road Aidmore PA 19003 NAIRD ; 
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A Labor of 
Love 

Two YEARS AGO. WHEN 
ihc Maff of Wall Disney Records 
began work on The Music of 
Disney: A Legacy in Song, ii 
sccnicd like a simple proposi- 
tion: gather the greatest hits of 
the Disney music library and 
add a companion book. 



As we delved further into the 
Disney musical archives and 
gained greater perspective on 
ihc Disney musical heritage, 
the project grew. It also became 
a lalxir of love. 

The Disney musical library is 
so extensive liial song selection 
was a pn)ject unto itself. Afler 
two years of heated debate, pain- 
staking research and many 
listening sessions a consensus 
w as a-ached on those songs that 
best chronicle the rich history 
of Disney music. 

Tlie companion b*x)k that accom- 
panies Ihc boxed set underwent 
the same meticulous develop- 
ment process. Facts had to be 
checked and double-checked, 
original photographs and 
Disney animated artwork care- 
fully researched and restored. 



The end re.sull of our labor of 
love is 78 songs, over three 
hours of the most mcmt>rable 
music of the 20lh century , plus 
a special commemorative com- 
panion book with over 1 00 rare 
and historical photographs. 
The Music of Disney: A 
Legacy in Song is a musical 
jewel for the upcoming holiday 
season and a treasure for all 
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Bassin Runs With Exclusive 
Distrib Of DJ IMagic MM EP 

ExCLUSI\'E: Orlando, Fla.'.s Chee- 
tah Records, home to the gold-certi- 
fied DJ Magic Mil^e, is "experi 
menting with nontraditional dLstribu- 
tion" regarding his new RM Records 
EP, "20 Degree-s Below Zero." 

For what appears to be a limited 
time. Cheetah has given the EP exclu- 
sively to Miami-based Bassin Distrib- 

GlUSSPi 

IMWJTE^ 

by Deborah Russell 

utors Inc., a move that is not sitting 
well ttith the label's other independent 
distributors. 

"This is verj' uncommon; I've never 
run across a situation like this," says 
Select-0-Hit8 VP Johnny Phillips. 
"It's a red flag, a sign that something's 
wrong." 

The title, which Ls the artLst's first 
dalliance with explicit ghetto lyrics, 
was released on cassette June 29 and 
is due on CD Monday (6). It is DJ 
Magic Mike's first EP and first new 
release since the late-1991 full-length 
Cheetah album "Ain't No Doubt About 
It." 

Cheetah president Tom Reich says 



he tumefl to Ba.ssin becau.se of a cash- 
flow problem. Reich says the problem 
wiis caused by the demise of Lanham, 
Md.'s Schwartz Brothers Inc., which 
cost Cheetah some $630,000. Because 
of that squeeze, Reich asked Bassin to 
fund the EP's initial pressing. 

"Our distributors may say, 'We 
would have heli)ed you,' " says Reich. 
But he points out that Cheetah distrib- 
utors California Record Distributors 
and Dallas-based Big State Uisiri* 
buting Corp. are the key pla.vers be- 
hind the Independent National Dis- 
tributors Inc. web, which acquired 
SBI's inventory during a recent bank- 
ruptcy auction. "They already owe us 
money. How long can we support them 
if they don't supjwrt us?" he asks. 

In addition to the cash-flow prob- 
lem, Reich says that with the current 
EP, "We are releasing a nontradi- 
tional Cheetah product in a nontradi- 
tional manner. This is an experiment 
with Mike's first explicit-lyrics release 
under a new street logo called 'RM.' 

"A lot of our distributors said, 
'Don't do [the explicit l>Tics],' but Bas- 
sin said. This is great, let's put it out.' 
We decided to test the record in our 
strongest market before we went with 
traditional independent distribution 
on a national basis." 

The regional argument is moot, 
however, as Bassin's distribution oper- 
(Continued on next page) 




MUSICIAN Mogazine presents the only music 
industry guide designed for 
working musicians. The infor- 
motion in The Musicians Guide 
to Touring & Promotion has 
been verified by working musi- 
cians and music industry profes 
sionals from coast to coast. 

FEATURES: phone numbers and 
contacts for hundreds of indie & 
major labels, taF>e/CD manufac- 
turers, music publishing companies, 
PLUS over 1 1 5 city listings that 
include clubs, music retailers, radio, 
and press all interested in hearing 
what you have to ploy. 

ONLY $6.95 per copy. 



Pleose send me copies of THE MUSICIANS GUIDE TO TOURING 

& PROMOTION at $6.95 each (IrKludes p & h), $8.95 Canadian. 



Send wUti your check/money order to: MUSICIANS GUIDE. 33 Commercial SI.. Gloucester MA 01930. 



WINTERLAND 
ROCKED WITH 
THE HOTTEST 
ACTS RIGHT 
FROM THE 
START. 
20 YEARS 
LATER, 
NOTHING'S 
CHANGED. 
SET THE 
STAGE 
FOR YOUR 
STORE'S 
«ELL-OUT 
PERFORM- 
ANCE! 




LARGEST SELECTION • GREAT SERVICE 
EXCELLENT QUALITY • QUICK TURNAROUND 
ORDER TODAY 

100 HARRISON ST. SF CA 94105 • (415) 597-9700 OR 1-800-FOR-ROCK 
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GRASS ROUTE 

(Continued from preceding page) 

ation can — and already is — senicing 
accounts on a national ba^is. 

"The original deal was for a regional 
relea.se. and the record just got out of 
hand," says Reich. "The retailers want 
it and they're getting it from [Bas- 
sinj" 

Reich claims Cheetah's KM label 
has shipped about 100,000 cas- 
seltesCDs to date, which is treble his 
original expectations. 

Jerry Bassin says the EP gained 
widespread distribution because his 
company ah*eady "sells to practically 
every chain in the U.S. In e\'ery sense 
of the word we are a national distribu- 
tor, which services one-stops nation- 
ally and distributes nationally." 

Reich would not comment regarding 
the terms of the distribution deal with 
Bassin, but interested parties say the 
Miami distributor has been given the 
release exclusively for a three-week 
period. 

Phillips says if the exclusive eventu- 
ally is lifted, Select-O-Hits will not 



stock the EP for fear accounts may 
buy it from Bassin at a one-stop price 
and return it to Select-O-Hits for the 
distributor price. "The first month is 
usually the hottest anyway." he says. 

George Hocutt, president of San 
Fernando, Calif.'s California Record 
Distributors, notes he'll be reluctant 
to carrj' Cheetah product in the fu- 
ture. "Thus deal has probably gener- 
ated a lot of ill will," says Hocutt. 

LeT'S make a DEAL: Bellamy 
Bros. Records recently signed an ex- 
clusive marketing and distribution 
deal with Roswell, Ga.'s Intersound 
Entertainment. The Bellamys' own 
album 'The Latest And Greatest" is 
the debut release under the new 
agreement, and hits the streets Tues- 
day (7). The label Ls poi.sed to sign and 
develop new artists under the Kt'IIamy 
banner . . . I.R.S. Records recently 
signed Grand Slamm recording act 
Non-Fiction. Grand Slamm's promo- 
tion and marketing staff will continue 



to work in conjunction with I.R.S. re- 
garding the band's Grand 
Slamm/I.R.S. release "In The Know," 
set for August . . . LA.'s new Street 
Street Communications will bow in 
mid-July with "Body Love" by rapper 
Sweet MSJ. The full-length album 
"Sweet J's In The House . . . And 
That's It" is set for October. Street 
Street artists Franswa, Laur«i Den- 
ise Carter, and Boo Boo Da Fool are 
slated to release product in 1993. 

LeGALESE: Santa Rosa, Calif.- 
based MU Entertainment Inc. and 
New York's Muworks Records finally 
have reached an out-of-court settle- 
ment regarding a 2-year-old dispute 
over the MU Records trademark. 

Under terms of the settlement, MU 
Entertainment retains the rights to 
the MU Records logo, and Muworks 
will continue to u.^ the Muworks Rec- 
ords trademark. Muworks will not use 
the MU Records or MU Records/New 
York trademarks an.vmore. 
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BITS OF HITS EXPANDS 

(Continued from page ji> 

Texas cities Houston, Dallas, Austin, 
and San Antonio, as well as in St. 
Louis, Chicago, Denver, Boulder. 
Colo., and San Francisco. 

So far, Music Direct has launched 
its operation only in Houston, where 
it has printed up 100,000 catalogs, 
which are distributed through Sound 
Warehouse, a Dallas-based chain with 
18 outlets in that market In addition 
to advertising the line, Sound Ware- 
house fulfills any orders generated 
over the phone line, according to Rod- 
ney Rainey, Music Direct's project 
manager. 

Four local radio stations are also 
promoting the phone line. In one in- 
stance. Music Direct has been doing 
a co-promotion with KZFX (107.5) 
that includes giving away a party to 
a listener and 150 of his/her friends. 
Justice Records, a Houston-based la- 
bel, is providing for one of its artists, 
Wendi Slayton, to perform at the 
party. 

In addition. Justice has designed 
the catalog for Music Direct, as well 
as advertising in it, says Gary Moore, 
director of advertising/marketing at 
the label. 

NEW YORK LINE EXPANDS 

The New York Bits of Hits line, 
meanwhile, has expanded its range of 
services over the past two years. The 
company is finalizing a deal with the 
New York Post to do a contest for 
Bruce Springsteen tickets. "The 
reader picks up the Post every day 
and finds the keyword of the day. 



Then they call the Bits of Hits num- 
ber — which runs in the newspaper ad 
for the contest — and they're automat- 
ically registered to win tickets," says 
Larr>' Brenner, a principal of Bits of 
Hits. The contest is designed to in- 
crease readership of the newspaper, 
he says, as well as to promote the Bits 
of Hits service. Part of the Bits of 
Hit* catalog will run in the newspaper 
ad as well, he says. 

In order to enhance advertising 
sales of the line, Bits of Hits is asking 
callers a lot of questions for market 
research, says Brenner. Callers are 
asked for their age, sex, and ZIP 
code, while the computer automati- 
cally tallies the area code, he explains. 

Advertisers are charged 20 cents 
per call for a sponsorship ad, and 10 
cents per call for a rotation ad. All 
ads, except those for record labels, 
get competitive exclusivity: "If you 
call and hear a Nike ad, you won't also 
hear a Reebok ad," says Brenner, 
who declines to give the company's 
annual revenue from the phone lines. 

Advertisers can also target the ads 
to specific callers, Brenner says. "If 
you want your ad to run only to fe- 
males 17-34 in a particular ZIP code, 
we can do that," he says. 

The phone line used to have an 
ordering service, where callers could 
be plugged into the BOSE mail-order 
service and order the albums by 
phone, but that deal expired in Janu- 
ary. Brenner says the company is 
now looking for a New York retailer 
to do fulfillment for the line. 



'THE SULLIVAN YEARS' 

(Continued _fmtn page 

elude. "I'm still singing Broadway 
tunes," he says, laughing. "1 can't 
get these songs out of my head." 

To Gottlieb's regret, some per- 
formances could not be used be- 
cause of technical problems or be- 
cause the artist would not grant 
permission. The songs are from a 
mixed bag of sources: kinescope, 
film, and 2-inch and 1-inch video- 
tape. 

"I think the audio quality in some 
cases is better than what's been pre- 
viously available," says Gottlieb. 
"There's only one generation be- 
tween the original TV master to 
what the consumer gets, and we 
stayed in the digital domain. There 
was a danger of overpolishing it. We 
wanted consumers to have the 'you 
are there' feel." 

Included in the recordings are the 
original introductions and transi- 
tions provided by Ed Sullivan. Some 



of the songs featured on the volume 
include "Camelot" sung by Richard 
Burton, Gertrude Lawrence repris- 
ing "Getting To Know You" from 
"The King And I," and "The Impos- 
sible Dream" from "Man Of La 
Mancha" sung by Richard Kiley. 

"These live performances often 
catapulted people into stardom 
overnight," says Gottlieb. "There's 
no single media exposure in 1992 
that has the same impact as Ed Sul- 
livan did in 1958." 

Gottlieb adds, "You can't come 
anj-where close to getting a record 
that has so much of Broadway's 
greatest hits. We've created an 
essential recording for anyone who 
loves Broadway, but it's also the sin- 
gularly most comprehensive retro- 
spective of Broadway's golden years 
that any casual listener would re- 
gard as that one piece that gives 
them a great Broadway collection." 
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What retailers are 
saying about Encore: 



. . ,'l prefer Encore to any of the 
East coast independent 
distributcxs.. -Their service, 
selection and fill ore 
unsurpassed " 
- E Thomos. Nofltifwmpton. MA 



'Ho other independent 
distributor lcnov« music and 
the business , like Encore." 
CD Oty. Highland Park. II 
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Encore Penod!* L-^' 
The Disc Conrwction, Troy, M\/''^ 
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^ SUICrOAL TENDENCIES 
Thf Art Of Rebettion 

PROOUCER Petef Collins 
Epic 48864 

California quartet's sixth full-length set 
is a stunner, running the gamut from 
hardcore metal to swirling rock delivered 
on a platter of stunning guitar work. 
Production by Collins (Queensryche, 
Rush) may be the extra push the band 
needs to propel it to the big league. While 
oldtimers may scoff at the commercial 
appeal, such tunes as the maniacal- 
sounding "I Wasn't Meant To Feel This 
Way" or the stream-of-consciousness 
"Can't Stop" will convince fans that the 
group's tendencies are just as suicidal as 
they always were. 

^ ROGER DALTREY 
Rocks In The Head 



Daltrey's first solo album in nearly five 
years finds his voice in fine form, 
especially on the yelping "Times 
Changed" and ballad "Mirror Mirror." 
First single. "Days Of Light," which 
sounds like Daltrcy over a bed of CS&N. 
is already getting album rock airplay. 
Unfortunately, the material doesn't 
always live up to the vocal performance, 
which could ultimately hamper the 
project. 

if SONNY UNDRETH 
Outward Bound 

PRODUCERS R S FfHU & Sonny LflndrHli 
Zoo 1 1032 

Louisiana guitar legend best known for 
his work with John Hiatt makes solo 
entrance with a satisfying and diverse 
album. Spotlight is on Landreth'a 
snapping guitar work, but he also boasts 
B pleasing voice and some solid writing 
chops; support from Hiatt, Sue Medley, 
and Marce Lacouture augments trio 
format. "When You're Away" and bluesy 
"Speak Of The Devil" highlight a notable 
collection. 

JENNIFER WARNES 
The Huntaf 

PRODUCERS Jennilef W«fn«, C. Rowoe Beck & Elliot 
Prtvata Muitc 82U9 

Five long years after her acclaimed 
Leonard Cohen recital ''Famous Blue 
Raincoat," Warnes re-emerges with a 
suavely cut collection that should hit an 
instant AC buUseye, with pop potential a 
sidebar. On hand in the band are Donald 
Fagen (who contributes appropriately 
Steely Dan-ish "Big Noise, New York"), 
Eric Johnson, and Richard Thompson; 
singer's pipes are mellow as ever. "Rock 
You Gently" wilt give the album a strong 
sendofl" at radio. 

if 24-7 SPYZ 
Strenfth In Numbers 

PRODUCERS Terry Date. Jim. Hazel B'XJce Calder 
EnlWMt flKonb 92166 

Fourteen -track collection shows off New- 
York band's strength in diversity as the 
group moves among funk'n'roll, world 
music, and soul with complete ease, 
"Break The Chains" has the feel of Faith 
No More's "Epic" and could reach similar 
heights if pushed properly; "Got It Coin' 
On" has a soulful, harmonious slant that 
segues into a rap; and "Crime Story" is 
the grungy tale of a white cop killing a 
black man that won't win the band any 
friends at the police academy. Officers 
notwithstanding, latest effort should 
continue to increase 24-T8 following. 

if THE SIGHS 
What Goes On 

PRODUCER^ Ed Stasium 
ChvluM 92110 

Alternative band throws in some well- 
placed pop cun'es on a record that 
shimmies, swirls, and jangles through 12 



cuts without ever sounding too precious. 
Harmonies are darn near irresistible on 
such numbers as "Make You Cry" and 
ullra-jwppy "Can't Refuse Your Love." 
Fans of fellow alternative/pop acts 
Jolljilsh or the ConnelLs will etyoy 
dipping into this project. 

if USA VALE 
And I Love You 

PRODUCERS. HumMrtoGalica 
EJStWnt 92135 

From the first strains of the opening cut. 
"Remember," newcomer Vale exudes an 
engaging blend of pop radio poise and 
funky, street sawy. Producer Gatica 
wisely keeps the tracks crisp and clean, 
leaving plenty of room for the singer to 
play and develop a distinctive style. With 
a strong label push, this project could go 
the distance. Lend a close ear to the title 
tune, a heartfelt ballad; as well as 
Madonna-influenced pup/dance ditty 
"Perfect Lover" and the rock-spiced 
"Wonderland." 

DOC LAWRENCE 

PRODUCERS ChadH Plotkin & Doc Lawrcr^e 
ChamelMn^vUra Entortilnmfnt (1341 

Gruff-voiced singer/songwriter weaves 
his own tales of love and life's woes in a 
style that is a weird blend of Tom Waits, 
Or. John, and Van Morrison. Plotkin's 
involvement will undoubtedly invoke 
comparisons to Springsteen, which aren't 
really valid since there's no musical 
similarity. The songs that put a spring in 
the listener's step — "Come Dry Your 
Eye" and "Do The Right Thing"— will 
fare best at radio; the others may take 
repeated listenings before sinking in. 

PJ HARVEY 
Ory 

PRODUCERS, Head, PJ Harvey & Robert Elln 
lndiga1.L.S. SOOl 

First offering from Island's new- 
independent alternative offspring is. an 
off-kilter, dense collection from British 
trio named after female lead singer. Her 
voice, which is by turns soothing, wailing 
and irritating, is always compelling, 
especially on such numbers as "The 
Dress," "Oh My Lover." and driving 
"Sheela-Na-Gig." First released in 
England, the record caused some stir and 
could do likewise stateside among 
modern rock and college outlets. 

KIMM ROGERS 
Two Sides 

PRODUCER. Man Wallace 
Island 512337 

Singer/songwriter has developed quite 
nicely since her promising 1990 debut, 
"Soundtrack Of My Life." While "Just To 
Have Fun," a cloying look at 
homelessness, proves not ever>'one is cut 
out for political soapboxing. Rogers 
excels at affairs of the heart, swening 
from the poignant "Nowhere Fast" to the 
humorous "Personal Page" with a clever 
Ivrical hand. Producer Wallace dresses 
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DENNIS ROBBINS 
Man Wtth A Plan 

PRODUCERS: Richard Laodis, James Strwd 
(M«it244SS 

Rebel-rousing, btue-coUar country 
music in its purest form. Robbins, a 
noted Nashville songwriter (Highway 
lOl's "Just Say Yes," Shenandoah's 
"The Church On Cumberland Road," 
Earl Thomas Conley's "Finally 
Friday." and Garth Brooks' "Two Of 
A Kind ..."), co-wrote each of the 
album's 10 songs. His vocals come 
from his soul, and the authenticity of 
his country roots is unquestionable. 
Production is hot and slick. 



her Dolly Parton- meets -Ste\ie Nicks 
voice with tight, guitar-driven 
arrangements that should easily do the 
trick in luring album rock programmers. 

THE HEART THROBS 
Jubilee Twist 



U.K. group sj>earheaded by Rose Carlotti 
(whose sister Rachel has jumped ship for 
thLs release) shifts labels and sounds on 
second American set. Bruising guitar 
noise of first album is here transmuted 
into dreamier, keyboard-oriented rock; 
while original fans may bemoan a slight 
softening of group's approach, tracks like 
"Tiny Feet," "Hooligan," and potent Cliff 
Brigden- produced "Bright Green Day" 
could still enliven modern rock venues. 

JAMES McMURTRY 
CarKlytMKt 

PRODUCER Mike Waftchic 
Columbia 46911 

Texas singer/songwriter's musical skew 
remains virtually unchanged on 
.sophomore album. Executive producer 
John Mellencamp (who co-produces one 
track here) again loans his band for 
leathery backup of McMurtry's 
somewhat literary tunes; front man 
continues his conversational vocal style. 
Leadoff "Where's Johnn/' and "Hands 
Like Rain," both of which sport rocking 
arrangements, are strongest selections 
for album rockers. 

if JOE HENRY 
Short Man's Room 



Singer /songwriter who produced two 
unsung but memorable solo albums for 
A&M moves to indie label for another 
outstanding collection. Here Henry is 
backed up by the fine Minnesota 
country/rock group the Jayhawks. who 
bring a glow to leader's introspective 
tunes. Title cut, "(Jood F'ortune." 
"Stations," and "One Shoe On" all show- 
off Henry's poignant songcraft and 
understated vocal style. Modern rockers 
and album rockers, take note. 

if THE TROGGS 
Athens AfKlover 



An import gem gets stateside release, 
and should bring smiles to fans of the old 
English Invasion group and modern rock 
legions alike. Raw-voiced singer Reg 
Presley and his mates share the stage 
with Peter Buck. Mike Mills, and Bill 
Berry of R.E.M. (and group's frequent 
cohort Peter Holsapple) on an album that 
effectively mixes acoustic and electric 
backings. "Crazy Annie" (penned by 
Chip Taylor, author of the big Troggs hit 
"Wild Thing"), "Tuned Into Love." and 
"D^jk Vu" will all ring chords with 
listeners. 

if RODGERS & HAMMERSTEIN-OPENING 
NIGHT 

Hollywood Bowl Orchestra 
John Mauceri 

PRODUCER. Tommy Kraiker 
PNMps 434932 

Though not a wor^ Is spoken, the words of 
Oscar Hammerstein will come readily to 
mind in this collection of originally 
presented wertures and suites from shows 
and fibn and TV efforts biased with R&H 
songs. Among the first -recording treats is 
the o\'erture from "Allegro." indicating the 
score of this mild liM" Broadway success 
has great beauty. 



^ VARIOUS ARTISTS 

Mo' Money Original Mot»n Picture Soundtrack 

PROOUCERS J«nrny Jam & Teriy Lewis, othera 
AMI 28968 

Box-office performance of the 



forthcoming Damon Wayans comedy 
(dialog snippets are included here) will 
affect shelf life of thLs soundtrack, but set 
delivers the goods by itself. "The Best 
Things In Life Are Free," the Luther 
Vandross,' Janet Jackson/Bell Biv 
DeVoe/Ralph Tresvant group effort, is a 
strong leader for the project, but tracks 
by .lohnny Gill, Color Me Badd. Public 
Enemy, Caron Wheeler, and Big Daddy- 
Kane supply worthy backup. 

^ SHOMARI 
Every Djy Has A Sun 

PRODUCERS Various 
Mercury 

Sleek-sounding trio has already had 
success with first single "If You Feel The 
Need" and there are other likely chart 
contenders, including "Are You Ready" 
and "Let It Be Me." Does the world 
really need another new -jack- based, 
stylish, trendy act? Sure, especially when 
it's delivered as appeahngly as it is here. 

if THE DELLS 
I Sjlute You 

PRODUCERS: various 
Zoo 11023 

Chicago soul veterans work in a Philly 
groove as they celebrate their 40th 
anniversary. Since most of the 
prtKluction chores here are handled by 
Kenny Gamble and Leon Huff, album re- 
creates the team's lush "VOs-vintage 
sound, with some impassioned singing by 
the long-lived quintet heating up the 
tunes, Ballads like "Oh My Love" and "I 
Can't Help Myself will give classic R&B 
lovers a tingle. 



DANCE 



^ UL- LOUISA THE WORLD 
Journey With The Lonely 

PROOUCER. Lil LOu.s 
eptc 470S8 

Chicago-based composer and producer, 
who turned clubland upside down a few- 
years ago with "French Kiss," resurfaces 
with a sterling sophomore set. Lushly 
arranged R&B-fiavored housers are 
tempered with softer, jazz ballads. Odds 
of establishing a firm radio base are 
increasing, given the early airplay the 
No. 1 dance smash "Club Lonely" is 
getting. Louis' matured sense of melody 
and groove is complemented by a pair of 
fine singers: Joi Cardwell and Stephanie 
McKay. Other solid singles prospects 
include the horn-rimmed "Saved My 
Life" and the seductive, easy-paced "Do 
U Luv Me." 



^ HUGH MASEXELA 
Statin' Aroun Dt BusA 

PRODUCER Ricnard Druz 
Hmm 63136 

Veteran South African trumpeter 
returns with another transcontinental 
contemporar>* jaza'pop foray thai offers 
further evidence the world music 
movement ha^ finally caught up to 
Masekela, and not the other way around. 
Album highlights include the pretty, 
down-tempo "Polina." as well as the more 
Afro-oriented tunes "Languta" and 
"Sekinjalo." Continuing along the same 
lines that brought him fame in 19t>8 with 
"Grazin' In The Grass," Masekela also 
offers light-jazz covers of top-10 hits from 
two different Jacksons: Michael's "Rock 
With You" and Joe's "Steppin' Out" 

McCOY TYNER BIG BAND 
The Turnini Point 

PRODUCeR >can-FrBna>is Deibct 
Blrdotocv 513163 

Tyner leadsa 15-piece unit that is equally 
at home with the pianist's Coltrane-isms 
("Passion Dance") or straight -ahead 
Ellingtonia ("In A Sentimental Mood"). 
Swinging pla>ing all the way around, 
with especially excellent contributions 



fntm tnimbonist Steve Turre. tenorists 
John Stubblefield and Junior Cook, and 
soprtinoi.-^t flutist Dnug Harris. 



LATIN 



^ JOHNNY CANALESt LOS HURACANES DEL 

NORTE 
You Got It 

PRODUCERS Jonnny Car^»<es & Los Huracanes Del Norte 
WEA Lattna 90107 

While album sales for Canales' perky 
label debut are sure to be helped by his 
weekly television pn>gram, the bottom 
line is that "You Got It" — Canales' 
trademark TV tag line— is a catchy 
norteft(^-ba8ed effort jammed with achy, 
breaky tales of fractured love affairs. 
Canales also is in fine crying-time form 
as he slides mournfully from quick- 
steppin' numbers such as "Bontoncito De 
Carino" to melancholy parables 
"Tonemos Que Sufrir" and "Mis Mejores 
An OS." 

if CLAUDIO BAGLIONI 
Ottre 

PRODUCER nane iislefl 
Sony Discos S0787 

Curiously, only three tracks on this 
smart 10-song poj^rock set are sung in 
Spanish, but this Italian 
singer/songwriter more than 
compensates by imbuing climactic, 
Italian -language love narratives with an 
expressive, raspy-voiced delivery often 
reminiscent of Dyango or Sergio Dalma. 
The seductive, Italian-language tune 
"Mille Giorni Di Te E Di Me" is a 
standout track, along with Spanish- 
language numbers "Yo, Del Mar" and 
"Nosotros No." 



COUNTRY 



► MARY-CHAPIN CARPENTER 
Come On Come On 

PRODUCERS John /onnings, Marv-Chapin Carpefilcf 



With passionate artistry. Carpenter 
continues up the avenue of progressive 
and intellectual country music. Again, 
she takes the crown as one of country 
music's most creative women, showcaaing 
a finely tuned singing, producing, and 
songwriting act. Carpenter wrote/co- 
wrote 10 numbers on this 12-song 
collection of picturesque pleasure. Listen 
for "The Hard Way," "Not Too Much To 
Ask" (a duet with Joe Diffie), "He Thinks 
He'll Keep Her," "Only A Dream," and "I 
Feel Lucky." 



CLASSICAL 



PROKOFIEV: SYMPHONY NO. 5; LIEUTENANT 
KUE SUITE 

Schmidt, Berlin Philharmondc, Ozawa 

DeuUchc Grammophon 435 029 

Not many have heard, or pcrhape are 
e\ en aware of, the vocal parts in the 
original score of two of the "Kije" 
movements, later fully orchestrated by 
the composer himself. The element of 
novelty then, in idiomatic porformancea 
by baritone Andreas Schmidt, set this 
entry apart from the many that crowd 
the catalog. Novelty apart. Ozawa and 
the orchestra turn in absorbing readings 
of both symphony and suite. 

BEETHOVEN: CELLO SONATAS (COMPLHE) 
Pieter Wispelwey, Paul Komen 
Channt< Clauki CCS 3S92 

An interesting performance that lets the 
music spin its course simply, but with 
cum\ilalivc effect. The sound is true and 
clear; the period instruments played with 
impressive command. But any quick fix \ia 
lush souikI production is eschewed as the 
artists reach for more fundamental values. 
They succeed admirably and the two-disc 
set can be expected to find enthusiastic 
favor with connoisseur listeJiers. 



SPOTLIGHT: Predicted to hil top 10 on its appropnate genre's chart or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and devek>ping acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereteased 
albums and compilation records ol special artistic, archival, and commeraal interest. PICKS (^) : New releases predicted to hit the top half of the chart m the format listed. CRITIC'S CHOICE lit) : New releases, regardless of potential chart action, which 
the reviewer highly recommends because of their musical merit AJI albums commercially available m the U.S. are eligible. Send review copies to Melinda Newman, Billboard. 1515 Broadway, New York, N.Y- 10036, and Chns Morris. Billboard. 9107 
Wilshire Blvd , Beverly Hills, Calif. 90210. Send country and gospel albums to Edwird Morns, Billboard, 49 Music Square W,, Nashville, Tenn, 37203. 
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Perot Fuels 

Turner, MPI, 

U BY PAUL VERNA 

and JIM McCULLAUGH 

NEW YORK— Although Ross Perot 
has yet to officially announce hLs presi- 
dential run, he is already a political 
star thanks to such video suppliers as 
Turner Home Entertainment. MPI 
Home Video, and Vestn)n Vldeii that 
have featured him in documentaries 
and interviews in the latest wave of "in- 
stant-publishing" programs. 

Meanwhile, Worldvision Home 
Video has just issued the television 
rainiseries "On Wings Of Eagles," a 
dramatization of Perot's rescue of 
Electronic Data Systems employees 
held capti\'e in Iran. 

MPI, which scored with a video on 
General Norman Schwarzkopf shipped 
in March 1991, expects its newly re- 
leased "A Conversation With Ross 
Perot" to sell up to 200,000 copies, pro- 
vided Perot remains in the public spot- 
light until at least Election Day, ac- 
cording to MPI CEO Walecd AU. 

If the Perot tape hits that mark, it 
will surpass the Schwarzkopf pro- 
gram — ^which Ali says has sold 135,000 
units — as MPI's biggest-selling title. 

In the "Conversation" video, the pu- 
tati\'e candidate discusses his view's on 
education, economics, and the like with 
journalist Sue Ann Taylor. According 
to Ali, the $19.98 tape, approximately 
75 minutes in length, has already ship- 
ped some 72,000 units in its fuTit three 
weeks of release. 

MPI will also rush-release a Perot 
interview with ABC-TV news anchor 
Peter Jennings that aired June 29, ac- 
companied by a call-in segment follow- 
ing the special. In all, the program 
should run about 2'/i hours, according 
to Ali. 



'Instant Publishing' Craze 

Vestron Enter Video Race 



"The vTdy it works Ls the master is 
overnighted to us on the day of the pro- 
gram and then the duplicator gets it," 
he says. "We start taking orders on the 
day after the show, and within three or 
four daj-s we have copies available." Ali 
adds that the cover art is prepared 
ahead of the release. 

Tumer'.s CNN Video unit. — formed a 
year ago for the specific purpose of re- 



Video publishing 
is very much 
being ahead 
ofthegcane' 



leasing quick-turnaround cassettes on 
such international events as the break- 
up of the Soviet Union and the Gulf 
War — will throw its hat into the ring 
July 15 with the release of a one-hour 
tape called "Perot," according to 
Turner Home Entertainment execu- 
tive VP Steve Chamberlain, 

"WeVe gone to great lengths to do 
an original video," says Chamberlain of 
the $19.98 video, which is narrated by 
CNN anchor Catherine Crier. CNN 
employs a five-member staff dedicated 
to producing original videos, supported 
by an extensh'e research team. 

Of the estimated 25,000 units of 
"Perot" CNN expects to move, 50% 
will come from mass merchants, 20* 
from specialty stores, 20* 6xim cata- 
logs, and the rest from bookstores, ac- 
cording to Chamberlain. 

Vestron's Perot pilch is "Ross Perot: 
Straight Talk," a one-hour interview 
with David Frost interspersed with ad- 




ditional footage. Originally aired on 
PBS in April, the production became 
available through LIVE Home Video 
June 10 at $12.98 suggested list. 

Taking advantage of Perotmania, 
Workhisiion Ls pushing "On Wings Of 
Eagles," based on the Ken FoUet novel 
about Perot's rescue of two American 
executives in an Iranian jail. Starring 
Burt Lancaster and Richard Crenna, 
"Eagles" was previously available only 
as a rental release. It is now available 
at $14.98. 

The Perot titles are the latest exam- 
ple of an instant-publishing phenome- 
non that has snowballed in the past two 
years with the success of Gulf War-re- 
lated tapes and similar high-interest 
programming. 

However, Strand Home Video, which 
made a splash with a Saddam Hussein 
(Continued on next page) 



Nestle Sweetens 'Wayne's World' 
Promo Picture With $5 Rebate 



■ BY JIM McCULLAUGH 

LOS ANGELES— Paramount Home 
Video has locked in Nestle Food Co. 
as a U.S. promotk)nal partner as part 
of a multimillion-dollar marketing 
campaign behind the direct- to-sell- 
through release of "Wa>Tie's World." 

The studio had already announced 
the $120 million box-office-grossing 
title as an Aug. 12 release at a sug- 
gested list of $24.95. With Nestle on 
board, consumers wiU recei\'e a $5 re- 
bate with proofs of purchase from 
any combination of Hostess, Doritos, 
O'Ryans, or Fritos products and the 
cassette itself. 

The rebate offer is slated to appear 
in English only on more than 20 mil- 
lion single-serve packs of Nestle 



foodstuffs distributed to retail outlets 
from SepL 1 through Oct 31. The re- 
bate offer will expire Dec. 31. 

At the same time, the studio has 
put tf^ther a m^or advertising and 
promotional campaign on the title in 
Canada that features an extensive 
tie-in with Hostess Frito-Lay. 

Alan Perper, Paramount VP of 
marketing, says the scope of the pro- 
gram should generate about 1 billion 
consumer impressions in the U.S. 
alone. 

Perper says, *The demos on this 
project, primarily 12-25. are special. 
This is absolutely a young person's 
product To that extent we have tried 
to put together partners in the U.S. 
and Canada which are geared toward 
(Continued on page 51) 



Imageware Develops Its Photo-Booth Biz 



I BY EARL PAIGE 



Gorilla Theater. Turner Home Entertainment celebrates the 60th-anniversafy 
release of "King Kong" at New York's Empire State Building. From (eft are Martin 
Weinstein, senior VP, sales and marKeling, THE; a Fay Wray stand-in; and Steve 
Chamberlain, executive VP. THE. The big ape is King Koog (see story, next page). 



LOS ANGELES— San Diego-based 
Imageware wants to make photo vend- 
ing picture -perfect. Its line of F/X 
booths, which ties in closely with movie 
and music stars, is being promoted to 
video and music stores but could be ex- 
tended to include other entertainment 
outlets. 

The Imageu'are booth allows a cus- 
tomer to pose with the cast of "Star 
Trek," for example, to produce a $5 re- 
tail-price souvenir photo postcard cost- 
ing the store $2.50, says Bob Kerrigan, 
maiiieting VP. 

Attempting to enlai^ its movie, mu- 
sic, and television focus, Imageware 
participated for the first time at the an- 
nual licensing show in New York in 
what Kerrigan describes as a "mission 
to see that the digital imaging industry 
is one stressing ethical business tac- 
tics" and not ripping off artists through 
unlicensed products. 

Imageware will not divulge its cost 
to license "Star Trek" characters be- 
cause a deal with Paramount is still be- 
ing negotiated that could allow the ven- 
dor to shoot scenes on the mo\ie lot 
Kerrigan is critical of competitors w^o 
he claims "have no arrangements 
whatsoever, use stock footage they ob- 
tain, and just hope no one brings ac- 
tions against them." Kerrigan adds, 
"We can put you in the bar on the 
*Cheers' set but not with Ted Danson. 
He wants too much money" for his im- 
age. 

Imageware initially has targeted 
amusement locations for the installa- 
tion of about 70 of its $25,000 machines. 
Sites include Knott's Berry Farm, 
Buena Park, Calif.; West Edmonton 
Shopping Mall. Alberta, Canada; Falls 
Street Fairs, Niagara Falls; Magic 
Mountain, Valencia, Calif.; Sea World, 
San Diego; Excalibur Hotel & Casino, 
Las Vegas, where there is already a 
unit at the airport; and Santa Cruz 



Beach Boardwalk. Santa Cruz, Calif. 

In an effort to penetrate that mar- 
ket, Imageware made its debut at the 
Intematktnal Council of Shopping Cen- 
ters annual Spring Convention. 
Inu^eware typically works out leasing 
arrangements with stores and opera- 
tors for the machines. Kerrigan claims 
"payback is within four to five months" 
after outright purchase, assuming suf- 
ficient customer trafBc. 

F/X uses electronic digital technol- 



ogy and an electronic photo printer, 
dismissing the picture of old-style 
photo booths with film chains and 
developing solutions. Customers who 
enter the 84-by-66-by-37-inch booth in- 
teract with a computer. They direct 
their own portrait by touching the 
video monitor screen and selecting the 
most attractive pose, which can be seen 
and altered before the camera clicks. 
The machine says "thank you" when 
the picture is taken. 



They're Wild 

AND 

Wood Knapp's 
Got 'em! 

Presenting award-winning children's stories on video: 
Maurice Sendak's all-time classic Where the WiU 
Things Arty Madeline's Rescue - starring every little 
girl's favorite heroine - and the ever popular 
Mike Mulligan ami his Steam Shovel, along with five 
other beloved stories produ^ by Children's Circli 

Oreler the first eight in this ongoing series nowf 





Knapp Video 

S900 XPilAirt mwj. 
Ut AngtUt. CA 90036 
(800)52 1 -2666 
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Turner Thinking Big For 'Kong' Promo 



■ BY SETH GOLDSTEIN 

NEW YORK— Turner Home En- 
tertainment and four partners are 
celebrating the 60th anniversary of 
"King Kong," which is being repack- 
aged for release in mid-September. 
Sharing in the $5 million promotion 
are Universal Electronics. Delta 
Airlines, the New York Hilton and 
Towers hotel and New York City, 
where the eighth wonder of the 
world made its last stand atop the 
Empire State Building. 
Universal, which manufactures a 



line of remote-control devices, is the 
biggest contributor and receives the 
lead position in the on-cassette spots 
that precede the movie. According 
to national sales manager Richard 
Tyler, who attended THE's press 
conference in New York last week. 
Universal plans to spend $3 million 
on broadcast and print to advertise 
the "Kong" connection. 

Turner Broadcast Systems' five 
cable networks — CNN, Headline 
News. TBT, TBS SuperStation, and 
SportSouth — are high on the list of 
TV beneficiaries including ABC, 



PEROT VIDEOS 

(Continued from preceding page) 

profile and followed it with Operation 
Desert Storm videos, passed on Perot 
"We were looking at a Ross Perot tape, 
but there are several of them out there 
now. You have to be ver>' much on your 
toes. Video publishing is ver>' much be- 
ing ahead of the game. If you wait a few 
weeks to see what happens, you can get 
beaten," says Strand VP of marketing 
Nick Cre^r. 

He adds that Stj*and declined to re- 
lease a video on the Los Angeles riots 
because "it would have been in bad 
taste." 

Turner also has passed up opportun- 
ities. "The interesting thing about our 
company is we don't do everything," 
says Chamberlain. "We didn't do the 
William Kennedy Smith trial, we didn't 
do the Clarence Thomas hearings. Thu=: 
company has gone to gi*eat lengths to 
establish the credibility of CNN. First, 



we are a news-gathering company, and 
that's where the priority lies. We're not 
going to do subject matter that wan- 
ders on the sensational side." 

Sports videos, with releases timed to 
take aflvantage of the hoopla surround- 
ing regularly scheduled playoffs and 
championship series, is one area in 
which measured growth has taken 
place. CBS/Fox Video delivered videos 
on the Winter Olympics, the Duke \ic- 
torj' in the NCAA Basketliall tourna- 
ment, and the Chicago Bulls NBA 
chamf)ionship. 

Sal Scamardo, CBSTox director of 
program promotions and public rela- 
tions, says sales numbers "have gone 
up consulerably. But we've also gotten 
better at it by communicating the in- 
formation to the accounts way out in 
advance. We've got that down to a 
science." 



CBS, NBC, Arts & Entertainment. 
Discovery, MTV, and ESPN. The 
campaign is twice the size of any- 
thing Universal has done since the 
company was launched in 1986. 

Universal has enlisted its 15-per- 
son sales force, covering the same 
mass-merchant accounts THE 
wants to reach with its $16.98 ver- 
sion. Toy stores are among the out- 
lets being solicited. "They're big- 
time interested," says executive VP 
Steve Chamberlain, thanks to a gim- 
mick built into the box art. Stickers 
will suggest, "To hear Kong roar, 
press his chest." Customers who 
purchase the cassette and Univer- 
sal's least expensive controller, the 
$29.95 model, qualify for a $5, proof- 
of-purchase rebate. 

Chamberlain e.'<timates the open- 
ing shipment of the $16.98 "Kong" 
at 150,000-200,000 cassettes and the 
gift pack at 30,000. Probably 80% of 
the total will be in color and 20% in 
the original black-and-white, contin- 
uing a trend for action-adventure ti- 
tles drawn from Turner's RKO li- 
brary. 

The latest in a series of suppliers, 
THE regularly sells about 30.000 
copies a year of "Kong." Many of the 
older editions were done on the 
cheap. "We've restored the dignity 
of the film," Chamberlain maintains. 

THE stands to benefit from other 
anniversaries. As owner of the 
MGM library, it gets a cut of the rev- 
enues from expected sales of 1 mil- 
lion copies of 50-year-old "Casa- 
blanca," now in release, and "2001." 
due to celebrate its 25th birthdav in 
1993. 





Maria LaMagra is promoted to VP of publicity at MCA/Universal Home Video, 

Los Angeles. She had been director of publicity. 

Steven Feldstein is promoted to director, public relations, for Buena Vista 
Home \ldeo, Los Angeles. He had been public relations man- 
ager. At the same time. Jim Beaumont, formerly a district 
sales manager, has been prmnoted to the position of Western 
regional sales manager for Buena Vista Home Video. 

Eric A. Peterson has joined Kultur IntemationaVWhite Star 
Video as Western regional manager, based in Bellflower, Calif, 
Peterson has a sales and marketing background with Pickwick 
International. K-tel. Navarre, and Lieberman Enterprises. 

LaMAGflA 

Steve Merrill Is appointed product manager of sports and fit- 
nesss at Polj-Gram Video, New York. He was marketing director at Image Point 
Productions' broadcast commercial division in Chicago. 

Dean Goldfari), formerly president of Complete Entertainment, has joined Pa- 
cific Media Entertainment, a home video production and distributron company 
based in Chatsworth, Calif. 

Deirdre Donahue, formerly director of domestic marketing, is promoted to VP 
of domestic mariteting at Vision International, Los Angeles. 

Susannah L. Jeffere is appointed VP of business and legal affairs at J2 Commun- 
ications/National Lampoon. Los Angeles. She had been director, business and le- 
gal affairs, for MCEG Inc. 

Hert) Dorfinan joins PPI Entertainment/Parade Video as VP of natUHiaJ sales. 

He had been \T of sales, East, for Orion Home Video. 

Shep Gordon, co-chairman of AlK-e Films and president of Alive Enterprises, is 
named to the board of Action Pay Per View. Home video pioneer Andre Blay \» 
chairman of Action, formed two years ago by president ancl COO Rick Blume. 

Joseph D. Lisaius, former \T of marketing for Academy Entertainment, forms 
Lisaius Marketing, based in Burlington, Vt., to develc^ marketing campaigns for 
film and video. 

Br>'an Curtis, formerl>' video buyer at \\'aldenbooks, Ls now director of marketing 
for Rutledge Hill Press, a book publisher based in Nashville. 



Kid Vid Is Growing Presence At Tower Classics; Disney Promo 



H CLASSIC APPROACH: Melvin 
Jahn, manai^f of Tower Classics in 
Berkeley. Calif., has no trouble 
stocking his extensive children's sec- 
tion, since he follows one clear and 
simple guideline. "I bring in stuff I 
enjoy, and would want my owTi kids 
to have, if 1 had kids," he says. 

Tower Cla.ssics, part of the Tower 
chain, attracts an educated, upscale 
customer "who wants someone who 
can tell them what's good, and why," 
says Jahn — who fits the hill. A long- 
time, avid collector of children's 
books, Jahn discovered the Rabbit 
Ears video line "by mistake" while 
browsing in Tower Video two years 
ago. "I checked them all out, and 
then decided to see and hear every- 
thing in children's video," he says. 
Jahn brought Rabbit Ears into 
Tower Classics, then got hip to 
StrandA'CI's "Thomas The Tank 
Engine" series. 

Now, the kid-vid section fills 16 
feet of shelving, encompassing 30-40 
titles; there are "a couple of hundred 
pieces, including a lot of stuff people 
don't know about," according to 
Jahn. "Like the BBC's 'Rupert' ser- 
ies, it's aimed at ages 1 through 5, 
one of the hardest groups to find vid- 
eos for." A children's endcap is a ma- 
jor merchandising tool, one that 
Jahn changes twice a week. "We 
might do a 'Dr. Seuss Through The 



Years' displa.v," says Jahn of the 
popular Random House line, "or 
cross-prfjmot^ Bantam audio, video, 
and books." Tower Classics has a line 
of ,50-100 children's audio titles. 

Before Jahn began beefing up the 
section, the Tower Classics' chil- 
dren's video consisted primarily of 
classic titles like "Peter And The 
Wolf and "Carnival Of Ani- 
mals" — and, in fact, Jahn has high 
expectations for "Beethoven Lives 
Upstairs," a new video recently re- 
leased by Classical Kids/The Chil- 
dren's Group, distributed by BMG. 
"It will be phenomenal," he predicts. 

Disney PROMO: Consumers who 
purchase any $12.99 Disney or 
Buena Vista Home Video title can 
mail in a store coupon — redeemable 
for a free 2-liter bottle of either 
Coca-Cola Classic or Sprite — 
between June 19 and Sept. 30. The 
mail-in certificate is available inside 
$12.99 titles, which include Sing- 
Along Songs, Cartoon Classics, Mini- 
Classics, TaleSpin, Rescue Rangers. 
The New Adventures Of Winnie The 
Pooh, DuckTales, Sebastian, Dino- 
saurs, and Rocky & Bullwinkle. The 
tenth and latest title in the Sing- 
Along series — Disney's top-selling 
$12.99 product line— is "Be Our 
Guest," featiunng that song and the 
Oscar-winning title tune from 



"Beauty And The Beast." 

Disney's animated movie "The 
Great Mouse Detective" comes to 
home \-ideo July I" at $24.99, and a 
new video line featuring Al\in & the 
Chipmunks is scheduled to debut 
Sept. 1 1 on Buena Vista Home Video. 

Rabbit NEWS: in May, Child's 
Play reported that Rabbit Ears was 



by Moira McCormick 

negotiating for distribution of a nev\' 
Bible-tales series, "The Greatest 
Stories Ever Told." Rincon Chil- 
dren's Entertainment/BMG Kidz 
landed the account, handling audio 
and video (a first for the line). The 
series debute July 28 with *The Sa- 
vior Is Bom" (told by Morgan Free- 
man, music by the U.K.'s Christ 
Church Cathedral Choir) and "Noah 
And The Ark" (Kelly McGiUis, Paul 
Winter Consort); 11 more titles will 
follow. Rincon's initial marketing 
plans include a 48-piece ahelf-shipper 



floor display. 

Also this month, Rabbit Ears' new 
13-title American Heroes and Leg- 
ends series takes a bow v^ith "Brer 
Rabbit And Boss Lion" (Danny 
Glover. Dr. John), and "Davy Crock- 
ett" (Nicolas Cage, David Brom- 
berg). Plus, Columbia TriStar Home 
Video is repricing and repromoting 
Rabbit Ears' original Storybook 
Classics line beginning July 29. 
Fourteen titles, formerly $14.95, are 
now $9.95, including "Peter Rabbit" 
(Meryl Streep, Lyle Mays) and 
"Thumbelina" (Kelly McGilUs, Mark 
I sham). 

More RINCON: The aforemen- 
tioned Rincon Children's Entertain- 
ment is making available to retailers 
a 48-piece prepackaged self-shipper 
floor display, in the shape of a large, 
colorful toy soldier, to house its four- 
title Christmas line. Those titles are 
the aforementioned "The Savior Is 
Bom," "Santa And The Tooth Fair- 
ies." "Santa's First Chri.stmas," and 
the lov ely "The Angel And The Sol- 
dier Boy" (which takes considerable 
liberties with Peter Collington's cap- 
tivating picture book, yet — aided by 
a haunting score from Clannad — re- 
tains ever>' bit of its magic). Sugges- 
ted retail for each Is $12.98; street 
date is Sept 29. 



MUALITY TAKES A BOW: The 
Coalition for Quality Children's 
Video, profiled in this column in 
March, premieres its initial collection 
of award-winning children's videos 
Aug. 15. The Kids First! collection 
bows at the Barnes & Noble super- 
store in Minneapolis' Mall of Amer- 
ica, and on Aug. 22 will be available 
at the Barnes & Noble superstore at 
the Carle Place Mall in Long Island. 
N.Y. Other Barnes & Noble stores 
will carrv the collection starting this 
fall. 

The grouping of 15 titles, priced at 
$14.95 each, is aimed at kids 5-12; all 
have won awards from Parents' 
Choice, the American Library Assn., 
Action For Children's Television, 
and other organizations. Each car- 
ries a Kids First! sticker. Included in 
the collection are titles by Lightyear 
Entertainment (distributed by 
BMG), Children's Circle (Weston, 
Conn.), Smarty Pants (Lakewood, 
Ohio), and KidVidz (Newton, Mass.). 

Nationally, the collection will be 
available to consumers through its 
own catalog, produced by Chicago- 
based direct-mail company Faceta 
Multimedia. The 50-title catalog 
launches in July at the Video Soft- 
ware Dealers Assn. convention. 

Jackie Stasi contributed to this col- 
umn. 
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'Juice' Packs A Power ful Message 

2nil Features 



This biioeekly column is provided 
08 a guide through, the wilderness of 
unfamiliar feature video titles. 



• "Juice" (1992), Paramount 
Home Video, prebooks Tuesday (7). 

One of the problems with most 
propaganda films is that they preach- 
to the previously converted. People 
who saw "JFK" were already predis- 
posed toward conspiracy theories, just 
as those who see Spike I^ee films gen- 
erally already believe in racial equal- 
ity. Which is why this film could have 
done a lot of good. It tells the story of 
the devastating effect that a gun has 
upon four black teens on the street. 
The ad campaign showed them with a 
glamorous-looking gun, which would 
have suckered in those who think that 
guns are glamorous, only for them to 
find a film that's one of the most efifec- 
tive and well-done pieces of anti-gun 
propaganda ever made. The script is 
thoughtful and provocative, the per- 
formances all completely convincing. 
But misguided moral guardians com- 
plained about the gun, and it was sub- 
sequently removed from all print ads. 
This made the film, which is actually 
about a gun, look meaningless. It also 
prevented gang members, and others 
who really needed to see it, from being 
attracted to it. Chalk up another score 
for high-minded idiocy, but don't let 
anyone stop you from checking this 
one out with "Boyz N The Hood." 

• "Andrei Rublev" (1966), Fox 
Lorfoer, prebooks 7/15. 

Russian director Andrei Tarkovsky 
plunks us dovm in the middle of the 
15th century in this brilliant spiritual 
odyssey across a vast and treacherous 
medieval landscape. Rublev was a 
painter of icons whose conscience was 
severely tried as he saw pagan rituals, 
religious intolerance, and a monumen- 
tal kaleidoscope of man's inhumanity 
to man. The wide-screen black-and- 
white photography is stupendous, and 
Tarkovsky is one of the few modem 
film makers who can be rightfully 
compared with Eisenstein. Not many 
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by Michael Dare 

films actually deserve the title master- 
piece. This is one of them. See it with 
"Name Of The Rose." 

• "Barbarian Queen II: The 
Empress Strikes Back" (1989). 
LIVE Home Video, prebooks 
Wednesday (8). 

In a brilliant variation on the old 
"big-breasted women saved fix)m un- 
speakable evil by musclemen who 
can't act" routine, this film tells the 
tale of unspeakable women saved from 
evil musclemen by big-breasted 
women who can't act. After Princess 
Athalia is stripped of her power by her 
villainous brother, she joins a gang of 
female rebels who cavort about the 
woods in skimpy leather outfits. Mud 
wrestling and scenery chewing ensue. 
Truly mindless and truly entertaining. 
See it with "Robin Hood." 

• '*Stop! Or My Mom Will Shoot" 
(1992), MCA Universal Home Video, 
available now. 

The i)art of a violent cop who's actu- 
ally a wimp and a mama's boy is poten- 
tially very funny, and it's not as 
though Sylvester Stallone does a bad 
job in the lead. But the film becomes 
a joke on his image as a tough guy 
rather than a joke based on the plot. 
I never thought I'd say this about any- 
thing, but it would actually have been 
better if it had starred John Ritter. 
See it with "Where's Poppa?" 

• "Rush" (1992), MGM/UA Home 
Video, prebooks Thursday (9). 

This sordid tale of undercover narcs 
is incredibly well shot, with outstand- 
ing performances by Jennifer Jason 
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Batman Retuma 
(Warner Bros.) 
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9,616 
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96.770.068 
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Unlawful Entiy 
(20m Century Fox) 


10.067,609 
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6,663 
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Sister Act 
(Buena VIsUO 


7,210,013 
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67.257.910 
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Housealtter 
(Universal) 


5,654,220 
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2,860 
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29.822.825 
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Patriot Gaines 
(Paramount) 


5,321,352 
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2,330 
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58,171.173 


6 


Lethal Weapon 3 
(Warner Bros.) 


3.265,014 


1.971 
1,656 
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127,328,174 
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Pinocchk) 

(Buena Vista re-issue) 


3.145.140 


1.907 
1,649 
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Far aiHJ Away 
(Universal) 
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1,475 
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46.438.110 
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Enctno Man 
(Buena Vista) 


1,064.273 


1,250 
867 
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34.609,411 


10 


Aliens 

(20th Century Fox) 


1.001.574 


1.185 
845 


5 


51 ,312,822 



Leigh, Jason Patric, and especially 
Gregg Allman. But it all does little to 
disguise the fact that it's basically just 
another right-wing, just-say-no. anti- 
drug diatribe. See it with "The Man 
With The Gtolden Arm." 



• "Fortunes Of War" (1991), 
CBS/Fox, available now. 

A professor and his wife, played 
by Kenneth Branagh and his wife 
Emma Thompson, do their best to 
ignore WWII while living in the Bal- 
tics in 1939. This is a veddy British 
study of ennui in crisis that miracu- 
lously manages to make a world war 
about as interesting as watching 
wallpaper dry. They travel from Bu- 
charest to Athens and Cairo, watch- 
ing the war escalate while endlessly 
maintaining their composure. See it 
with "Oh, What A Lovely War" and 
a lot of coffee. 

• "Until The End Of The 
World," (1991), Warner Home 

(Continued on page 5d} 



BILLBOARD'S BIG 6 
ESSENTIAL REFERENCE GUIDES 

1. International Buyer's Guide: The worldwide music a, video business lo 

busJness directory jampacked with record & video co's. music publishers, 
distributors & more. 

2. International Talent & Touring Directory: The source tor us & inti' 

talent, booking agencies, facilities, services & products. 

3. Record Retailing Directory: Detailed information on thousands of 
independent music stores & diain operations across the USA 

4. International Tape/Disc Directory: aii the into on professnnai services 

& supplies for the audio/video tape/disc industry. 

5. Country Music Sourcebook: Usts personal managers, booking agents, 
performing artists, country music radio stations & morel 

6. International Recording Equipinent & Studio Directory: aii the facts 

on professional recording equipment, studios & equipment usage. 
For fastest service call 1-800-344-7119, 
in NJ 1 •908-363-41 56 



Mall complatad coupon to: Billboard Diraclorlas. PO Box 2016, Lakawood, NJ 08701 

Name Company 



Address 



Sipnature 



Check tor $_ 
Caistl 



_enclosed. 



Charge: □ Visa □ MC □ AMX 

Em Dale 



Ptease add $3 per directory lor SiH, add t8 (or international orders. BDOP5314 
Add applicabte sales lax in NY. fU. OA, TN. MA. IL & (X. 
#copies Amount 

1 992 Inlernalional Buyer's Guide (8044-7) $75 

1 992 lnierr«tional Talent & Touring Directory (6042-0) $67 

1992 Record Retailing Directory (8052-8) $99 

1992 Internaitonal Tape/Disc Oreclory (8053-6) $35 

1992 Country Music Sourcebook (8054-4) $40 

1992 ln!efna:ional Reco'dmg Equ.pTtenI & Studio Directory (6043-9) $37 
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HEALTH AND FITNESS. 
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* * NO. 1 * * 

MAGIC JOHNSON: ALiWAYS SHOWDI«E 

FoxVideo (CBS/F|J«) 3189 


19.91 




1 


1 


27 


* * NO. 1 ★ * 

CHERFTTNESS: A NEW ATTITUDE 

FoxVideo (CBS/Fox) 2576 


19M 


2 


2 


35 


LARRY BIRO: A BASKETBALL LEGEND 

FoxVidwj (CBS/Fox) 3191 


19.99 




2 


2 


33 


JANE FONDA'S LOWER BODY SOLUTION 

Warner Home Video 6 5 5 


1987 


3 


NEW^ 


NBA DREAM TEAM 

FoxVkleo(CBS.'Fox)5616 


l«.9l 




3 


3 


97 


RICHARD SIMMONS: SWEATIN' TO THE 
OLDIES 0 Warner Home Video 6 1 6 


1991 


4 


6 


140 


MICHAEL JORDAN: COME FLY INITH ME * 

FoxVKteo (Ces/Fox) 2173 


19.93 




4 


4 


287 


CALLANETICS 0 

MCA/Universal Home Video 80429 


24.93 


5 


4 


274 


BOB MANN'S COMPLETE AUTOMATIC GOLF 
METHOD 0 VidAmerica VA 39 


I9.9S 




5 


5 


23 


BUNS OF STEEL 3: BUNS AND MORE 

The Maier Group 131 


9J6 


6 


7 


71 


MICHAEL JORDAN'S PLAYGROUND 

FoxVKteo (CBS/Fox) 2858 


19-91 




6 


7 


63 


BUNS OF STEEL WTfH GREG SMITHEY 

The Maier Grtiup 


14JS 


7 


3 


9 


WRESTLEMANIA VIII 

Coliseum VKjeo 102 


S9JS 




7 


15 
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KATHY SMITH'S FAT-BURNING WORKOUT 0 

FoxVKleo (Media) FH 1 059 


1998 


< 


5 


19 


NFC 1991 VIDEO YEARBOOK 

PolyG ra m Video M 1 0 2 8 3 3 


19.98 




8 


6 


17 


CORY EVERSON'S STEP H' TIME 

KVC Entertainment 60005 


19.9S 


9 


11 


28 


MAGIC JOHNSON: PUT MAGIC IN YOUR GAME 

FoxVKleo (CBS/Fox) 


9.SI 




9 


11 


5 


DANCE! WORKOUT WITH BARBIE 

Buena Vista Home Video 1361 


19.99 


10 


13 


7 


THE OFFKIAL 1992 NCAA CHAMPIONSHIP 
VIOtO PolyGram Video 5577 


19.91 




10 


13 


38 


BUNS OF STEEL 2: STEP WORKOUT 

The Maier Group TMGl 16 


9.99 


11 


1« 


25 


BO KNOWS BO: THE BO JACKSON STORY 

FoxVkJbo (CBS/Fox) 3394 


19.91 




11 


9 


11 


ABS OF STEEL 

Ttie Mater Group 


iS» 


12 


8 


58 


SPORTS BLOOPER AWARDS 

ESPN Home Video 850314 


9.9S 




12 


8 


15 


OENISE AUSTIN'S STEP WORKOUT 
Parade VIdM 81 


1981 


13 


9 


7 


TRIUMPH ON TOBACCO ROAD 

FoxVKleo (CBS/Fox) 5552 


19.91 




13 


■E-ENTKY 


JANE FONDA'S COMPLETE WORKOUT 

Warner Home Video 650 


a.9i 


14 


19 


107 


CHAMPIONS FOREVER • 

J2 COfTHTWriCBlions J2-0047 


19.95 




14 


10 


11 


ASS0FSTEEL2 
The Maier Group 


9J9 


IS 


17 


9 


ONE SHINING MOMENT 

Fi»VidTC (CBS/Fox) 5551 


9.91 




15 


NEW^ 


KATHY SMITH'S STEP WORKOUT 

FoxVklKi (Madia) MO32901 


1491 


16 


15 


9 


NBA SUPERSTARS 2 

FbxVideo (CBS/Fox) 5558 


list 




16 


19 


83 


JANE FONDA'S LEAN ROUTINE 

Warner Home Video 654 


29je 


17 


10 


21 


SUPER SLAMS OF THE NBA 

FoxVideo (CBS/Fox) 3244 


l«.9i 




17 


18 


39 


QUICK CALLANETICS-STOMACH « 

MCA/Universal Home Video 81062 


I4JS 


18 


20 


5 


ATTACK: ANDRE AGASSI l> NICK BOLLETTIERI 

SMV Enterprises SPV-49504 


29JI 




IS 


16 


33 


QUICK CALLANETICS4IIPS AND BEHIND * 

MCA/UnivemI Home Video 81063 


1485 


19 


12 


5 


NBA COMIC RELIEF 

FoxVideo (CBS/Fox) 3000 


2491 




19 


17 


191 


JANE FONDA'S EASY GOING WORKOUT • 
Wimer Home Vid«i 058 


29.91 


20 


IS 


81 


LEE TREVINO'S PRICELESS GOtF TIPS: VOL 1 

Paranwont Home Video 12623 


1995 




20 


14 


141 


SUPER CALLANETICS 0 

MCA/Jnivensal Home VKMo 80809 


24.95 



^ ITA gokJ ceftifkation for ule of 125,900 units or a dollar volume of $9 millton at retwt for theatrtcatly relesMd prncrams, 25.000 units snd $1 million at 
suggestnd rvtail for nonttiealrical titles. 0 ITA ptatinum certification for sate of 250,000 units or a dollar volume of (18 milion at retaS for tfiaatncally retoasad 
progrsms. or 50,000 units or $2 miHion «t suggested retail for nontfwatrkal titles. ® 1992 Billboard/BPI Communtcatlons. 
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When it comes to teaching youngsters how 
to read, General Foods has never been at a loss for 
words. Or at a loss for inspired literacy programs. 

Their Reading Rocket workshop, for example, 
has been instrumental in instilling a real fondness 
and desire for reading in primary school children. 



solving serious social problems on a local level, 
with innovative solutions. 

And even though employees are often re- 
quired to give time to these social programs 
during working hours, companies have reported 
only positive effects on their businesses, such 



In addition, their 
Partners in Change, 
Jello Jigglers program, 
Star Serve, Maxwell 
House Learning Center, 
and involvement with 
Literacy Volunteers of 
Westchester County 
have greatly impacted 
the literacy problem 

as a whole. Recognizing the importance of com- 
munity service in the workplace. General Foods has 
supported programs like these since 1958. 

This is the kind of corporate activism that the 
Points of Light Foundation hopes to promote. The 
Foundation is an independent, non-profit organi- 
zation founded in 1990 to encourage community 
service. Like General Foods and other businesses 
that promote public service, we are committed to 



TO l»Ad CAK^ 



as enhanced em- 
ployee self-esteem 
and morale, and 
improved leader- 
ship and teamwork. 

With the partici- 
pation and support 
of our nation's busi- 
nesses, we know 
that real progress 
can be made in solving local social problems (as 
General Foods has demonstrated). 

To learn more about corporate involvement in 
community service, please call the Points of Light 
Foundation at 1-800-888-7700. You're probably well 
aware of how desperately your community needs 
your help. There's no need to spell it out for you. 
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NESTLE SWEETENS 'WAYNE'S WORLD' PROMO PICTURE 

(Continued from page j7> 



those demographics." 

Perper says research mdicates there 
is a 95% awareness factor of the movie 
among 12-3(X-year-olds; m of all 12- 
30-year-olds, or 235 million, have seen 
the movie; 10% of all males 12-17 years 
old have seen the movie three times or 
more; one-third of the target audience 
indicate they will purchase the cassette 
as a gift; four out of 10 "Wayne's 
Worid" purchasers intend to buy more 
than one cassette; and the combined 
personal and family spending power of 
12-20-year-olds \s. $82 billion. 

'The research speaks to a potential 
audience that really hasn't been tapped 
in our business before," says Perper. 
"Typically, many direct-to-sell-through 
titles have a wider demographic or ap- 
peal to kids. This is a unique title as far 
as the demographics are concerned. 
We're in uncharted waters." 



The mo\ie has also spawTied a mil- 
lion-selling soundtrack on the Reprise 
label that hit the No. 1 position on The 
Billboard 200. This week the sound- 
track is at No. 60. 

Paramount will use TV, radio, and 
print to plug the title. 

In the prime-time and syndicated 
TV show^ mix are spots on "The 
Arsenio Hall Show," "Saturday Night 
Live," "Married . . . With Children," 
"Fresh Prince Of Bel Air." 'The Simp- 
sons," "In Lhing Color," "Young Indi- 
ana Jones," "Beverly Hills, 90210," and 
"Star Trek: The Next Generation." 
MTV will be used heavily. Print vehi- 
cles will include Rolling Stone, Spin, 
Premiere, and People. 

The first stage of ads'ertising will be- 
gin prior to street date and run past it 
A second stage takes place in Sep- 
tember, while a third rolls out before 



Christmas. 

A 25-city radio promotion is also be- 
ing put together with consumers eligi- 
ble to win copies of the movie, 
"Wayne's World" caps, and a grand 
prize of an all-expenses-paid trip to 
New' York to see a taping of "Saturday 
Night Live." 

When consumers send in proof of 
purchase from fi\'e Butterfinger candy 
bars or five Butterfinger ice cream 
bars, and from one "Wayne's World" 
tape, they can get a "WajTie's World" 
cap, a $12 value, for only $5. 

Nestle will promote the offer in Au- 
gust and September with tags on its 
Butterfinger TV and print ads. as well 
as on in-store point-of-purchase mate- 
rial in about 10.000 outlets. In turn, 
Paramount will cross-promote the of- 
fer on video store product displays. 
The offer will expire next Jan. 31. 





SHOPPING DAYS 
TILCHRISTMAS!! 

EmOARD'S HOUDAY PRODUCT SHOWCASE 

IT SEEMS LIKE A LOT...BUT WHEN YOU THINK ABOUT RECEIVING ORDERS, 
SHIPPING MERCHANDISE. AND SETTING UP STORE DISPL/VS. 
THE TIME CERTAINLY SHORTENS. 

THAT S WHY BILLBOARD'S HOLIDAY PRODUCT SHOWCASE WILL HIT 
THE STANDS IN AUGUST -TO GIVE RETAILERS AND DISTRIBUTORS 
TIME TO SEE YOUR PRODUCT AND CONTACT YOU. 

THIS YEAR S BUYER'S GUIDE ISSUE WILL FEATURE 
CHILDREN'S ENTERTAINMENT REISSUES. 
BOXED SETS. AND NEW PRODUCTS. 

RESERVE SPACE NOW -ITS NEVER TOO EARLYI 

ISSUE DATE: AUGUST 29 
AD CLOSE: AUGUST 4 

NY: ANDY MYERS. KEN KARP. NORM BERKOWITZ (2 1 2)536-5004 
LA: JON CUYNN, GARY NUELL. JODIE LEVITUS (3 1 0)859-53 1 6 
NASHVILLE: LEE ANN PACK <6 15)321 -4294 

(•NUMBER IS APPROXIMATE.) 
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RETAIL STORE SALES REPORTS 






s 


o 
< 

$ 


WKS ON C 


TITLE 

Copyright Owner. Manufacturer. Catalog Numtier 


11 


n 








* * n\J. IKK 






1 


1 


II 


101 DALMATIANS 

Walt Disney Home Video 1263 


i%I 


74 99 


2 


2 


15 


FIEVEL GOES WESTo 

Amblin EntertainmenVMCA/Universal Home Video 81067 






3 


3 


33 


FANTASIA 

Walt Disney Home Video 1 132 






4 


4 


61 


THE JUNGLE BOOK 

Walt Disney Home Video 1 122 






5 


NEW^ 


DISNEY'S SING ALONG SONGS: BE OUR GUEST 

Walt Disney Home Video 3 1 1 


I9S? 


1299 


6 


6 


41 


THE RESCUERS DOWN UNDER 

Walt Disney Hi>-ne Video 1 142 


1991 


24 99 


7 


5 


15 


TINY TOON ADVENTURES: HOW 1 SPENT MY VACATION 

Amblin EntertainmenLWarner Home Video 12290 


I99I 


1998 


8 


11 


11 


DANCE! WORKOUT WITH BARBIE 

Buena Vista Home Video 1361 


1991 


1999 


9 


10 


93 


PETER PAN 

Walt Disney Home Video 960 


1953 


2499 


10 


8 


213 


AN AMERICAN TAILO 

AmDin Enterta nment/MCA/LJniversal Home Video 80536 


I91£ 


1995 


11 


; 


354 


DUMBO* 

Walt Disney Home Video 24 






12 


13 


198 


CHARLOTTE'S WEB 

Hanna-Barbera Prod. IncVParamotint Home Video 8099 






13 


9 


135 


THE LAND BEFORE TIME 

AmWin Enlertainment/MCAAJniversa) Home Video 80864 






14 


IS 


95 


ALL DOGS GO TO HEAVEN O 

MGM/UA Home Video M301868 






IS 


16 


299 


ALICE IN WONDERLAND* 

Walt Disney Home Video 36 


1951 


2499 


16 


12 


202 


ROBIN HOOD* 

Walt Disney Home Video 228 


1973 


2995 


17 


14 


143 


BAMBI 

Walt Disney Home Video 942 


1942 


2699 


18 


17 


111 


THE LITTLE MERMAID 

Walt Disney Home Video 913 


1989 


2899 


19 


RI-EimiT 


THE BRAVE LITTLE TOASTER 

Walt Disney Home Video 1117 


1988 


1999 


20 


RE-EKTin 


DISNEY'S SING ALONG SONGS: UNDER THE SEA 

Walt Disney Home Video 908 


1990 


1299 


21 


RE-EKTm 


SIMPLY MAD ABOUT THE MOUSE 

Buena Vista Home Video 1217 


1991 


1999 


22 


18 


25 


SEBASTIAN'S CARIBBEAN JAMBOREE 

Walt Disney Home Video 1255 


1991 


1299 


23 


NEW^ 


DISNEY CARTOON CLASSICS: HAPPY SUMMER DAYS 

Walt Disney Home Video 4 1 3 


1992 


12.99 


24 


NEW^ 


DISNEY CARTOON CLASSICS: FUN ON THE JOB 

Walt Disney Home Video 410 


1992 


1299 


25 


NEW> 


DISNEY CARTOON CLASSICS: GOOFTS WORLD OF 
SPORTS 

Walt Disney Home Video 411 


1992 


1299 



♦ITA gold certlftcalion tor a minimum o4 125,000 units or a dollar voJume of $9 mrilion at retail tor 
trieatricalty released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. OITA platinum certication tor a minimum sale of 250,000 units or a dollar volume o< 
$18 million at retail tor Itteatrically released programs, ar>d of at least, 50,000 units arKf S2 million at 
suggested retail for nontheatrical titles. © 1992, Biliboard/BPI Communkcattons. 
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qOesfon^@ on package design 
dupWr^\^repljc£d5r$® barcoding Ml 
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P, 

BDTD0639 - 


Po( futev service call (800) 223-7524. m NY (212} 536 5^ 74 
Or {BOO) 344-7119, n NJ (906) 363-4156 
0( 9B«J check money orde* (or $35 (ptiiS $3 S4H) w tnis ad to 
BMIboard Oir«ctoriM. PO Box 2016. Lakewood Hi 06701. 

fuja apQfiwnaie M\6i lax m NY NJ. CA. TK. MA. IL & OC 
Please add 58 pef difectory (or -nlefnaliooal orders 



BILLBOARD JULY II. 1992 



Home Video 



Billboorda 



Airline Cuts Of Films Find 
A Champion In Ga. Retailer 

A 



sixnui: 



iIRLINE APPROVED: Georgia 
store operator Wills LaCrosse is 
an apostle for a new program en- 
suring PG-rated movies are availa- 
ble in stores and merchandised in 
special sections. The idea, being 
used in all three of LaCrosse's 
Prime Video outlets around At- 
lanta, comes from the Dove Foun- 
dation, an organization hoping to 
inspire Holl>*wood to release the 
airline versions of popular movies 
for home video use. 

"This has nothing to do with cen- 
sorship," says LaCrosse, insisting 
that he is not 
personally a 
zealot or right- 
vving crusader. 
"I can take any 
R-rated movie. 
It's just that 
there is a de- 
mand for fam- 
ily movies. I saw the value of the 
Dove program right away and 
joined up," he says, claiming that 
the promotional value alone is 
worth the $100 annual Dove Foun- 
dation cost per store. 

"They're going to have Atlanta 
Falcons players in my store sign- 
ing autographs and it's not going 
to cost me a thing," says LaCrosse 
of an upcoming promotion geared 
to the Video Software Dealers 
Asan. annual convention July 26- 
29 in Las Vegas, where Dove exec- 
utives will make an appeal to Hol- 
Ij-wood. 

"When we get 1,000 Dove mem- 
ber stores we feel we can make a 
case for Hollj'wood to release two 
versions, because we can say we're 
renting to 100,000 people." says 
LaCrosse. The program has na- 
tional significance, he says, be- 
cause Minneapolis-based Video 
Buyers Group is recommending 
its members lake a look at the 
Dove program. 

Video Buyers Group president 
Ted Engen endorses the idea. "It's 
in addition to. not in opposition to. 
the ratings we now have" from the 
Motion Picture Assn. of America, 
says Engen of the Dove designa- 
tion that goes on the movie pack- 
age. "There's always those people 
who yell, holler, and scream about 
the violence and sex. Here's a way 
for a dealer to appeal to a certain 
segment of the customer base," 



says Engen, who led the fight 
against a censorship movement in 
Minnesota. 

In his Atlanta stores, LaCrosse 
is stocking 500 of the 800 movies 
Dove has approved so far. "Pretty 
soon we'll be placing certain titles 
in the Dove section right way. like 
'The Rocketeer,' for example. 
We're also thinking of discount 
price to call attention to the selec- 
tion." LaCrosse says. 

Right now the basic rate at La- 
Crosse's stores is $3 for two-day 
rental, with new releases $2 for 
one day. 
"We're fight- 
ing Kroger 



tttll 









by Earl Paige 



across the 
street at 99 
cents on cata- 
log," he says. 

According to 
LaCrosse, 
many movies would rent "right off 
the shelf if only the cleaned-up 
airhne versions were available. "I 
could use 'Doc Hollywood' as an 
example," he says, "if the girl is not 
sho\\'n fully naked as she comes 
out of the lake and if they cut the 
sex scene in the boat. What we're 
talking about here are family ver- 
sions of the hit movies." 

Unlimited play: in sharp 

contrast to widely publicized tesU^ 
last summer in Northern Califor- 
nia, Rank Video Services Amer- 
ica is quietly arranging for video 
chains to experiment with its 
Showcase limited-play videocas- 
sette in various markets around 
the U.S.. according to Rank's Da- 
vid Cuyler 

The tests are not being publi- 
cized at all and Rank will not trum- 
pet the Showcase at the upcoming 
VSDA annual convention in Las 
Vegas. 

In an interview, Cuyler dis- 
cussed the experiments that took 
place a year ago around Sacra- 
mento that included the mix of so- 
called "green" Showcase cassettes 
and conventional black copies of 
the same title. 

"As the test progressed the mix 
became varied. It was not always 
the same," says Cuyler, making it 
difticult to evaluate results. Now, 
(Continued on next page) 



Everything You're Looking 
FOR IN A Duplicator 




ViDfn DUPIICATION 

Division 




Top Quality 'Top Service 
Bottom Dollar! 

5510 Cieon Avenue • North Hollywood CA 91601 
TEL 818.509.771 7 1-800-336- DUBS FAX 818.509.5990 
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THIS WEFK 


LAST WEEK 


WKS ONCHJ 


TITLE 


Copyright Owner, 
Manufacturer, Catalog Numt>er 


Principal 
Pertonners 




Ratiiv 


A J 










* No. 1 * * * 










1 


1 


12 


101 DALMATIANS 


Wall Disney Home Video 1263 


Animated 


I9$l 


G 


2(99 


2 


2 


5 


THE SILENCE OF THE LAMBS 


Onon Pictures 

Orion Home Video 8767 


Jodie Foslef 
Anthony Hopkins 


1991 


R 


1998 


3 


3 


35 


FANTASIA 


Walt Disney Home Video 1132 


An imated 


1910 


G 


24 99 


4 


6 


7 




Playlxjy Home Video 
Uni Dist- Corp. PBV0712 


Various Artists 


1997 


m 


199S 


S 


1 


15 


FIEVEL GOES WESTo 


Amblin Entertainment 
MCAlUniversal Home Video 81067 


Animated 


1991 


G 


2495 


6 


4 


G 


ALIEN/ALIENS TRIPLE PACK 


FoxVideo 5598 




1992 


R 


3998 


7 


8 


9 


MAHAUMA. TDI ITU nD riADP 


Live Home Video 69021 


Madonna 


1991 


R 


1998 


1 


5 


7 


PUYBOY PUVMATE OF THE YEAR 
1992 


Playboy Home Video 
Uni Dist. Corp. PBV0707 


Corinna Harney 


1992 


NR 


1991 


9 


17 


3 




CMU Cnlamiiuc 1 OU aO\ 1'i 

SMV tnierpfl5e» i^iV-'tyi^J 


Manati Cafey 


1992 


NR 


1998 


10 


11 


61 


Trie JUNuLc HOUK 


Walt Disney Heme Video 0602 


Animated 


19(7 


G 


24.99 


11 


14 


3 


BEASTIE BOYS: THE SKILLS TO PAY 
THE BILLS 


CapitDJ VitJeo 40037 


Beast le Boys 


1992 


NR 


1498 


12 


10 


7 


PLAYBOY PLAYMATE REVIEW '92 


PIdyboy Horr>6 Video 
Uni Disl. Corp. PBV0708 


Various Artists 


1992 


NR 


19 9S 


13 


9 


21 


PENTHOUSE: SATIN AND LACE 


A-Vision Enlertainment 50Z91-3 


Vanous Artists 


1992 


NR 


19 98 


14 


13 


4 


MORRISSEY: LIVE IN DALLAS 


Warner Reprise Video 3-38305 


Momssey 


1992 


NR 


1998 


15 


16 


19 


QUEEN: WE WILL ROCK YOU 


MobiieVisiDrv'YeMoMbill/Queen 
Slrarnd Home Video 21 15 


Queen 


1992 


NR 


1498 


16 


NEW^ 


PRINCE AND THE N.P.G,: SEXY M.F, 


Warner Reprise Video 38314 


Pfince And The 
NP.G. 


1992 


NR 


998 


17 


NEW^ 


DISNEY'S SING ALONG SONGS: BE 
OUR GUEST 


Wall Disney Home Video 311 


Animated 


1992 


NR 


1299 


18 


12 


30 


CHERFITNESS: A NEW ATTITUDE 


CBS/Fox Video 
FoxVideo 2576 


Cher 


1991 


W 


1998 


19 


21 


19 


PLAYBOY: SEXY LINGERIE IV 


Playtwy Home Video 
Uni Disl. Corp 0705 


Varxjus Artists 


1992 


NR 


19 9S 


20 


IS 


15 


SATURDAY NIGHT LIVE: WAYNE'S 
WORLD 


Broadway Video 
Siarmaker Enl. Inc. 660001 


Mike Myers 
Dana Carvey 


1992 


NR 


14 9S 


21 


19 


34 


1 4Q7 PI AVRnv uinrn pi avmatp 
CALENDAR 


Playt)oy Home Video 
Uni Dist. Corp. TeV0702 


Vanous Artists 


1991 


NR 


I99S 


22 


22 


9 


LONESOME DOVE 


Cabin Fever Enlertainment 8378 


Robert DuvaTi 
Tommy Lee Jones 


1989 


NR 


3995 


23 


NEW^ 


BLADE RUNNER (lOTH ANNIV.) 


New Line Home Video 

Columbia TnStar HorT>e Video 1380 


Harrison Ford 
Sean Young 


1982 


» 


14.95 


24 


RE-EMTIH 


O A T&i A kl 


Warner Bros, Inc, 

Warner Home Video 120O0 


Jack Nicholson 
Michael Keaton 


1919 


PGI] 


24 98 


25 


15 


17 




FoxVideo 1 504 


Sigourney Weaver 


1986 


R 


19 98 


26 


23 


4 


I Mia la arlNAL lAf 


New Une Cinema 

Columbia TnStar Home Video 75723 


Christopher Guest 

Mictiaei McKean 


1984 


NR 


1495 


27 


20 


2 


2ND ANNUAL GIRLS GAMES OF 
SUMMER 


A"V(5ion Entertainrr»ent 3-50315 


Various Artists 


1992 


NR 


1998 


28 


27 


44 


alNuIN IN IMt KAIN (4Uln AnniV.J 


MiiM/ufl Home vtfleo ^V£3sy 


Gene Kelly 
Oebbw Reynolds 


1952 


G 


1998 


29 


28 


4 


ANNIE LcNNDX: DIVA 


6 West Home Video 1 57 1 9-3 


Annie Lennox 


1992 


Nil 


14.91 


30 


NEW^ 


THIS IS GARTH BROOKS 


Liberty Home Video 40038 


Gartfi Brooks 


1992 


NR 


2498 


31 


25 


15 


ilnT 1 UvP* nuvcniunca: nuw i 
SPENT MY VACATION 


Amblin Entertainment 
Wamer Home Video 12290 


Animated 


1991 


NR 


19.98 


32 


24 


5 


THE DOORS 


Live Home Video 68956 


Val Kilmer 
Meg Ryan 


1991 


R 


1998 


33 


34 


18 


PLAYBOY VIDEO CENTERFOLD: 
PAMEU ANDERSON 


Playboy Home Video 
Uni Dist. Corp. 0704 


Panola Anderson 


1992 


NR 


1995 


34 


NEW^ 


MISERY 


New Line Home Video 

Columbia TriStar Home Video 77773 


Kathy Bates 
James Caan 


1990 




199S 


35 


26 


2 


-WEIRD AL- YANKOVIC: VIDEO 
LIBRARY 


BMG Video 75268-3 


•Weird Al" Yankovic 


1992 


NR 


14.98 


36 


33 


16 


MONTY PYTHON AND THE HOLY 
GRAIL 


Columbia TriSlar Home Video 92253 


John Cieese 
Graham Chapman 


im 


PG 


19 9S 


37 


36 


34 


PENTHOUSE: PASSPORT TO 
PARADISE/HAWAII 


Penthouse Video 

A'Vision Entertainmenl 50288-3 


Various Artists 


m\ 


NR 


19.98 


38 


37 


41 


THE RESCUERS DOWN UNDER 


Walt Disney Home Video 1 142 


Animated 


1991 


G 


24.99 


39 


39 


5 


DANCE! WORKOUT WITH BARBIE 


Buena Vista Hon>e Video 1361 


Animated 


1991 


NR 


19.99 


40 


38 


91 


THREE TENORS IN CONCERT A ' 


PolyGram Video 071-223-3 


Carreras - Domingo - 
Pavarotti 


1990 


NR 


24 95 



# RIAA gold cert, for sales ot 50.000 units or $1 million m sales at suggested retail. A RIAA platinum cert, lor sales ot 100.000 units or %2 million in sales at suggested 
retail. ^ITA gold certification for a minimum of 125,000 units or a dollar volume of S9 million at retail for ttwatrically released programs, or ot at leas! 25,000 units 
tnU $1 million at suggested retail for nonlbealrical titles OlTA platinum cerTication for a minimum sale o* 250,000 units or a dollar volume of $18 million at retail tor 
theatrically released proems, aod of at teast. 50,000 units and $2 miltior> at suggested retail for nontheatncal titles, £ 1992, BillboanVBPI Communications. 
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STORE MONITOR 

fCmitimied from preceding page) 

"we are more flexible on this," he 
says. The idea is to bump up ship- 
ments beyond 300,000-500,000 cop- 
ies of a hit rental title through extra 
sales of the half-price Showcase. 
"We think we have a viable answer 
to the requirements for depth of 
copy on new releases," Cuyler says. 

Rank wants more empirical data 
from retailers before adjusting the 
number of plays available with each 
Showcase cassette, which now 
erases itself after the 25th run. In 
current tests, the consumer is ad- 
vised of the erase feature only if 
there is one play remaining. 

"Actually, we had very little con- 
sumer reaction in Northern Califor- 
nia," says Cuyler of the site of the 
first trial. He adds that research 
supports the theory that customers 
don't watch their selections repea- 
tedly — the number is well below 1.5 
times per rental. 

Rank has other applications in 
mind once more data are available. 
Among them is the use of limited- 
play screeners. Screeners are a 
problem, particularly in Europe, be- 
cause they often wind up as masters 
for illegal duplicators. Showcase 
could pro\ide protection if only one 
or two plays were allowed. 



2ND FEATURES 

(Continued from page ^9} 

Video, available now. 

One of the all-time great modern 
rock soundtracks, featuring superb 
work by R.E.M., Elvis Costello, k.d. 
lang, Peter Gabriel, Talking Heads, 
and Lou Reed, does little to liven up 
this incredibly tedious exercise in 
God knows what. A nuclear- 
powered satellite is about to plum- 
met to earth, so everybody panics 
except for a jaded party girl played 
by Solveig Dommartin, who travels 
around the world searching for 
meaning. The fact that she has little 
discernible talent wouldn't mean 
much if she weren't on screen 90*^ 
of the time. She's surrounded by 
people who really can act, like Wil- 
liam Hurt and Max Von Sydow, 
which makes her lack of appeal all 
the more disheartening. It all builds 
to a semi-psychedelic light show 
that adds up to nothing. Does exis- 
tentialism have to be boring? See 
this with "The Sheltering Sky" and 
call me when you wake up. 



TOUCH That DIAU 

Get fast results with ACTION- 
MART, the Billboard Classi- 
fied. 




Call our Hotline al (600) 223-7S24. 
and tell Jeff you want to see some 
Actnn! 



TOP TEN REASONS TO SELL 



1 



' C' A most worthy national TV, radio, and print campaign. 
9, At this low price, customers will freely part with their dinero. 
8. Cool babes. 

7. If you don't, monkeys might fly out d your bult. 
6. And that could hurt. 

5. (Lab) Research indicates 17,000,000 potential buyers. 
4 Available August 12th. No way. Way! 
3. 48-piece floor display available. Serious Wayne in your face. 
2 If you sell, they will come. 

1 ■ Over $1 15,000,000 in box office revenues. When it Waynes, it pours. 



-I Awesome ^ 
/ Advertising Support! 



Most Worthy 

48-Piece 
Floor Display. 



Street 



Orde, 



/ 



fod, 



'ay! 



'9ust 1 



i 
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Top Video Rentals 






< 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS 






I 




u 
z 
o 


TITLE 




Copyright Owner. 
Manufacturer. Catalog Numtwr 


Principal 
Performers 




s 










★ * * No. 1 * * * 








1 


1 


3 


CAPE FEAR 




AiTitjIin Entertainment 
MCA'Univeniai Home Video 81 105 


Robert De Niro 
Nick Notte 


Pi: 


^ 


2 




4 


FATHER OF THE BRIDE 




liiLCt'slorie Pict.irei 
Toucnstone Home Vioeo 1335 


Steve Man (■ 




\ _ 1 


3 


3 


5 


JFK 




Warner Bros, Inc 

Warner Home ViOeo 12306 


Kevin Costner 


1991 


R 


4 


4 


4 


MY GIRL 




Columbia TnStar Horrie Video 50993-5 


Macauiay Culhin 
Anna Chlumsky 


1991 


PG 


5 


5 


4 


FOR THE BOrS 




Fon Video 5596 


Bette Midler 
James Caan 


1991 


R 


6 


NEW^ 


THE ADDAMS FAMILY 




Paramount Pictures 
Paramount Home Video 32689 


Anjelica Huston 
Raul Julia 


1991 


PG-13 


7 


6 


8 


FRANKIE & JOHNNY 




Pararrwunt Pictures 
Pararrwunt Home Video 32222 


Al Pactno 
Michelle Pfeiffer 


1991 


R 


8 


8 


6 


THE BUTCHER'S WIFE 




Paramount Pictures 
Paramount Home Video 32312 


Demi Moore 
Jeff Danitis 


1991 


R 


9 


7 


10 


THE LAST BOY SCOUT 




Warner Bros Inc. 

Warner Home Video 12217 


Bruce Willis 
Damon Wayans 


1991 


R 


10 


ID 


14 


THE FISHER KING 




Coiumtxa TriStar Home Video 70613 


Robin Williams 
Jeff Bndges 


1991 


R 


11 


9 


7 


FREEJACK 




Morgan Creek Productions Inc. 
Warner Home video 12328 


Emilto Estevez 
Mtck Jagger 


1991 


R 


12 


11 


9 


LITTU MAN TATE 




Orion Pictures 

Onon Home Video 8778 


Jodie Foster 
Adam Hann-Byrd 


1991 


PC 


13 


NEW^ 


KUFFS 




LJniversal City Studios 
MCA/Universal Home Video 81245 


Chnstian Slater 


1991 


PG-13 


14 


M 


12 


DECEIVED 




Touctistone Pictures 
Toucnstone Home Video 1306 


Goldie Hawn 
John Heard 


1991 


PG-13 


15 


12 


6 


HIGHUNDER 2: THE QUICKENING 




ColumDia TriStar Home Video 91493 


Chnstopher Lamtwrt 
Sean Connery 


I99I 


R 


16 


13 


7 


THE COMMITMENTS 




FoxVideo 1906 


Robert ArVins 
Mchael Aheme 


1991 


R 


17 


16 


2 


NAKED LUNCH 




FoxVtdeo56I4 


Peter Welter 
Julian Sands 


1991 


R 


18 


15 


12 


CURLEY SUE 




Warner Bros Inc. 

Warner Home Video 12218 


Alisan Porter 
Jim Beiushi 


1991 


PC 


19 


19 


15 


DEAD AGAIN 




Paramount Pictures 
Paramount Home Video 32057 


Kenneth Branagh 
Emma Thompson 


1991 


(I 


20 


17 


12 


RICOCHET 




Silver Pictures 
HBO Video 90683 


Denzel Washington 
John Lithgow 


1991 


R 


21 


18 


5 


COMPikNY BUSINESS 




MGM/UA Home Video 902356 


Gene Hachman 
MikhatI Baryshnikov 


1991 


PG-13 


22 


21 


9 


MY OWN PRIVATE IDAHO 




New Lin« Hoine Video 

Columbia TnSIar Home Video 75403 


River Phoenix 
Keanu Reeves 


1991 


R 


23 


2(1 


15 


BOYZ N THE HOOD 




Columbia TnSlar Home Video 50813 


Ice Cube 

Cuba Gooding. Jr 


tW! 


R 


24 


23 


13 


SHATTERED 




MGM/UA Home Video 902357 


Tom Berenger 

Greta Scacchi 


1991 


R 


25 


36 


3 


TRULY. MADLY. DEEPLY 




Touchstone Pictures 
Touchstone Home Video 1353 


Alan Richman 


1991 


PG-13 


26 


22 


9 


THE PEOPLE UNDER THE STAIRS* 




Universal City Studios 
MCA/Universal Home Vrdeo 81 136 


Brandon Adams 
Everett McGill 


1991 


R 


27 


28 


3 


INSIDE OUT 2 




Playboy Home Vttieo 
Uni Dist. Corp. PBV0710 


Vanous Artists 


1992 


IW 


28 


31 


13 


RAMBLING ROSE 




Live Home Video 690O0 


Laura Dem 
Diane Ladd 


1991 


R 


29 


30 


13 


THE SUPER 




FoxVi(Jeo 1872 


Joe Pesci 
Ruben Blades 


1991 


R 


30 


35 


2 


WAXWORK II: LOST IN TIME 




Uve Home Video 9893 


Zach Gailigan 
Alexander Godunov 


1991 


R 


31 


29 


7 


HOUSE PARTY 2 




New Lme Home Video 

Cokimbia TnStar Home Vkleo 75383 


Kid 'N Play 


1991 


R 


32 


3"l 


; 


AT PLAY IN THE FIELDS OF THE LORD 


The Sajl Zaentz Company 
MCA^'Universal Home Video 81246 


Tom Berenger 
John Lithgow 


199! 


? 


33 


25 


4 


THE INDIAN RUNNER 




MGM,'UA Home ViOeo 902518 


David Morse 
Viggo Mortensen 


199? 


R 


34 


38 


5 


CITY OF HOPE 




SVa/Tnumph 

CoJum&a TnSlar Home Video 92053 


Tony Lo Bianco 
Vincent Spano 


1991 


R 


35 


33 


10 


INSIDE OUT 




Playboy Horne Vtdeo 
Uni Dist. Cofp. 0706 


Vanous Artists 


1991 


riR 


36 


26 


6 


HOMICIDE 




Columbia TnStar Home VKleo 91443 


Joe Mant^na 


1991 


R 


37 


24 


15 


THE DOCTOR 




Touchstone Pictures 
Touchstone Home Video 1257 


William Hurt 
Ctirisime Lahli 


1991 


PG-13 


38 


32 


14 


OTHER PEOPLE'S MONEY 




Warner Bros, Inc. 

Warner Home V.deo 12223 


Danny DeVito 
Penelope Ann Miller 


1991 


R 


39 


27 


11 


NECESSARY ROUGHNESS 




Paramount Pictures 
Paramount Home Video 32597 


Scott Bakula 


1991 


R 


40 


37 


25 


THELMA I LOUISE 




MGM.'UA Home ViOeo 902355 


Susan Sarandon 
Geena Davis 


1991 


R 



♦ITA gold certitication tor a minimum ot 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 
25.000 units and $ 1 million at suggested retail for nontheatricai titles. ITA platinum certication (or a minimum sale of 250.000 units or a 
'jQllar volume o1 $18 million at retail for theatrically released programs, and of at least. 50.000 units and $2 million at suggested retail for 
nontheatricai titles. 1992, BiHboard/BPI Communications. 
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Media Technologies iVIoves Aiiead 

Wrapping Studio For DCC Demonstration 



■ BY SUSAN NUNZIATA 

NEW YORK— Media Technologies 
Inc., which was appointed technical 
support group for manufacturers of 
DCC in North America in May, is 
putting the finishing touches on a stu- 
dio facility designed for demonstra- 
tion of the specialized mastering and 
text-editing equipment required for 
the format 

Although Philips will supply DCC 
duplication equipment directly to 
plants for some time, Media Tech- 
nologies was recently authorized to 
begin marketing the mastering and 
text-editing gear directly in North 
America. 

"The studio market is one we will 
now be pursuing actively," says 
Rainer Zopfy, president of Media 
Technologies. "The mastering and 
text-editing equipment should be pri- 
marily targeted for studios, since 
they are the ones who have the means 
to discuss with producers, promotion 
people, and artists what text and 
graphics they want" 

Zopfy notes that interest among 
studios is high, although most facili- 
ties are still in the information-gath- 
ering stages. 

Donald Jennings supervises the 
demo studio, in Lynchburg, Va., 
which will provide training for engi- 
neers on the creative uses of the sys- 
tem. Jennings also serves as the tech- 
nical contact for Media Technologies' 
complete line of DCC and analog du- 
plicating gear. 

Prior to joining Media Technolo- 
gies, Jennings was studio manager 
and chief engineer at Lynchburg- 
based Thomas Road Studios for 18 
years. 

Media Technologies, Bohemia, 
N.Y., is working in coryunction with 
Philips to assist pilot DCC facilities in 




ImaglM Studer. Imagine Studios, 
offering a combination of vintage and 
new gear, recently opened its doors in 
Nashville. Designed by co-owner/ 
acoustician Steven Ourr. left, Imagine 
features a vintage API console, which 
had been used on recordings for Etvis 
Presley and the Everty Brothers, 
alongside a new Studer A827 
multitrack recorder. With Dun" at the 
board Is studio manager/co-owner 
Steve Henning. Clients have included 
Emmylou Harris, Patty Loveless. Mary- 
Chapin Carpenter, and Prisoners Of 
Funk with producer Roland Michaels. 



coming on-line. Media Technologies 
staffers provide consultation for 
plants and studios considering invest- 
ments in DCC manufacturing and 
mastering, as well as equipment in- 
stallation and ongoing teclmical sup- 
port, according to Zopfy. 

The exclusive North American rep- 
resentative for Lyrec analog duplica- 
tion equipment, Media Technologies 
is training its regional sales and ser- 
vice personnel to work with the DCC 
fomjat. 

The firm also represents Dupli- 
tronics, a Wheeling, Ill.-based manu- 
facturer of digital bin master systems 
for analog duplication. 

"Duplitronics is negotiating an ar- 
rangement to incorporate the Dupli- 
tronics digital bin with a DCC sys- 
tem." says Zopfy, noting that Media 
Technologies would supply that prod- 
uct as well. 

Although all DCC duplication 
equipment is initially being supplied 
by Philips, eventually the field will be 
open for other manufacturers of du- 
plication equipment to direct-market 
their products. Media Technologies' 
service for DCC slaves or digital mas- 
ter equipment supplied by competi- 
tors of Lyrec and Duplitronics "is 
something that will be worked out be- 
tween ourselves, Philips, and the 
other company," says Zopfy. "That 
still has to be discussed." 

On June 23, Zopfy announced the 
availability of the Lyrec DCC slave 
for high-speed duplication. The slave 
has a list price of $35,000. 

The complete mastering system 
from Philips has a suggested list price 
of $125,000, while a complete QC sys- 
tem, featuring gear from Lyrec and 
Philips, will have a $95,000 list price. 

Media Technologies will also offer 
a turnkey package of duplication 
equipment for DCC that includes the 
mastering system, slaves, and QC 
gear. 

Zopfy notes the most challenging 
aspects of DCC production lie in mas- 
tering for the format. "It's a new 
technology, and something people 
have to get familiar with U the capa- 
bility of the DCC system not only to 
transfer the recorded content of mu- 
sic onto the master but also join it 
with the text and graphic capability of 
the DCC system," says Zopfy. "You 
now have people in the studio envi- 
ronment who have to get used to 
working on a computer and merging 
these capabilities to come up with a fi- 
nal master. To do this successfully 
will require one-third practice, one- 
third talent, and one-third know* 
how." 

There are four facilities in the U.S. 
now preparing pilot DCC plants: 
WEA Manufacturing, Capitol/EMI, 
Sonopress. and Cinram. These plants 
expect delivery of their equipment by 
midsummer. 

DCC has also prompted increased 
interest in digital bin systems among 
independent duplicators looking to 
prepare for the new format, says 
Zopfy. "What people realized is the 
necesi-ity for a digital bin for DCC, 
and to r main competitive, many in- 
dependent duplicators are deciding to 



get into a digital bin now, which al- 
lows them to improve the analog com- 
pact cassette's quality without bujing 
something that might be obsolete 
when DCC gains acceptance," says 
Zopfy. 

In addition to West Coast, East 
Coast, and Midwest offices. Media 
Technologies includes a spare-parts 
facihty in Charlotte, N.C., and a sat- 
ellite office in Monterrey, Mexico. 
The Charlotte facility is headed by 
VP Bryan Cammarata and the Mon- 
terrey sales and senice office, oper- 
ated through Audio Consultores, is 
headed by Santiago Salinas. 

The company changed its name 
from AEG Corp. in 1991 and. in early 
June of this year, it relocated its Ron- 
konkoma, N.Y., headquarters to Bo- 
hemia, N.Y. 11716. 




Etta James At Muscle Shoals. The legendary Etta James, center, completed her 

latest album at Muscle Shoals Sound Studio in Muscle Shoals, Ala., with producer 
Jerry Wexler, right. The album, slated for release on Elektra Records in August, 
features several duets with Steve Winwood, left. 



An Expanding Todd-AO Thinks Big 

Renovated Scoring Stage Accommodates 150 Musicians 



NEW YORK— Responding to 
growing demand for large recording 
facilities, Todd-AO opened a newly 
renovated scoring stage, designed 
to accommodate 150 musicians. 
June 23 at CBS Studio Center, Stu- 
dio City. Calif. The yearlong. $3 mil- 
lion project includes a complete re- 
design of the stage and control room 
and the addition of a variety of new 
equipment. 

"This was originally built as a 
classical recording stage, as Holly- 
wood used them years ago," says 
Chris Jenkins, president of Todd- 
AO/Glen Glenn Sound. "With syn- 
thesizers and multitrack recording, 
these rooms became dinosaurs. 
There's been a trend over the last 10 
years to move back toward full or- 
chestra scores, and the bulk of the 
movies we do here now use sym- 
phonic scores. We saw it as a good 
opportunity to expand into a music 
field that's associated with our busi- 
ness, and to have a real full-service 
post facility." 

The new stage complements 
existing Todd-AO facilities and ser- 
vices in Studio City and Hollywood, 
which have a combined total of It 
feature and television mixing 
stages, and three ADR/Foley 
stages. The New York facility offers 
two mixing stages and one 
ADR/Foley stage. 

Scoring mixer Shawn Murphy, 
who recently scored "Batman Re- 
turns" and "Far And Away." served 
as main consultant in the develop- 
ment of the stage and has joined the 
facility full-time as supervising 
sound mixer. 

Murphy is a 15-year industr>' vet- 
eran who has scored and supervised 
the musical composition and sound 
quality for several award-winning 
films, including "Dances With 
Wolves," "Field Of Dreams." and 
"Glory." 

The scoring stage, which was built 
in the late '30s, had been acous- 



tically modified over the years for an 
extremely dead sound, according to 
Jenkins. "With the advent of multi- 
track recording and multiple micro- 
phones, instead of getting the sound 
of the room, getting individual in- 
struments has been the goal in the 
past 20 years," he says. "People had 
been trying to deaden these rooms 
down to deaden sound. Now, with 
[scoring mixers like] Sean Murphy 
and Bruce Botkkin, the trend is 
more toward a symphonic, concert- 
hall sound." 

The acoustic redesign provided 
the room with a 2.0-second reverb 

'There's been a trend 

over die last W 
years to move back 
touxird full 
orchestra scores' 



time, says Jenkins. Brett Thoeny of 
Boto Designs, Los Angeles, handled 
the acoustic design of the lOO-by-72- 
foot stage and control room. A re- 
nowned studio designer. Thoeny 
built Prince's Paisley Park Studios 
in Minneapolis, among others. 

'NO LIMITATIONS* 

Although the scoring stage is pri- 
marily designed for film work, 
"there are no limitations to it," says 
Jenkins. In August, an orchestral 
recording project for the George 
Gershwin estate is slated to begin. 

A number of engineers, compos- 
ers, musicians, technicians, and sup- 
port people were consulted in the 
design, according to Jenkins, and a 
number of their suggestions and 
ideas were implemented. 

The control room, large enough to 
accommodate three or four synthe- 
sizer players as well as the engineer- 



ing and support staff, features a 
modified Neve 60-input console with 
a custom six-channel film module, 48 
multitrack busses, eight film busses, 
8:2 combining within the console, 
and Flying Fader automation sys- 
tem. 

The array of tape machines in- 
cludes a Sony PCM-3348 48-track 
digital recorder, two Studer A-827 
24-tracks, one of which is converti- 
ble to eight-track, and an Ampex 
ATR-102 quarter-inch two-track re- 
corder, as well as four Panasonic 
SV-3900 DAT recorders. 

Film recorders include two 
Albrecht units with three-, four- or 
six-track head stacks, and two 
Magna-tech film reproducers with 
one-, three-, four-, or six-track head 
stacks and Jensen playback elec- 
tronics. 

The stage contains a DDA 16-by- 
16 cue mixing console capable of 16 
mono or eight stereo cue mixes, and 
a Mackie 16-by-4 cHx and dialog 
mixer. 

The extensive outboard array in- 
cludes four fully reconditioned 
EMT-140 echo plates. 

"This is the first time in 30 years 
that anybody has done this," says 
Jenkins. "This is an all-new facility. 
Ever^lhing was done from scratch. 
Overall, it was taking the best ideas 
from what people thought was lack- 
ing, and developing new technol- 
ogy." 

Todd-AO was founded in 1953 by 
Michael Todd and American Optical. 
The company acquired Glen Glenn 
Sound in 1986. According to the 
company, its engineers have been 
involved in pioneering a number of 
developments, including six-track 
stereo rerecording, 70 MM mag- 
netic release printing. Automatic 
Dialog Replacement, solid state con- 
sole development, computer con- 
trolled audio switching, and digital 
rerecording. susan nunziata 
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STUDIO ACTION 

MMPUCnON CaiDITS VOB BILUOMW't NO. 1 SINOUS (WHK INOINe JULY 4, 1*92) 


CATEGORY 


ALBUM ROCK 


R&B 


COUNTRY 


HOT 100 


MODERN ROCK 


TITLE 
Artist/ 
Producer 
(Ubel) 


REMEDY 
The Black 
Crowes/ 

The Black Crowes 
(Def American) 


DO IT TO ME 
Lionel Richie/ 
S.Levine 
(Motown) 


1 SAW THE LIGHT 
Wynonna/ 
T.Brown 
(Curb) 


BABY GOT BACK 
Sir Mix-A-Lot/ 

Qir Uiv A t fit 

oil IVIIX-H-LOT 

(Def American) 


FRIDAY I M IN 
LOVE 
1 IK i^ure/ 
David M. Allen 
& The Cure 
^rirtinn/riektra^ 


KttUKUINu 
STUDIO(S) 
Engineer(s) 


oUU 1 MtKN 
TRACKS 
(Atlanta) 
Brendan O'Brien 


(Los Angeles) 
Daren Klein 


oUUnUotnuL 

(Nashville) 
Chuck Ainley 


MIV A 1 AT 

(Seattle.WA) 
Sir Mix-A-Lot 


int mftnun 
(Shipton-On- 
Cherwel, 
ENGUND) 
David M. Allen 


RECORDING 
CONSOLE(S) 


SSL 4000 E Series 


Neve VR 


SSL 4000 E Series 
G Computer 


Peavy Production 


SSL 4000 G Series 


MULTITRACK 
RECORDER(S) 
(Notse Reduction) 


Sony JH24 


Mitsubishi X-880 


Mitsubishi X-850 


Akai Adam 


Studer A-800 


CTiinin 

At UUIU 

MONITOR($) 


Vamaha N^in 

Tsinana iioiu 
Augsberger 


Tannnu ^PMID 

1 dnnuy onivi lu 


niuicy/ rMiiusiilid 


JBL TOC 




UACTTD TADr 
MnolCn IHrt 


Ampex 456 


Amnav JC7 / 

Mfnpe* 40// 


HinpeX 10/ 


Ampex 


AmnAV ARC 


MIXDOWN 

STUDIO(S) 
Engineer(s) 


KtLUKu rLAN 1 

(Los Angeles) 
Brendan O'Brien 


UUflWAi 
(Los Angeles) 
Dave Klein 


MAol tnrUniUo 

(Nashville) 
Chuck Ainley 


(Seattle.WA) 
Sir Mix-A-Lot 


Al VUDI/^ 

ULYmrH/ 
(London. 
ENGLAND) 
Mark Saunders 




ooL 4UUU u ocrics 


flcVc Vn 


ojL 4UUU L oeiles 

G Computer 


rcavy rrwjuciion 
G Computer 


OdL 4UUU U ocilcS 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Nots< Reduction) 


Studer A-800 


Mitsubishi X-850 


Otari 0TR-9(X) II 


Otari 

Soundtools 
Program 


Studer A-820 


STUDIO 
MONITOR(S) 


Yamaha NSIO 
TAD/Kinoshita 


Tannoy SRMIO 


Kinoshita/Hidley 


JBL,TOC 


Genelec 


MASTER TAPE 


Ampex 4S6 


Ampex 467 


Ampex 467 


DAT 


Ampex 456 


MASTERING 

(ALBUM) 

Engineer 


MASTERDISK 

Howie Weinberg 


BERNIE 
GRUNDMAN 
Bernie Grundman 


GEORGETOWN 
MASTERS 
Chuck Ainley 
Denny Purcell 


MASTERDISK 
Howie Weinberg 


OLYMPIC 
Mark Saunders 


PRIMARY CD 

REPLICATOR 
(ALBUM) 


WEA 

Manufacturing 


DADC 


MCA 

Manufacturing 


WEA 

Manufacturing 


WEA 

Manufacturing 


PRIMARY TAPE 

DUPUCATOR 

(ALBUM) 


WEA 

Manufacturing 


Uni 

Manufacturing 


MCA 

Manufacturing 


WEA 

Manufacturing 


WEA 

Manufacturing 



EUROsaim 



® 1992. BilltxMfd/BPI Communications. Hot 100. RKQ & Country appear 
Contemporary & Dance appear in rotation. 



I this feature each time: Album Roclt. Modern Rock. Rap. Adult 



A column by Zemm Sckoepe on the 
European professimial audio indus- 
try. 

U.K. 

MaYFAIR studios in London 
closed its two-studio Mayfair Village 
complex after six months and bought 
Maj-fair Studios 1 and 2 from its re- 
cei\'ers. The studios' parent company, 
Ryemuse, went into receivership ear- 
lier this year (Billboard, March 7). Stu- 
dio 2's ?2-channel Solid State Logic 
consote has been reclaimed by the fi- 
nance company and will be replaced by 
a 60-channel Neve VR with Flying 
Faderg. The Mayfair Mews residen- 
tial studio continues unafTected. 

London mastering house 

Tape One has closed following an 
unsuccessful attempt by co-Kiwner Bill 
Foster to find a buyer. "We had a 
buyer but they pulled out at the very 
last minute," says Foster. The facility 
entered into receivership earlier this 
year and had been in negotiations with 
a tiuyer for at least two months. 

Battery studios london 

owner Zomba, which bought The 
Power Plant in Willesden, has trans- 
ferred the latter's custom Neve console 
from the Jade room into Battery's Stu- 
dio 3. A MIDI programming room 
based around an automated DDA Pro- 
file desk is planned. 

KiNERGETICS HOLDINGS U.K. 

has ac<iuired loudspeaker manufactur- 
ers Celestion International and Kef 
Electronics. The former's name will 
remain unchanged, while the latter will 
trade as Kef Audio U JC 

Kinergetics Is a pri\'ate investment 
firm formed by Gold Peak Venture 
Capital, Kinergetics Research USA, 
and a U.K.-based venture capital firm. 

SPAIN 

Disco DRIZA, the bigg&st nightclub 
in Northern Spain, has opened in San- 
tander as a result of a partnership be- 
tween the U.K.'s Juliana's Leisure 
Resources Group, which has installed 
a management team and a 120,000- 
pound JBL sound system, and Cubier- 
tas, one of the biggest construction 



companies in Spain. The club's main 
feature is a 50-foot-high glass pyramid 
roof "It's an extremely dilTicult build- 
ing acoustically, and under the previ- 
ous management most of the sound ex- 
perts in Spain had a go at fixing it 
without success," said Mike Coker, 
GM of Juliana's Technical Services. 

BrOXMEAD STUDIOS in Sussex, 
U.K., recorded and mixed the two-hour 
piece of music for the Olympic Ath- 
lete's Parade — the continuous musical 
theme that backs the arrival of 14,000 
sportsmen and women in the Olympic 
Stadium — a project that was pro<iuced 
with sjTithesizers and samplers. 'The 
only IKe things on the whole piece are 
castanets, sleigh bells, and flamenco 
handclaps," said Broxmead MD and 
keyboard player Derek Austin. 

The orchestrated score of Spanish 
composer Carlos Miranda was recor- 
ded in four 25-tninute sections and then 
edited on the studio's Digidesign 
Sound Tools system and used in ex- 
cess of 50 MIDI channels of C-Lab No- 
tator sequencing. "We calculated that 
if we'd done the job using com enUonal 
multitracldng, it would have needed a 
minimum of 72 tracks," says Austin. 

CROATIA 

RoCKOKO STUDIOS, the premier 
independent recording studio in 
former Yugoslavia, mov^ earlier this 
year from its premises in Vinkovci near 
the Serbia-Croatia border into the 
heart of Zagreb. OwTicr and engineer 
Zelimir Babogredac believes if he had 
stayed another week in the border re- 
gion — the scene of intense fighting — 
his Soundcrafl Tsl2 and 760 24-track- 
equipped residential studio would 
probably have been destroyed in the 
same way a small studio in Osyek and 
the Radio Osijek .statkin were. 

His move to Zagreb with his family 
was not without incident. "We built the 
new control room and live area into the 
large basement of our family house. 
When the fighting came to Zagreb we 
were being bombed while we were re- 
cording," he says. 

Kockoko handles 75% of productions 
in Croatia and recently hosted a Band 
Aid-type recording of the country's 
leading acts, which sold 50,000 copies in 
aid of Croatian orphans. 




Facilities In U.S., Europe, Japan 
Among First Buyers Of Scenaria 



NEW YORK— Postproduction facili- 
ties in the U.S., Europe, and Japan 
are among the first purchasers of 
.Solid State Logic's Scenaria digital 
console/recorder/video system. 

London's Saunders & Gordon, Voss 
AG in Dus.seldorf, Germany, Pro- 
ducer's Color in Detroit, and Avenue 
Edit m Chicago are among the fu-st 
buyers, as are three facilities in ,Ja- 
pan. The initial deliveries are slated 
for September. 

Other facilities have ordered the 
console but have chosen not to be 
named at this time, according to 
SSL's marketing director, Colin Prin- 
gle. 

'The response to Scenaria has been 
remarkable, with orders and deposits 



coming in from Europe, America, and 
Japan," said Pringle in a prepared 
statement released June 25. "Our 
new Scenaria demonstration suite is 
in constant u.se, including weekends." 

The Scenaria system features a 38- 
channel digital audio muier, 24-track 
random-access audio recorder, and 
random-access video storage, a first 
from an audio manufacturer. 

The system debuted at the Na- 
tional Assn. of Broadcasters Conven- 
tion in April (Billboard, April 18). It 
is expected to be demon.strated at the 
upcoming Audio Engineering Society 
Convention, Oct. 1-4 in San 
Francisco. 

SUSAN NUNZIATA 
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mo WORKS 



More than lOO Los Angeles minority high school students (and an addi- 
tional 75 nationwide) started jobs in the entertainment industry June 29 as 
part of A&M Records* "Y.E.S. To Jobs" summer employment program. 
The students, who qualified on the basis of a 2.5 grade point average, an 
excellent attendance record, and letters of recommendation, are working 
for labels, record stores, distributors, radio and TV stations, etc. For more 
info, call Diana Baron or Laura Swanson at 213-856-2695. 

Babies' acts: a concert to benefit the Big Apple Circus Clown Care 
Unit of Babies Hospital at the Columbia-Presbyterian Medical Center in 
New York is set for July 15 at the Beacon Theatre, as hosted by 102.7 
WNEW-FM, Gotcha Covered Productions, and Event Makers. Headlining 
the benefit will be the Alvin Lee Band, featuring Clarence demons, the 
Derringers, featuring Rick Derringer, Tall Stories, Tony Macalplne, and 
Bloodline. Derringer and WNEW-FM veteran Scott Muni will host the 
event. Also, Gibson Guitar is donating a Les Paul-signed guitar for a 
drawing. For more info, call 212-675-4820. 

A GRASS-ROOTS family self-help, support, and advocacy group, the Na- 
tional Alliance for the Mentally III, says it is conducting a nationwide 
search for celebrities who suffer, or have family members who have suf- 
fered, from mental illnesses, as part of an education campaign to let those 
who suffer know about medical treatment For more info, call 703-524-7600 
or 212-684-3AMI. 

A BRIAN MACLEOD MEMORIAL FUND has been established to honor 
the Canadian producer/songwriter/artist who died April 25 after a two- 
year battle with cancer. During his struggle, the Canadian music industry 
raised $50,000 for treatment through a benefit concert featuring perfor- 
mances by Bryan Adams, Bill Henderson, Colin James, and Chrissy 
Steele. Other concerts are planned as memorial benefits, starting with one 
in MacLeod's home province of Newfoundland June 28, on what would have 
been his 40th birthday. Checks can be sent to the Canadian Cancer Society, 
in MacLeod's name, to Brian MacLeod Memorial Fund, c/o Jill Leach & As- 
sociates, #101 1224 Hamilton St., Vancouver, B.C., Canada, V6B 2S8. For 
more info, conUct Leach at 604-6854343, or by fax, at 604-685-0411. 

A CD of "Runaway Angel," described as a rock anthem featuring perfor- 
mances by Midwestern bands Sweet F.A., Ma Kelley, Mama Sez, Under 
Fire, Schoolboy Crush, Funhouse, Nova Rex, and the Starlettes, will ben- 
efit the National Runaway Switchboard, a Chicago-based organization 
dedicated to helping homeless and runaway children. The CD appears on 
the Vertebrae label, which can be reached at 317-545-3909. 

School grant: Third street Music School Settlement, regarded as 
the nation's oldest community arts school, has received a $577,500 grant 
from the Lila Wallace-Reader's Digest Fund. The grant is one of nine just 
awarded throughout the U.S. as part of the Fund's new Community Arts 
Education Initiative. The Third Street Music School Settlement was found- 
ed in 1894. 

BoATHOUSE ROCK was the theme for a fund-raiser at New York's Cen- 
tral Park June 29 for AmFAR, the American Foundation for AIDS Re- 
search, sponsored by Young Executives Support ( Y.E.S. ), a group of New 
York professionals mobilized in the fight against AIDS. On hand were 
Eartha Kitt, MTV host Duff, and Super DJ. Dmitry Brill of Deee-Lite. 
Since 1985, AmFAR has raised more than $44 million for AIDS research and 
prevention. 



CALENDAR 




Video Starr. Private Music recording artist Ringo Starr is congratulated at the 
Variety Arts Centre in Los Angeles on the completion of the video for his new 
single. "Weight Of The World." The single appears on "Time Takes Time," 
Stan^'s first studio album in nine years, and features background vocals by the 
group Jellyfish. Shown, from left, are Roger Manning, Jellyfish; video director/ 
producer Jonathan Dayton; Barbara Bach Starkey, Starr's wife; Starr; Andrew 
Sturmer, Jellyfish; video director/ producer Valerie Fans; and Private Music VP of 
creative services Melanie Penny. 



UFEUNES 



A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way. New York. N.Y. 100S6. 

JUIT 

July 7, "The Racord Pradiictr The PeraxuMy 
el Sound," seminar sponsored by the 1^ Angeles 
chapter of NARAS, AiM Records, Los Angeles. 
818-843-8253. 

July 14-15, Radie Academy Festival, tntema- 
tional Convention Centre, Birmingham, U.K. 011- 
44-71-839-1461. 

July 15, Music Royilties Seminar, presented by 
Hawksmeie Ltd., Hyatt Carlton Hotel, London. 
011-44-71-824-8257. 

July 16-19, Upper Niderest Conmunications 
Coadavc, Radisson South Hotel, Minneapolli 
Tom Kay, 612-927-4487. 



July 26-29, Video Software Dealers Assn. 11th 
Annual Connntion, Las Vegas Hilton and Conven- 
tion Center. Don Rosenberg, 609-231-7800. 

UIBUST 

Aug. 13-16, Jack the Ripper Conterence, Atlan- 
ta Hilton, Atlanta. 407-423-2328. 

Aug. 24-25, 10th Annual Sponsorship Dynam- 
ics, conference on sponsorship programs, pre- 
sented by BPI Communications, Grand Hyatt, 
New York. Laura Stroll, 615-321-4250. 

SEPTEUEII 

Sept. 9-12, NAB Radio Convention, New Or- 
leans Convention Center. 202-429-5300. 

Sept 17, City of Hope Dinner, honoring BMC 
chairman/CEO Michael Dornemann, Century Pla- 
za Hotel, LA. Scott Goldman, 213-626-4611. 

Sept 18-23, NARM Wholesalers ConfctMct, 
Hyatt, Newport Beach, Calif. 609-596-2221. 



BIRTHS 

Girl, Rachael, to Richard and 
Marilynn Band, May 27 in Tar- 
zana, Calif. He is a film composer 
who has composed music for "Re- 
Animator," "Puppetmaster," and 
"Pit & The Pendulum." He has 
also released several CDs. She is 
operations coordinator at Para- 
mount Pictures. 

Boy, Casey, to Mike and Sandy 
Comfort, June 10 in Amory, Miss. 
He is GM of WMBC-FM Columbus, 
Miss. 

Boy, Jonathan Richard, to Rick 
Alexander and Lisa Harding, 

June 16 in Chambersburg, Pa. He 
is PD of WIKZ Chambersburg. 
She is co-host of the station's 
morning show. 



■ARRIA6ES 

Michael Chernow to Monica 
Kirk, May 21 in Las Vegas. He is 
VP/general counsel for the San 
Juan Music Group. 

Robert Kennedy to Patricia Di- 
Palma, June 13 in Mahwah, N.J. 
He is director of finance and ad- 
ministration for Sony Music Video 
Enterprises. 

Jay Brown to Jodi Thomas, June 
21 in Lexington, Ky. He is profes- 
sional manager at J. Aaron Brown 
& Associates. 

Gary Dell'Abate to Mary Carac- 
ciolo, July 3 in New York. He is 
producer of the Howard Stern 
show on WXRK New York. 



DUTMS 

Dave Smith Douds, 54, of cancer, 
June 7 in Los Angeles. Douds was 
a 24-year veteran of the William 
Morris Agency. He began at the 
company's Chicago office, where 
his first clients were the Little 
Green Men, best known for their 
novelty hit "Flying Purple People 
Eater." In 1973, when William 



Morris bought the Neal Agency, 
Douds helped to develop William 
Morris' presence in Nashville. In 
1979 he became head of the agen- 
cy's fair department, and commut- 
ed regularly between Nashville 
and Los Angeles, making the 
agency's corporate office in Bever- 
ly Hills his main headquarters. He 
is survived by Ron Barnacle, his 
longtime companion of 22 years. In 
lieu of flowers, donations may be 
sent to the American Cancer Soci- 
ety or to Cedars Sinai Hospital, 
Los Angeles. 

Tony LeMans, 29, in an automo- 
bile accident, June 24 in Los Ange- 
les. LeMans was a singer/song- 
writer who signed to Prince's Pais- 
ley Park label in 1989 and released 
his eponymous debut album the 
same year. He was working on his 
second album for Reprise/Paisley 
Park at the time of his death. He is 
survived by his father, Gary, his 
mother, Cheryl, and his sister, 
Cherie. 

Allan Jones, 84, of lung cancer, 
June 27 in New York. Jones was 
one of the most popular big-voiced 
singers of the '30s and '40s, having 
starred in many musical films, in- 
cluding the 1936 edition of "Show 
Boat," considered by many the 
best of three screen versions of 
the classic Broadway musical. On 
recordings, his most enduring per- 
formance was that of "Donkey 
Serenade," which he sang in the 
1937 film version of "The Firefly" 
on the RCA Victor label. He also 
recorded other show and film ma- 
terial for the label. Jones was fea- 
tured in the road company ver- 
sions of "Guys & Dolls" and "Man 
Of La Mancha." Jones is survived 
by two sons, including singer Jack 
Jones. 



Send information to Lifelines, 
c/o Billboard. 1515 Broadway, 
39th Floor, New York, N.Y. 100S6 
within six weeks of the event 



Vee-Jay Catalog 
Reactivated Via 
Roclcwood Music 

■ BY DEBORAH RUSSELL 



LOS ANGELES— The historic Vee- 
Jay Records catalog will be reactivat- 
ed this fall, following a 1990 acquisi- 
tion by Rockwood Music Group presi- 
dent Daniel Pritzker. 

Vivian Carter and James Bracken 
founded VeeJay in 1953. The catakig 
includes more than 400 jazz, gospel, 
and rock'n'roll masters by artists 
such as Wayne Shorter, Gene Chan- 
dler, Dee Clark, Little Richard, the 
Spaniels, John Lee Hooker, and Jim- 
my Reed. 

"We'll release most of the record- 
ings in their original form and, with a 
number of the jazz and pop titles, 
we'll include some previously unre- 
leased tracks," says newly appointed 
VeeJay COO Gordon Bossin. The la- 
bel may sign new artists sometime in 
the future, but plans are focused on 
CD and cassette reissues at this time, 
he says. 

Vee-Jay titles will be released 
through independent distribution on 
a quarterly basis, says Bossin, foi^ 
merly VP of marketing and sales for 
Vestron Video and Lightning Video, 
before moving to VeeJay. Tlie com- 
pany's initial release schedule, set for 
September/October, will include 
some 12 titles by the D«lls, Jerry But- 
ler, the El Dorados, the Original Five 
Blind Boys, Wynton Kelly, and Lee 
Morgan, among others. 

Veejay will release about 10 titles 
per quarter, says BossirL 

In addition, a three- or four-CD 
boxed historical retrospective is in 
the planning stages, Bossin says. 

Singer/songwriter Billy Vera will 
compile and produce the reissues 
with sound mixer/music director 
Gordon Skene. In addition. Bob Fish- 
er, a musician and engineer for GNP- 
Crescendo and Rhino, will handle 
mastering. 

VeeJay Records, based in Cornwall 
Bridge, Conn., is a limited partnership 
owned by VeeJay Inc. and D. Corp. 
VeeJay Inc. is owned by Rockwood 
Music Group, but the label will operate 
autonomously from Rockwood. 

Rockwood Music's Pritzker, who 
also is CEO of Chameleon Entertain- 
ment, acquired the VeeJay masters 
from Betty Chiapetta in 1990, Bossin 
says. 



FOR THE RECORD 

When Ticketmaster acquired 
substantial assets of its competi- 
tor Ticketron in spring 1991, 
Ticketmaster took over Ticke- 
tron 's exclusive contracts with 
the Greek Theatre and the Pacif- 
ic Amphitheatre in Southern Cal- 
ifornia. Ticketmaster's long- 
standing contracts with the 
Southern California venues Ir- 
vine Meadows, the Great West- 
em Forum, and the Universal 
Amphitheatre predated the Tick- 
etron transaction, contrary to a 
report in the June 27 issue. 
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Billboard 

Classified Action Mart 



I To order an ad...check the type of ad you want,. 

' □ Regular Classified; S'l 00 per word. Minimum order S80 00. 
I □ Display Classified: 1 in./1x S1 17.00 - 1 in./4x SI 07.00 per 
I in./12x $102.00 per - 1 in./26xS95.00 per ^ 1 in./52x S79.O0 
per. 

I □ Reverse Ad S15.00 additional charge 
I DBox number/address $10.00 lor handling. Only regular 
. mail forwarded - tapes not acceptable. 
> □ Petition Wanted - $55.00 per Inch 
I Radio Broadcast/Media RatesI 
□ l in./1x $70.00 



Payment must tie enclosed witti your ad copy. Send to 
Bllllioard Classified, 1515 Broadway, NY, NY 10036. 

Call Jen Serrette NY State ■ 212/536-5174 
Outside NY State - toll free-aoO/223-7524 



"REAL ESTATE TO THE STARS** 
For advertlalng Information call Roseanne Amorello 
1 (800) 223-7524 - In NY (212) 536-5173 

In CA - Kimlierly Wood 
(213) 963-8320 ' Fax (818) 503-4723 



SERVICES 



FOR SALE 



800-223-7524 



CALL FOR RATES | 

(00 * I (ONLY USED) FOB CLASSIFIED OR REAL ESTATE ADS. 



FAX YOUR AD TODAY! (212)/536-5351 



Get satisfied through cltissified! 



SERVICES 



COMPLETB CD AND CASSEm 
PRODUCVON 



OlOITRLHdUSE 

212-333-5950 



MASTERING REPLICATION 
PRINTING TOTAL PACKAGING 
POSTERS GRAPHIC DESIGN STUDIO 
PERSONALIZED EXPERT SERVICE 



101 WEST 57TH ST NEW YORK. N Y 10019 | 



"FOR THOSC WHO HEAR THE 
DlfFERENCE" 



The Professional Edge in 
Cassette Dupilcation 

Eocti order 
cujfom pofsonalood 
to fit ycu budget 

ond your total needs 

Higti sp>eed - Realtime 
& DAT Replication 



1-800-633-0455 

MAIRD Col to F.^ tony.. 




1000 CASSETTES & 
1000 COMPACT DISCS 

$2999 

COMPLETE 
FROU YOUR 1630 ft FOUR COLOR FUl 

PHONE: (800) 423-2936 
FAX; (818) 569-3718 
BURBANK. CALIFORNIA 



FOR COMPLETE CASSEHt, 
CD., RECORD MANUFACTURING 
& PACKAGI NG SERVICES CALL: 

QCQ I (51 3) 681-8400 

2S32 SPRINC ami tVE.-Cllli;i>IMTI. OH 4S22S 



VIDEO HI-FI 

DUPLICATION 

IN WORLDWIDE SYSTEMS 
NTSC • PAL • SECAM 

,TO 1 MILUION 




SERVICES 



SERVICES 



COMPACT DISCS 

REAL TIME CASSEHES 

duplkalcd on ihe lar^esl KABA Sv-sicm 
in ihe Souihwesi. 
"Quick tumatound. Iinv prkes}' 

Maslei-Cud ^nc '.'i« a:.L*-:]I?(t 

(214)630-2957 

^ Crv'stal Clear Sound 

4902 Oon Drive, OOa. Texas 7524? 



If You Don't 
Sound Good, 
We Don't Look Good. 

Slate of Ihe art mastering, replication, 
and duplication services for tlie 
msasma^^ discriminating producer. 



TRUTONE INC. 



Lpied/oV/s/oniflMfr 

nju AMD woeo pfOotxnoN 




amgeles 

IZ13-6J6-243TI 



Custom Loaded 
Cassette Blanks 



utilizing 

MAXELL XUI HIGH BIAS TAPE 

or your choice of 
AMPEX. AGf A. BASF pnEHIUM TAPE 



Any le/^J" 
'ushod fo you ■f) /mnimu": njns 
of jOO cassettes 

TRUTONE INC. 

310 Hudson St Hackensack. NJ 07601 
201-489-9180 Fax: 201-489-1771 



310 Hudson St. Hachensack, NJ 07601 
20 1 -489-91 80 Fax : 20 1 -489- 1771 



DISC MAKERS 



Cassette & CD 
Manufacturing 

fli££ Groph.< Oeiigf> • 
Cwnpleie Pockogei • 
Marar loM Ouiiitf * 
l^ooty Swt GuoroilM • 



Call Ibdoy For Our 
FREE Full Color Cotolog: 

1-800-468-9353 



500 CDs 

with 
B&W inserts 
in two piece 
jewel Dox 



LABELS/MANAGERS 

You tuve Vt\Q artists and ttie talenL You 
are committed to success. Wtttiout sales 
and marltetirtg. you will fall. We will tielp 
you develop an effective campaign to in- 
crease your sales. Wtial you need is . . . 

HIRED GUN MARKETING 
P.O. 8o» MS, lAFAVETTE Hill, PA 19444 
l-8O0-892-%98 • FAX 21S-82S-7329 



CUSTOM COMPACT DISCS 

CUT FROM YOUR TAPE lUHEDIATELY 



lUDio pRoowTio* ' mm ■ id spots 

HO«0/«UDm01 SEFOHi COSILY mWFJCTIJIIIIIG 
IMHSFEIIS SI»«I »S LO* *5 SIO. ■ UUI 1« !l MS. 



FOR DC miST SBKIMN IV^BI 

onscMMK nn AND Nap 

(800) 523-2472 ^ 
JMOSSffTMU ^ 



Nl KIM MM W 



300-GASSETTBS 

mn • mamcuot • nmiico box • iwwwKWMy • quick tuih uouho 

rOO- 72 "-WA/ VI. 

TtSn • LAQUK MAtnaiMO • MfTAl PARTS • 2 COlOff IABH • 
WHITt JACKIT WITH HOU • SHRIHKWRAP • QUKK TURN AROUND 



X^RAINBO 



$lnc» I9J9 



1731 IHKIKT STBEET • StNU MONICA, CI 90404 

RECOBDStCA$$ETT[s(3IO)l29-347i (3IO)i2t^}SS MX:(3IO)i2H»S 



t maapm 
I auAinr. 



UtMST 

cammHami 

Cassette Dupilcation 

• Comoact Disc Production 

• DMM Vhiyl Pressing 

• Custom Graphics 

• Mastering Studios 

COMPLETE PACKAGES wittl slate- 
of-the-ari Neve Digital Mastering for 
CD, Studer & Lyrec HX-Pro Cassette 
Duplication, DMM Mastering tor Vinyl 
and a complete in.fiouse an depart- 
ment . design, layout, typesetting, color 
separation. 

Get THE BEST at no extra cost! 
Fo. a CompMe Bnxt^ire. call w write 

EUROPADISK. LTD. 
7S V»rt<* SIrwt, !*¥> roili. Niri0013 

• (212)226.4401 FAX (212)g6&0456 




RECORD PROMOTION 



EXPEPIENCei EXCELLENCE! 2S YRS.I 

Working All Leading National Cnarts- 
"One 01 The Foremost 
Names in Music Promotion" 
RCI Records Inc., (615) 833-2052 
P.O. Box 1 10S02 - BB 
NlltlvlUc, TN 37222-0802 



FOR SALE 



MOVIES/USED 
100% GUARANTEED 
OVER 100,000 in STOCK 
STORE-SETS 200 10,000 TITLES 

PLAYBACK INTERNATIONAL 
1 (800) 899.7529 FAX (214) 644-4270 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD's 

TAHGn MUSIC DISTRIBUTORS 
7925 N.W. Mill St.. MM. FL 33IM 

(305) S9I-21IW DUURS OMIY 



Operating Supplies 

PlMttc ft Pap«r Sleera CuMltc Slidb 
Jnrri Bons CD Blkten DIvlilw Cu* 

Wrapping & Packaging 

Tlw Skrtnkmiflcrr.* Nckisliis Syilctn 
Reuil4e.tl piLkifaitJ3ot» IJ?\ Videot CD'i. 
Cmmom ft DMA. &My opemkn. im n cnrvi^ 
nt CD Sertf™ 

Sup Upiot! Sup unUfljl Sett bl«u* piki 

■ -' - ■>. C<mvl " " 



Music & More- 
la^ Labcli ' BadRct ft Cot-Oul CD'i, 
l^^tM ft U"i • Nov«IUeg - Books ft Msp 

P«rformQnc« Dist. 

2 0«k St FOB 01S6_ 
Nfw BroMwIck N) Ot903^S6 

(«0«)MM004 Foe {f0t)S4M0M 



: Campus Records 

J ^Bji, Wlwiloalc DiilnhuKir t^f 
I m^jk "Deklioni/OTerrtocks" 

■m 1518) 783-6698 

■ (518) 783-6753 FAX 

For a Unique Blend of Independeni and 
Major Label Cloieoui.i and Oi^niocks 



Buy diwt tnd uvr! Whtk olhn prapk trt 
nti'mn Ihvtr prkrt, wr jrr fUtKing ouri. Mt- 
iot Ub«l CD'i. c»trtln »nd IP't ai low u S0<. 
Your ch«Mcr from Ihr moil ntrnfivv Inlingt 
jiv4iiable. For Urr c4Ulo« cjII 1609) 890 bOOO. 
FAX: <b09} 890 0147 or write 
SCORPIO MUSIC. INC. 

P O, Box A 
Irrnlon. NJ 06691 0010 



HELP WANTED 



ADMINISTRATIVE ASSISTANT/ 
EXECUTIVE SECRETARY NEEDED 

for busy Senior ProrJuction/Manu. 
facturing executive at dynamic/ag- 
gressive NY based record co. Good 
skills (inclusive of stiortttand, typing, 
computer literate, higtily organized), 
to wort! in higti pressure/demand- 
ing atmosptiere. Production experi- 
ence preferred. Please respond to: 
Box #7981 
Billtx>ard Magazine 

1515 Broadway 
New York, NY 10036 



Billboard Magazine 

is looking for experienced 
Advertising Sales Profes- 
sionals for its New York 
office. Knowledge of the 
music industry is a must. 
Please provide cover let- 
ter, resume & salary re- 
quirements. Respond to: 
Billboard Magazine, Box 
#5,9107 WilshireBI., Ste 
700, Beverly Hills, CA 
90210. 

No calls please 



NEEDED: 

Established music manage- 
ment company seeks: 1) Mar- 
keting & Promotion Consultant; 
and 2) in-house liaison to re- 
cord company and marketing 
and promotion consultant. Mu- 
sic company marketing or pub- 
lic relations experience re- 
quired: 

Box #7980 
Billboard Magazine 

1515 Broadway 
NevK York, NY 10036 



POW£«HOUSl OlDIES FM lOOKINC fO« 
EVENING ANNOUNCER TO DO BASIC FOR. 
MAT AND KECUIAII COMMEHClAl PllO- 
DUCTION SHIFT. J VRS MINIMUM EXPERI- 
ENCE ON-AIR. OlDIES FORMAT EXPERI- 
ENCE PREFERRED. BUT NOT REQUIRED. 
MUST HAVE TRANSPORTATION. TAPE AND 
RESUME TO SCOTT SHERWOOD. PRO- 
CRAM DIRECTOR, WOCL FM. 2101 SR 4M, 
lONCWOOD, Fl 12779. 

tQUAl OPPORTUNITV EMPEGVEil. 



WANTED TO BUY 



RECORD AWARDS WANTED 

RIAA GOLD & PLATINUM 
ALL ARTISTS CONSIDERED 
$25 TO $2500 
JIM GREENWOOD 
818-995-1801 
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RECORDING STUDIO FOR SALE 



COMPUTERS 



PRODUCTION COMPANY DREAM 

• 3 FULLY EQUIPPED MUSIC & AUDIO STUDIES 
W/VIDEO LOCK-UP 

• 2 STUDIOS-48 TRACKS 

• GREAT ADR & FOLEY STAGE— FULLY EQUIPPED 

• 1 COMPLETE 3/4" SP SONY OFF-LINE EDIT 
SUITE— CALAWAY SYSTEM 

• 1 DIGITAL/MIDI SUITE OR PRODUCTION OFFICE 

• 4000 SO FT BUILDING WITH PARKING/RECEP/ 
LOUNGE/PROD OFFICES/TAPE STORAGE & 2 
TRAILER OFFICES & STORAGE. 

• OPTIONAL IS A 2 BED/2BA CONDO 1 50 YDS FROM 
FACILITY OR 4 BED/2BA HOME WITH OFFICE 
STUDIO SETUP/GUEST QTRS ON LARGE PIECE OF 
LAND 

SALE/LONG TERM LEASE OR JOIN VENTURE 
CALL LEN (818) 349-7763 ANYTIME 



T-SHIRT 



INDEPENDENT T-SHIRT 



NEW YORK • NEW JERSEY 
TERRITORIES 

COMMISSION BASIS ONLY 

REPLY TO: Box #7982 
BillbcMrd Magazine 
1515 Broadway, New York, NY 10036 



BUSINESS 
OPPORTUNITIES 









FIXTURES 



MOVIE THEATRE 

Operating 4 screen theatre available in 
busy downtown rmrthern New Jersey lo- 
cation. AJI necessary equipfnent included. 
Experienced Inner City threalre operator 
preferred. Theatre could be expaf>ded to 8 
screen. Only theatre in area. Call (of de- 
tails: Sprur>Q Realty - 90S-464-3344. 



NOVELTIES' 



FACTORY DIRECT 

• JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 

• AUDIO CASSETTE DISPLAYERS 

• LASER DISC DISPLAYERS 

• VIDEO CASSETTE DISPLAYERS 

AfChiteclural Mercharxteng Fkxy Plans al no 
cost or obtigation 

Free 40 Page Color Catalog 
1-800-433-3543 

Ask for Ken Cohen 

Stockad m CNcaBo, BaHimore. Los AngB*as 



POSTERS • POSTERS • POSTERS 

BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 
ROCK N' ROLL • PIN-UPS • SPORTS • 
CARS* FLOCKED • DOOR SIZE. MANY MORE! 
FULL COLOR CATALOG AVAILABLE 
CALL Toll FrM 1.8OO-221-«730 
(in N.Y. 718-441-5500) 



ENTERPRISES, INC. 

132-05 ATLANTIC AVE., 
RICHMOND HILL, N Y 1 1418 

DEALERS ONLY 



POSITIONS WANTED 



TAPES 



POSmON WANTED 
NCW CLICTHONIC midia consul- 
TAKT SEEKS POSITION WITH RECORD 
COMPANY, MANAGEMENT COMPANY, 
IBROADCASTING) OR HEUTED FIELD 
TO DEVELOP INNOVATIVE PROMOTION, 
MARKETING, [ADVERTISING! AND DIS- 
TRIBUTION USING NEW [EMERGING] 
MEDIA AND TECHNOLOGIES. FOR RE- 
SUME AND BIO REPLY TO CONSULTANT, 
BOX 1173, WOODSTOCK. NEW YORK 
12496 OR CALL (914) 255-2222, 



■ TDK veto CASSeriES • DATS • AMPEX UASTER- 
HG TAPE • SPUONG TAPE •EMPTYREELS460XES 

• MSEBT CAHK • MOflELCO « SOFT POLY BOKES 

• AUDIO/VIDEO ALBUMS ■ CASSETTE LABELS 

• ENDLESS CASSETTES * CO S 'BASF & MAGNETC 
MEDIA AUDO CASSEriE TAPE (PANCAKES) 

• CaEBRATKO OUR 25TM VEAB 
DOMT DOAY CAa TODAY FOR CUB FREE 

CATA108 AMD PRICE LIST-' 



Um. MWIO PMB.. INC. 

4213 t*tfi AVtNUE • BROOKLYN NVIi:i9 
1.800-221-6578 FAX (718) 853-2589 
516-212 CALL 718-435-7322 
VISA/MASTEHCAHO ACCEPTED 



ACCESSORIES 



The llMmpMa Vocd EUmkMtor'" 
Removes most Vocal* trooi Stan- 
dard Recordings. hf*e Dtm o gjwrtwjl; 



m K Advanced 

m K inventory 

M ■ control gyttema 

m U for record atoreM. 

800-942-3008 

Trak System! 
Wallingford, CT 
203-265-3440 
Fa« 203*2e9<3930 
(Canada) 604-564-41 18 



YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Coll Of tox today to see why YSL is undeni- 
ably fhe leader in computer systemi (or 
music and video retailers ond wtiolesaleri. 
Wo built 20+ yeori o( music and video in- 
dustry expericnoc into our computer systems 
lo help moke yoitr business more profitoble. 

Yolapfrs^iArrra «»« |i04| 4J9-0138 
1/^1/ Fax (4041 IMO-9723 

AMtidia: (081 338-2477 



Come to ttie 
professionals at 
Musicware. i 



Complete POS and Inventory 
Control Systems for the 
Record Retailer. 

The million-plus, song-title Phonolog 
Select database & SoundScan 
reporting now available. 



Uuiicwin USA 


Musicware Cweiw 


^Sit^k Mi 1 Cfeedmoiy M 


Saxony Hac» 




fjilMircnKl, Cucvsle' 


^SSV Ralei(ti, NC Z7E12 


$usst>. EngUnd 


i919) 833-SSJ3 


POl« OJY 


fa* (919) 833-SSZS 


(0243f77H19 




f*i ■:0!4Ji IlhW 



Music Software Inc 



•Cost efTectlve POS lolations 

for your retail stores 
Sinde-User and Muld-nscr systems 
Extemivc ABBEY ROAD Database 
* WEEKLY UPDATE service 
One-Stop/Distribntor software 
* SOUNDSCAN reporting available 
Maik Software lac. 
ISI ManUAvon. 
RatjiHei^N.y.UiTi 

(51«)62S<6«0 (516)62M6«FAX 



MISCELLANEOUS 



WOULD YOU 
BELIEVE? 
THE FIRST 
CATHOLIC 
MUSEUM IN THE 

UJS, OPENS IN 
NEW YORK CITY 

SEPT. '93. 
GET INVOLVED! 

CALL 
CHRISTINA COX 
(212) 752 7905 



REALESTATETOTHESMRS 




why settle for the 
conventional when 
you can live in a 
sculpture? De- 
signed by the re- 
nowned architect, 
Jim Hubbell and 
sited in a secluded 
canyon in Del Mar. 
It achieves a per- 
fect harmony of art 
and nature. 

The Prudential CA Really, U Jolla • For Appt. ConlacI: Bunny Clews 
(619) 454-0755 

Indrprndrnllt OMnrd jnd Oprjird 



BEAUTIFUL N.Y. STATE 
Chestnut Ridge $225,000. 

Sho^Mcaso houM right out ol "House Beaublul " 
Magazjne Magrufic9ntly landscaped proporty 
4BR3. 2 baths, cathedral ceilir^ iiilchen, great 
room, kllcheft a bathroont w/updated decor, 
tracli lighting, fireplace Dexter Park 
Call LARRY WEINSTEIN lor pmrate showing, 

Pomona $399,900. 

Rustic retreat. Fabulous re|3roduc1ion country 
colonial leatures gourmet kitchen, 2 Master 
Suites, Quest wing, gathenng room, stone tire- 
place, library, near-acre Call MAFIYLYN REED 
RE/MAX spoon river • 1-SO0-%9-7362 



DO IT AT THE BEACH! 

Contemp. Getaway With Decks, 
Skylltes, Hot Tub & PRIVACYI 
State of the Art Recording Studio 
. . . Don't Summer In The Cityl 
Come See Why The Industry 
Loves Huntington, N.Y.I 

Call Pam Cavanagh. 
Remax North Shore (516) 549-2642. 



ATLANTA NORTH 

New dramatic French stucco, 1 0 to 1 5 
ft, ceilings, multi car parking. Gated 
drives, home studio OK. 
9500+ + +sq, ft. w/1000 ft, master. 
Only $525,000. Photos, video or lease 
avail. Celebrity neighbors. 

CUV (404) 740 9982 



ATLANTA, GEORGIA 

5 very private and wooded acres wilh 
lake. Sprawling 11,000 sq. ft. dramatic 
contemporary in prestigious close-m area. 
Great room perfect to entertain 1 00 or for 
a recording session. S2.90O.0O0- 
ElinOf Rosenberg 
(404)352 0179/261 2700 
Harry Norman, Realtors 



WHEREVER YOU LIVE YOU CAN 
* SELL * RENT • OR LEASE * 
PROPERTY IN BILLBOARD I 

If you reside in Europe, Japan, Australia, Soutti American, Canada or llic U,S,, you 
will react! a world-wide audience of talenl and entertainment executives in 102 coun- 
tries wilh an ad in BILLBOARD, 

Residential, Commercial or Vacation properties can be featured in display or clas- 
silied ads in "REAL ESTATE TO THE STARS." 

Our recession-proof readership are located throughout the world. Many search for 
new homes in cities across the world because they are relocating. Many make frequent 
long-term business trips and need property to call their home away from home. 

Call Roseanne Amorello 10 place your ad: (800) 22.1-7524 / (212) 5.16-5173 or FAX to (212) 
536-5351, Send copy and photos to 1515 Broadway. 39lh Fl,. New York. NY 10036 



Lookina for the fastest way to 
reacn talent and tourinq 
professionals worldwide f 

Get Billboard's 1992 Intarnational 
Talent & Touring Directory! 

The ultimate International nsfenence guide 
for neconding talent, agents, management, 
venues, clubs, hotels, suppliers, insurance 
companies, facility et^uipment 
manufacturers, services and monel 
To order send $67 plus $3 SiH ($6 for Intrennttenjl orders) to: 
Bii:iward Directories, Pept, S9n90i&. P.O. Box 2016, Ukewood, NJ 08701 
Please aid appropriate sales tax In NY, NJ, CA, 1N, MA, IL, i PC. 

For fastest service call toll-free; 
1-800-235-7524 (outside NY), in NY 212-636-5174 
Or I-&00-344-7119 (outside NJ), In N J 908-3634156 
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Seminar Subject: To The Top As Top 40 PD 



■ BY PHYLLIS STARK 



TYSONS CORNER, Va — The qual- 
ifications of top 40 GMs and the like- 
lihood of PDs moving up the ranks 
to upper management jobs were on 
the minds of the approximately 600 
top 40 PDs, MDs, air personalities, 
and label reps attending the 21st an- 
nual Bobby Foe's Pop Music Survey 
seminar held here June 25-27. 

During the major market PD pan- 
el, moderator Brian Bums of the 
tipsheet Network 40 asked the audi- 
ence how many people knew what 
their station billed last month. After 
only a few hands were raised. 
Bums said, "How can we expect to 
move up to management when 
wMM(BBS860rivoIved enough in 



(Continued from page 1) 

The goal of the new rock 40s is to 
broaden their format's appeal be- 
yond mostly young, female listen- 
ers and to attract 18-34 men as well 
as women. In theory, the approach 
hearkens back to the pre-disco '70s, 
when rock and pop hits, minus 
dance, were heard side by side in an 
uptempo presentation. 

"CHR has made itself a niche for- 
mat," says J J. Duling, PD at rock 
40 WNFI Daytona Beach, Fla. "It's 
put all of its eggs in one basket and 
niched itself into a comer. And now 
it can't get out" 

The dozen or so outlets that have 
recently converted to rock 40 are di- 
vided between those that combine 
traditional kinds of rock with pop 
hits and those that lean toward al- 
ternative bands. The recent main- 
streaming of some alternative acts, 
as well as the addition of about 20 
commercial modem-rock stations 
since 1990, has opened up a new tal- 
ent pool that most former rock 40 
stations ignored (Pirate was the 
outstanding exception). Pearl Jam, 
Toad The Wet Sprocket, Nirvana, 
and the Cure are found on some of 
the new rock 40 outlets, such as 
KEGL Dallas and KXKT Omaha, 
Neb. 

In Cleveland, which does not have 
a modern-rock station, Lyndon 
Abell PD at rock 40 WENZ (The 
End) has embraced alternative 
bands such as Poi Dog Pondering 
and the Soup Dragons. He argues 
that, based on their sound, those 
acts are more pop than Mariah 
Carey or Michael Bolton, whose ma- 
terial has slipped into AC territory. 

When Duling arrived at WNFI 
last winter, he inherited a top 40 ap- 
pealing mostly to 12-24 females with 
a sagging, 12th-place 2.9 Arbitron 
ahare. In April he began pumping in 
more rock but maintained what he 
calls the station's energetic, in-your- 
face presentation. He says the deci- 
sion to alter WNFI was made after 
listening to the four Daytona Beach 
ACs, a top-rated adult-standard sta- 
tion, two oldies, and two album-rock 



our own stations to know their fi- 
nancial health?" 

DO TOUR SALES HOMEWORK 

WSTR (Star 94) Atlanta OM Tony 
Novia, who has been a GM, noted 
that "most [station] owners are 
looking for people with well-round- 
ed experience. For those of you as- 
piring to be GMs, you've got to do 
your sales homework. You have to 
understand the business of radio. 

"With the new FCC ownership 
mles coming down, a lot of us are 
going to be paying two [station] 
mortgages and not one," Novia add- 
ed. "So for those of you who are still 
pooh-poohing the sales aspect of the 
job, wake up." 

Bums also characterized GMs as 



stations. Little contemporary music 
was on the air in the market, he 
says, "so we decided to plug that 
gaping hole." 

smrEO TOO fu 

During an intense teen top 40 bat- 
tle in Dallas during '89 and '90, 
KEGL strayed too far from its tra- 
ditional rock base, says PD Brian 
Krysz. Reversing course, KEGL on 
June 15 dropped its dance music — 
along with much of its air staff — 
and added Elton John, Annie Len- 
nox, Genesis, and Glenn Frey. 

Uncomfortable with the rock 40 
tag, Krj'sz says that, outside of rap 
and dance, the station simply plays 
"good ballads, good syntho, good al- 
ternative; the best of everything 
that fits within pop music." He calls 
both the station's approach and 
sound a "throwback to '70's" radio. 

Abell at WENZ also squirms at 
the mention of rock 40. "We are con- 
temporary music for Cleveland, pe- 
riod," he insists. He concedes, 
though, that like others in the grow- 
ing category, WENZ was a strug- 
gling, teen-heavy, dance-leaning 
station before it flipped in May, and 
that the objective now is to deliver 
both pop and rock hits. 

■UCINS AWAT FROM TEENS 

In an effort to court demograph- 
ics more desirable to advertisers, 
stations in some markets have been 
racing away from teen listeners. 
For example, two Dallas stations, 
KEGL and KHYI, used to battle for 
the young pop audience. Now, nei- 
ther targets that demo. The same is 
true in Erie, Pa., where top 40s 
WJET and WMXE recently aban- 
doned the teen chase. WMXE opted 
for AC, WJET for rock 40. 

"This is a rock market," explains 
WJETs PD Jim Cook. "We needed 
product that would fit here." Last 
summer, Ook began slowly weed- 
ing out former format cornerstones 
such as Mariah Carey and Richard 
Marx and inserted "Tom Petty, ZZ 
Top, and the Black Crowes. He says 
(Continued on page 62) 



"all these guys that used to sell 
copiers and they had two good 
months with an account and now 
they're GMs." 

At the pop music hot-box panel, 
the subject of GMs came up again 
when Nancy Levin of Reprise com- 
plained about GMs who made music 
decisions. "When we were working 
Sir Mix-A-Lot, a lot of PDs told us 
they couldn't play the record be- 
cause of their GMs and some were 
sneaking it on the air because of 
their GM," she said. 

During a panel featuring label 
promotion VPs, there was some dis- 
cussion about the common percep- 
tion that rap shows lead to violence. 
Panelists brought up the recent riot 
in Boston, in which 24 people were 
injured during a WZOU-sponsored 
concert that included some rap acts, 
and the similar incident at the MTV- 
sponsored show in Belmar, N.J. 
WQHT New York PD Joel 
Salkowit2 said the State of New Jer- 
sey recently asked the station to 
take Salt-N-Pfepa off the bill for an 



■ BY BILL HOLLAND 



WASHINGTON D.C.-In response 
to all those big fines against radio 
stations that put listeners on the 
air without formal approval, the 
National Assn. of Broadcasters is 
asking its staff to explore altema- 
tives to the Federal Communica- 
tions Commission's current tele- 
phone conversation rules that 
would be "less restrictive" and 
would "protect legitimate privacy 
rights yet afford a higher degree 
of spontaneity." 

NAB is also still searching for 
an alternative to Arbitron after 
spreading the word for several 
years that it would fund any entre- 
preneurs who could come up with a 
new audience measurement sys- 
tem. At its recent joint board meet- 
ing, the NAB radio board called 
for an industrywide summit on ra- 
dio audience measurement to in- 
crease what it calls "the stability 
of ratings estimates." 

On the financial front, the radio 
board passed a motion to form a 
Banker's Liaison Task Force for 
"educating lenders" on radio in- 
vestment issues. Broadcasters say 
lenders still have a hard time see- 
ing broadcasting as an industry 
that uses different cash flow crite- 
ria than, say, a factory. 

NAB made the decision to let its 
new prospective board members 
know they're expected to put in a 
lot of time lobbying, working on 
committees, and bringing the big 
broadcasting issue picture back to 
local communities. This was al- 
ways the case for board member 
criteria, but apparently this was 
not always the case with past per- 
formance. 

Also at the board meeting, the 
NAB re-elected Gary R. Chapman 



upcoming show because "they don't 
want to hear about a rap act . . . Rap 
was getting mainstream for a while 
[but it] has become a four-letter 
word again." 

STRIPKR DYNAMICS 

A panel dubbed "creative dynam- 
ics," was most notable for the pres- 
ence of a stripper whom moderator 
and voice talent Mark DriscoU had 
apparently planted in the audience 
to take off her shirt for no apparent 
reason. Driscoll later suggested to 
WCKZ (Kiss 102) Charlotte, N.C., 
PD Lisa Tonacci, the panel's sole fe- 
male, that she should "get togeth- 
er" with the stripper because "it 
would have been a lot more fun hav- 
ing four of them hanging around." 

During his keynote speech, 
WWRC Washington, D.C., talk host 
Morton Downey, Jr. illustrated the 
difference between top 40 now and 
when he got his start in radio in 
1956 by reciting the lyrics to both 
"Be-Bop A-Lula" and "Fuck Tha Po- 
(Continued on page 62} 



as chairman of the joint board. 

Un WANNABES FILUHfi THE TOID 

Now that United Press Interna- 
tional has been sold and Associat- 
ed Press is the only remaining full- 
time wire service, both AP and 
CBS/Zapnews, as well as a cus- 
tom-designed ABC News Wire, are 
having a go at tilling the news void 



WASHINGTON 
ROUNDUP 



for music-intensive radio. 

The ABC and CBS services will 
be available only to affiliates (Bill- 
board, July 4), but AP is inaugu- 
rating its fourth (and cheapest) 
service for all stations. AP Drive- 
Time will be for morning news 
only. 

AP is also lowering all of its re- 
newal clauses from five to two 
years to increase its competitive 
edge. 

CONSORTIUM ASKS FCC ANO IRS 

A group of minority broadcast- 
ers and station brokers has sug- 
gested to the FCC that the Com- 
mission should check with the IRS 
and broaden or relax the minority 
tax certificate policy to allow sell- 
ers to defer capital gains taxes. 
Sellers could then sock the money 
into other broadcast properties 
within a year. 



FCC CMSIDEIIS CUSS RULES 

Veteran radio newshounds re- 
member FCC Docket 80-90, which 
brought such a deluge of appli- 
cants for new FM channels that 
the Commission finally had to 




Capml Crmadar. KSHE St. Louis' 
pig mascot. Sweetmeat, returns this 
summer as "Batmeat" on a line of 
station merchandise. Sweetmeat has 
previously made his appearance as 
characters closely resembling those in 
the movies "The Terminator" and 
"Dick Tracy." 



come up with rules to slow down 
the requests. 

Well, one such slow-down rule 
might finally bite the dust. The 
FCC is about to reconsider its 
rules governing requests for a 
change of FM class, and initiate a 
one-step process. Currently, li- 
censees must jump through at 
least two hoops, including a sepa- 
rate rulemaking for petitioning 
and allocation of a new frequency. 



THOMAS ROOT BOES TO JAN. 

The disbarred communications 
attorney Thomas Root, whose 
troubles (and eventual conviction) 
started with a bizarre plane crash 
in 1989 in which he was found shot, 
will begin serving 33 months on 
federal charges for bilking money 
from prospective FCC license ap- 
plicants. 

Then he'll do time totaling 30 
years on Florida and North Caroli- 
na convictions for forgery, racke- 
teering, conspiracy, and fraud. 

Root, according to news reports, 
is expected to spill the beans on 
other co-conspirators as part of his 
plea bargain. 



FORMER COMMISSHHKR BHS NOO 

President George Rush has nom- 
inated Patricia Diaz Dennis as As- 
sistant Secretary of State for Hu- 
man Rights and Humanitarian Af- 
fairs. Longtime readers will recall 
Diaz Dennis was an FCC commis- 
sioner until 1989. 



Thanks For Reading 

The Fresh News 
BILLBOARD RADIO 



Rock 40 Format Returning 
To Some Radio Stations 



'Less Restrictive' Plione-ln Rules Souglit 

NAB Also Calls For Industry Summit On Ratings 
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Hot Adult Contemporary. 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


COMPILED FROM A NATIONAL 
SAMPLE Of RADIO PLAYLISTS 
TITLE ARTIST 

UBEL S. NUUBCRtHSTRIBUTING LABEL 


CD 


2 


4 


g 


* * * No. 1 * ★ ★ 

I'U BE THERE ♦ MARIAH CAREY 

COLUMBIA 74330 1 •< No I 








13 


1 WILL REMEMBER YOU 

A&M 1600 


♦ AMY GRANT 


3 


] 


] 


13 


IF YOU ASKED ME TO 

EPiC 7*? 77 


♦ CELINE DION 




4 


g 


10 


VOU WONT SEE ME CRY 


♦ WILSON PHILLIPS 


5 


5 


2 


15 


HOLD ON MY HEART 

AILA,NT|C B^lBl 


♦ GENESIS 


CD 


7 


9 


8 


JUST FOR TONIGHT 

wiNC. 8fjT Rftft'urftCuRy 


♦ VANESSA WILLIAMS 


7 


6 


3 


U 


DO IT TO ME 

MOTOWN 7\bO 


♦ LIONEL RICHIE 




8 


1 1 


u 


JUST ANOTHER DAY 

S8K0?383Jll'C 


♦ JON SECADA 




II 


15 


3 


THE ONE 

MCA M423 


♦ ELTON JOHN 


10 


9 


7 


10 


STEEL BARS 

COLUMBIA AlflUM CUT 


♦ MICHAEL BOLTON 




13 


17 


7 


WHY 

ARISTA 1 2419 


♦ ANNIE LENNOX 


12 


10 


8 


10 


EVERY KINDA PEOPLE 

ISLAND B68 63Z1>IC 


♦ ROBERT PALMER 




17 


22 


5 


TAKE THIS HEART 

CAPITOL 44 782 


♦ RICHARD MARX 


(H) 


19 


36 


3 


♦ ♦★PowEB Pick*** 

RESTlfSS HEART PETER CETERA 

WAmCR BIK». ttt97 


15 


12 


10 




NOT THE ONLY ONE 

CAPiTOl 447f)4 


♦ BONNIE RAITT 


16 


IS 


16 




WHEN LOVERS BECOME STRANGERS 

GEfTtN ALBUM CJT 


CHER 


jj 


20 


21 


12 


TAKE TIME 

PENDUH;M 648 1 t,TI F KTRA 


♦ CHRIS WALKER 




31 




2 


THIS USED TO BE MY PUYGROUND 

SiPt i8H22'WARNEft BROS 


♦ MADONNA 




28 


40 




YOU'VE GOT A WAY 

RfUN>ON 191?6,OEFFIN 


KATHY TROCCOLI 


\£VJ 


23 


26 


1 


IF YOU BELIEVE 

COLUILtau AI^UU CUT 


KENNY LOGGINS 


21 


18 


12 


23 


HAZARD 

CAPITOL 44796 


♦ RICHARD MARX 


22 


21 


18 


25 


SAVE THE BEST FOR LAST 

WING ess l3<-14fRCjRY 


♦ VANESSA WILLIAMS 




26 


31 




EVERYBODY LOVES TO CHA CHA CHA 

COLUMBIA ALBUM CUT 


JAMES TAYLOR 


24 


25 


27 


g 


FOR YOUR BABIES 

ATCD EAStWEST 98570 


♦ SIMPLY RED 


25 


14 


13 


10 


BE YOUNG, BE FOOLISH. BE HAPPY 

RCA 62246 


♦ SONIA 


21 


16 


19 




FAU IN LOVE AGAIN 

COLUMBIA 74262 


♦ EDDIE MONEY 


27 


24 


20 


26 


TEARS IN HEAVEN 

REPPISE :9038 


♦ ERIC CLAPTON 


21 


22 


14 


13 


LIFT ME UP 

ELEKTRA 64779 


♦ HOWARD JONES 




37 


39 




CONSTANT CRAVING 

SIRE I8942/WARNER6ROS 


♦ K.D. LANG 


30 


29 


41 




ACHY BREAKY HEART 

MERCURY 866 122 


♦ BILLY RAY CYRUS 


31 


27 


24 


24 


THE REAL THING 

COI UMBIA 74186 


♦ KENNY LOGGINS 


\MJ 


36 


38 


6 


HOLD ME NOW * DAN HILL WITH RIQUE FRANKS 

QUALITY i910'' 


33 


34 


33 


25 


MISSING YOU NOW 

COLUMBIA 74184 


♦ MICHAEL BOLTON 


® 


47 




2 


I'VE GOT MINE 

MCA S4429 


♦ GLENN FREY 


35 


32 


28 


23 


MASTERPIECE 

REPRISE 19076 


♦ ATUNTIC STARR 


(D 


43 




2 


WHAT KIND OF LOVE 

COLUMBIA 743*0 


RODNEY CROWELL 


37 


33 


29 


21 


EVERYTHING CHANGES 

REUNION igiiatEFFEN 


♦ KATHY TROCCOLI 


38 


39 


30 


26 


GOOD FOR ME 

AAM 1573 


♦ AMY GRANT 


39 


30 


23 


13 


LOVE OF MY LIFE 

QWEST ALBUM CUT/REPRISE 


CARLY SIMON 


40 


41 


42 


4 


DAMN 1 WISH 1 WAS YOUR LOVER 

COLUMBIA 74164 


♦ SOPHIE B. HAWKINS 


41 


NEW^ 


1 


* * * Hot Shot Debut * * * 

FACES OF LOVE NIA PEEPLES 
CHAA1SMA9«S«8 


42 


35 


35 


28 


STARS 

ATCO EASTWEST 98636 


♦ SIMPLY RED 


43 


3S 


34 


6 


LIFE HOLDS ON BETH NIELSEN CHAPMAN 

REPR 5E ALBL'L* CUT 


44 


44 


37 


19 


CAN'T CRY HARD ENOUGH * THE WILLIAMS BROTHERS 


45 


SO 


44 


1/ 


HUMAN TOUCH * BRUCE SPRINGSTEEN 


(S) 


NEW^ 


1 


SLOWLY 

RCA 62271 


STACY EARL 


47 


48 




2 


irS PROBABLY ME STING WITH ERIC CUPTON 

AAM 2407 


a 


45 


43 


11 


THOUGHT I'D DIED AND GONE TO HEAVEN ♦ BRYAN ADAMS 

AIM 1 S92 


4) 


46 


45 


22 


EVER CHANGING TIMES 

ARISTA 1 ^jlA 


♦ ARETHA FRANKLIN 


so 


40 


25 


12 


SHE IS HIS ONLY NEED 

CURB S432QVCA 


V^YNONNA 
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Andy Thomas 

WSJS Winston-Salem, N.C. 




Wi 



INSTON-SALEM, N.C.'s only N/T staUon, WSJS, 
is still reeling from iU 5.5-7.2 climb in the winter Arbi- 
tron book, which pushed the station into third place in 
the market. Combined with sister country station 
WTQR's 17 share, the combo dominates nearly a quar- 
ter of the market's radio listeners. 

Despite the huge combo numbers, W55JS PD Andy 
Thomas says the stations are not sold in combo and that 
WSJS "is a pront-making radio station land] could sup- 
port itself without the FM." Part of the reason for the 
healthy bottom line is some creative sales thinking, 
such as selling 10-second spots and sponsorships of 
public-service announcements. 

Like the sales department, the station's program- 
ming reflects some creativity. Thomas says, "Part of 
what I love about being a PD is turning ideas into 
shows." 

One such idea, launched about a month ago, is "Teen- 
age Forum," a Wednesday-afternoon call-in program 
hosted by the station's afternoon host, John Michaels, 
and three teenagers. "The premise behind that was to 
go after the teenage parents, which is the perfect demo- 
graphic for radio, and to bring a teen audience into 
AM," says Thomas. 

A second Wednesday feature is a two-hour midday 
handyman show that Thomas says "tends to sell ex- 
tremely well." On Monday mornings, there is "Book 
Talk," co-hosted by Thomas and a local book critic. On 
Sunday afternoons, the station features a parenting 
show hosted by a counselor. 

On Thomas' midday show, a regular topic is that of 
adoptees searching for their birth parents, which is dis- 
cussed about once a month. The topic hits close to home 
for Thomas, who is currently searching for his own 
birth parents and keeps his audience updated on his 
progress. That progress includes the recent discovery 
that his maternal grandfather, whose identity Thomas 
does not know, was involved in the radio business. 

Thomas started in radio in 1979 at age 19, making 
$115 a week as morning man at WCTR Chestertown, 
Md. He worked his way up to PD there before moving 
on to afternoons at album WARK Hagerstown, Md., 
which flipped to all-talk, when he was promoted to PD. 
"It wasn't talk for very long, but it was a critical point 
in my career because it forced me to do talk, and I found 
out I loved it," Thomas says. "It was a real learning ex- 
perience for me." 

From there, it was on to middays at full-service AC 
WEJL Scranton, Pa., then to afternoons at crosstown 
WARD when that station flipped to talk. Thomas then 
moved on to crosstown WARM as talk host and news 
reporter; WEBR Buffalo, N.Y., as talk host and week- 



end PD; and then to crosstown rival WKB W. When that 
station flipped to business radio, Thomas headed to full- 
service WVOC Columbia, S.C., as PD/mornings and 
completed the station's evolution to talk before seguing 
to WSJS. Like he had done at WVOC, Thomas took 
WSJS to all-talk upon his arrival. 

The station is organized in an unusual manner. News 
director Bob Costner and promotion director Stacy 
Propps have positions equal to Thomas', meaning they 
do not report to him as is customary in radio. "The news 
director runs the news department, so even though I 
affect the news, I don't control it," says Thomas. 

The station runs live local programming from 5 a.m.- 
noon and from 3-7 p.m. In addition to Michaels and 
Thomas, morning man Glenn Scott has been with the 
station for more than two years and Thomas says he 
"is a fixture in the market." 

The station has an unusually large news department, 
with five full-time staffers plus in-house traffic report- 
ers. Thomas claims it is the largest news department 
in the area because 'Ve feel that news is a very critical 
element of the radio station." 

Despite the temptation of cost-efficient syndicated 
programming, Thomas says the local programming is 
affordable because "we do it very cost-effectively. We 
don't use any producers and every talk host must pro- 
duce their own program and run their own board." The 
station does run its share of syndicated talkers, how- 
ever, including Rush Limbaugh, Bruce Williams, and 
Larry King. 

"Rush Limbaugh draws us a lot of audience, then 
they experiment with our other programs," Thomas 
says. "We do a better job of cross-promoting [dayparts] 
now than we were doing." 

Thomas says the most difficult part of programming 
WSJS is adequately serving the entire three-city area 
of Greensboro, Winston-Salem, and High Point "We 
have three cities that used to have their own radio sta- 
tions [and have] that home-county feel," he says. "But 
we have to cover news and traffic in all three cities and 
talk radio from a three-city perspective." 

While one might think there is not much difference 
in attitudes and opinions among three nearby cities, 
Thomas insists that "Greensboro feels very provincial 
in Greensboro. If you talk too much about one of the 
cities, the people in the other cities don't like it." 

To reinforce the image of serving all three areas, the 
station's positioner is "the Triad's news>/talk station," 
and Thomas says "everything we have done since I 
came here is to philosophically link all three cities. I 
think that's where our future success will come from as 
well as [from our] consistency." Phyllis stark 



C2) Records with the greatest airplAy gains this we«k. ♦ Videoclip availability, o 1992. BIlltioanVBPI 
ConTmunications. 



CD Storage 
Cabinet 

• Holds 840 CD's in 
plastic jewelboxes 

• Holds 1800 CD's on 
register cards 

• 3 lockable drawers 

• A stackable space- 
saving unit constructed 
of steel and aluminum 

• 4 ft. X 2 ft. X 2 ft. 

UFT DISCPUY, INC. 

pli :0I <)4v8-00 • Kai 201 945-1)548 
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TRACK TITLE ARTIST 

ALBUM riIL£ f.\f ANTI LABELDISIRISUTIMG LABEL 










* * * No. 1 ★ * ★ 

REMEDY iiMMMMa i ♦THE BLACK CROWES 

TH£ SOUTHERN KARMONY AND HUSICAJ. COMPANION OEF AMEmDVWtePAlSE 


(D 


4 


h 


7 


bl IN(j Mt 1 Hl tSLAOK LKUWbo 

THf sr.jyHrft'* HADMONy and musical companion OEFAMEHICAWREPftlSE 


3 


3 


3 


10 


KUAU lU NUWnbKL w \j£.Li UbDUUKNt 

NO MORE TEAR5 EPtC ASSOOATECi'EPIC 


CiJ 


8 


10 


11 


EVEN FLOW ♦ PEARL JAM 

■E'i EPIC 


5 


2 


2 


15 


UNDER THE BRIDGE ♦ RED HOT CHILI PEPPERS 

:ii ■! ■■ah-./lv si ■ Mi<",iK WARNER SRK 


G 


5 


4 


8 


MAKE LOVE LIKE A MAN ♦ DEF LEPPARD 

ADRLNJ,LliE MtHCURV 




7 


g 


11 


LIVING IN A DREAM « ARC ANGELS 

AWC ANfif 1 i OGC 


S 


6 


8 


7 


57 CHANNELS (AND NOTHIN' ON) ♦ BRUCE SPRINGSTEEN 

HUMAN 'OUO- COLUMBIA 


iD 


2< 




2 


EVEN BETTER THAN THE REAL THING # U2 




11 


15 


3 


LOVE IS ALIVE JOE COCKER 

MGHT :AI1S CAPITOL 


11 


10 


11 


15 


blKLrnltriU ♦ MMI IntW bWthI 

GIR.fR E^p ZOO 


12 


12 


7 


25 


COME AS YOU ARE ♦ NIRVANA 

NF^ff.-Mir.T) OGC 


13 


9 


9 


20 


LIFE IS A HIGHWAY ♦ TOM COCHRANE 

MAD WAD WORLD CAPITOL 




NEW^ 


1 


* ★ * Flashmaker * * * 

DAYS OF LIGHT ROGER DALTREY 

ROCKS IN THE HEAD ATlANTIC 


15 


13 


18 


9 


EVERY TIME 1 ROLL THE DICE DELBERT MCCLINTON 

NF-Tfi lit f Riy-i :i -rii-j.jr.n CURB 




16 


21 


9 


CHURCH OF LOGIC, SIN & LOVE 4 THE MEN 

THE MEN ' PQlVDOanG 


17 


U 


13 


10 


TANGLED IN THE WEB ♦ LVNCH MOB 

L'■^C^■ MUi tLt";7HA 




22 


23 


5 


* ★ ★ Power Track* * * 

SONG & EMOTtON ♦ TESLA 

PSYCHOTIC SUPPER GEfFEN 


19 


15 


16 


18 


ONE ♦ U2 

ACMTUNG BAB* ISLANDi'PlG 




NEW^ 


I 


HEAVEN SENT ♦ INXS 

VrELCOWE TO WHEREVER "yOU ARE ATLANTIC 


dD 


23 


24 


6 


coiriAV I'M iM 1 nur a tmp pi ipr 

f. •■:.-\ FiCtlOk'ELttTHA 


22 


20 


26 


5 


IfC PDflRARI V UP A QTIWf^ U/ITU TBIT PI APTDW 

i ■ I Hi. '/.lAf^i-.N ( A4M 


® 


27 


33 


3 


1 ITTI P MiCQ TAN'T Rr UfDAMA CPIM ftri/^TniTC 
Lll 1 LC mlo3 l«An 1 DC WnUnU orin ULAjlUno 

I'CC'E- I- J.L Of KR'rPTOV'TE EPIC 


(ii) 


28 


32 


4 


LITHIUM ♦ NIRVANA 

NF vffiw f.!; one 


2S 


18 


12 


15 


NOW MORE THAN EVER ♦ JOHN MELLENCAMP 

WHENEVER WE WANTED MERCURf 


(ZB; 


29 




2 


LAST CHANCE JOHN MELLENCAMP 

WHENE'vtR WE WANTED MtRCUWV 


27 


17 


20 


8 


YOU'RE INVITED BUT YOUR FRIEND CANT COME ♦ V. NEIL 

■NLifJ;.: }/\% nOiiYWOOO 


28 


21 


14 


12 


MAKE YOU A BELIEVER ♦ SASS JORDAN 

SA^r.r IMPACTUCA 




35 




2 


SHAKIN' THE CAGE ♦ THE ZOO 

iHAMN -ft L^AGE CAPRlCOHN 


(JL) 


34 


31 


4 


REACH FOR THE SKY ♦ PIREHOUSE 

■loii; yolp -m epic 


31 


25 


22 


1 


MAN ON A MlablUN VAiN HALtrV 
fOH UNLAWFUL CARNAL RNOWLEtWE WA^Nf R 


32 


26 


25 


18 


NUTrllWa bLab MAI IblCs v Mt. I allila 

HETALIICA ELEKi^RA 


33 


30 


30 


5 


Wf CANT OANCE ATLANTIC 


^ j^/ 


39 




2 


WRONG ♦ LINDSEY BUCKINGHAM 

OUT OF TME CRADLE REPRISE 


3S 


32 


27 


8 


TEEN ANGST (WHAT THE WORLD NEEDS NOW) ♦ CRACKER 

Cf'AC.KEH VIRGIN 


dD 


NEW^ 


1 


WHEREVER 1 MAY ROAM ♦ METALLICA 

METALLIC* ELEKTRA 


37 


31 


28 


7 


THORN IN MY PRIDE THE BLACK CROWES 

TUt )0'J'H[rtN MAHMt>N> AND MUSCAl COWPANfON WF AUFRlCAr*iRf PRI^lf 


31 


36 


34 


4 


1 JUST WANNA ♦ KISS 

prVfNGE MEBCURV 


39 


38 


38 


3 


ALWAYS THE LAST TO KNOW ♦ DEL AMITRI 

CHANCE EVtRrTMING AftM 


W 


33 


29 


6 


MARY IN THE MYSTERY WORLD ♦ ELECTRIC BOYS 

l)ROCVU& t.lAHlMU^ ATCO EASTWEST 



Radio 



O Tracks moving up the ctidtl » 
Communtcations. 



1992. BiilBoa-^'BPI 



AU 


HIM ROCK RECURRENT TRACKS 


1 






1 


WHAT YOU GIVE 

PSKHnin; SUPPER 


♦ TESLA 

GEfFEN 


2 


1 




2 


MAMA, I'M COMING HOME ♦ OZZY OSBOURNE 

NC MORE lEAHS EPIC A<,&OClATEQ'rP(C 


3 


2 


1 


3 


HELP ME UP 

HUSH 


♦ ERIC CLAPTON 

REPHiSt 


4 


4 


3 


3 


RIGHT NOW 

'OR UNLAWFUL CARNAL KNOWLEDGE 


♦ VAN HALEN 

WAfmER BROS 


i 


3 


4 


3 


MYSTERIOUS WAYS 

ACHTUNG SABf 


♦ U2 

ISlAN[>f>LG 


6 


7 


8 


3 


TOP OF THE WORLD 

FOR ljNJ>WFJL CARNAL KNOWLEDGE 


♦ VAN HALEN 
WA;»NER BROS 


7 






1 


NOVEMBER RAIN 

USE TOUR ILLLiSlON 1 


♦ GUNSN' ROSES 

GEFFEN 


1 


6 


2 


3 


EMPTY ARMS STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

THE SKr IS CRYING FPC 


9 


8 


6 


3 


THE UNFORGIVEN 

metall;CA 


♦ METALLICA 

ELEKTRA 


10 


5 


7 


3 


ALIVE 

TEN 


♦ PEARL JAM 

EPIC 



Recurrenb m titles which h*ve apoeired on the Album Roch Tracks chart for ?0 weeks and have droc^ied below 
the top 20. 



ROCK 40 RETURNING 

(Continued from page 60) 

"the CHR style and presentation re- 
mains." 

Last fall, Cook took WJET's ap- 
proach to sister station WHOT-FM 
Youngstown, Ohio. WHOT had 
been an adult-leaning top 40 station. 

Since Erie's album rock WRKT, a 
longtime ratings leader, leans to- 
ward classic rock, so does WJET's 
version of rock 40. A typical night- 
time listen on WJET finds Eddie 
Money, Boston, Black Sabbath, and 
Loverboy in the mix. 

WRKT PD Ron Kline says it is 
too early to determine the market- 
wide effects of WJET's shift. He ad- 
mits, though, that "we have to stop 
for commercials at some point. So 
they [WJET] are a choice, which 
kind of scares me." 

■ORE RECURRENTS 

WJETs intersection with classic 
rock not only reflects the market's 
taste, says Cook, but safeguards 
the station against a recession in 
airplayable product. According to 
the conventional wisdom, that is 
what doomed rock 40 the last time 
around: Appropriate rock 40 records 
dried up. By keeping currents down 
to about 60%, says Cook, the station 
avoids the risk of being left strand- 
ed talent-wise. 

Duling at Daytona Beach saya 
WNFI's playlist, with 28 or 29 cuts, 
is "a little tighter" than most top 40 
stations. But rather than record la- 
bels complaining about that, he 
says, most have been pleased with 
the station and its willingness to 
jump on a single such as Tom Coch- 
rane's "Life Is A Highway" long be- 
fore album rock or traditional top 
40s pick up on it. 

Rock 40s original lack of current 
balance, says Duling, is what 
doomed Pirat* Radio. "The initial 
idea was right on the money; the 
presentation, the showmanship. But 
they got too current-based." 

Former WMMS Cleveland OM 
John Gorman agrees. (WMMS, 
which in the early '80s regularly 
mixed genres as different as Bob 
Seger and Culture Club, is consid- 
ered, in retrospect, a rock 40 pio- 
neer.) He says the demise of Pirate 
Radio, and, to an extent, KXXR 
Kansas City, tainted the format in 



POE SEMINAR 

(Continued from page SO) 
lice." 

Downey encouraged the audience 
to understand not just the demo- 
graphics of their product, but also 
the "soul of the people" who make 
up the audience. And, despite a 
warm introduction by consultant 
Alan Burns, Downey said, "God 
damn those consultants that got 
their hands on top 40 radio." 

The closing-night awards show 
was highlighted by a brief tribute to 
top 40 pioneer Rick Sklar, who died 
earlier in the week, and, on a much 
lighter note, by WPGC Washington, 
D.C., PD Jay Stevens, who arrived 
on stage with his tuxedo jacket on 
backward and announced that it 
was paid for by Columbia — a refer- 
ence to that label's act Kris Kross 
and its penchant for wearing 
clothes backward. 



the eyes of the industry. "Everyone 
walked away like lemmings," he 
says. 

NO HAIR BAUDS 

Laying back on currents is one 
lesson being applied to the new rock 
40s. The other, insist PDs, is a high- 
er standard for talent; i.e., no hair 
bands. 

The first time around rock 40 
adopted "a lot of low-end product," 
says Cook. "There were some poor 
decisions made." Now, KEGL's 
Krysz suggests, if the new talent is 
not there, simply add more proven 
recurrents. 

Rock 40 PDs acknowledge that, 
at a time of heightened musical seg- 
regation, trying to cross established 
lines is difficult. But for the sake of 
their stations as well as the format 
they hope listeners respond. "Tim- 
ing is everything," says Abell, "and 
maybe this will help save CHR." 




Getting Fancy. Reba McEntire bkl 
$4,000 for a guitar autographed t>y the 
Remingtons during WSIX Nasfwille's 
two-day radiothon for St. Jude's 
Children's Hospital. McEntire, left, is 
pictured handing over a cf)eck to 
WSIX's Hoss Bums. She also 
presented him with the guitar in 
recognition of his cttaritable work. Tfie 
radiothon raised $62,000 for the 
hospital. 
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Modern Rock Tracks. 










COMPILED FROM COMMERCIAL AND 
COLLEGE RADIO AIRPLAY REPORTS. 


THIS 


\l 




in 

s5 


ALBUM TITLE IIF ANT) LABELDISTRlBI/TlNa LA8CL 


CD 


3 


5 




* * * No. 1 * * * 

GOOD STUFF i -~ .• n , , * THE B-52'S 

GMCS-LFF REPRJSt 


2 


2 


3 


; 


WE HATE IT WHEN OUR FRIENDS BECOME... MORRISSEY 

Vr. J-- ~h M..-. i.-ti'tvlSL 


3 


1 


1 


10 


FRIDAY I'M IN LOVE * THE CURE 


4 


4 


4 


12 


F*R GONE AND OITT ♦ THE JESUS AND MARY CHAIN 

f.-r.f . OEf ' 


5 


6 


7 


5 


MIDLIFE CRISIS • FAITH NO MORE 


6 


7 


8 


3 


WHAT GIRLS WANT « MATERIAL ISSUE 

MERCURY 


7 


5 


2 


11 


THE BALLAD OF PETER PUMPKINHEAD « XTC 

r.ON GEFFEM 


1 


9 


9 




PRETEND WE'RE DEAD * L7 


® 


12 


14 


6 


BLACK METAUIC ♦ CATHERINE WHEEL 




16 




2 


EVEN BETTER THAN THE REAL THING * U2 

ACHTJNG BAST tMANO 


11 


11 


11 


5 


ONEWAY ♦ THE LEVELLERS 

ELEKTRA 




NEW^ 


1 


HEAVENSENT *INXS 

■r ^EvEfi >0U *Rt ATlANTIC 


® 


13 


17 


5 


HAPPY BIRTHDAY TO ME ♦ CRACKER 


® 


14 


19 


4 


rrs A SHAME ABOUT RAY ♦ LEMONHEAOS 

irSASKAME ABOUT RA' A'^.vr.T.C 


OD 


23 


26 


3 


WHEN SHE BEGINS SOCIAL DISTORTION 

-.l.'i ANL Hti.L EPIC 


OD 


21 


28 


3 


ALWAYS THE LAST TO KNOW ♦ DEL AMITRI 

CHANCE EVERYTHING A&M 


QD 


17 


21 


4 


1 DOfIT WANT TO SEE THE SIGHTS ♦ THE CHARLATANS 

fl.-i.viT'. I iiH^ .;rM BEGGARS aANOUET'RCA 


OD 


18 


23 


3 


YOU'RE SO CLOSE ♦ PETER MURPHY 


19 


10 


10 


9 


GALILEO * INDIGO GIRLS 


20 


15 


18 


6 


SUNSHINE AND ECSTACY ♦TOM TOM CLUB 

UAH* SNEAK ^JVL ACT LIN l.RI i^* THISE 


21 


19 


15 


10 


WHY ♦ ANNIE LENNOX 

D:,A AHiSTA 


22 


8 


6 


12 


DIVINE THING ♦ THE SOUP DRAGONS 

i^:i-,viHr;i ^ .^.f--! ifry 


® 


27 




2 


A GIRL UKE YOU ♦ WOLFGANG PRESS 


® 


NEW^ 


1 


FACE TO FACE ♦ SIOUXSIE & THE BANSHEES 

BATM'.ri RETURNS WAHNLR aHOS 


25 


22 


22 


5 


CRUCIFY ♦TORI AMOS 

l.ri'.t iAi<liC..JAH£i ATLANTIC 


26 


24 




2 


REVA'S HOUSE ♦ LOS LOBOS 

Kl"j SLASHWARNLR BROS 


® 


28 


24 


6 


STONE ME ♦WIRE TRAIN 

NO SOUL NO STRAIN MCA 


® 


29 




2 


SO WHArCHA WANT ♦ BEASTIE BOYS 

CHECK ■ ...1^ -L.-.L' CAPirOL 


® 


NEW^ 


1 


PLEASURE THE SOUP DRAGONS 

HCTL". re: - , i-F mi RnjBY 


®i NEW^ 


1 


AU. 1 WANT ♦ TOAD THE WET SPROCKET 

ECAR C»LUMBU 



C ) Tracks with the greiatest airplay gains this week. # Videodip tvatlabtlity. C 1992. Bttlboard/BPI 
Cornmunicatiom. 
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WWrs NBC Radio Sports Lands Olympics Exciusive 



■ BY CARRIE BORZILLO 

LOS ANGELES— With the largest 
crew Weatwood One's NBC Radio 
Sports has ever gathered for an 
event and a jump on television covers 
age, WWl Sports director Larry Mi- 
chael has cause to say he's 
"pumped" 
over the 
network's 
exclusive 
live cover- 
age of the 
XXV Olym- 
piad in Bar- 
celona, 
Spain, July 
25-Aug. 9. 

"This is the Olympics made for ra- 
dio because radio is the only place to 
hear it live as it happens," he says. 




Due to the six-hour time difference 
between Barcelona and the eastern 
United States, NBC Radio's live cov- 
erage of the games, which will air 
from noon to 4 p.m. EDT, will scoop 
the NBOTV coverage, which will run 
in the nightly prime-time slot. The 
broadcasts will include four hours of 
consecutive programming for the en- 
tire 16-day event In 1988, NBC Radio 
broadcast for only three hours a day. 

Eighty percent of the more than 
260 NBC Radio Sports affiliates are 
taking the full four hours of pro- 
gramming, which includes 15 three- 
and-a-half-minute update reports ev- 
ery 15 minutes from 5:15 a.m. to 7:15 
p.m. EDT. Interviews with athletes 
and play-by-play coverage of basket- 
ball, boxing, track and field, swim- 
ming, diving, baseball, tennis, gym- 
nastics, and volleyball will be includ- 



ed in the longform programming. 

"It will be very fast-paced cover- 
age [with] quick cuts. We'll hopscotch 
from one venue to another to get the 
hot stuff as soon as it happens. It 
gives us a great edge." 

For the broadcasts, the network as- 
sembled a crew of 26 reporters, pro- 
ducers, play-by-play announcers, and 
technicians — eight more than it used 
for its 1988 Olympics coverage, which 
won a gold medal from the Interna- 
tional Radio Festival. 

The toughest challenge with these 
Olympics, Michael says, is keeping up 
with the action. Technically, every- 
thing is set up for the network to be 
able to jump from one event to the 
next. WWl's headquarters will be 
centrally located at the International 
Broadcast Center and booths will be 
stationed at nine venues. Michael 




WIMEW-FM 
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says the hard part will be deciding 
when and what to cut from in order 
to cover another event 

"About a month-and-a-half ago it 
was like, 'God, we need more time.' 
But now that everything is done, I'm 
just pumped to get out there and do 
it," he says. "I've done five Olympics 
but this is the most challenging cov- 
erage because of the length of the 
show, the number of venues we'll be 
at where we have to make split-sec- 
ond decisrons, and the quality of ath- 
letes we have." 

Co-anchoring the coverage are Mu- 
tual/NBC sports journalist Bob 
Berger and WFAN New York morn- 
ing host Ed Coleman. The boxing 
coverage will be handled by Randy 
Gordon, editor in chief of the boxing 
magazine Ring, and Michael, who 
will give the blow-by-blows. Larry 
Rawson will handle the coverage of 
all 41 of the track and field events. 

The forthcoming Olympics have re- 
ceived strong response from adver- 
tisers and stations, with advertising 
inventory already 100% sold out. Ma- 
jor sponsors are Volkswagen, U.S. 
Sprint, Isuzu, and the Discover Card. 

The affiliates include stations in all 
of the top 25 markets and 95 of the 
top 100 stations natranwide, including 
WFAN, KMPC L.A., WSCR Chicago, 
KCBS-AM San Francisco, WEEI 
Boston, and KFAN Minneapolis. 

CBS Radio Sports is also broad- 
casting Olympics coverage beginning 
with "Baivelona Preview," a 20-part 
special, July 18-19. Each two-minute 
segment will give a preview of the in- 
dividual and team events and inter 
views with athletes. The first 10 seg- 
ments will air July 18 and the remain- 
ing 10 will air July 19. Segments will 
be broadcast at 40 minutes past each 
hour from 8:40 a.m. to 5:40 p.m. EDT. 

From July 25 to Aug. 9, CBS will 
broadcast 90 two-minute competition 
updates and reports on the status of 
American medal contenders at vari- 
ous intervals during the day. 

AMMMO THE MDUsnrr 

CBS Radio Networks cut 15% of 
its staff June 26. Twenty-two staff- 
ers, from secretaries to directors, 
were let go as part of what spokes- 
woman Helene Blieberg calls "a con- 
tingency plan we had in place for a 
while. We anticipated a sales rebound 
in the second quarter and it didn't 
happen. Sales were soft and our 
sports rights fees are high." 

Blieberg says the cuts will hit the 
sports area the hardest, but news will 
not be affected. 

SJS Entertainment has two new 
shows set to debut in September: 
"Everyday People With Tom Bo- 
dett" will debut the week of Sept 14 
and "The Talk Radio Countdown" 
will bow the week of SepL 21. 

Bodett, best known as the spokes- 
person for Motel 6, will look at the in- 
teresting lives of ordinary people in 
his one-hour weekly talk show. 

"The Talk Radio Countdown" is a 
two-hour weekly countdown of the 10 
most discussed topics on American 
talk radio, as compiled by the re- 
search of l^lkers, a trade publkation. 
The show is hosted by Talkers editor 
and publisher and WTIC Hartford, 
Ct personality IHichael Hairteon. 
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POWER PLAYLISTS 



PIMito M4)pM by Broada 


* Data SyalMna' 






luUttiQ pwi of IvsdkiQ bCCM 


teastan lop 96 






hotn ■ day, 7 diyi • WMk. 9 
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nuntaf o4 ptoy# In monltom 


•Ml 



MONITORED AIRPLAY FROM THE NATION'S LARGEST AND MOST INFLUENTIAL RADIO STATIONS 



loston P.O.: Sunny Joe Whi 

I Gmtp Wclutl. Too f iMn 

1 Hart* Cmr, ID B« Tbm 

4 Cmh GIA, WilMii On A Slir 

5 MT^ Good Stun 

I 1Mb Kim, Wirin M Up 

T M tMCMI Pwwi. UndM Th« Bnd 

t JlmM ItaMnMnL TwawnM 

S M« PmMmTKm da WMun' 

M TL& Bab*-b»r-BA* 

II Cdhfi Bmfvl^^ (HTht Oane 
M TvlMbMC Men Thn 

15 jBi Sacfjnl Aaolhv Dn 

U Saalili t, tlwHUat. Dama I Wafc I Ww 

II lill nam DoTi G* 

U CaNMnai. K r«a Atfea) M* To 

II Sir MtahA^ Babr Got Back 

» Ea VMM. My L«na' 

S SiMMa Ml, llr. lanrman 

29 CMMrMMtFitt 

» BMrais M IMw, Shin* On 

2S HISmI JadtaML Jm 

n Ttita CiiSrStrntmr IHtar » 

73 tmM Waaha Jiia. I Maad Low 

a Ht. iud Taiallr Haart 

11 Ian EiMa, ThK b na Last Tna 

M TM.Itani 



Chieifo 



P.D.: Dave Shakes 



Sk llN»JUaC Bab¥ Got Bjck 

9 Man* Cm, in B« rtm 

4 M Hat CM Nppan, Unte TIN Bnd 

% Kan II Mai. Plana OMt Ga 

I U« Taaaoi. Nu Nu 

1 rm Prttad. OM Of Contial 

■ laka, I Wanna Bock 

9 IMiKrm,J««f 

» CMhM Otw, HVoa WW) Ht To 

II LA SlyliLJanot Bnm H Daad 

U M.C iMdaM, Baaai I Got Your Boiln 

11 CaM » EMkL Aiwtlaf Mnuta 

14 fioana Mklaal. Too Mt 

15 Caaaa ft Dlact V«« TMnk Vou Kno« Ha 
IB Calar Ma aa«i U 4 Love 
" " 1. 1 Ljmb Your %mtt 



Sait Tha Bat foi L 
eTIui 

TlHt Ueed To B« My Plantogii 



S CMlOnMl Goal ««owri 

V Maeeiart. Jawpl 

21 Caw GMt.Wis[w<a 0*1 Asia 

a IbUnt Variran Bteet Jactaa. Tbt S 

a SapWa B. HmMh. DaM I Wnh I Wn 



MaWiCom. 
bVa|n,ifr - 
TadMbMk, Mom 1 

lljCJtalTIhwd I _ 
GmI 2 Sa. Nmr SHi 



P.D.: Rick Giltette 
L Bate Got Back 
[, II Ba Thar* 



Mta I SmML SamtHata l Rkim Stow 
Dai EFX, ^Jj}*'^ 

IMbaHT'Tlin liMd'Ta Ba Minnrrmn 
MMaiCM PMpan, tMa The Bnd 
U Isv, Take MHn Your Am 
AnaiM OeaatapaMBL Tamcuae 
,Toarwftv 

■ Him SeMllMI Ha Cm 
inn II Up 

, JeaW Areund 

taffH Ha^t So Ha4 Ta Goal 

CaCa PiaMMMUap^Ow 

Kils Kmil lump 

Cakf MalaN. SkM Maiion 

UMkac Vaatai 1 Jaaal Jadnak. Ilic B 

^^Come « T*"""*"'""' 




a ttacy Cat SloatT 



HOT 100 



V York 



P.O.: Tom MitchBll 



b tm, I N Ba Tkan 
CIrtt. Oa A SUt 
M CM fmm, IMw Tkc Bi 



S CaaerCL^ _ 

t M Hit CM hwm, IM 

7 CitaDiaa,lirMijQMlM_ 

I Gaarn hBimI. Too Funky 

t TU, WiT-Batw44b|r 

IB B^t,GoodSM 

tl MM, Coma B Talk To Mt 

12 BoR II Ma^ End 01 The flow] 

13 C*Me- - ■ 



P.D,: Scott Stkannon 



■.iuft A 



■ Diy 



a Thn 

. . I, lit Tlw Ctoet 

II TUMtna 
19 Maya CaM, The Souiai 
a Cora; fitin I'm la lom 
II CaCa NaMon. Kaao On W 
n Mr. Blc Jial TaM kh Hai 
n Krii KiMi. Warm II lip 
21 fawa 
S JaeP< 
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KRBE 



ton P.O.: Steve Wyrostok 

Ma Satadi. JuH AnoRwr Day 

M HM Clii NfMS. U«te T)m BrKl 

Tiitinuhiwi. Mwt Tan 

Tm CotMraia, Lrit li A Hichoay 

lidwd MmHuinl 

e To Say The Wot 

llH 

SafiffrHntaL Dann I Wiih I W« 
fiaieali. Hold OnMy Howl 

12 Taad The Wet SpmfcM. M I Want 

13 Cwo; Fridai I'm to laaa 

14 MM Mail i CMl Bad Bad Bay* 

15 Tie, Babr-BatirBaby 
II AaSa Laaaoi. Why 

U SUawi'i SWar. Sin 

IS laaNrVrH*oietiaH< Jjckiaa. The B 

19 C«la Me Badd. Slow Motion 

a Cane 1 DlecL AMthet Mmvie 

21 fieern Midioel Too Funky 

22 iMt Constari CrivM| 

23 Shaika, I Love Vout Smili 

» Badhad UnnH B Tha FJJ,. 1-M t 

a Cara.Hirt 

a SMwt|M.Stan 

17 CataMo Badd, I Wimvi Sm You Up 

a ha Daa^ Sd Adrrfl On Manorr mm 

a Sli aa eB. Move Any Hwntan 

a CaCa PaMoii. FinalFr 



Los Angeles 



)077 
P.D: Bill RKhaids 



Ea Vem, My Lowm' 
MatfCa«*,l1IBaTiiae 
Caw ttiL Willi 



le My Pttyf rata 



_. _ inlWiiblWat 

> Mail HWaaL Tea FuMliy 
C CaBaaOMiOfYatAskaJMeTa 
7 RboIi, EMrytMdy'i Fte* 

I MiclaJ JickM% U The CiOMi 
9 iee Mdic Live And Leaxi 

IB Can, Fndiy I'm In Lo*t 
II UHw VMdraai 4 Jaaat Mason, The B 
U Bad Hat CMH Unda ' 

U Madonna, Thn Uaed To Be N 
14 Aaai* iMMMi. Why 
U U1.0M 

II Cm* M* Bian, Novaaba Baa 
17 CaCt NaMM, Kaap On WBlun- 
11 TIC Baby-Batw-Baby 
II Camii. HtU Oa My Heart 

StaKO. I Lom Yait Siaie 

taned . . 

« Sti Ya« Up 



MiaMBia«,SMThe Bast For I 
unr Ml BaNL ibw Motaa 
Sv MM-MABatiy Got Bach 
MkM BaNea, Steal Ban 
Mr. Bit To Be HMh Vaa 



tjis Angeles P.D,: RKk Cummings 

1 Baula. LnnMr'i Free 

Z MtfUh C«ay, II Be There 

1 2 UaBmHal Get Boitfy For Tha 

4 Ea VMoa. My Loo' 

5 Km Kran, Jw« 

I iU>T. ilia lail CMfaaUaa, ToQui 

1 En Veiae. Gmna Hm Somenwii He Can 

I MiniaoLttTeaWantll 

I TIC B^4ito-BalM 

II >^^ttM SUba^MHoney 

12 MM, Come B Tik To Mt 

U Deem, TINT Went [fj 

14 MaPaMkLntAndUva 

15 HaoaOIPaln, J«m Around 

IB Badhoad KiMMlTh* fZS, )-2-] P 

17 A Trfee CMMOinal, Scanarw 

U Cwar tti^ Wt£i| Oa A Sla 

U Mwnr a ft Tha Beyi. Ii tl Good To To 

a Mkeft laMMkSonelimot I miyma Stow 

21 Sb MliJ^ ftabv Got BKk 

22 Vaaaeae WMiai. Saw The BatI Fori 
Z3 AneMad Oeuetaaaat, Tennauat 

H Celeia Ben. Mim 0( The GhetlD 

B TedHMba^ Mom Thn 

a CeCa Piahtaa. Heap On WaHun' 

27 ManiidL GolA Lom Fa Yo> 

a Cofta^ Taapuiioa 

a Kid > nay. Ain't Gonu Hurt NobWy 

M Km Kreei. Wrm II Up 



, — . Jn My Heart 

a Catay, I'll Ba There 

< i.«aa Daa. It Yon Adad Ma To 

S A« firaat. Goal For He 

C EMeHmrFdlnLnataai 

7 CaNrSS>idM|OnASfir 

I Kalhy Tiacce*. EmtMmm Chenees 

I VaMtta Wttaat. Sn«The B«T For L 
19 CWs WaBur. Tike Time 

II J2,0bc 

12 Hoaard Mnai, LiFt H« Up 

1] EHaa Mm. The One 

14 Mn SacariL Imt Another Day 

15 HadonMrrhti Used To Be My Playpow 
II Bad Het CM fvpen. Under The Bnd 
17 Eric CUatoa. Tean In HeoMa 

11 Eddie Mmh, ni Get By 

19 Mkbaa Ballai. SM brt 

n Baann Baitt I Cail Make You Lom ■ 

21 Bad Sloaart Voui Soni 

22 Beaale BMt. Not The My One 

23 Aw Graal, I W« Bemomba You 
14 Hdiard Han. HaunJ 

n Saphia B. Haahin^ Dam* I Wisb I Wat 

a Bryan ftdiM, Do I Hom To Say The Ww 

27 Mr. He. To Be With You 

a Mdiad Man, T«ki This Heart 

a Vaaaou WMmm. jMt F«i ToMfM 

» Ull, loMl My Beli|ion 



Philadelphia P.D.: Bnjin Philips 

1 Maitift Carey, I'll B« Thort 

2 Bad Hat CM PiBpen, Under The Bnd 

3 Celine Oie^ H You AAed Ma To 

4 SapHeLtbaUni. Damn I Wlib I Wei 

5 toona HdML Tea F«by 
1 GawilL HtU On My Haaf 

7 LaCbaVaaimai ft MmI Mtbiaa. The B 



ID tmi IkaM. I W« Icmembci You 

11 (12. One 

12 Madawa, Thn Uiad To Bi My Playrow 
U idhiaBenai, Steel Bari 

14 CoCe PeMMa, Ko(» Oa Wi«M' 

15 Bryan Atai, ThouiM Td OMd And Go* 
1« TicMalfinIc Mom Thit 

17 Rath* Treceol. EMrytha^ Chan|et 

II Mn Secida. iwt Anolha Day 

19 Aay final. Gaid For Me 

a Cob PaMi^ f inetty 

21 CoMT Gbli, WiilH« On A Slai 

22 Tom Codiraa, Life It A Mcbny 
a Cater Mo Badd. Aft 4 Lmc 

M Mchird MinrTeka Thn Heart 

a Bdtard Man. Haiard 

a Mr- Bi|. To B« With You 

17 Cms w Rooet. nonmbtr Itiin 

a En Vapa, My Lo«n' 

a VMWHa WWiMH. Sara The B«l For L 

a Ta^ The Wet Sprocket. Ad t Want 



Pittsburgh P.D.: Buddy Scott 

1 Manib Carey, I'll Be There 

2 Caloi Me B«ll Sloa MotiM 
I En Vane. hlylMm' 

4 CaHnabMa. H ' 



I Mr. B«, Ji^Tahi My Haert 



19 Gaorye IMMaL Too r«dn 
11 Hchaid Man. Taha Thii Hurl 



13 SopMo B. HartJm. Dema I Wish I Wet 

14 Ma SacMb. Mlt AMth« Day 

15 Vaaaita mtami, Mil For Ta^t 
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a Ertc Owla^ Tun In 

21 Madeaw. Thn UMd To B* My PUyiroun 

22 B-STt, Good Stuft 

a TU. Saby-BM>y<Batiy 

M Ea vefB% Gmna Hiai SomoOitni He Can 

a SmbIt ReoH. Norenba Rmi 

a ibiaai. I Low Your Sarie 

n Giiaae. Held On My Heart 

a iU«ieLaMai.Why 

a Bid Steaat Rhythm 01 My Heirl 

a Jtarrttad Di nl apm in t. Itnnnsc* 



Mixion 

Washington. D.C. P.D.: Lornn Palagi 

BMtan. Stea Ban 
Ml. I WiH r 



2 AM6nM.l1 _ 

3 c2a Dial, It Tau Aibad Ml To 

4 Mdard Mai, Huard 

5 Any Grari, Gold for He 

« Ka*nvUHlM,C0nMctiaiOITlieHaar 

7 GeanirHoidOfl My Mart 

• Ma Seeada. Jutt Anotba Day 

9 Itaanri MHt, mt Ml IM 

L Thn lhad Tg b M 



4 My Pbyiroun 
The TVne 
-- .1 W The Only One 

13 Martab Cany, in Be Tbire 

14 td. tana, Constant Crama 

15 Bryaa iSaM. Do I Him To Say Thi War 
IC Brace IprtMiMia. Haman Touch 

17 Mmh PbKvoa Wni'I Sn Mo Ciy 
PMar Cala^ RnMn Heal 
Bed HM Oi Pm in, iMda The Bnd 
■ lOSTTloMe 
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■IBicblLDi 
aMMTThe 



One 



_ ---- , cChMMi 

a VanaoBi MiaBL lost For Tauilil 
" fiaMW, I Cant Daaca 



. . _ _ fcTaUThB Hoal 
a ErtraM, Hole Hearted 
27 Eric Cmm. Taan In Hoann 

" ^■■IICatBy 

~L SOM The BatI Fm L 
You 



mraai. how nearii 
Eric CMoa. Taan li 
UtmUmm. I'll Cat 
Vaaaaa waiai, Sa 
Hr. Bl|. To Se With 



BMnB 



Houston P D.: Guy ^apotoon 

1 Amt Grant 1 Will RaMMte Yao 

2 Cmnm, HoM On Mv Hairt 

1 CeiaaOlM.I<YouXikBdMiIe 

4 BaaaMBMt, Met The Only Om 

5 Om MbirTha One 

I HrM BA% StMi Ban 

7 KaHqr TreecaL Ennthina C 1 »a n ei 

I Chiti NilnrTifce Tim 

9 Ma Seeada, Jutt Another t)ay 

IB AMMLMBai.Why 

II Ld. liM, ContUot Crtnni 

12 MdanTMai. Take Thn Heal 

13 HaiMi Ceny. in Be Thae 

14 EMa HoM. Fal la LMO A|«fl 

15 Bad Slaairi Vow Smi 

IB Ma CaM. tW Fm Ltflnil Go 

17 Bryaa Adaai, Do I Hom 1% Say Tta Wa 



a nz. All You'm Got 

21 Vaaaiaa WHaai. Juil Fa Teniihi 

a SolCrUT 

a hTBbl tost Taht My Heart 

H Any taM, Baby Baby 

a PaalTaaM, What BaconmOt The Brohi 

a Aarai llMHa, EMTftMdy Pliyt The Fo 

27 Extrane: Hole Haalod 

a Malthea Saeet fn Been Watliai 

a OatMl For You 

a Hnnniaat.VouWai'tSaiHtCry 



KMELJAMS 



P D ; Keith Hattaly 

. . ! HDiel 

^ End 01 The Roal 

i Tit, Baby-BabreaOy 

4 MM CiiMiia. Foma In Your Eyas 

9 BC Brahn, Brainlormmi 

C B. Kefc ft PHWc AanancoMML Hawy 

7 BMtb Shaik Sbibalite Hatty 

I Taria CaMM. Goodbye 

9 Bid Hit eta Pepawi, UaMr The Bnd 

IB Pala RKk ft CLtaMb, They BoMMs 

U Hay I. Bflia. Vai Ranind He 

12 Ri^ Tnoieal, Hone* Can't Bay Yea L 

U Hane M PM, Jaap Around 

14 Mdad. Comt T* To Hi 

15 Daa EfX. Tim Wait tU 

II BntMaad Cnad. Hrftora 
17 ShMalMbi.Mr.LOHrMai 
II FfanhlB Kaaddei, Bain Fad* 
19 Caw GMl WMmw On A Star 

a Ea Vapa. Ci^la>^^lft n Soma thfflg He Can 
21 lace ft Saeodi, aometMiei I Bliyan Sknv 

- dMdoon.Jun 

Ml, TMi Uiad Td Se My PUyaroun 
^ 2 Proud 2 6«t 
lea Cream Oram 



a Am Me d OeaMMMial, TennouM 
a NaofMy By NMn, EMrytteif 't GoMia 



COUNTRY 



P.O.: Ted Stecker 



2 Wynaeaa. i Saw The Lfbt 

1 Ma AaAnaa, Whai IfConMS To You 

4 AMa Jacbian. Mnlmtai In Monteofflary 

5 Mich* WHtbt. Take It like A Man 
i Dnnead Ha, Hernia Maa Riley 

7 SbawadaMi, Bodi My Baby 

I Saw BoMMi, Acai 

9 MIMT^ That Doa1 Come In 

IB Braoki ft Dm*. Bool ScMtM' B«M 

II RM Hceatbt. The Mahl The LMb w 
U LanM Hemn, Somitfini in BbT 

19 tanamt. Gone At A GM Can Get 

U HafSMit ft Tnali TiRI, Thit One 

17 HM McbMiL Past Tha PaM 01 RaiCM 

U CM BMtTwo Ten Ounolvoi 

19 Halt niiiioW, Ohf Flaan Han Haw Ha 

a TMa Mnieod. The Women Before He 

21 Hayai^CarMnla,ir 

n B% Baai. Bay TheUl 

a Coin IMyeiEnry Second 



a Sawnr Bnai^ Som GMi 6o 

a Hcbitdo ft Tha RHa, Sand firowid 

27 OaM SMae; CcmeTn Oul a The PM 

a UMa TBtt. r«tt T«t Fa EnrytM 

a Braebs ft Dmm. Heta Hom 

a Raaaa MBup. All Is far la LOM An 



ton P.D.: Rick Candea 

WcbM WrMt. Take It Ue A Han 
WnaniL I &a Tia IMt 
Mlw Aa<aM. Whea iTcomtt Ta Tm 
Hcbrida ft The Me, Sacred firoand 
Deec SMo. Cane In Out 01 The Pain 
AMiai.TM*LittlaTrip 
TrMM Trm, MelhiM Sborf Of Oymi 
CM fliMt. we TerOanetns 
Hart OmaMI. IH That 01 Sonnthin 
Bnakt ft D«a. Baol Scoetn' BoMt 
Hay Cb«iB CarpMir. I Fail Iwf y 
Saiy Bhm, Acas 
SMe Haraier, A Womn Laoai 

ana jacim^ aaaiHi in nonuomory 
Georie tbaL Geneu A GM Cm Gat 
CeHi^taiai^tv^l^ Second 

Avon Tbaia, Thora'^n'^MLaia' Wro 
OMNadHo, Norma MM Mn 
GeorM SmI So Mach Uhc Mr Dad 
HM Kilibia, Petl The Poini 01 Betcia 
TaM Tachar, If Yaa Heart Ainl But 
ImVm. Sb«i Thel Dont Come In 
AM MdtMa. Don't Rock The Jukabw 
GarMi Braak^ The Rnar 
Ta^a Tachar. Soma KM 01 TreaM 
AM Jacfcwi^ Cbtsin' Thel Hom Rainb 



a Pa«y Lanbn, I'm TM KMd 0 



Knoxvllle P.O.: Les Acree 

1 Uttle Tom, Firit Taw For EiarytM 

2 Ger* Bnoki. The RtNT 

1 SbaiaMah, Bock My Baby 

4 HcbrtBi ft tW Ml, SacM Ground 

5 Wyaoaaa. I Saw The IMt 

C M DRBe^ SMt Thai Doni Come In 

7 AM Mdnoa. MiiM<ht In Montaomory 

I Trade Tr«. Nathin| Shod Of Ormi 

9 Mba Alalia. Whan It Conas To Tea 

M Braahs ft Oaoa, Boot Scoeta' Booate 

11 Hdn Vm SMM, BackroMt 

12 Tmm Tocher. IfToa Hoitt Ainl Bus 
U LmM Panai, Whet KM 0( Feel Do 
14 HM Meba^we acMck World 

U HM Cfeeawn. Bubba Shot The Mubea 

II BMy IMai. BiHy Tbi Kid 

17 HayChipMCanaaMr.lFMlLwIqp 

U Haty SMrt ft TrnM Tim, This Om 

19 Stacy Deal CanpbelL tadM 

a AtabanLTMAUmeTr* 

21 Vtoea M. I SHI BahoM M You 

a SMe Warbar. A Woman Lom 

M MnllbMin, iW The lifMi W 

a R* CnM, »e WrM The Bank 

a BHyR^rcyni.Acby BroibyHoal 

27 CM Blict. Wi TM borsMns 

a HartM Hchrtda. The Tm Hat Come 

a Tracy Unranca. Ihinmn' BolMnd 

a Pad OMntnet. He And My atfiy 



MONKSh 
HKbefteWrM 



Us Angetes P.O.: Bob Gmrra 

1 WyiaaM. I trm The L^lit 

2 O u nead Ifaa. Norma Mm Riley 

3 Garlb Brooks, ThI RlMr 

4 ShanaMah. tack My Bab* 

5 Alan JicMa. H>dn«hl In Mnrtaomay 
I "ail BiiiaM. ill 11 
' — - — n» HllM Pa Lj«M1 w 

s TM Doni CoMi In 
t, TM II Lda A Mm 

IB Bay Doai, eny The KM 

n Geerio SliMt GoM At A Girl Cm Get 

12 WMai.TMA mil Trip 

U MrtM IkbrHi. Tha Taae Hn Com 

14 Bmbt ft DaiMoat Seeaba- Bw|ii 

15 CM BMk. We Tei Ounehaa 

It HBy toy Clin, Achy BnohyHeort 

17 Mbd AiMnii. Whai B Cmm U Yaa 

U DaifM Vaifta^ Tha Hoort TM Voii (tan 

19 HanrCbapMCMMr.lFaalUcfcy 

a Harly Sbnrt ft Tn* trRL TNi One 

21 Unto Hapa, SoMethMilB M 

a TrMe Waeat Tha wBm BatM Me 

a Tan TaoMTuYair Hurt Ann Bw 

M HbMaSbMMBtcfcnadi 

a MUMa^MThoPaatOtReacae 

a Hcliida ft Tta BHa. SacM GrmM 

27 PMT %Bue BMl> 

a MaM Rolbiae. Home Saiet Hoaa 

a CeM Raye, EMry Sacoad 

a Randy Tnat. I'd SurraMi Al 



RMy Da^Bdly Tha Kid 
BiaatoftDwa, Bool ScoMT BoagM 
M DMM, Shipe TM Dm1 Caaoln 
WMHiL I Sa« Tha LMt 
HUMMiM, TMT Like a Man 
GMn FnacfYoa Oo Hy Hoat Gaid 
HattH HgM% The Tmo Hm Caac 
Harty Sburt ftTnMi TiMI. ThM One 
GartiBioakt.TheRNar 
Hay CkipM CmmM. I FaM laeby 
DaifM T«MM,11iiHMrt TM Vm Dan 
Taaga JwOmH Vaa Hnrt Ml 8n 
Aeby fcMiiHMrt 

H n Cmm Ta Vn 

anMUvas 

DfeMa, Thars WM I'M Woridi^ Oa T 
Ataban, TM A Ultta Tra 
Bkby SbMH, FroM The IMd Lm 
UalipfMA WM KM 01 FM Di 
CMM Rnm She T^M The Sid Oo 
M KaMaoL Hn O'dM Wortd 
Daa SMOMM DMn Une 
Doai SMb,Wvimi LMM 
MvlfftTba BMt, SicM QroMM 



laaga loonr, m i 



27 BaiiMrBjBian,CoabayBM 

a Aaaa flppbTnan Ml MolM' W(o 

a IMeTmVouAadFeronr AndM 

a Tncy MaaM Ronnin' SMM 



KMLE 

Phoenix P.D.: Alan StBd|t 

1 Harr CM«i CaryaM, I Feci Utdn 

2 MhnAadarNn. What tt Comal To TM 

3 LanM Horaaa, Somethnii in M 

4 IbaMtdafAxk My BM 

5 tVma^TSaa The LiiM 

< RM HcaaH^ The MgM The Lfhti W 

7 BHy Deal. Biy The iSil 

I Jo* 0j%2«jWpMl taNln 

IB »lSi£^^SL!»SsMat^SlSr 

II Tray Maan RaMa* BahM 
U AhRaM. TMA UMa Tl* 

13 Taw ToMr II Vmt Heat Aiil But 

14 (MMatk. lie TMl OmMm 

15 LM R^r PaaA WM Kind 01 F«l Oo 
U ManrBnHaaCBabwBM 

17 HMUEbBM, Tin 0^ Watd 

U HatoBhnrtftTraaaTHK.TbiiOM 

a GMttBMta,ThaBM 

a HM nMiMt n ThM a TiaMhn 

n Oalgil MhiiL The Haat TM You Own 

a VhiM MUM BoBm M Vm 

a DHMirilBi^ Una Mm RBi* 

a HiMBa 9MM, TM It LbaA Hm 

a Tha Haay, IS or Heart 

a CelM Rmb. Enn Second 

27 Sanar MMLSaneCirb Do 

a Garili BroM, Pmo LoMd Mami 

a LMM CatMM, leap 01 Fath 

a Biaabit OamTBrand New Mm 



Real-time monitoring. The top SO marfcets. 24 hours a day. 

Only RadioTtack monitors hundreds of Country and CHR stations in the top 80 
mari<eis. All day. All year Around the clock. Giving you the fast, accurate — and 
affordable — information you need to make programmmg decisions. Put us to the test. 
Call Susie Turner at 1-80048M634 for details on our lax delivered playlisB and special 
introductory package. 

RAOOmCK 

No one else can do this. 
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Revved Down: May Networic Tally Off 20%; 
Spears Heads To Point; WRBQ Team Splits 



Rai 



\DIO NETWORK revenue was 
down an incredible 20% in May com- 
pared with the same month last 
year, according to the Radio Adver- 
tising Bureau. In the first five 
months of this year, network reve- 
nue was off 13% from that period in 
1991. 

Combined local and national reve- 
nue was off just 1% in May, with lo- 
cal gaining 1% and national off 6%, 
according to the RAB. For the five- 
month period, local revenue was up 
4%, and national was down 9%. 

The figures are based on a pool of 
more than 100 markets. The May 
figures were adjusted from five 
weeks to four to compare with 1991. 

nnmuMiiB: skaib to ramr 

Michael Spears has been named 
OM at WPNT (The Point) Chicago, 
replacing Harv Blain. He was last 
OM at KKDA Dallas . . . KBZS San 
Diego night host Rich "Brother" 
Robbln takes the long-vacant PD 
chair. Also, "Shotgun" Tom Kelly 
joins for afternoon drive, replacing 
Tony Maddox, who exits. Kelly was 
last at crosstown KFMB-FM. 

PD Gary McCartie has been 
upped to OM at WMZQ Washing- 
ton, D.C. WQYK Tampa, Fla., PD 
Tom Rivers joins WMZQ as 
PD/moming man. ND Kim Leslie 
is upped to morning co-host. They 
replace former morning team Jim 
London and Mary Ball, who exit 
Also, former crosstown WAVA mid- 
day host Sandy Weaver joins for 
morning news. The new morning 
show will debut July 22 live from 
Barcelona, Spain. 

Flaircom's top 40 WSSX Charles- 
ton, S.C., and Jones-Eastern's cross- 
town easy listening WUJM have en- 
tered into a sales and programming 
local marketing agreement WSSX 
will skew more adult, while WUJM 
becomes top 40 Fly 94 and targets a 
younger audience. Mary Russell 
comes over from WSSX as GM of 
WUJM. 

Paxon Broadcasting has ac- 
quired five Florida radio stations, 
bringing the total number of Flori- 
da stations the group owns to 13. 
Paxon is acquiring WPRD/WMGF 
Orlando and WFYV Jacksonville 
from Metroplex Communications, 
WVRl Orlando from Capitol Broad- 
casting, and WAIA Jacksonville 
from Rowland First City Radio. 
Pending FCC approval of the sales, 
Paxon has entered into sales and 
programming LMAs for WMGF 
and WVRI, which are immediately 
effective. Paxon will sell WHVE Oi^ 
lando to comply with new FCC own- 
ership restrictions. 

Zoo Entertainment's Rick Upton, 
who last week accepted the pro- 
gramming job at KIXK Colorado 
Springs, Colo., has changed his 
mind and heads instead to the PD 
slot at KHTK St Louis, replacing 
Michael St John. KHTK night jock 
Scott Gordon adds MD stripes. No 
replacement has been named at 
KIXK. 

Lon Achenbach returns to radio 
as GM of KVAN/KMXI Portland, 
Ore., replacing Dave McDonald. 



Midday host Bill Jacltson is upped 
to PD/momings at KMXI, replac- 
ing Craig Johnson, who is now 
PD/momings at KZOQ Missoula, 
Mont. Johnson replaces Shawn 
Wilde, who exits. Tim Gordon, last 
p/t at KUPL Portland, Ore., re- 
places Jackson in middays at KMXI. 

Spanish KTNQ/KLVE Los Ange- 
les president/GM Ken Wolt and 
OM Jeff Lieberman are out. For- 
mer KSSA Dallas PD Edmundo 
Lazcano joins KTNQ Los Angeles 
as PD, replacing Adrian Lopez, 




Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 

who remains PD at KLVE. Also, 
two former KWKW jocks, Jaime 
Pena and Gustavo "Shoo-Be-Doo" 
Vargas, segue to KTNQ. Across 
town, former Spanish KWKW PD 
Alfredo Rodriguez joins similarly 
formatted crosstown outlet KSKQ- 
AM-FM as GM. 

KIKF Anaheim, Calif., PD/p.m. 
driver Craig Powers has been 
upped to the new position of nation- 
al country PD for the Astor Broad- 
cast Group. He will retain his previ- 
ous duties. Also, former Unistar 
jock Mike West joins KIKF for 
mornings, replacing Shawn Parr, 
who is now at KZLA Los Angeles. 

Former KYYS Kansas City, Mo., 
PD Scott Jameson joins WFXF In- 
dianapolis in that capacity. He re- 
places Steve Brill, who exits . . . 
Bud Stiker, former VP/GM of 
WBT-AM-FM Charlotte, N.C., has 
been retained as marketing consul- 
tant for Bonneville Broadcasting 
System. 

CITI Winnipeg, Manitoba, PD 
Ross Winters, who had planned to 
join CKLG/CFOX Vancouver as 
PD, has decided to stay at CITI. 
Marketing manager Mary Ann 



McKenzie becomes PD at the com- 
bo, replacing Jim Johnston . . . 
WVKO Columbus, Ohio, PD Phil 
Allen exits. OM K.C. Jones is look- 
ing for a replacement. 

Former WJIZ Albany, Ga., PD 
Earl Boston joins WHYZ Green- 
ville, S.C., as PD/momings, replac- 
ing Jay Michaels, who exits . . . 
WBTR Carrolton, Ga., flipped from 
AC to country June 29. No people 
changes were involved . . . WMBC 
Columbus, Miss., MD Johnny Dees 
is upped to OM/PD/mornings, re- 
placing D.D. Hamrick, who exits. 

The Univ. of Pennsylvania's non- 
commercial WXPN Philadelphia 
will begin simulcasting its modem 
rock format on Temple Univ.'s non- 
commercial WRTQ Harrisburg, 
Pa., which is under construction and 
should be on the air early next 
spring. WRTQ will be sold to Penn's 
trustees. 

Former Hard Report editor Jim 
Trapp, who recently left for a post 
at Capricorn Records, has accepted 
a major-market PD job to be an- 
nounced next week . . . Former 
WBBO Greenville, S.C., PD Bill 
Catcher (803-28&<IT23) and morning 
man Toddzilla (803-963-0560) are 
looking for new opportunities. 

PEOPtE: TUP* TEUI OUT 

Following Clear Channel's clos- 
ing on WRBQ (Q105) Tampa, Fla., 
moming men Mike Elliott and Bo 
Reynolds exit. They are replaced by 
midday host Alicia Kaye and swing 
jock Steve Austin. PD Jay Taylor 
moves into middays. 

Kip Taylor joins KQKS Denver 
as APD/MD, replacing Stacy Can- 
trell, who is now PD. Taylor was 
last PD at WQXA York, Pa. He is 
replaced there by midday man John 
St John. Also, WQXA evening host 
Alex Valentine adds MD duties . . . 
Midday host Susan Benson adds 
MD stripes at WKKX St Louis. 

Brian Fowler and Joe Cronauer 
join WENZ (The End) Cleveland for 
mornings. They arrive July 13 from 
WAZU Dayton, Ohio. 

Phil Marlowe joins WCCC-FM 
Hartford, Conn., as MD/middays. 
He was last MD at WHJY Provi- 
dence, R.I WZTA Miami midday 

host Mike Lyons is upped to APD, 
replacmg Ray Graham, now direc- 




newsLine... 



ClURliS RJRIOM, Group W Radio communications VP, exits to form a 
New York-based marketing communications company, InterMedia 
I^rtners, which will open Aug. 3. Group W has signed on as a client. 

LYNN CflRISTIAII joins the Radio Advertising Bureau as senior VP/West 
C^ast region, replacing former RAB VP/stations J. Ray Padden. 
Christian was senior VP/radio at the National Assn. of Broadcasters. 

GARY TAYLOR, last president of Broadcast Promotion and Marketing Ex- 
ecutives, joins KIOI San Francisco as VP/GM, replacing Nick Maraell. 

RICIURO PEHN, former GM of the NBC Radio Networks, joins WRKO 
Boston as VP/GM. Mark Renier continues to oversee the FM, WBMX. 

MRC MRUN, VP/GM of WCKG Chicago and regional VP of Cox 
Broadcasting, transfers to the VP/GM slot at Cox's WSB Atlanta, but 
retains his corporate duties. He replaces Bob Neil. 

CF HEDIA is acquiring KRLD Dallas and the Texas State Networks 
from Command Communications. 

GUAR CHAIIIIEl Communications has closed on its $18.5 million acquisi- 
tion of WRBQ-AM-FM Tampa, Fla., and WRVA/WRVQ Richmond, 
Va., from Edens Broadcasting. The company also closed on its acquisi- 
tion of KQAM/KEYN Wichita, Kan. In addition. Clear Channel has 
completed a new $150 million credit facility involving nine banks that 
will allow the group to make future acquisitions. 

DEBORAH WILUAMS returns to radio as GM of WFXC Raleigh, N.C. VP 
Richard Whitley and acting GM Michael Edward exit 

WIUiAH HIES, GM of WILS Lansing, Mich., adds VP stripes. 

JIM ■cGQttT joins Music Awareness Promotions as president, assuming 
duties previously handled by CEO Jon Scott McC^ory was previously 
corporate sales manager at American Airlines. 



Orlando Magic American Top 40 host Shadoe Stevens, center, stoppod by 
WXXL Orlando, Fla. wtiile he was in the neighbortKxxl for his annual Grad Nite 
broadcast from Walt Disney World. Pictured with Stevens are WXXL moming 
men Johnny Magic, left, and Doc Holliday, right. 



tor of news and public affairs. 

Eight-year WBZ Boston veteran 
Peter Meade, who was most recent- 
ly morning man, exits to become 
president/CEO of the New England 
Council, a Washington, D.C.-based 
business lobbying group. No re- 
placement has been named. 

Tom Neumann has been upped 
from p/t to middays at KZFX Hous- 
ton, replacing Bob Ford, who is 
now in mornings . . . Bret Michael 
segues from nights at KOAI Dallas 
to that shift at crosstown KCDU, 
replacing Chalese Daly, who exits 
to pursue a master's degree. 

Paco joins the staff of WQHT 
New York as host of the Sunday- 
night "classic showcase" show, 
which will highlight classic songs 
from the disco era. He continues his 
duties as MD /afternoons at cross- 
town Spanish outlet WADO. 

Local TV joumalist Ann Devlin 
joins WTAE Pittsburgh as after- 
noon talk host. She replaces Phil 
Musick, who moves to nights. The 
station drops ABC Radio Net- 
work's "Deborah Norville Show." 

WOOD-FM Grand Rapids, Mich., 
morning man Kevin Richards 
moves to the AM for afternoons, re- 
placing Dave Randall, who exits . . . 
Rob Brennan joins new country 
outlet WIXY Champaign, III., for 
middays from WGLM Lafayette, 
Ind. That shift had previously been 
plugged by Unistar's "Hot Coun- 
try" format 

WYYY Syracuse, N.Y., evening 
host Denny Alexander adds MD 
stripes. Midday host Rich Lauber 
moves up to aftemoons, replacing 
Lois Lane. Lisa Moon, last at 



WMGS Scranton, Pa., replaces 
Lauber. Steve Marcus, last at 
WMAS-FM Springfield, Mass., 
joins for overnights and morning- 
show producer duties. 

Hurricane joins WFMF Baton 
Rouge, La., for nights, replacing 
Carey Dee, who becomes farm di- 
rector at KVOO Tulsa, Okla. Hurri- 
cane was p/t at crosstown WEZB 
. . . Former WWCK Flint, Mich., 
night jock Catfish Cooper is now 
doing nights at WDFX Detroit, re- 
placing Paul Kasem, who moves to 
swing . . . Former KFFM Yakima, 
Wash., evening jock Paul Anthony 
Schmidt joins KZHT Salt Lake City 
for aftemoons. 

Lee Michael Demsey joins 
WHFS Washington, D.C, as host of 
a Sunday folk/acoustic show. He 
was previously host of a similar 
show on crosstown public station 
WAMU . . . WSIC/WFMX Greens- 
boro, N.C, news/sports director 
Adam Mendoza joins WELW 
Cleveland as ND, replacing Cheryl 
Seredy, who exits . . . WGST Atlan- 
ta adds Braves infielder Jeff 
Blauser and Falcons quarterback 
Chris Miller as hosts of weekday 
sports features. 

Sorry to report the death of 
broadcaster Lincoln Dellar, who 
succumbed to pneumonia June 26. 
His broadcasting career included 
stints as GM of KGB San Diego, 
WBT Charlotte, N.C, and KSFO 
San Francisco, and ownership of 
several stations. He also founded 
Western Radio Sales, which became . 
McGavren Guild Radio. He is sui^ 
vived by his wife, two children, and 
four grandchildren. 
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Single Reviews 



EDITED BY LARRY FLICK 



^ SKMfXSIE i THE BANSHEES Fm T» Fan 

14:18) 

PROOLKER: Stephm HagiN 

WRITERS; Otnny EKnun. SkxizM & the Bsnshm 

PueirSHERS: Wvncf-TamerUne/Uttto MMStro. 

BMI^ OrsMTihouM, PRS 

Wamar trok. 5M7 (cHMlta tlnfl«) 

Enduring alternative band is poised 
for a pop smash, thanks to this track's 
association with the megahit movie 
"Batman." Ethereal synth lines and 
subliminal guitar riffs complement a 
midtempo beat and Siouxsie's 
distinctive feline vocal, Grand, quasi- 
orchestral build-up makes tune a 
fitting musical equivalent to the 
larger-than-life Aim. 

# THE WILUAMS BROTHERS It's A 
Wondafful Lif* (3 3 7) 

PROOUCER: DavK) KarshenlMwrn 
WRITERS A Williamt. D Wiliams 
PUetlSHER^ Patr, BMI 
Wamar Broa. 1U4S (ca&sene srngie) 

Formidable groundwork has been laid 
by the previous "Can't Cry Hard 
Enough." Now this appealing sibling 
duo can move in for the kill with this 
acoustic-anchored pop/rocker. Track 
is tough enough to work at album- 
rock radio, but is also slick and catchy 
enough to make the grade at top 40. 
Love thoee horn and Hammond organ 
fills! From their yearplus-old (but still 
noteworthy) eponymous album. 

FIONA Don't Com Ciyin' (3 54) 

PRODUCERS Guy Rocha, Rtclwa Tito 
WRITER- D- Wafran 
PUaitSHER: Realtongs. ASCAP 
Gafton 442< (c/o Ura) (uuMta Mnita) 

After testing album-rock waters with 
"Ain't It Just Like Love," rock vixen 
and her new band take aim at 
popsters with this glossy, sing-along 
pop/rocker. Images of Heart and 
Cher will undoubtedly dance in 
programmers' heads as Fiona struts 
her way through a sea of synths and 
guitars with the proper blend of pouty 
sexuality and swaggering bravado. 
Has a fairly good shot at gaining 
similar success. 

HOWAflO Xmes TunTeT«l(4:i6} 

PROCXiCERS Ross Cullum, Howard Jonas 

WRITERt H, Jonas 

PUeilSHER Mojo 

Elaktra M12 (cassatta sm^) 

Latest offering from "In The 
Running" may require a couple of 
spins in order for listeners to fairly 
absorb its intelligent lyrics and 
intricate melody. Once you get it, 
though, the tune will take up comfy 
residence in your brain. Excellent for 
both top 40 and AC formats. 

THEOUTFiaO WiiMlni ltM<3:22) 

PROOOCtR JohnSpmtis 

WRITER: J Splnhs 

PUeitSHER: noi Intad 

MCA 2277 <c/0 Un) <c«s>«n« sinfla) 

Grandioee power ballad could have 
been plucked from an early- '80s 
album-rock radio playlist Highly 
produced, mainstream cut should play 
well with fans of groups like Yea, 
Journey, and 38 Special. 

LOVE&SAS Don't stop How (3 2 7) 

PROOUCf R Rich* Mayor 
WRITERS H May*', D BerxJeth 
PUBLtSHERS: Outta TunM/CUyhall, BM< 
REMIXERS. RKhia Mayar. Jon Sfnilh 
KA C2294 (c/0 SMG) (cassatta itn^) 

Femme duo takes another shot at 
duplicating the success it has had in 
its native Canada with a saucy 
pop/houser. Vocal and production 
similarities to Black Box may help its 
cause at top 40, while club pundits are 
likely to embrace the piano-driven 
"New World" remix. 



WRITERS: C Navarro, C.S. Twartty. Loco Mia 

PUeilSHEH: not listad 

Sony Otacoa 10021 (CD Vfiffit) 

Photogenic male quartet trys to 
transfer notoriety in the Latin arena 
in mainstream stardom with a 
shoulder-shaking ditty that mixes 
percolating salsa vibes with 
pop/house inflections. Spanish- 
language lyrics is track's only 
hinderan(%, though the chorus is 
contagious enough to push it over the 
top. Give it a shot 



^ USA STANSnELD A LitUi Mora Lovi (4:10) 

PRODUCERS Ian Ovsncy. Andy Morra 
WRITERS. L StanstieM.I Devaney. A. Mofm 
PUBLISHERS. Big Lite/CareetS'SMG. BMI 
ArikU 12451 (c/o BMG) (cassatta ungto) 

After the warm reception urban 
programmers gave British pop diva's 
sterling previous single, "All 
Woman," the odds of this soft and 
rhythmic gem winning similar 
approval are quite good. Stansfield is 
(as usual) in mighty fine voice, giving 
this romantic plea an affecting, 
dramatic edge without resorting to 
clich6d acrobatics. A tasty treat that 
pop and AC pundits should add to 
their menus. 

'A'MOCCASOUL lUssOf EimtMn<3:2i) 

PRODUCER Ron St. Loo.i 

WRITER; ft St Louis 

PUBLISHERS: WiM/Pllaga. BMI 

Savaca 5O013 (c/'o BMG) (cassette un^) 

The multitalented Ron St Louis 
continues to be a sorely underrated 
presence in urban and club circles — 
but not for much longer. Second 
single from his act's lovely debut 
album, "Persistence Of Memory," 
weaves hip dance beats with a silky 
R&B melody and hook. Numerous 
mixes should strengthen its chances. 

CARLKINC ILimYm(4.0B) 



LOCO MIA ftwnbaSa 

PRODUCER: nol listad 



0 (3:55) 



NEW* 

NOTEWORTHY 



TOTAL LOOK & THE STYU Room 2U (3 51) 

PAOOUCERS Kyle Jason. Kavon Shah. Gary G-Whii. 
ThoJBL 

WRIT^: K. Jason. K. Shah 
PUBU5HERS. Virgin Son(a/R.O Brrti 
inacs/Shochlee. BMI 

74141 (c/0 Sony) 



EMtrpnacs/Shochle 
niO DMakMi/ltAL/l 



First single on Chuck D.'s new 
custom label is a laidback and 
percussive R&B/funk workout that 
nicely showcases female quintet's 
tight harmonies. Song's infectious 
hook and slightly jacked groove will 
entice urban programmers, while 
glistening synths may help it slide 
onto pop playlists. Bodes well for its 
upcoming debut album, "Do Some 
Damage." 

ORCHESTRA 7 FEATURINC KATHEE UvclsThi 

HktSafO f6:36> 
PRODUCER: RogM S 
WRJTER R Sancha? 

PUetlSHCRS indaap/ Rhythm Tttloo, ASCAP 
ieho tll02 (c'o Sony Discos) (cassstte Single] 

With each production and remix. 
Roger S. becomes a hotter property in 
dance music. On this premiere release 
from Sony's new Soho label, he's 
concocted an intense, deep-house jam. 
etched with fluid sax lines and 
seductive Spanish-language vamping 
by Kathee. Track comes in a variety 
of cool incarnations, and should have 
no trouble wooing jocks at several 
formats. Look for crossover radio to 
lap into its overt Salsoul influences 
and give it a spot in early-evening 
rotation. 



PRODUCER: John Ryan 
WRITER: C King 

PUBLtSHERS BigKlngpin/63rdSlra«1/Ho( 

Wings.' Careers/ BMG. ASCAP 

ScotU Brea. 7532< (c/o BMG) (CD single) 

Tender R£B love song treads pop 
waters and should fare well in both 
urban and top 40 markets. King's 
effortlessly smooth vocals glide easily 
over romantic, seductive instrumen- 
tation. 



COUNTRY 



^ DAN SEALS WhMt Low Comti Around Tbt 

Bond (2;4I} 

PRODUCER^ Kyla Lahnin« 

WRITERS: J Leo, P. Tillis. M Wright 
PUBLISHERS S-vat & 

Inh/'Watner'Elektra.i'Asylurn/Mopage/Suess And 
Goose Songs SMI 

Wamar Bros 18S13 (7-tnch ungta) 

As fun as NGDB's "Pishin' In The 
Dark." and similar in style. Seals' 
vocals are musical, and this bouncy 
ditty is a catchy little sing-along. 

^ McBRIDE A THE RlOE Goint Otit 0( My 
Miml (3 59) 

PRODUCERS Steve Gibson. Tony Brown 
WRITERS: Kostas, T McBride 
PUBLISHERS Songs of PotyGram/ Seven 
Angels/Songs o( McR^Se. BMI 
MCA 54413 (C/ 0 Uni) (7 inch single) 

Smoothly performed, this ballad 
showcases the band's sturdy 
harmonies. Production is tight and 
airy. Repetitious chorus line is 
difficult to forget. 

WAYLON JENNIMS Just TalUn* (3 24) 

PRODUCER: RicfMe Albright 
WRITER: W. Jennings 

PUBLISHERS: Wayton Jennings/ Irving, BMI 
Epic 74403 (c/o Sony) (7 inch single) 

Jennings, in his noted fashion of 
delivery, speaks to the topic of 
"talkin' " (big- and small-talkers). 
Storyline rambles a bit 

PAULETTE CARLSON Th> Ohm Just Broki 

(3:16) 

PRODUCER: not listed 
WRITERS: M. PdmII. M Nobta 
PUBLISHERS Wamar Tamarlana/Rasaca 
Beach/WB /Suddenly Musk. BMI/ ASCAP 
Liberty 79343 (c/o CEMA) (CO promo) 

The story of love gone sour uses a 
gold locket on a chain to get the 
message across. Carlson's vocals are 
always a pleasure to Usten to, but the 
song's musical fullness runs thin. 



DANCE 



CRYSTAL WATERS You Turn Ht On (&55) 

PRODUCERS: Ralph Sail. Kyle Hudnall 
WRITER: I. Whrtcomb 
PUBLISHER, lan Whitcomb Songs. BMI 
REMIXES The eatemeni Boys 
HoMywood <M0» (IZ^nch singk) 

The feline voice behind the now- 
classic "Gypsy Woman" takes on Ian 
Whitcomb's 'BOs-era nugget with new- 
found confidence. Mixes by the 
Basement Boys are far more fleshy 
and interesting that past efforts. Fine 
for dancefloors, track from the 
soundtrack to "Encino Man" has the 
juice to revive pop radio interest 

HARD SEX Cm You FmI It (6:13) 

PRODUCERS Gb<v Michad Wade. Cassio Ware II 
WRITER: not listed 
PUBLISHER Emotive, ASCAP 
EmolWe 726 (IZ-irKh singk) 

A thick and rich house groove is 
embellished by eye-popping sexual 
grunta and groans. Not for the weak 
at heart seductive jam will work the 
nerves of underground jocks upon 
impact Go directly to the "Slam Me 
Jillian" and "ft.in & Pleasure" mixes. 
Contact: 212-645-7330. 

ERNESTKOHL Dm'I You Want My Law (8;i5) 

PRODUCERS: Steve Slunnar. Emast Kohl 
WRITERS: Satw, KoN 

PuetlSHCRS: Unichappetl/Enwst Kohl. ASCAP 



130 (c/o Wide Angle) (12-inch single) 

Hi-NRG's favorite son continues to 
court mainBtream jocks with a juicy, 
retro-minded nugget Amid a flood of 
synths, he delivers his most restrained 
and effective vocal in some time. Flip 
the record over and check out his 
techno /disco reading of the Brothers 
Johnson classic "Stomp." Contact: 



RODNEY CROWEa What Kind Of Love 

(no timing listad) 

PROOUCER: Larry Klein 

WRITERS: R. Crowell, W Jennings. R. Ortxson 

PUBLISHER- not listad 

Colmnbia 74360 (c/o Sony) (cassette single) 

Pensive single from Crowell's fine 
"Life Is Messy" album is Columbia's 
first step in a major effort to immerse 
this rock -influenced country star into 
the pop and AC realm. Twangy 
instrumentation & la Tom Petty and 
the late Roy Orbison (with whom this 
song was penned), combined with an 
appealing vocal, makes a strong 
argument for play at these and album 
rock formats. Listen for harmonies by 
Don Henley and Linda Ronstadt 

DAVID SANBORN Bang Bang (no timing listed) 

PRODUCER: not listed 
WRITER: nM listed 
PUBLISHER not bstad 
EMrtra S599 (CD promo) 

Lighthearted, mambo-influenced cut 
is upbeat and bright, and is spiced 
with nimble-fingered piano work and 
saucy sax interludes. Infectious Latin 
party rhythms are inspiring and fun. 

PETER WHITE Drwmwalk (4 3S) 

PRODUCERS: Shipper Wise. Peter White 
WRITER. P. While 
PUBLISHER- Lobster, BMI 
Str>-Oroma 06 (CO single) 

Jazz-spiced instrumental is 
empowered by soothing acoustic 
guitar and sax interplay. Radio- 
conscious beat is smartly kept far 
back in the mix, never distracting the 
listener from the lovely leads and 
melody. A tad sophisticated for 
power-ballad-driven AC outlets, but a 
worthy contender nonetheless. 
Contact 818-50&«48S. 

BRANDON LEE LM Ho Go (no wning mtad) 

PRODUCERS: Brandon Lae. Rudy Saldiwar 

WRITER B Lee 

PUBLISHER: LRS. ASCAP 

Blue Moon 2010 (cassette single) 

Hip, bluesy-jau cut is slick and well- 
produced, with Eric Clapton-esque 
influences rising to the top of 
sophisticated guitar arrangements. 
Adult-oriented cut should fare well 
with upscale urban crowd. 

DANCE WITH A STRANGER EvwyMN Noods 

A Friend (4:00) 

PRODUCER: B^xn NessfO 

WRITERS: Elg. Wassarman 

PUBLISHER: not listad 

REMIXER: Tom Lord-Alga 

RCA %22n (c/o BMG) (cassette Sii^le) 

Sullen pop ballad couples raspy, Joe 
Cocker-esque lead vocals with bluesy 
instrumentation. Track, which 
benefits from the remixing hand of 
Tom Lord-Alge, has already been a hit 
in Norway and other parts of Europe, 
and certainly has equal potential here 
at adult-leaning top 40 and AC 
formats. 



^SOHO RU«(3:37] 

PRODUCERS: Soho. Leigh Roy <«orman 

WRnER. not listed 

PUBLISHER: r>oi ksled 

Atoo 46 1 3 (c/o Atlantic) ( 1 2-inch single) 

Alternative-angled dance cut mixes 



funky grunge with frenetic, electronic 
dance rhythms. Eerie female vocals 
slide in and out of psychedelic guitar 
as booming bass pounds out an 
undeniably danceable groove. 

SOCIAL DISTORTtON WMn Sin Btflin 

(4:15) 

PROOUCER; Dawe Jwdan 
WRITER: M. Hm%% 

PUBLISHERS: Sony Tunes/Rebet WaKt. ASCAP 
Epic 4600 Ic-'O Sony) (CD promo) 

Throbbing, head-bobbing track has 
band's signature garage punk persona 
aswirl in old-fashioned rock'n'roll 
grooves. Boom and crash simpUcity is 
infectious and appealing, and should 
fare well at alternative radio. 

KINGMAKER RtaHy Scn^ Tht Sky (4:42) 

PRODUCER Pat Coiller 
WRITERS. Hardy, Howell, Andrew 
PUBLISHER: W8 Musk Corp.. ASCAP 
Chryaaka/Eira 05471 (c/o CEMA) (CD promo) 

Jangly, alternative-pop cut is driven 
by high-energy, melodic bass. Angst- 
ridden vocals seem to take a cue from 
U2's Bono, and backing vocals meld 
seamlessly into a harmonic modem 
rock tapestry. 

BRUCE COCKBURN A Drum Uko Will 

(3 53) 

PRODUCER: T-Booe B«wr>ett 
WRITER: B. Cockbum 
PUBLISHER: Gotder Mountan/SOCAN 
Cotambia 4192 (c/o Sony) (CO promo) 

Thumping, heartbeat bass riff 
instantly draws the listener into this 
surreal, dreamy cut which features 
elastic, twangy guitar and Cockbum's 
typically thought-provoking lyrics. 

EYE&I Viriin Heart (4 04) 

PRODUCER: John Porter 
WRITERS: M G<bbs. DK Dyson 
PUBLISHERS Sony Songs/ ArcheteKt/CtwooMt 
Headache. ASCAP 

Epk 74375 (c/o Sony) (casiatla single) 

Acclaimed act appears poised for a 
major chart breakthrough with a rock 
ballad that is an intriguing mix of 
rock, soul, and pop flavors. Singer DK 
I>y8on is a captivating presence, 
adding to its chances of woricing at 
both album-rock and top 40. Check out 
the band's self-titled debut album. 

DREAM THEATER Pdl Mo Undor(8:ii) 

PRODUCER: Oand Prater 
WRITERS: Dream Theeter, Moore 
PUBLISHERS: Octe/Ytse Jems. ASCAP 
Atco »214« (c/o AtlwitK) (CO promo) 

Dramatically operatic track runs a bit 
long at eight minutes-plus, but fans of 
cinematic rock should find something 
to love in its manic mix of musical 
styles, ranging from slow, dirty 
grunge to frantic, headbanging metal. 

ISH Round And Round (5 50) 

PRODUCER. Man 
WRITER, not listed 
PUBLISHER not listed 
Wi 005 (CD single) 

Mind-numbing, alternative dance cut 
swirls endlessly around one repetitive 
lyrical theme. Dazzling electronic 
wizardry spins a techno melody 
around hypnotic rhythm track. 
Contact 90a59<>8537. 



^DJiHJIK Jut LykoConptofl (4:10) 

PRODUCER DJ (Jurfi 
WRITERS: D Blake, R Bacon 
PUBLISHERS: Protoons/Way 2 Qu*. ASCAP 
ProMa 7372 (cassena sin^) 

Quik re-emerges with this jangly jam 
from his upcoming sophomore set 
"Way 2 Fonky." It would be nice if 
this track aimed for more than 
showcasing his formidable lyrical 
talents. It's entertaining, and has a 
bright future at retail. Urban radio 
play also seems like a strong 
possibility. Contact 212-529-2600. 



PICKS {^) : New releases with the greatest chart potentiaL CRITIC'S CHOICE ('*■) : New releases, regandle&s of potential chart action, which the reviewer highly recommerxh because of thetr musical merit. NEW AND NOTEWORTHY: Highlights new and 
deyeloping acts worthy of attention. Cassette, vinyl or CD singtcs equally appropriate tor more ttian one format are reviewed in ttw category with the broadest audlanca. All r alaat i available to radio and/or retail in the U.S. ar> eligiNe tor re^ew. Sand copies 
to Larry Tlick, Billboard. 1515 Broadway, New YorK, N.Y. 10036. Country singtes should be sent to SiHboard. 49 Mu&ic Square W.. NashviNe, Tenn. 37203. 
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MUSIC SCENE STRUGGLES TO FIND ITS PLACE IN CHANGED LANDSCAPE OF THE FORMER YUGOSLAVIA 

(Continued from page I) 



The moment fighting b«gan, the 
united Yugoslavian market shat- 
tered, longstanding ties were rup- 
tured, and the music scene was 
plunged into crisis. Since last au- 
tumn, many bands in Serbia and Cro- 
atia have stopped working, and their 
members have gone abroad rather 
than replace guitars with guns. Mos^ 
ty they have headed for London and 
Amsterdam, where they have al- 
ready formed some Serbo-Croatian 
bands. 

At the same time, there has been a 
proliferation of songs about the war. 
In Croatia, pop musicians were the 
first to be galvanized into producing 
a string of typical folk tunes for pro- 
paganda purposes. One was Tomis- 
lav IvCi6, who turned over all the pro- 
ceeds of his record, "Stop The War In 
Croatia," to humanitarian causes. 
Croatia Records — ^formerly Jugoton, 
the biggest and most professional 
record company in what used to be 
Yugoslavia — gathered its top pop and 
rock stars under the name Croatia 
Band Aid to make "My Homeland," a 
song about the pathos of war with a 
predictable hymn-like sound to it 

Most of these songs — on both 
sides — are marked by kitsch, often 
flirting with the clearly defined laws 
of socialist realism. In this respect, 
nothing can compete with "Danke 
Deutschland," spun out in mid-Janu- 
ary by Croatian Television in re- 
sponse to Germany's international 
recognition of Croatia. The song, 
which was not given much airtime, 
was reviewed as follows in the Za- 
greb weekly Danas: "Leaving aside 
the servility, the fawning, the miser- 
able quality of both the score and the 
lyrics, the worst thing is that the 
song mentions the gift we got from 
Germany. In other words, Germany 
gave us freedom, and the dozens of 
thou.sands of dead and wounded, the 
hundreds of thousands of refugees 
and demolished houses, have nothing 
to do with it. This presumptuous, 
sug-ar-coaled ditty was sung to the 
backdrop of scenes from some New 
Year's Bavarian dance, heightening 
the impression of high-handed grati- 
tude." 

■USIUL 'fiUEIHIU' 

Uisl September, the Croatian Cri- 
sis Command of Vukovar called on 
musicians to make their own contri- 
bution to the war effort. Ivan Piko 
Stands (a drummer, a producer, and 
currently editor of domestic produc- 
tions at Croatia Records) joined SaSa 
RaduloviS from the band Psycho- 



modo Pop to record "Bang-Bang! Vu- 
kovar," wluch was soon being played 
on all radio shows near the battle- 
front 

"Although we came from a differ- 
ent environment marked by pacifism 
and the apolitical, and partly even by 
the motto 'Make Love Not War,' we 
couldn't remain passive because that 
would be hypocritical," says StanCif. 
"The songs simply poured out one af- 
ter another, depending on how re- 
ports from the front affected us. If 
Picasso had waited for inspiration, 
there would never have been a 'Guer- 
nica' and the Clash would never have 
come out with 'Combat Rock,' which 
is a kind of school for rock in war- 
time." 

Standi recorded these songs on his 
album "Rock Academy," including 
the track "Nicaragua-Afghanistan- 
Croatia-Lebanon," which has been 
dubbed "war funk international." 

Other musicians "did their bit" via 
a double album of "Rock For Cro- 
atia," 26 songs featuring virtually all 
important Croatian musicians, along 
with some new names. Some of the 
material has a conciliatory tone and 
favors an end to the conflict Other 
songs, more aggressive in the elec- 
tro-rap-funk style, put Slobodan Milo- 
sevic and some of the Yugoslav 
Army generals through the mill; they 
are clearly aimed at raising the spirit 
of the Croatian fighters. 

Another piece of agitprop, "Rock 
For Croatia," features the Ramones- 
like Psychomodo Pop with its song 
"Croatia Must Win" and the slogan 
"Punkers Defend Croatia." 

DRSING DCEPa 

Film, one of the best Yugoslavian 
new-wave bands, digs deeper in "Hey 
There, My Belgrade Friend." This is 
a new arrangement of an old, senti- 
mental Italian canzone for which 
Film's Jura StubW wrote emotional 
lyrics about two friends — one a Bel- 
grader, the other from Zagreb — who, 
in the madness of war, are forced to 
shoot at one another. 

The song was not well-received 
anywhere. In Zagreb, it was seen as 
too conciliatory, while Belgrade 
didn't like the idea that the Belgrade 
friend should be the one to die, the 
Zagreb friend the one to live. It trig- 
gered numerous ideological commen- 
taries. Anica Nonveiller, a music pro- 
ducer at Radio Belgrade's First Pro- 
gram, was even suspended for 
playing the song on the air. In fact it 
is a moving ballad, certainly the best 
this war has produced, and one of the 





A comprehensive cross-section of Yugoslavia's diverse music scene. 
Clockwise, from top left, are singer Jura Stubllc of the new-wave band Film: 
singer Suzana Pelricevic of the urban pop band Bel Tempo: signer Rambo 
Amadeus. who combines anti-war lyrics with funk, rap. rock, and folk: and 
Goran Bregovic of the Greek-influenced band White Button. 



few that will survive it 

The different political situations in 
Serbia and Croatia this past year 
have been reflected in the reactions 
of their respective music scenes. The 
conflict was felt much less in Bel- 
grade than in Zagreb, which, along 
with the absence of a Serbian propa- 
ganda apparatus, explains why few 
of Serbia's leading musicians dwelt 
on war themes. For a little while, 
there was a slew of privately pro- 
duced nationalistic and chauvinistic 
songs by semi-anonymous folk sing- 
ers, as well as new arrangements of 
various royalist-monarchist songs, 
most of which had been banned dur- 
ing Marshall Tito's time. But as the 
period of national frustration abated, 
so did interest in these themes. 

This typically Yugo-Balkan trend 
had another curious point: It was 
symmetrically reflected in Croatian 
production. Musical motifs — even en- 
tire phrases — overlapped and lyrics 
coincided: only the central ideas were 
changed in keeping with the objective 
of this applied pop production. 

Admittedly, Serbia still hasn't 
found a proper counterpart for the 
Zagreb song "I'm Waiting For You," 
which was recorded by young ac- 
tresses. It is a new arrangement of 
"LiH Marlene," popular among Ger- 
man soldiers in World War II and a 
song that still arouses unpleasant as- 
sociations in Serbia. 

The hibernating rock scene in Ser- 
bia has witnessed a decline in quality. 
The general poverty and dramatically 
slashed audience — reduced to Serbia, 
Montenegro, and Macedonia — has 
seen musicians vegetating as they 
wait for better days. 

After 16 years together, for in- 
stance, the members of Fish Chow- 
der announced their retirement with 
the album "Swan Song." Its most ef- 
fective ballad is "The War Is Over," 
which band leader Bora DjordjeviC 
wrote for a stage production of Ber- 
tolt Brecht's "Mother Courage." 

Meanwhile, teenage idol Bajaga 
has symbolically marked his continu- 
ity on the music scene by cutting a 



maxi-single called 'The Four Sea- 
sons," an apolitical record with a 
verse suggesting that its escapism 
may be a conscious choice: "This is a 
song you can sing/This is a song you 
can march to." 

The apolitical quality of the Bel- 
grade scene is also reflected in re- 
cordings reminiscent of peacetime. 
The teenage stars this season are the 
rockabilly-styled Vampires, while the 
band Bel Tempo (led by singer-ac- 
tress Suzana PetriCevi6 and her 
brother Vlada) offers a sophistkated, 
soft urban pop, along the lines of 
Sade and Working Week. 

JUm-WM MUStCUUB 

The only musicians that have be- 
come involved in anti-war efforts 
here are members of the bands Cath- 
erine the Great Electric Orgasm, and 
the ftrty-breakers, who united under 
the name Rimtutituki. In cooperation 
with B-92, the Belgrade youth radio 
station, they recorded a peace song 
called "Listen Here (Peace, Brother, 
Peace)!" They also gave a couple of 
open-air performances in the center 
of Belgrade, joined by Rambo Ama- 
deus. 

Amadeus. whose real name is An- 
tonije PuSiC, is currently the most in- 
teresting figure on the Belgrade mu- 
sic scene. In his three albums, he has 
created an effective and original com- 
bination of funk, folk, rap. and rock 
riffs reminiscent of Jimi Hendrix, 
with lyrics that express his anger at 
the current Serbian regime. "Rock 'n' 
roll in Yugoslavia died when Slobo- 
dan Milosevic appeared," Amadeus 
declares. 

Ironically, before MiloSevit came 
to power, Amadeus was a little- 
known alternative musician. He has 
earned himself a name only in the 
past couple of years, largely thanks 
to his sharpedged opposition views. 
"Psychological Propaganda Set M- 
91," his most recent album, has a 
track called "K.PG.S." in which he 
samples fragments from the speech- 
es of Milosevic and Franjo Trudjman. 
However, at the last moment record 



company PGP/RTB abridged the 
song and put out a cleaned-up vei^ 
sion. The original has now become 
the highhght of Amadeus' concerts 
and a hit on independent radio pro- 
grams. 

TIES THAT NND 

Amadeus is proof that not all ties 
within this country have been bro- 
ken: In April, he made a guest ap- 
pearance in Ljubljana, capital of the 
breakaway republic of Slovenia. The 
two shows were sold out and he was 
well-received by audiences and the 
media alike; now Rimtutituki is pre- 
paring a similar trip. 

Electric Orgasm also went down 
well during a visit to Skoplje, capital 
of Macedonia; a month earlier, Mac- 
edonian band Bread And Salt had ap- 
peared in Belgrade's elite Sava Cen- 
ter to celebrate 15 years together and 
to promote their "Live In New York" 
CD, recorded at CBGB's. In fact in- 
stead of the one Belgrade concert 
planned. Bread And Salt did a four- 
day stint to packed houses — a real 
slap in the face for the active policy 
of national hatred. 

Bread And Salt have cultivated a 
refined jazz-rock style with strong 
ethnic overtones derived from Mac- 
edonia's splendid folk heritage. Less 
than a year after the break-up of Yu- 
goslavia, a nostalgia seems to be de- 
veloping for the sounds of old. 

HO NKtC M BOSNU 

In Bosnia, they're not playing mu- 
sic, they're shooting. Goran Bregovi<!, 
leader of White Button and the most 
creative artist to come out of the local 
music scene, has moved to Paris, 
where he is writing a film score for 
director Emir Kusturica. 

Together with Greek musicians 
and singers, Bregovi* has produced 
"Paradentica," an album featuring 
some White Button material and his 
own best scores from the movies of 
Kusturica and other Bosnian direc- 
tors. Aimed at the Greek market the 
recording's strong ethno-overtone 
has yielded sales of more than 
1(X),000 copies. 

■The Slovene music scene is also in 
limbo; reissues are big there. The 
band LaCni Franz has come out with 
three CD compilations of its past 12 
years of work. Borghesia has re- 
leased its "Dreamers In Color" al- 
bum through Belgium's Play It 
Again Sam hbe\, with a note on the 
jacket saying that the material was 
recorded during the war in Slove- 
nia — a promotional ploy, considering 
that the fighting there lasted only 10 
days. 

Laibach, the best known Slovene 
band, has had its album "Kapital" re- 
leased internationally by Mute Rec- 
ords. The album sticks to the style 
Laibach carved out 10 years ago 
within the Neue Slowenische Kunst 
movement 

Only in Slovenia do rock bands 
from the West still appear; audiences 
elsewhere have been deprived of this 
privilege. 

Despite this depressing and sullied 
period, most fans and performers 
here do not seem to have lost hope of 
seeing the eventual re-emergence of 
a united music scene, with informa- 
tion flowing unimpeded and with 
guest appearances in neighboring re- 
publics being a normal thing. For 
these optimists, there is nothing to do 
but wait for better times. 

Petar Janjatovi( is a writer and 
music critic based in Belgrade. 
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iCl (T) 110 tSAAND S66 977^0 


73 


65 


59 


15 


MARIA 

ja.'.irii.r- k-.-t. , i GARDNfR: 


TKA 

IMI IT! TOMMY eOY 5M* 




63 


58 


^ 


FAU IN LOVE AGAIN 

M |. . 1 Mrj#,t'i|/BYTOM.t-UONLV.jROSSACKI 


EDDIE MONEY 

C; COLUMBIA 7*252 




82 




2 


BRAINSTORMING 

■ lOChMAN IJ DAV1S,U.BfVINSI 


M.C. BRAINS 

iCl 1 1* MOTOWN 21/0 


76 


60 


52 


[J 


LETS GET ROCKED 

M SHiPlEr . LEPPAROif CH.lEN.£LLX)rt L*NG£.S4Va<iE) 


♦ DEF LEPPARD 

(CJiVl MERaj»Y866^ 


77 


61 


53 


14 


WHY ME BABY? 

' ^.WEAT ;J TDDD.T RIL-Y.K.SWEAT) 


♦ KEITH SWEAT 

ICl (M) ELEKTRAW777 


78 


58 


46 


14 


LIFT ME UP 

^ 1 i.il .UI.I r- .'LlNEIj Ih ,-0NE5.R CULLUM) 


♦ HOWARD JONES 

(Ci ELrnTHA 64779 


79 


73 


54 


13 


NOT THE ONLY ONE 


♦ BONNIE RAITT 

;Ci '.'.' HI CAPITOL dil7&4 


80 


70 


73 


g 


VICTIM OF THE GHETTO 

T ... . ■. i;-..iNsiy4 r jor.fP'i Rr/« 


♦ THE COLLEGE BOYZ 

;ri iri viRi; n ■Jrtftjs 


81 


76 


99 




PLEASE DON'T GO 


♦ K.W.S. 
mj iTi ^[LXT platiau ^oia?- 


82 


71 


63 




WHATEVER IT TAKES (TO MAKE YOU STAY) 


TROOP 

(Cl tVl ATmNTtC 87475 


(83^ 


96 






THE WAY 1 FEEL 


TAG 

ic; scorn epos 753:5 




NEW^ 


1 


BACK TO THE HOTEL 

JOHNNVZ " ■. I. I-L)1LL0,- .IC.\ 


♦ N2DEEP 

i,Ci iTi '>»OnLr 5367 


\2i/ 


92 




2 


REACH FOR THE SKY^ 


♦ EIREHOUSE 


So 


81 


83 


4 


FOREVER IN YOUR EYES 

J .11 ■. I-.-;.'! IL WAi;3tLL.5IC'.:i ■ 


♦ MINT CONDITION 

Xi PERSPECTIVE 0009 A4M 


87 ' 


NEW^ 


1 


WE WILL ROCK YOU/WE ARE THE CHAMPIONS 


♦ QUEEN 

IC; IMJ Xt HOLllV-OOO 6-»725 




93 


95 


3 


FACES OF LOVE 

1 ' IIIHKEN t HOGtRSi 


NIA PEEPLES 

lOCKARtSUA c,aW»« 


89 


88 


79 


15 


IF YOU WANT IT 

■ ■<' . ilii 1 -.1 BLAKE.I 


♦ 2ND II NONE 

iC) iTi PROfiLt tibl 




89 


85 


18 


TAKE TIME 


♦ CHRIS WALKER 

■Cl PEND-JLUM f^Sl-lILEKTRA 


dD 


NEW^ 


1 


1 WANNA LOVE YOU ^ ^ 


JADE 

rci GIANT :89&0 




NEW^ 


1 


TEQUILA 

M.:iHrnjr p..-i:. irn.ns.rpisrrrfi 


A.L.T. AND THE LOST CIVILIZATION 

m iT> A'co fAsrwrsT wse:- 


93 


87 


81 


17 


COME AS YOU ARE 

e.VK; 'II-.-..-. Ml ' 1 ■ -PAIN -l-RVANA:- 


♦ NIRVANA 

X) IV) DOC 19120 


94 


98 


80 


20 


YOU THINK YOU KNOW HER 


♦ CAUSE ft EFFECT 

;CiSRC 14Q2iZ00 


(D 


NEW^ 


1 


WHO'S GOT YOUR LOVE 


NYASIA 

MiiT;MiCMAC 2572* 


dD 


NEW^ 


1 


1 NEED LOVE 

-J MOROPEP l^j A KIPNER J L PARKER.i 


♦ OLIVIA NEV*/TON-J0HN 

;C; iKi GEfFEN :9:28 


97 


90 




2 


STROBELIGHT HONEY 

IV MC.EflN A TITUS iW MCEEAN.A Illusi 


♦ BLACK SHEEP 

1.:; iMi ;ti MEffCbRY866 868 


(98) 


NEW^ 


1 


RESTLESS HEART 

A HI^L.P CETERA IP.«TERA.A HiLL 


PETER CETERA 

i>:! WARMER BROS ".8897 


99 


99 




2 


SOVMUrCmWANT 

BEASHE90¥S,MCAIDAT0.JP lBEA-.--r eovi 


♦ BEASTILBOYS 

i».': -. iI.C*ri-0^ '.bBiT 


>•> 


94 




2 


TAKE ME IN YOUR ARMS 

T -jARCiA (T GARCIA. R MtRANDA.J 'IERXAN3E7.J fiCMANE'l 


LIL SUZY 

(Ml IT) HIGH ''OlAffi ;0'»"WARLOCK 



CD RecxK* w»i the pMteai airplay and sales gains this week, ♦v«Jeoc*ip «vailatHli(y, • Recorting IwKtstry Assn. » ftimKt {RIMt «rtlhcat«n tor utes at 500.000 units A RIAA rartifcation tor sates o( 1 millwi un<(s, with MtcManal million indicaied by ■ nunw* Wlowins the syrroo*. C«ulog numoer n lor asMtte 
ifaicate* c*Uki8 number a tor cassette nwu sinsle. t^if ctssetie single unavaitat^. IC) Croeflc single avaiiabi'ity IDI CDsinfile avBiiahiity (Ml Cassette majcl-singte avatlaftlity, m Vif^>^ ma^i-s.nglc availatolHy. (V) Vinyl single «vaiUWity W CD rw-tlngle aw>iiiWltii ^ 1992. BillboanyBPl Conwwwatpna. 
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fry Michael Ellis 

Singles sales were down about 10% in the reporting period for 
this week's Hot 100, so all of the top seven titles lost points and only two 
records in the top 10 are bulleted. Since airplay continues roughly con- 
stant from week to week, records that are especially strong in airplay 
were less affected than records that depend heavily on sales for their 
chart movement At the top, "Baby Got Back" by Sir Mlx-A-Lot (Def 
American) holds at No. 1 by a large margin, with its sales total (about 
145,000 units for the week) equal to the combined sales and airplay point 
total of the No. 2 record, "I'll Be There" by Mariah Carey (Columbia). 
"I'll Be There" continues to be No. 1 in airplay by a large margin. 

The LACK OF MOVEMENT in the top 10 is balanced by heavy activity 
in the teens, with records all jostling for position as they attempt to 
move into the top 10. In the tough competition, "Too Funky" by George 
Michael (Columbia) earns a bullet but is pushed back one place to No. 13 
as two records jump over it. "This Used To Be My Playground" by Ma- 
donna (Sire) explodes from No. 35 to No. 17 with the largest total sales 
and airplay point gains, by far, of any record on the chart. The second 
biggest gainer in both sales and airplay is "Baby-Baby-Baby" by TLC 
(Arista). It is caught in the chart jam, however, and moves up only one 
place to No. 15. Also caught in the jam: "Warm It Up" by Kris Kress 
(Rulfliouse), which gains more than 10% in points but holds at No. 21; 
and "Slow Motion" by Color Me Badd (Giant), which makes a small 
point gain but is pushed backward three places to No. 22. 

There are nine new entries on the chart. One of them is not ex- 
actly new: "We Will Rock You/We Are The Champions" by Queen (Hol- 
lywood). "We Are The Champions" went to No. 4 by itself in 1977, so 
we're listing the medley as a new entry. Because both cuts are available 
on the same single, it's listed as a double-sided entry and all airplay for 
both songs is combined. Since the introduction of the new methodology, 
when two songs appear on the same single, they are listed together on 
the Hot 100. Four artists make their first appearance on the Hot 100: rap 
group N2Deep from Vallejo, Calif., enters at No. 86 with "Back To The 
Hotel " (Profile), already No. 1 at KMEL San Francisco; female trio Jade 
bows at No. 91 with "I Wanna Love You" (Giant) from the "Class Act" 
soundtrack; a rap version of the classic "Tequila" (No. 1 in 1958 for the 
Champs) debuts at No. 92 by French-Mexican rap act A.L.T. & the Lost 
Civilization (Atco EastWest); and female singer Nyasia from Brooklyn, 
N.Y., enters at No. 95 with "Who's Got Your Love" (MicMac). 

Quick cuts: The Power Pick/Sales goes to "They Want EFX" by 
Das EFX (Atco EastWest). The recent release of the cassette single has 
given "EFX" a sales boost — previously, it was just a cassette maxi-sin- 
gle and vinyl maxi-single . . . "Everybody's Free" by new artist Rozalla 
(Epic) is the biggest airplay gainer below No. 20, thus winning the Pow- 
er Pick/ Airplay. It zooms 28 places to No. 51 on the Hot 100. "Free" is 
already a smash in Los Angeles — No. 1 in airplay at Power 106 and No. 7 
at KIIS-FM. 
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TITLE 

ARTIST (LABEL) 




3 


8 


All 4 L WE 

COIOR ME WXt (GIANT ) 


2 


1 


2 


HAZARD 

RKHAflD MAAX (CA^TOl > 


3 


2 


S 


lUWCVtMIISMIU 

SHAHCE (MOTOWN) 


4 


S 


9 


FIHAUY 

(SC£ PENISTOW (AAM ) 


S 




1 


MAKE IT HAfPlN 

UAR1A>H CAREY (COIUMOA ) 


6 


4 


4 


1 CANT DANCE 

(iENESiS (ATLANTIC) 


7 


9 


5 


REMEMBER THE TIME 

MICHAEL JACA50W ^PK ) 


1 




1 


EVERTTHIHG CHANGES 

KATKr TTOCCOtI (RCUf«»/(StfnN ) 


9 


10 


e 


GOOD FOR ME 

AMY (yiANT <A4M ) 


U 


6 


4 


BREAKIN- MY HEART 

MINT CCWWTION (PERSPECTIVEyAiM ) 


11 


7 


4 


MASTERPIECE 

ATLANTIC STAHft (B£(>(»tS£ ) 


12 


12 


6 


TO BE WITH you 

MR BIG (ATLANTIC) 


13 


13 


5 


WHAT OCCS AROUND COMES . . . 

GrtWlES (CUTTING) 


14 


IS 


33 


MOTOWNPHItXY 

boy; II MEN (MOTOWN ) 


U 


17 


32 


GOOD VIBRATIONS 

MAflKV MAW (INTERSCOH/ATLANTIC ) 



t 

r 
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IrtEKSON 1 


TITLE 

ARTIST (LABEL) 


IS 


15 


33 


1 WANNA SEX YOU UP 

COLOR ME BADO (GIANT ) 


17 


S 


5 


BEAUTY AND THE BEAST 

CEUNE OON *N0 F^ABDSRI'SON (EPIC ) 


11 


14 


14 


MYSTERIOUS WAYS 

u; (ISLAND F^O > 


19 


11 


3 


BOOM! 1 GOT YOUR eOYFRIENO 

MC LUS<:i(XI5 (AVENUE ) 


20 


21 


14 


IS IT GOOD TO YOU 

HE:AVY 0 4 THE BOYZ (UPT(3WN/MCA ) 


21 


24 


29 


GONNA MAKE YOU SWEAT 

C'C MAISIC FACTORY (CCH LAriBlA ) 


22 


25 


33 


NOW THAT WE FOUND lOVE 

HEAVY D A THE BOYZ (UPTOKN 'MCA ) 


23 


22 


2 


BABY HOLD ON TO HE 

Gf RALO LEVERT (ATCOEASTYWST ) 


24 


26 


20 


BABY BABY 

AArv GRANT (AAM ) 


25 


27 


11 


DIAMONDS AND PEARLS 

PRINCE A THt N PC. (PAISIEY PARK^ ) 


2S 


28 


14 


CANT LET GO 

MATHAH CAREY (COLUMBIA ) 


27 


18 


3 


EVERYTHING^ GONNA BE ALRIGHT 

NAUGHTY BY NATURE (TOMMY BOY } 


2t 


23 


11 


TEU. ME WHAT YOU WANT HE . . . 

TEvm CAMPBtU. (()WEST/WB ) 


29 




2S 


LOSING MY REUGKm 

REM (WARNER BRO& ) 


30 




1 


SUMMERTIME 

0,J JAZZY JEFF FRESH WINCE (AVt) 



IlKurrants »n titles ««tik:h hove appeand on the Hot 100 for 20 weeks and have dropped below the top SO. 



HOT 100 A-Z 



riTU (PuUishef - Licensint Or|.) Sheet Musk OisL 
a STCHANNaSCANOMTMirONXBruce 

Spf'niileen. ASCAPi CPP 
( JICHY BREAKY HUITT (Milltiouse. BMI/?D»yirMTi Int1. 
ASCAPi HL 

» MNl 2 PKOUD 2 BEC (DA.R.P.. ASCAP/Dm OiM. 

ASCAP/Prtbitone, ASCAP/Tiitw, ASCAP) 
S7 Ml I WANT (Wet Sprocket. ASCAP) 
H AU VOUVl COT (Tuttn. ASCAP/Kiy Grip. ASCAP) 

15 BABV-BABV-ftABT (Keir, BMl/Grcemiurt, BMI) 

1 BABY COT BACK (Pci<Y|r)m Int'l, ASCAP/Mlx-A-Lot. 
BMI) HL 

H aACX TO THE HOTEL (PtomuM, BMI/Dm(i Groove. 
BMIAoufVS. BMI) 

14 THE BEST THINfiS IN UFE ARE TKl (Flyte Tyme. 
ASCAP/Biv 10. ASCAP/8«ledlt. ASCAP/toted RT. 
ASCAP/ButlJWk PUi3. ASCAP/HCA, ASCAP) 
WBM/HL 

47 BOHEMIAN RHAPSODY (B feUnufi & Co , BMI/EMI. 
SMI) WBM 

75 BRAINSTOmiM (Mikt Ten, BMI/Bn Ten. ASCAP) 
HL 

S4 aOSEK TO HE (Potftrtm Inl'l. ASCAP) HL 
93 COME AS rOU ARE (Virpn Sofifv BMI/End Of Muik. 
BMI) HI 

II COMEiTALKT0ME(EMIA4>ril, ASCAP/Across 
llOtti Slreel. ASCAP/DeSwmi Mob. ASCAP) WBM 

S DAMN I WISH I WAS YOUR LOVER (BroMfl PlltC. 
ASCAP/NiKht Rainbow, ASCAP) HL 

29 00 IT TO HE (Speedirg Bullet. ASCAP) UM 

72 EVEN BETTER THAN THE REAL THING (U?, 
ASCAP/Ch»pp<« & Co.. ASCAP) 

SI EVERYBODY'S FREE (TO FIEL GOOD) (Pet*. BMI) 
CPP 

4S EVEmHINC ABOUT YOU (Sloppy Shiuch. ASCAP) 
It FACES Of LOVE iBifptn Bal. BMI/Muw Corp 01 

AmerKl. BMI) HL 
74 FAU IN LOVE AGAIN (WB. ASCAP/Mrte. ASCAP/Tay- 

Htn. ASCAP/CsthoU. ASCAP/Kosungs. BMI) WBM 
K FOREVER IN YOUR EYES (Flyte Jim. ASCAP) WBM 
n FRIDAY I'M IN LOVE (Fxlion, ASCAP/Music Sales, 

ASCAP) 

24 GIVING HIM SOMETHING HE CAN fUL iWarner- 
Tjmerlaw. 6Ml) WBM 

30 GOOO STUFF (Mors Gliss No*. BMI/irving. BMI) CPP 
SI HELLUVA (Delicious Apple, 6MI/Purpl« Reufds. 

ASCAP/Tun City. BMI/Vin Cogh'i Ear, BMI/MvK 
Corp. » America, eMI/Gasoline AJtoy. ASCAP) HL 

16 HOID ON MY HEART (Anthony B*nks,BMI/FM« 
Cofent, PfiS/MictiaH ftuttwrlord. BMI/HIt t Rwi, 
ASCAP) WBM 

43 WmEY LOVE (WiUnden, BMI/f) Kctty. BMI) 
4 IF YOU ASKED HETO iRealsonp, ASCAP/UA. 
ASCAP /t Ml Ajidl. ASCAP) WBM 

19 IF YOU WANT IT ( Ptotowis, ASCAP/Greedy Gret 
ASCAI^ 

2 IlL BE THERE (Jobete. ASCAP/StOW Oltmond. BMI) 
CPP 

71 I MISS YOU (Hjrrtndur, BMI/ioe PbUK, BMI/Eiuign, 
BMI) CPP 

% 1 NEED LOVE (EMI ApnI. ASCAP/Stephen A. Kipner. 

ASCAP/Pwkw'j Pwi, BMI) 
35 IN THE CLOSn (Mijac. BMI/Warner-Tamcrtane, 

BMI/t}onril, ASCAP/Zon^, ASCAPi WBM 
91 I WANNA LOVE YOU (WB, ASCAP/Grsdineton. 

ASCAP/MCA. ASCAP/Wainei Tamerlane, 

ASCAP/MuiK Corp Of Ameriu, BMI) 
32 I WIU REMEMBER YOU (Age To Aft, 

ASCAP/Rwerstone. ASCAP/Edward Grant. 

ASCAPAflllow Elephant. ASCAP/Rcuoion. ASCAP) HL 

17 iAMES BROWN IS DEAD (Orta. Siban/BMG, ASCAP) 
HL 

H iAM (Mi|*c, BMI/Warnet-Tameflanc. ASCAP/Hent 
Moore. ASCAP/Bruce Swedien. ASCAP/Donrrf, 
ASCAP/Zombi, ASCAP) 

51 JUMP AROUND iT Boy, ASCAP/Sout Assasins. ASCAP) 
7 JUMP ;So So Del, ASCAP/EMl April, ASCAP) WBM 

11 JUST ANOTHER DAY (Estetan. ASCAP/Toreign 
Imported, BMi i CPP 

» JUST FOR TONIGHT (Edward GranL ASCAP/Yelkw 

Elephanl, ASCAP/Reunwn. ASCAP/Dyad. BMI) 
» JUST TAKE MY HEART (EMI Apnl,ASCAP/tric 

Martfi, ASCAP/Endlest Fro(s. ASCAP/Sob-A-Lew. 

ASCAP/Lw-Bob, BMI) HL/CLM 
23 KEEP ON WALKIN' (Last Sont. ASCAP/Thtrd Coast. 

ASCAP) 

7% LfTS on ROCKED (Zomba. ASCAP) HL 

12 UFE IS A HIGHWAY (Falin| Shy. ASCAP/BMG, 
ASCAP) HL 

71 UFT ME UP (Ho;o, BMI) 

25 LIVE AND LEARN (Hanvidur. BMI/Joe Pubk. 
BMI/No«*eU. BMI/Ensign, BMI) CPP 

42 HAKELOVEUXEAHANfBbdgeonRiftola. 
ASCAP/Zomba, ASCAP) HL 

73 MARIA (Blue Ink. BM)/TlMd& Lei, ASCAP/Tee Girl, 
BMI) 

31 HOVE THIS (BMC, ASCAP/Bocsm. ASCAP/ColgcfflS- 
EMI, ASCAP) WBM 

52 MR. LOVERHAN (FROM DEEP COVER] (Worktmde 
AKhor. ASCAPAUKismofcc, ASCAP/Pow Wow, ASCAP) 

9 MY LOVTN' (YOU'RE NEVER GONNA CET (T) awo 

TuH-Enuft, BMI/lrwig, BMI) CPP 
71 NEVER SATISFIED (4 Tanwny. ASCAP/SA Brown, 
ASCAP) 

79 NOT THE ONLY ONE (Almo, ASCAP) CPP 

20 NOVEMBER RAIN (Guns N' Rosas. ASCAP) CLM 
49 NU NU (Sanlar, BMI/W«eiden, BMI/Da Posse's. 

BMI/Copyright Control) 
41 ONE W. ASCAP/CluppeU « Co., ASCAP) HL 

40 THE ONE IBf Pig. ASCAP/Wamer Cttappdl, ASCAP) 
HL 

0 PLEASE 00N7 GO (Mike Ten. BMI) 
II PUA5E D0N7 60 (H«ncA. BMI/LongitWte, BMI) 
WBM 

B REACH FOR THE SKY (Sony Tim. ASCAP/Wocka- 
WocM, ASCAP) HL 

41 REMEOV (Enougti To Contend With. BMI) WBM 
91 RESTUSS HEART (PPC. ASCAP/Big Hole, BMI) 

31 SAVE THE BEST FOR LAST (Longitude, BMl/Moon & 
Stars. BMI/V«|in. ASCAP/Big Myitk|ue. 
BMI/Kunom. ASCAP/PolygraiR Irtti, ASCAP) 
WBM/HL 

S9 SCENARIO (Zomba. ASCAP/Ja2t Merchant 
ASCAP/New School. ASCAP) 

15 SILENT PRAYER (Gratitude Sky. ASCAP/Vigin. 
ASCAP/Penialns, ASCAP) HL 

H SLOWLY (Kaifoom. ASCAP/T>oly{ram Intl. 

ASCAP/Dream Dealers, ASCAP/BMG. ASCAP) HL 
22 SLOW HOTtON (Me Good. ASCAP/How« Tet. 
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Compiled from s neTiontI swnple oTpOS (point of sale) equipped reta«l stom ar>d rBch outtrts which report 
number of units sotd to SoundScart. Inc. This data is used in ttte Hot 100 Singles chart 



t 

i 


* 
3 


5 
% 


TITLE 

ARTIST (LABCLI 




! 


* 
3 


5 

s 

t 


TITLE 

ARTIST (LABa) 
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14 


♦ * NO. 1 * ★ 

BJ^V GOT BACK 4«oehiiiNo 1 

Mix A LOT (DE.r *MEf«CA«,' BE RAISE 1 




67 


2 


HOUSE OF PAIN nOMM> BOY ) 


39 


35 


12 


JUST TAKE MY HEART 

MR.fllG(*lLA\;iC) 


2 


3 


10 


ACHY BREAKY HEART 

BlUV RAT CYRUS (JyttRCUfTT ) 


40 


47 


5 


SCENARIO 

A TRiet CAU-EO QUEST (JIVE I 


3 


2 


15 


l!w?iU»OSS iWl.'V»<H«i , COlUMftiA ) 


41 


36 


14 


OCF LCPPARD (MERCUffY } 


4 


5 


15 


UNDER TME BRIOGC 

RED HOT CHIli PCPPER$(WARi«RBnOS. i 


42 


41 


17 


ONE 

U2 ftSLANO 'PLC ) 


S 


6 


13 


TENNESSEE 

ARBESTED DCVELOPMENT (CMHYSALIS) 


43 


40 


8 


VICTIM OF THE GHETTO 


6 


4 


7 


ru. BE THERE 

^WRIAH CAREY I ' O.UMBtA } 


44 


38 


25 


BEAUTY AND THE BEAST 

CCLINC DON ANO KAaO SRYSON (EPIC ] 


7 


7 


10 


DAMN 1 WISH 1 WAS YOUR LOVER 

SOPHIE a M*WWNS :lC.ljMB1A I 


49 


48 


4 


REMEDY 

TTC BLACK CROWES (DEF AMtRlCAN) 


:i) 


10 


3 


WARM IT UP 

KRIS KROSS 1 Ri. ' F nouSe/COLUMBiA ) 


S) 


51 


3 


THEY REMINISCE OVER YOU 

PETEROCKtCL SMOOTH IfLEKTRA) 




13 


3 


NOVEMBER RAIN 

GUNSN' ROStSii^fFffr*) 


47 


44 


8 


HOLD ON MY HEART 

GENESJS)*r.A7.T;r 




12 


7 


UFE tS A HIGHWAY 

TOM COCHRANE fC^PItOl ) 


w 


54 


4 


SLOW MOTION 

COLOR ME BAOOiQANT > 


Ol) 


IS 


3 


BABV-flABY-BABY 

itCii*^*:i a^isi*! 


49 


37 


14 


eMTHERHOOD CSIED (CASdt iSf ALL£Y i 


12 


9 


15 


COME ft TALK TO ME 

JODECIiL,e'i7rt-4 w.A 1 


SO 


42 


9 


SILENT PRAYER 

SHAHICf ir^OTOAT. 1 


13 


8 


15 


MY LOVIN' (YOU'RE NEVER . . . ) 

EN vDGJC (ATCO LASTWEST ( 


S) 


68 
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MAKE LOVE LIKE A MAN 


14 


11 


9 


IF YOU ASKED ME TO 

CEllftf PiOMEPiD 


S2 


46 


16 


JAMES BROWN IS DEAD 


3D 


19 


7 


JUST ANOTHER DAY 

XWSECADAlsOn F»G j 


S) 


57 


3 


SO WHATCHA WANT 

Elf AST.f SOYS (C.AP-TOl 1 


31) 


20 


10 


THEY WANT EFX 

DASEFXiATiroCASTWtSTi 


54 


49 


16 


THOUGHT I'D DIED AND GONE . . . 

BRYAN ADAMS^A^M ■ 


W 


18 


6 


WISHING ON A STAR 

THE COVERGIRLSiEi'ir i 


SS 


45 


12 


SMELLS LIKE NIRVANA 

-WEIRD YAfWOVK: (SCOTTl BROS. | 


IS 


14 


17 


BOHEMIAN RHAPSODY 

i,iLiM'.im •lywOOOi 


S6 


52 


6 


JUST FOR TONIGHT 

VANl IjSA ViR , lAMS (WirtC MERCURY ) 


19 


23 


6 


THE BEST THINGS M LIFE ARE FREE 

L v*rOROit, J. JACKSON ir^RSPtCTiVt ) 


w 


60 
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TWHJGHTZONE 

2 UMJMmO (RAOIKAL' CRHIQUE ) 


ZO 


17 


23 


TEARS IN HEAVEN 

[ mv. AtMON iPiPwsf ) 




w 


70 


2 


MOVE THIS 

TEOMJTBONIC (SBK ERG 1 


21 


22 


11 


SOMETIMES 1 RHYME SLOW 

NICE* SMOOTH iiJAl i.OUJVftA) 


w 


62 


2 


WHEREVER 1 MAY ROAM 

METALUCA (ELEKTRA ) 


22 


15 


12 


EVERYTHING ABOUT YOU 

UGLY KO XH 1 STAHOOG MSRC JRV ) 


GO 


50 


17 


NU NU 

LIOELL TOWbiStLL (MERCURY ( 


33) 


26 


3 


TOO FUNKY 

OtORGE MICHAEL iT OlUWe-* > 


fil 


53 


15 


NOTHING ELSE MATTERS 

METAl lie* Iflf K'RA 1 


W 


28 


3 


GIVING HIM SOMETHING HE . . . 

FNVOGUE fi'i'-f ftSTWr:-' 1 


62 
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PLEASE DO NT GO 
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25 
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YOU WONT SEE ME CRY 
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ICANT DANCE 
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KEEP ON WALK IN' 
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THE ONE 
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MR. LOVERMAN 
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DO IT TO ME 
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YOU REMIND ME 
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STAY 
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31 
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HONEY LOVE 
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BOOM! 1 GOT YOUR BOYFRIEND 
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AINT 2 PROUD 2 BEG 
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70 


65 
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33 
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UVE AND LEARN 
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71 
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HAZARD 
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THIS USED TO BE MY PLAYGROUNO 

MA:)0'.NA|SMt WARr*RBfiOS,) 


72 
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NEVER SATISriEO 

COOOZCOi&iANi 1 


35 


32 


10 


IN THE CLOSET 

MKHAEL JACKSON (ePIC ) 
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TAKE THIS HEART 

RICHARD VAPn HE-^TOL 1 


36 


33 


13 


WHY ME BABY? 

KtrtH SWEAT (CLEHTRA ) 


74 


64 


17 


MAKE )T HAPPEN 

MAHIAH LAHt Y (COIUMBIA ) 


37 


39 
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1 WILL REMEMBER YOU 

AMY GRANT f A&M ) 
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LASCHMOOVE 

ru.£CHNlCXENS(JiVE ) 
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BMI/lrvine, BMI) CPP 
44 S0MET1UES I RHYME SLOW (EMI Aprri, 
ASCAP/Purp<e Rjbtal. ASCAP) HL 

99 SO WHATXHA WAITT (BnoUrn Dust, ASCAP) 

U STAY (Potnitm Int'l, ASCAP/EMl, ASCAP) WBM/HL 
S3 STRAWBEMrr LETTER Z3 (KKlada. BMI/Ott Tlw WaH, 
BMI) WBM 

97 STROSELKHT HOMEY (Peep Bo. ASCAP/Pri. ASCAP) 

HL 

100 TAKE ME IN YOUR AMIS {Tony (Urcu. ASCAP/Hit 
And Run. ASCAP) 

21 TAKE THIS HEART (Ch> Boy, ASCAP) CLM 
90 TAKE TIME (CCW. ASCAP/KdcIi. ASCAP) 
36 TEARS IN HEAVEN (Undid Uon. BMt/Drumiin, PRS) 
HL 

B TENNESSEE (EMI Blxhwood. BMI/AtmtKl 

Devetopinent. BMI) WBM 
92 TEQUILA (EmcriU Forest. BMI/NCM. BMI/BMC. BMt) 
£3 THEY REWNISCE OVER YOU (TJLO.V.) (Nks. Nitty S 

Cwone. ASCAP/Snwoth Flowin', ASCAP/Pete flock, 

ASCAP) 

27 THEY WANT EFX (Stnigtit Out Di Smw, 

ASCAP/Domu-Oyifl, BMI/EHI BlKkwood (Cmdt} , 
BMI/Cellir Addct, BMl/Seww Slin(, BMI) WBM 

17 THIS USED TO BE MY PLAYCROUND (WB, 
ASCAP./Bleu [3t«)iie. ASCAP/IVttw Ga\. 
ASCAP/-She(jKinp. ASCAP/MCA. ASCAP) WBM/HL 

» THOUGHT I'D DIED AND CONE TO HEAVEN (B«dims, 
ASCAP/Aln». ASCAP/iombl. ASCAP) CPP 

46 T,LC (Ptnnachio. BMI/Haca. BMI/Smokin'Vaall, 
SMl/SHR. BMIAotfi IU1«s. BMI) HL/WBM 



TOO FUNKY (Momsoo Le«f>y, ASCAP/ChapptH 4 Co.. 

ASCAP/Chck Leahr, PI»S) HL 

TWILIGHT ZONE (Oecos. SABAM) 

UNDER THE BRIDGE (MocOeloUvnt, BMI) MSC 

VKTIM or THE GHEnO (Vrgin. ASCAP/ftm. 

ASCAP/Black Doors, ASCAP/?eco(. ASCAP/Ti, 

ASCAP) HL 

WARM rr UP (EMI April. ASCAP/So So Dal. 

ASCAP/HouM Of F"wi, BMli WBM 

THE WAY I FEEL [AACI, ASCAP) 

WE WIU ROCK YOU/WE ARE THE CHAMPIONS 

(Queen. BMI/BeeclNraod, BMI) 

WHATEVER IT TAKES (TO HAKE YOU STAY) (P^ 

Rat ASCAP) 

WHO^ SOT YOUR LOVE (MtcMlC. ASCAP/WiHrwtat 
ASCAP> 

WHY HE 8ABTT (Kt«l SMtl. ASCAP/E/A. 
ASCAP/WB. ASCAP/Oonril. ASCAP/Zon*«. ASCAP/U 
Cool i,. ASCAP/E>e( Jim, ASCAP) WBM 
WHY (U LtnoQM, ASCAP/BMG. ASCAP) HL 
WISHING ON A STAR (Miy 12, BMI/Wjmer- 
Timerlinc. BMI] WBM 

TOU ROIINO HE (FROM STRICTLY BUSINESS) (Ylffl, 
ASCAP/^lone Jam, ASCAP/Milteer, ASCAP) WBM 
YOU THINK YOU KNOW HER (M-17, 

ASCAP.<'^guM. BMI) 

TOU WONT SEE ME CRY (EMI Bleckwood, BMI/GM 
Out ASCAP/ltntIa, ASCAP/Smooshie, BMI/MCA. 
ASCAP/Amtilion. ASCAP) HL 
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MAJORS UNFAZED BY PLANNED CZECHOSLOVAKIA SPLIT 

(Continued from pape 9) 

At Prague-based Sony, staff are 
equally undistressed. Bureau chief 
Suzanne Smetana says, "We don't 
see that anything will really change." 

In a divided nation, Prague would 
be the capital of the Czech republic 
and Bratislava the chief city of Slova- 
kia. It would be open to any Prague- 
based label to open subsidiary offices 
in Bratislava, though no major has so 
far given an indication that it intends 
to do so. 

According to figures from interna- 
tional labels group IFPI, the Czecho- 
slovakian market was worth $32.9 
million at retail in 1990, the last year 
for which figures have been collated. 
Trade deliveries of vinyl LPs were 8. 1 
million units; 3.1 million prerecorded 
cassettes and 1 million CDs were also 
shipped. 

However, the market is concentrat- 
ed in the west of the country — the 
area that would become the Czech re- 
public — and specifically around 
Prague. Belohlavek says that outside 
the two main Slovak cities of Brati- 
slava and Kosici, "people are a lot 



Billbodd. 
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free flow of trade. 

Belohlavek says local rock and pop 
acts account for about 50% of the 
Czechoslovakian market. He adds 
that there is a strong crossover be- 
tween the two cultures: Czech bands 
are popular in Slovakia and vice- 
versa. 



VIDEO PLEA FOR PEACE 

(Continued from page 9) 

ian relief in Croatia and Bosnia-Her- 
zegovina. "It will go to kids who lost 
their parents in the fighting," says 
Bach. "Things are changing on a dai- 
ly basis, though, so I don't want to tie 
myself to one particular thing." 

Among the companies donating 
their time and services for the single 
and video were Bearsville, Electric 
Lady Studios, Sound One Studios, 
Village Recorder Studios, Zeitgeist 
Studios, Betelgeuse Productions, The 
T^pe House Editorial, Rockamerica, 
Frank Kolarek Films, and Kodak 
Films. 



more careful. They don't buy so 
much." 

At the IFPI secretariat in London, 
the understanding is that existing 
Czechoslovakian copyright law — re- 
garded as adequate by Western com- 
panies — will remain on the statute 
books of both parts of the divided na- 
tion. 

That situation is one factor in en- 
couraging a further involvement by a 
Western major in Czechoslovakia. It 
is understood that EMI is on the 
verge of signing an exclusive licens- 
ing deal for the country with the op- 
tion for it to buy its partner there. 

Such a strategy would be a repeat 
of its successful tactic in Hungary, 
where EMI recently bought indepen- 
dent label Quint (Billboard, June 27). 

Czechoslovakia is the westernmost 
of the old Iron Curtain countries, 
stretching 200 miles east of Vienna to 
its borders with Germany. In the 
East, the country runs between Po- 
land and Hungary to share a border 
with the former Soviet republic of 
Ukraine. 
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1 WANNA LOVE YOU 
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Thirty-five years 

of the pop-rock era's 
greatest hits would 
probably take that 
long to listen to. >^ 

Billboard's Hottest Hot 100 Hits offers a 
pleasant alternative. 



Aiitlior Fred Bronson has developed the 
most objective and accurate way of 
ranking Billboard's biggest hits of the 
pop-rock era and you may find some 
surprises. For instance, did you know 
Bell Biv Devoe's Poison was a bigger hit 
than the Beatles" Let It Be. or that Yo Yo 
by the Osmonds was bigger that Michael 
Jackson's Bad? 



You would think that ranking the 3,000 
biggest singles from 1955 to the present 
would be enough, but this unique music 
reference book also groups songs by 
artist, producer, composer, label, year 
and decade, as well as containing little 
known facts about your favorite music 
personalities. Billboard's Hottest Hot 100 
Hits, a visual treat for any music listener 

416 pages. 7 X 9'/i 200 b&w illus. Index, 
(paper) $19.95 

To order Billboard's Hottest Hot 100 Hits 
for only $19.95 and pay nothing for 
postage and handling, just fill out the 
coupon and mail it in! 
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BUSH, NEW LAPD CHIEF, NRA ASSAIL BODY COUNT SONG 

(Continued from page 1) 



Assn. decried its release in a national- 
ly published advertisement 

Also joining the protest and vow- 
ing to seek criminal charges against 
Time Warner were former White 
House aide and Iran-Contra scandal 
figure Oliver L. North and Florida at- 
torney Jack Thompson, best known 
for his efforts against rap act 2 Live 
Crew and retailers that sell its al- 
bimis. 

Meanwhile, New York and Boston 
police organizations made moves to 
divest substantial investments in 
Time Warner (the parent company of 
Sire/Wamer Bros. Records, which 
released the "Body Count" album), 
while the National Sheriffs' Assn. 
made plans to urge state sheriffs' 
groups to pursue a similar strategy. 

On the other side of the issue, tiie 
American Civil Liberties Unk>n, the 
Southern Christian Leadership Con- 
ference of Greater Los Angeles, and 
People For the American Way all de- 
clared their opposition to a boycott of 
Time Warner proposed by some po- 
lice groups and their support for 
Time Warner's refusal to withdraw 
the song. 

Without mentioning Time Warner 
or "Cop Killer" by name, President 
Bush attacked the song and the com- 
pany during a June 29 appearance at 
the opening of a new Drug Enforce- 
ment Administration office in New 
York City. The President's blast, 
oblique but clearly aimed at the Body 
Count track, is believed to be the first 
time the country's top elected official 
has ever weighed in against a specific 
target in the musK industry. 

Bush's statement echoed Vice 
President Dan Quayle's more specific 
denunciations of "Cop Killer" and 
Time Warner at campaign appear- 
ances June 19 in Washington and 
June 22 in Los Angeles and Mission 
Hills, Calif. (Billboard, July 4). 
Quayle renewed his attacks at a cam- 
paign fund-raiser in Middletown, 
Ohio, June 28. 

Bush made his remarks at the con- 
clusion of a 14-minute speech in 
which he lauded law-enforcement of- 
ficials for their role in the war 
against drugs and sakl that "no pen- 
alty is too tough" for anyone who 
kills a police officer. 

Saying "I stand vrith those who 
fight criminals," the President added, 
"I also stand against those who use 
films, or records, or television, or vid- 
eo games to glorify killing law-en- 
forcement officers. It is SKk." 

Bush continued, "It is wrong for 
any company — I don't care how noble 
the name of the company — it is 
wrong for any company to issue 
records that approve of killing the 



NEW MEDICINE LABEL 

(Continued from page 10) 

the East Coast and the U.K. sk>t for a 
k>ng time." 

Patrick says he has three acts he is 
attempting to sign. As for staffing, 
he is negotiating with a few people in 
the U.K. to scout talent 

Since its inception in November 
1989, Giant has been expanding, but 
Azoff says the label will now settle 
down. "The Color Me Badd and "New 
Jack City' profits from last year 
helped us take some steps sooner 
than we had initially planned," AzofI 
says. "We have the publishing ven- 
ture, Nashville, and now this. We 
have got to let these things grow be- 
fore we think of doing anything 
else." 



law-enforcement officers." 

In a peculiar irony, the Washington 
Times noted that the film "Ricochet," 
which co-stars Body Count leader Ice- 
T, was featured on the movie menu 
on an Air Force One flight from Dal- 
las to Washington, D.C., last week. 

The furor over "Cop Killer" has 
not yet drawn a pubUc comment from 
Democratic Presidential candidate 
Bill Clinton or undeclared contender 
Ross Perot But, in response to a Bill- 
board query, Clinton spokesman Avis 
LaVelle said, "The governor has ex- 
pressed concerns about the hate and 
violence that has been articulated in 
some of this music. That record is not 
exempt from those concerns ... He is 
not advocating curtailing free«peech 
rights but is advocating greater re- 
sponsibility on the part of artists." 

The Perot camp had nothing to say 
on the subject 

TDP COP VBSHS W 

Willie Williams, sworn in June 30 
as the new L.A. police chief, laid into 
"Cop Killer" the same day, as report- 
ers gathered around him following a 
meeting of the L.A. PoUce Commis- 
sion he'd attended. His remarks rep- 
resented the first official condemna- 
tion of the track by a top-ranking 
LAPD officer. 

"I have a problem with [the song] 
as an American, as a parent, and as a 
30-year police officer," said Williams. 
"... I think it's a disgrace that any 
singer would use such vulgarity and 
give the impression that killing an of- 
ficer is OK." 

The chief said he didn't view the de- 
bate about the song as a racial one: 
"If you took at me you see I'm an Af- 
rican-American. It's not an attack on 
blacks or rap music." 

Chief Williams made his comments 
after Norma Williams, the widow of 
slain police officer Tom Williams, ap- 
peared before the Police Commission 
to seek an official condemnation of 
"Cop Killer." Police Commissron ex- 
ecutive officer Rich Dameron says 
that the earliest the five-member pan- 
el would consider official action 
about the song would be July 14. 

The National Rifle Assn. ran its 
full-page ad in USA Today on June 
27, the Washington Times on June 28, 
and the Capitol Hill paper Roll Call on 
June 30. Headlined "While Time 
Warner Counts Its Money, America 
May Count Its Murdered Cops," the 
ad quoted the lyrics to "Cop Killer." 

The text sakl the release "isn't the 
profane product of some obscure 
hate group. It's a Top 40 album bang- 



then. Nirvana and I^arl Jam have ex- 
perienced platinum-plus sales, while 
Soundgarden has hit gold. 

'Temple Of The Dog," a tribute to 
the late Mother Love Bone vocalist 
Andrew Wood, features two mem- 
bers of Soundgarden and foui>fifths 
of Pearl Jam. (Members of Pearl Jam 
were in Mother Love Bone). The al- 
bum's surprising resurgence can be 
attributed to the subsequent success 
of those acts. 

MTV, which has run clips by 
Soundgarden and B»arl Jam, added 
Temple's "Hunger Strike" to Stress 
rotation June 8. Since then, sales of 
the album have taken off. 

Since the video was added to MTV, 
A&M has shipped 300,000 units of the 
Temple album, three times its previ- 
ous shipments, says Jill Glass, A&M 



ing the brains of millions of youth, 
marketed by Time Warner." 

The ad warned that the powerful 
pro-firearms lobbying group "will de- 
ploy its full legal and fmancial re- 
sources against Time Warner and its 
marketing accomplices on behalf of 
the interests of any police officer 
shot or killed by someone shown to 
be influenced by this incitement and 
provocation." 

NRA spokesman Bill Mclntyre 
says Time Warner "is guilty of hy- 
pocrisy which must be exposed and 
corrected with social responsibility." 

Mclntyre says there is a disparity 
of response between the 1991 inci- 
dent involving Warner Bros, artist 
Holly Dunn (in which Warner pulled 
from release Dunn's "Maybe I Mean 
Yes" in response to feminist groups' 
charges that the song implied the ac- 
ceptance of date rape [Billboard, 
Aug. 10, 1991]) and the company's 
handling of "Cop Killer." 

"They pull a record that OKs date 
rape, but won't pull one that OKs loll- 
ing cops," Mclntyre says. "This isn't 
about First Amendment rights; this 
is about hypocrisy." 

EMTER OUK MUmi 

Oliver North is entering the "Cop 
Killer" controversy as president of 
Freedom Alliance, a 2-year-old Wash- 
ington-based advocacy group that 
claims "tens of thousands of mem- 
bers." The group has been primarily 
involved in supporting Gulf War vet- 
erans and the families of war casual- 
ties. 

On July 1, Freedom Alliance an- 
nounced it had retained Jack Thomp- 
son to represent the organization at 
the July 16 Time Warner sharehold- 
ers meeting in Beverly Hills, Calif. It 
also announced the launch of a peti- 
tion drive in all SO states, asking gov- 
ernors to direct prosecutors to apply 
"sedition or anarchy and other crimi- 
nal statutes which could be used to 
hold Time Warner legally account- 
able for its call to kill police." 

In a letter mailed to Freedom Alli- 
ance members. North wrote, "We 
only have two lines of defense, our 
military and the police. During the 
Gulf War, Freedom Alliance support 
ed our troops. Now it's time to sup- 
port our overworked, underpaid, and 
outgunned police." 

Thompson says, "The solicitation 
of or distribution of material which 
advocates the killing of police offi- 
cers is a criminal act It is speech that 
is not protected by the First Amend- 
ment Time Warner, in our opinion, is 



executive director of marketing. 

Temple Of The Dog entered The 
BUlboard 200 June 27 at No. 181. In 
subsequent weeks it jumped to No. 
86 and No. 55. 

"We decided to relaunch the album 
based on the enthusiasm from MTV, 
because of Soundgarden's and Pearl 
Jam's success," Glass says. "In the 
beginning it was hard to get anyone 
enthused about [the album], but now 
that Soundgarden and Pearl Jam got 
huge, everyone wants a piece of it" 

The relaunch of the album consist- 
ed of editing the "Hunger Strikes" 
video to include more Seattle footage, 
reintroducing the single to modem 
and album rock radio, and "shipping 
it as fast as we can," Glass says. 

"They're like an alternative supei^ 
group now. When it furst came out 



engaged in illegal activity." 

But Marjorie Heins, director of the 
ACLU's Arts Censorship Project, be- 
lieves that "Thompson is flat wrong 
about the constitutional law. 

"As a law school graduate, Thomp- 
son ought to be aware that in order 
for political advocacy to lose personal 
First Amendment protection, it has to 
both be intended to and have the ef- 
fect of inciting imminent lawless ac- 
tion." 

COMS AFTEI lOTTIM UW 

While the war of words continues, 
some law-enforcement organizations 
are trying to strike at Time Warner's 
bottom line. 

Joe Mancini, spokesman for the 
20,000-member New York Patrol- 
men's Benevolent Assn., the largest 
polk^e group in the country, says the 
NYPBA will attempt to have the 
city's 12-member police pension fund 
board "pursue a divestiture of a sub- 
stantial amount of Time Warner 
stock." Mancini estimated the stock's 
worth at $100 million. 

The Boston Police Patrolman's 
Assn., the Boston P>lice Dept's larg- 
est union, has asked the city's retire- 
ment board to dhrest the $3.5 million 
worth of common Time Warner stock 
it holds. The BPPA and the Massa- 
chusetts Sheriffs' Assn. are also en- 
dorsing a boycott of Time Warner ini- 
tiated by the Combined Law Enforce- 
ment Assns. of Texas (Billboard, 
June 20). 

The 23,000-member National Shei^ 
iffs' Assn., whkjh on June 24 voted to 
endorse the boycott following a 
speech at its convention by Vrce Pres- 
klent (juayle, is encouraging similar 
action. 

According to Charles B. "Bud" 
Meeks, executive director of the Al- 
exandria, Va.-based NSA, the group 
plans to send a letter to the presi- 
dents of 33 state sheriffs' associa- 
tions. "We're going to ask them to re- 
search their financial investments, 
and ask them to conskler where their 
money is invested," Meeks says. 

A Time Warner corporate spokes- 
man says that the company has no 
comment on the proposed stock di- 
vestitures. 

OPPOSnWD TO BOrCOTT 

Opposition to the Time Warner 
boycott continued to be voiced, in 
some cases by members of the law- 
enforcement community. The presi- 
dents of the Massachusetts Police 
Assn. and the Massachusetts Assn. 
of Minority Law Enforcement Offi- 



Pearl Jam wasn't even a band and 
Soundgarden didn't have the success 
they have now. It's really benefited 
from MTV because people will look 
at the video and say, 'Hey, that's the 
guy from Soundgarden or that's the 
guy from Pearl Jam,'" she says. 

Since the Temple release, Sound- 
garden's "Badmotorfinger" has 
reached gold status and is headed to- 
ward platinum. "[The Temple album] 
is not cannibalizing their sales at all. 
Actually, people who never wanted to 
buy Soundgarden are now buying it 
The two albums are co-existing well 
without anyone taking away from 
the other," Glass says. 

Interest in the Temple album may 
heat up when P^l Jam and Soimd- 
garden hit the road in mid-July on 
Lollapalooza '92, Glass says. 



cers both said they opposed the ac- 
tion, citing !ce-Ts free speech rights 
and the rights of record buyers. 

On June 24, ACLU executive direc- 
tor Ira Glasser and Heins sent a let- 
ter to Time Warner Music Group 
chairman Robert Morgado, urging 
the company not withdraw "Body 
Count" from distribution. 

Glasser and Heins characterized 
the assault on the song as "only the 
latest in a string of attempts by vari- 
ous pressure groups to censor art 
that does not conform to their views 
or their vision of reality." 

Glasser and Heins note, "Accord- 
ing to Ice-T himself, ["Cop Killer"] is 
not an exhortation to violence, but a 
fictional, first-person narrative ex- 
plaining the factors that drove one 
man toward violence. This is entirely 
within the artistic tradition." They 
add, "Vtolence itself should be sup- 
pressed, and its underlying causes 
addressed. But speech about violence 
must remain free." 

Saying that acquiescence by Unie 
Warner vrill "[contribute] to the cre- 
ation of nothing less than a black- 
list," the ACLU executives conclude, 
"Not only freedom of artistic expres- 
sion, but also the future of popular 
musk in this country, may well be at 
stake." 

Joe R. Hkks, executive director of 
the SCIX of Greater Los Angeles, re- 
jected the boycott call, albeit with 
qualificatk>ns. 

While Hicks' statement character- 
ized the lyrics of "Cop Killer" as "tru- 
ly repugnant," he added, "It seems 
that African-American popular re- 
cording artists get singled out for 
particular attention" in discussions 
about excessive lyrical content 

In a June 25 letter to Time Warner 
president/co<!EO Gerald Levin, Ar- 
thur J. Kropp, president of the 
300,000-member People For the 
American Way, wrote, "Censorship is 
never the answer to messages that 
offend, anger, or disturb us. Sup- 
pressing speech makes it far too easy 
for our society to ignore the bitter re- 
ality it reflects: in this case, the an- 
ger, fear, and resentment many black 
young people feel today. Therefore, 
we oppose efforts to curb the free ex- 
pression rights of Ice-T or any other 
artist" 
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THERE'S SIZZLE IN SUMMER SOUNDTRACKS 

(Continued from page 1) 



tached to a Columbia Pictures-distrib- 
uted Castle Rock film that opens 
Aug. 28, the soundtrack will likely ap- 
peal to country and baby-boomer 
rock fans. 

"Singles," which was released 
June 30, features such hot Seattle- 
based acts as Pearl Jam, Alice In 
Chains, and Soundgarden, and is 
aimed at the alternative rock set Ten 
of the 13 tracks were written ex- 
pressly for the Warner Bros, movie, 
which will hit theaters Aug. 28. 

Although "Singles" is not a music 
movie, film maker and former rock 
writer Cameron Crowe says music of 
the Seattle rock scene "definitely in- 
spired the script and the structure . . . 
The movie is in eight segments and 
kind of plays like a record." 

The ftlm centers around the lives 
of a 20-something crowd that lives in 
a Seattle apartment complex. One 
character, played by Matt Dillon, 
fronts a rock band called Citizen 
Dk:k, played in the film by members 
of Pearl Jam. 

According to Crowe and Danny 
Bramson, who co-produced the 
soundtrack, the music was discussed 
from the outset of the film project, 
beginning the day Crowe's last mov- 
ie, "Say Anything" (1989), was 
wrapped. The soundtrack from that 
film included Peter Gabriel, the Red 
Hot Chili Peppers, and Fishbone. 

"There was a lot of music that we 
wanted to use on the soundtrack of 
that movie that we weren't legally 
and contractually allowed to use," 
Crowe says. "We wanted to use 
Soundgarden from the 'Ijouder Than 
Love' album and Mother Love Bone. 
We decided next time out we were 
going to start out earlier, and we 
would start from the top and bring 
the movie and music together." 

This emphasis is clear in the film's 
nightclub scenes, where Soundgar- 
den, Alice In Chains, and other bands 
perform live. In addition, Seattle 
scenesters such as Soundgarden's 
Chris Cornell, Mudhoney's Mark 
Arm, and Tad's l&i Doyle make cam- 
eo appearances. 

Despite the focus on Seattle acts in 
the soundtrack (including a cut by 
the late Jimi Hendrix, a native of the 
dty), Crowe and Bramson insist that 
it is more than a Seattle sampler. 

For one thing, Nirvana is absent 
The band was to be included in the 
eariy stages, but when the trio's ca- 
reer took oif, negotiations stalled. 

The album also includes songs 
from alternative rock favorites such 
as former Replacements leader Paul 
Westerberg (who also wrote the 
score) and Smashing Pumpkins, nei- 
ther of whom hails from Seattle. 

From a marketing standpoint the 
timing couldn't be better for "Sin- 
gles," with Peari Jam's platinum-sell- 
ing debut album "Ten" at No. 5 on 
The Billboard 200 and the band set to 
embark with Soundgarden on the 
Lollapalooza '92 tour, likely to be one 
of the summer's most successful con- 
cert swings. 

According to Richard Griffiths, ex- 
ecutive VP of Epic, the label is 
"working the record very much as its 
own project" which explains why it 
was released two months before the 
film's release. "I think we are going 
to have a gold record before the mov- 
ie opens," he says. 

Griffiths expects the soundtrack to 
get an additional push from the film's 
theatrical release, and a third and 
fourth push when it hits the home 



video market and cable television. 

Epic's "three-pronged campaign," 
according to Soundtrax head Glenn 
Brunman, includes promotional tie- 
ins to Lollapalooza and posters to 
promote the soundtrack at retail and 
possibly in movie theaters. 

One soundtrack cut, Alice In 
(Chains' "Would?," has been in "Buzz 
Bin" rotation at MTV since June 19. 
Westerberg's "Dyslexk; Heart" is set 
to go to college radio, album rock, 
and modem rock stations in mid-July, 
with a video forthcoming. The track 
will also be released commercially as 
a cassette single, and Epic plans to 
work "Dyslexic Heart" at top 40 in 
August 

The third track set to be worked 
off the soundtrack is the Screaming 
Trees' "Nearly Lost You," which will 
tie into that band's second E^ic al- 
bum, set for a September release. 

FRESUTimUTE 

The original plan for the sound- 
track to "Honeymoon In Vegas," a 
romantic comedy rich in Elvis Pres- 
ley kitsch, originally called for the li- 
censing of Presley masters. Then 
Brunman, Griffiths, and film-music 
supervisor Peter Afterman decided 
on a Presley tribute soundtrack, 
made up half of pop/rock and half of 
country covers. 

The track listing so far includes 
"Burning Love," by Travis Tritt; 
"Wear My Ring Around Your Neck," 
Ricky Van Shelton; "Blue Hawaii," 
Willie Nelson; "Devil In Disguise," 
Trisha Yearwood; "That's Alright 
Mama," Vince Gill; "Suspicious 
Minds," Dwight Yoakam; "All Shook 
Up" and "Heartbreak Hotel," Billy 
Joel; "Love Me Tender," Amy Grant 



into those independent taste-maker 
stores that either because of finan- 
cial reasons or organizational con- 
straints, the majors don't have com- 
plete access to," says Pete Jones, 
presklent of BMG Distribution. "We 
have done our homework. We will 
make up a network of independent 
distributors that is flexible. We think 
it will work." 

At press time, BMG Distribution 
had not determined which indepen- 
dent distributors will make up the 
network, nor has any of the BMG la- 
bels given a name or a logo to the 
planned sublabels. 

Explains Rick Bleiweiss, BMG Dis- 
tribution senior VP of marketing, 
"We will have a set of distributors 
that can handle dance, street and rap 
product and another set that handles 



They must also decide if they want 
to pass the (DoUins version, whkh is 
identical to the Senate version, or 
amend the Brooks/Hughes bill, 
which has minor language diffei^ 
ences. 

"We're in there talking and ayol- 
ing [House Judiciary] members, re- 
minding them of how important it is," 
says Jay Berman, president of the 
Recording Industry Assn. of Ameri- 
ca. "I'm optimistic that we'll see some 
actkin by the committee Thursday or 
Friday [July 9 or 10]." 

If the committee members are still 
tied up with other legislation, particu- 
larly the labyrinthine cable TV bill, as 



"Hound Dog," Jeff Beck; "Are You 
Lonesome Tonight," Bryan Ferry; 
and "Jailhouse Rock," John Mellen- 
camp. There will also be a version of 
"On't Help Falling In Love" by an 
artist to be named shortly. 

"Look at these artists, and it's easy 
to conclude that only Elvis Presley 
could bring them together," says 
Brunman. "More than anyone before 
or since, the guy managed to bridge 
different musical words and draw 
fans from everywhere — country, 
pop, rock, gospel, R&B." 

While certain songs were consid- 
ered essential, Brunman notes that 
some of the participating artists were 
given a degree of latitude in choosing 
what they would sing. 

"They wanted me to do one of the 
later songs, but that wasn't where 
my heart was," says Joel, who fondly 
recalls an elementary school teacher 
yanking him off the stage for wig- 
gling his hips during a lunchtime per- 
formance of "Hound Dog." "I'm a 
bigger fan of his earlier RCA and 
Sun records. I think every recording 
artist looks back to the beginning and 
sees Elvis Presley standing there, 
like the Colossus of Rhodes." 

Similarly, Yearwood remembers 
"being just hypnotized" at age 5 
when she heard Elvis records being 
played by her next-door neighbor. As 
for her soundtrack selection, "They 
gave us a couple of choices, and we 
puked 'Devil In Disguise' because it 
was so different — especially with a 
female doing it" 

Shelton, whose cut was picked for 
him, has already incorporated it into 
his concert act as well as his forth- 
coming greatest-hits package. He 
says a country dance mix has been 



reggae and world, and still another 
distributor will handle metal music." 

Bleiweiss, who has taken the lead 
in contacting independent distribu- 
tors and working with BMG labels, 
says that BMG's independent distri- 
butkin arm will be set up by August 
so that "if a label wants to put prod- 
uct into the network, we will be ready 
to go." 

Jones points out that BMG's own 
labels have been the driving force be- 
hind the new department 

From the labels' point of view, says 
Jim Chiado, Arista's senior VP of 
sales, the move makes sense because 
it enhances the ability to sign and 
break developing artists. 

The BMG Distribution independent 
network "gives us an opportunity to 
consider an artist we might not nor 



well as crime and judicial legislatwn, 
the markup of the bill could be put on 
hold until the week between the 
Democratic and Republican nationa] 
conventions (the week of July 20). 
Congress is scheduled to go into re- 
cess Aug. 14. 

Without Congressional passage 
this summer, the hardware indus- 
try's planned early-autumn cam- 
paigns to introduce DCC and other 
digital equipment to the consumer 
marketplace could fizzle. 

Also facing an uncertain future — a 
possible veto by President Bush — 
the National Voter Registration Act 

The legislation, which ties voter 



created for country dance club play, 
and Brunman notes that other coun- 
try tracks will also be included in a 
country dance club sampler. 

On July 20, Shelton's "Wear My 
Ring Around Your Neck" goes to 
country radio; Joel's "All Shook Up," 
the first rock single, is due July 28. 

In addition to videoclips for the two 
singles, the "Honeymoon In Vegas" 
soundtrack will be promoted via end- 
cards in various movie and home vid- 
eo trailers. Brunman, who says Yoa- 
kam and Gill have also included their 
soundtrack offerings in their live 
shows, foresees a TNN or CMT spe- 
cial featuring soundtrack artists, as 
well as radio station-sponsored movie 
screenings. 

'lOOHMUIir OUT. W MNKT UP 

The trend of R&B-oriented, multi- 
artist soundtracks continues this 
month with the release of the "Boo- 
merang" set on LaFace Records. The 
album, whkh arrived in stores July 1, 
features LaFace acts Babyface, Toni 
Braxton, and Highland Place Mob- 
sters, as well as Grace Jones (who ap- 
pears in the film), A Tribe Called 
Quest PM. Dawn, Kenny Vaughan 
& the Art Of Love, Keith Washing- 
ton, and Motown acts Shanice, Boyz 
II Men, and Johimy Gill. 

L.A. Reid, who executive-produced 
the album with partner Babyface Ed- 
monds, says he actively pursued this 
project because "I thought a major 
soundtrack would help legitimize the 
label. The ironic thing is, I wanted a 
romantic comedy. Because of the 
kind of music we do I didn't want a 
'Juice' or a 'New Jack City' — I want- 
ed the right kind of muc for the music 
that we did." 



mally have signed before" because 
the act might not be ready to go 
through a major, Chiado says. 

"Secondly, with our present art- 
ists, if you are looking at a particular 
single that might be very street or al- 
ternative and needs to hit first at the 
mom-and-pops, [the independent dis- 
tribution network] gives us that op- 
tion," he adds. 

Chiado says Arista has yet to make 
any decisions on what artists will be 
funneled through the independent 
network, "but I guarantee we will 
use it" 

While RCA executives were un- 
available for comment they previous- 
ly said they plan to market certain ti- 
tles through independent channels 
via RCA's joint-venture deal with Me- 
chanic Records (Billboard, June 20). 



registration to drivers' license appli- 
cations, was passed by Congress af- 
ter intensive lobbying by the music 
industry's Rock the Vote campaign. 

Although a White House spokes- 
person said, "It's up to the Prraident 
and I can't say what he'll do," the leg- 
islation had been opposed by the ad- 
ministration's Office of Management 
and Budget because of the possibiUty 
of voter fraud. 

Bush faces a Monday (6) deadline 
for signing or vetoing the bill; the 
White House has received thousands 
of telephone calls and telegrams 
from supporters of the socalled "Mo- 
tor Voter Bill." 



Nevertheless, the "Boomerang" 
soundtrack features Aaron Hall, who 
recently scored a No. 1 hit with 
"Don't Be Afraid" from the "JuKe" 
soundtrack, in a duet with former 
Gap Band front man Charlie Wilson. 
It also introduces new LaFace artist 
Toni Braxton in a Babyface duet 
"Give U My Heart" 

Though "Give U My Heart" was 
released June 8 in major radu mai^ 
kets as the first single, top 40 sta- 
tions have recently gotten hold of 
Boyz II Men's "End Of The Road," to 
which Motown has singles rights (it 
also holds rights to the Shaiuce and 
Gill tracks, should LaF^ choose to 
release them). The Boyz II Men track 
was set as the second single, but the 
radio leak put a crimp in the label's 
promotion plans. Lamont Boles, se- 
nior VP of operations/GM of LaFYice, 
says he plans to take advantage of 
the dual-single strategy by later re- 
leasing the P.M. Dawn track, "I'd Die 
Without You," to pop radio while 
sending a more R&Boriented single 
to urban radio. 

"We shipped 300,000 units on the 
soundtrack, and we worked out some 
special considerations in terms of 
pricing to get retail to take that quan- 
tity," says Doug Daniels, VP of black 
music for Arista. Though no real 
cross-promotions will be undertaken 
between the film and the soundtrack, 
Daniels says, "I^ramount has been | 
helpful with screerungs." 

Boles says the label is not con- 
cerned about the competition from . 
"Mo' Money," the multi-artist sound- I 
track produced by R&B's other hit- 
making duo, Jimmy Jam & Terry Lew- 
is. "Mo' Money" enters The Billboard 
2Q0 this week at a bulleted No. 41. 

" 'Lethal Weapon' and 'Batman' are 
not competing, so why should two 
[black] films and two soundtracks 
compete against one another?" he 
notes. "We think the pie is big enough 
for everybody to get a big stomach." 



WEA To Launch 
DIGalog Print Ads 

NEW YORK— WEA Manufactur- 
ing is launching a consumer print 
advertising campaign July 14 to 
support its DIGalog cassette man- 
ufacturing process. 

The campaign will debut in the 
July 14 issue of Spin and the Au- 
gust issues of Rolling Stone, Mu- 
sician, and Stereo Review. The 
ads, which will carry the headline 
"Extraordinary Sound, Ordinary 
Cassette," are slated to run 
through October. 1 1 

WEA executives declined to re 
veal how much is being invested 
in the campaign. 

Among the other publications 
set to run DIGalog ads are Time, 
Entertainment Weekly, and 
Sports Illustrated (all Time 
Warner publications), as well as 
Pulse!, Hit I^rader, Metal Edge, 
Word Up, Right On, Car Stereo 
Reriew, Black Beat and Rap Mas- 
ters. 

BMG is also using the DIGak>g 
trademark on new cassette re- 
leases (Billboard, July 4). DIGak>g 
is WEIA's term for a manufactur- 
ing process that allows the dupli- 
cation of analog cassettes directiy 
from a digital source. 

SfSAN NwraiATA 



COPYRIGHT RENEWAL ACT SIGNED INTO LAW 

(Continued from page 9) 



BMG FORMS INDIE DISTRIBUTION UNIT 

(Continued from page 9) 
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SURVEY: SLOWER MUSIC-SALES GROWTH PROJECTED 

(Continued from page 8) 



and configurations. 

According to the study, the CD al- 
bum will be the format preferred by 
a majority of consumers in 1996. 
While they accounted for 41.6% of all 
unit sales last year, CDs are expected 
to represent 50.5% of units sold in 
1996. Consumer spending on CDs will 
rise to $7 billion, or 65.9% of total dol- 
lar sales. 

But Veronis, Suhler says the rate 
of CD growth (an 8.5% average annu- 
al increase in units sold through 1996) 
will be far below the 44% average an- 
nual rate of 1986-91. 

"The new format went through an 
adoption cycle in the past five years 
that pushed its growth rate into dou- 



ble digits," says John Suhler, presi- 
dent and co-chief executive of the 
banking firm, adding that CD growth 
has now "fallen back into the music- 
act-popularity cycle." 

cmETTE Dowmnui 

Cassette albums will continue their 
decline, the survey says, totaling $2.8 
billion in sales by 1996, or 26.4% of 
the total, as projected unit sales fall 
to 350 million from 360 million last 
year. 

Music video sales are projected to 
reach $420 million in 1996, represent- 
ing an average annual growth rate of 
28.9% — the largest of any prerecord- 
ed entertainment format — if the av- 



erage price falls, as expected, and if 
consumers "respond to lower pric- 
ing." In that case, the number of 
units sold would quintuple to 30 mil- 
Iron in 1996 from 6 million last year. 

Veronis, Suhler believes the cas- 
sette will remain the dominant for- 
mat for the single because the "un- 
derlying demand for it is strong," de- 
spite a decline in sales last year 
brought on by higher prices. Annual 
sales will grow an average of 8.8%, 
reaching $350 million in 1996, and 
units will grow to 100 million from 69 
million last year, according to the re- 
port. 

The CD single, the study says, 
"has yet to catch on," but an antici- 



OMAHA RETAILERS CLEARED IN 2 LIVE CREW CASE 

(Continued from page 8) 



Gary Bucchino now says the issue 
was "not about obscenity but making 
sure kids don't get access to material 
that could be possibly harmful." 

Defense attorney William Gallup 
calls the decision a "saving-face" 
move by the prosecution and focused 
on the fact that the state chose to dis- 
miss the case in lieu of a protracted 
trial. 

"The decision asks us to uphold the 
law, which is what [the retailers] 
have done and plan to do," he says. 

Despite Bucchino's claim that ob- 
scenity was not the issue in the case, 
it is clear from the court records that 
the state had charged the retailers 
with furnishing obscene material to 
minors. 



Further, Bucchino, in a May 12 let- 
ter to Coral Gables, Fla., lawyer Jack 
Thompson, the initiator of obscenity 
complaints to lawmakers there about 
the 2 Live Crew album, asks for "in- 
formation on expert witnesses, 
names, addresses, etc., and what 
their testimony would be" because he 
believed "it will be necessary to sub- 
mit expert testimony concerning 
whether or not these allegedly ob- 
scene materials have any artistic, lit- 
erary, political, or social value." 

The letter was sent even though 
Florida's 11th Circuit Court of Ap- 
peals ruled May 7 that the album was 
not obscene because it could not be 
proven that "as a whole" the work 
had no artistic, literary, political, or 



NIRVANA. R.E.M. HIT 

(Continued from page 10) 

"The Best Of The Doobies" are also 
certified at 6 million. 

Here's the complete list of June 
certificatiDns. 

■HTinATMUi ALBUMS 

Garth Brooks, "No Fences." Liberty. S mil- 
lion. 

Steve Miller Band. "Greatest Hita 1974-1978." 
Capitol, 6 million. 

"Heart," Capitol. 5 million. 

"Metal lica." Elektn. 5 millbon. 

Nirvana. "Nevermind." DGC/Geffen. 4 mil- 
lion. 

RE.M.. "Out Of Time," Warner Bros.. 4 mil- 
lion. 

Heart, "Bad Animals." Capitol, 3 million. 

JInuny Buffett. "Sonj^s You Know Bv Heart" 
MCA, 2 million. 

Taylor Dayne. 'Tell It lb My Heart." Arista, 2 
million. 

Wiliams Performance 
Short & Sour In Kansas 

NASHVILLE— Hank Williams Jr. 
gave perhaps his briefest perfor- 
mance ever June 27, when he per- 
formed for approximately 15 minutes 
in an apparently drunken state at 
Sandstone Amphitheatre in Bonner 
Springs, Kan. The approximately 
12,000 fans in attendance responded 
by throwing beer cups and booing 
Williams as he left the stage. They 
later were promised refunds. 

According to reports, Williams 
fumbled through four songs, and 
shouted "fuck you" a number of 
times at the audience. 

Williams later apologized in a 
statement He said, in part: "I've nev- 
er been one to make excuses for my- 
self, and I'm not going to begin now 
by trying to get people to believe that 
I had food poisoning or the flu or 
some such nonsense. The truth is I 
messed up." 



-MILLION MARK 



Kris Kroflti. "Tnlally Krossed Out," Ruff- 
hou&e/CoIumbia. 2 million. 

Red Hot Chill Peppen. "Blood SuKarSex Ma- 
Kik," Warner Bms- 2 million. 

PUTHUiUMIS 

The Cur*. "Wish," Fiction/EIektra, its fourth. 
Isle)- Brolhert. "U + 3," Kpic, iht'ir fourth. 
En \ogue. "Funky Divas." Atco/Eastwest, its 
second. 

Rilchleou. Brolhirrx. "Unchained Melody — 
Best Of The Righteous Bnjthers." Curb, their 
firnt 

"Wynonna," Curb/MCA, her first. 

aioums 

Ellon John. "To B« Continued . . ., " MCA. his 
ZSth. 

Frank Sinatra. 'The Capitol Years," Capitol, 
his mtli. 

George Strait "Hokiing My Own," MCA, his 
1.5th. 

ZZ Top, "Greatest Hits." Warner Bros., its 
lOth. 

The Cure. "Wish." Fiction/EIektra, ila sixth. 
Eurvthmics' "Greatest Hits." Arista, their 
hfth. 

-Weird Al • Yankovlc. "Off The Deep Ervd. 
St^otti Bms.. his fourth. 

Beaatie Boys, "Check Your Head." Capitol, 
their third. 

Kid "N Play. "Fun House." Select their seconii 
IJouf Stone. "I Thought It Was You," Epic, his 
second 

Das Efx. "Dead Serious." Atco/Eastwest itJi 

R. Kelly & Public Announcement "Rom Into 
The '903," Jive, their first 

Mai Ketchum, "P&st The I^int Of Rescue," 
Curb, his first 

Right Said Fred, "Up." Charistna. its first 

TLC. "Ooooohhh ... On The TLC Tip," La- 
Face/ Arista, its first 

Pam Tillis, "Put Yourself In My Place." Arts- 
ta. her fir^t. 

"Wynonna." Curb/MCA, her first 



Sir MIx-A-Lot. "Baby Got Back, " Def Ameri- 
can/Reprise, his first 



social value (Billboard, May 23).. 

The Recording Industry Assn. of 
America had pledged to cover all of 
the retailers' legal costs had the 
Omaha case gone to trial. The Ameri- 
can Civil Liberties Union also partici- 
pated in developing the defense for 
the case. 

The suit was brought in April by 
city councilman Steve Exon and a 
right-wing fundamentalist group, 
Omaha For Decency, that recruited 
young people to try and purchase the 
record at the stores in a sting-like op- 
eration. 

Charges initially brought against 
additional retailers were dropped be- 
cause they had sold the "dean" ver- 
sion of the record. 



pated decline in its average price over 
five years to $5 from $6.16 last year 
should boost unit sales to 10 million 
from 6 million. Dollar sales are pro- 
jected to rise at an average annual 
rate of 7.4% to $50 million in 1996. 

LOWIR VIDEO GROWTH 

As for home \ideo, Veronis, Suhler 
projects that consumers will spend 
$16.2 billion on renting and buying 
videocassettes by 1996, an 8.1% cam- 
pound annual growth rate. From 
1991-1996, the rate was 17%. 

What fueled the double-digit in- 
creases of the past five years was a 
VCR penetration rate that rose to 
13.17" last year. Over the next five 
years, predicts Veronis, Suhler, 
"sharply reduced expansion in VCR 
households will cut home video 
spending growth." VCR penetration 
should rise to 90.9% in 1996, the study 
says; but that would represent only 
5.1% annual growth, compared with a 
15.9% average yearly rate from 1986- 
1991. 

Last year, U.S. consumers spent 
$7.8 billion renting videos and $3.2 bil- 
lion buying them, according to Ver- 
onis, Suhler. By 1996, rentals should 
account for $11.2 billion (a 7.6% annu- 
al growth rate), while purchases total 
$5 billion (a 9.3% average annual 
rate). 

The average price of a rental, 
which was $2,30 last year, is project- 
ed to rise to $3.10 by 1996, "in line 
with the rate of increase in ticket 
prices for films shown in theaters." 
The average price of buying a video, 
which declined to $14.33 last year 
from $21.54 in 1986, is expected to 
rise to $16 by 19%. 



JINGLE ROYALTIES RULING 

(Continued from page 10) 

courts, since 1981, when the weight- 
ing for jingles was changed from \% 
to 3%. 

Bernard Korman, ASCAP general 
counsel, says, "What Karmen was 
asking for would have had the result 
of a very substantial amount of mon- 
ey going to jingles, which would not 
have been fair to other members." 

Korman adds that jingle writers 
function in a different economic at- 
mosphere than do other songwriters. 
"Jingle writers have substantial 
sources of revenue for performances 
of jingles," says Korman. "Jingle 
writers don't rely, as writers of popu- 
lar music do, on their royalties. Jingle 
writers get paid to write the work 
and [can] also get paid for the p€rfoi> 
mance of music." 

However, according to Arrow, jin- 
gle writers generally receive a single 
flat fee from advertising agencies. 
"The ad agency has the right to issue 
its own performance license, and gen- 
erally the agency or advertiser tries 
to negotiate a buyout of performance 
rights when they acquire the rights 
to a jingle." 

The court decision is not expected 
to affect BMI because the two orga- 
nizations are operated differently, ac- 
cording to BMI senior director of me- 
dia relations Pat Baird. 

BMI's jingle writers have to meet a 
certain set of criteria in order to re- 
ceive royalties, she says. The organi- 
zation's arrangements with them 
fluctuate year by year and are depen- 
dent on the types of performances. 
She adds that BMI has not recently 
changed its jingle payments, nor is it 
anticipating any changes in the near 
future. 



Mkhael Jacluon, "In The Closet," Eptc. his 
12th. 

AiTcited Devetopment, 'Tentw&see." Chrysa- 
lis/ERG, its firat. 

Jodecl. "Come And Talk To Me." Uptown/ 
MCA. its first. 





Taken from the album "SEXPLOSIOI 
available on interscope Records 
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* * ★ No. 1 * * * 

BILLY RAY CYRUS MERCURV5lG635M9,98Eai3-981 6 *Mhs al No I SOMEGAVEALL 


1 


53 


42 


36 


69 


AMY GRANT A ' asm 5321 do 9*15 9a) HEART IN MOTION 


10 


54 


47 


45 


22 


L^4f4'-i;^*T98^'^ ANNOUNCEMENT . 


42 


2 


2 


2 


13 


KRIS KROSS A ' RuFFHOust»e;io-,«)LUMBi*i9 98 EOi3 98i TOTALLY KROSSED OUT 


1 


(55) 


86 


131 


3 


TEMPLE OF THE DOG a4m 5350* |9 9ai3 98i TEMPLE OF THE DOG 


55 


3 


3 


5 


4 


MARIAH CAREY coiumbu k7M- i;.9a EM.Ml MTV UNPLUGGED EP 


3 


4 


4 


3 


40 


RED HOT CHILI PEPPERS A ' z\SXi^ SUGAR SEX MAGIK 

WARNER BROS 26681 * 1 10 98/ Ifi 98) ui-uui^ juuri iriu 


3 


56 


53 


61 


60 


LORRIE MORGAN • ftCA302i' (9 9a/i3 98» SOMETHING IN RED 


53 


5 


5 


g 


28 


PEARL JAM A EPiC ASSOCIATED J7B57'itPIC 19 98 EtVlS. 961 TEN 


5 


57 


36 


59 


55 


NATALIE COLE A ■* CLEKTRA6i049<i3.9ia/i6 9e) UNFORGETTABLE 


1 


e 


7 


9 


42 


(t&RTU RBOrtK^ A ^ i iuedtv qcivi* i\t\ qbur oni RDPIN' THP WINin 


1 


58 


43 


38 


13 
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2 


7 


9 


8 


13 


OEF LEPPARD A ' mebcuhv I2I85* no 98 EQi5 98) ADRENALIZE 


1 


59 


51 


41 


40 




6 


8 


6 


4 


4 


WILSON PHILLIPS sbk 9B924,'Erg do 9ai5 98) SHADOWS AND LIGHT 


4 


60 


55 


46 


6 


KISS MCRCU ( \ 0 9S EQr'l S 96) REVENGE 


6 


9 


13 


n 


95 


GARTH BROOKS A " libertv 93866* (9 9&'i3 9ai NO FENCES 


3 


(61) 


NEW^ 


1 


SOUNDTRACK warner BROS 26972* (10 9&'16 98) BATMAN RETURNS 


61 


10 


8 




7 


THE BLACK CROWES jhE SOUTHERN HARMONY AND MUSICAL COMPANION 

D€F AMERICAN 2b976"'ftEP«iSE (10,98/15 98) 


1 


62 


59 


51 


39 


REBA MCENTIRE A mca ;d40Q* no W15 98) FOR MY BROKEN HEART 


13 


63 


56 


58 


41 


GUNS N' ROSESA - G£ffen24420(io.9K'15.98i use your illusion II 


1 


11 


12 


10 


21 


SIR MIX-A-LOTA DEFAMERICAN267e^1?EPRISE(9 9ai!)9B) MACK DADDY 


9 


64 


57 


40 


10 


SLAUGHTER CHHvsAuszmijtRGdOsaisMi WILD LIFE 


8 


12 


11 


13 


33 


GENESIS A' «TiAmc823«-(l0 9»l5 98i WE CAN'T DANCE 


4 


65 


61 


47 


35 


HAMMER A ' capitol 98151 no^e/lSWi TOO LEGIT TO QUIT 


2 


13 


14 


15 


46 


METALLICAA* EL£KTRA6in3)l09ais.98i METALLICA 


1 


66 


52 


64 


43 


SOUNDTRACK • BCACON i0286-7WCAiiO9a']5 9e) THE COMMITMENTS 


8 


14 


16 


14 


14 


EN VOGUE A »Tcot«rvvEST 92121- (10,9*15 98) FUNKY DIVAS 


8 


(6L) 


NEW^ 


1 


OEEE-UTE EUKTflA 61313 il09ft'l5 99) INFINITY WITHIN 


67 


IS 


10 




2 


FAITH NO MORE slash 267B5M>EPms£cl09»l5 981 ANGEL OUST 


10 


68 


67 


67 


57 


TRAVIS TRITT A warner BROS 26589- (9 9ai5 981 IFS ALL ABOUT TO CHANGE 


22 


16 


19 


17 


12 


DAS EFX • AICO EASWESI 91B27- (9 98.13 98) DEAD SERIOUS 


16 


69 


58 


43 


3 


PETE ROCK & C.L. SMOOTH MECCA AND THE SOUL BROTHER 


43 




24 


21 


10 


* * *Top 20 Sales Mover * ★ * 

BEASTIE BOYS • c«piToi 98938 no 9»i5.9ei CHECK YOUR HEAD 


10 
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71 


66 


69 


32 


SOUNDTRACK A ivA.T DISNEY 606ie- (89*11 98) BEAUTY & THE BEAST 


19 


18 


17 


22 


10 


THE CURE A nCllON61309*/ELEt(TRAI109a.'l698) WISH 






80 


96 


10 


TOM COCHRANE capitol 97723* 19.9&T3 981 MAD MAD WORLD 
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IS 


13 


WYNONNAA CURB10529-MI1<109I111,981 WYNONNA 
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73 


76 


81 


34 


RICHARD MARX • capitol 95874* (io9&]5 9bi RUSH STREET 


35 


20 


15 


12 


11 


ZZ TOP • WAftNEftBHOS 26846(10 9a 15,981 GREATEST HITS 


9 


74 


73 


70 


7 


IRON MAIDEN tpic<899S- (10 98 £(115 981 FEAR OF THE DARK 


12 


21 


22 


20 


16 


QUEEN A Mil I vwr^n F.) 11 i-,r( FKTRA (10 9B'|6 981 CLASSIC QUEEN 


4 


75 


78 


79 


6 


JON SECADA SBK 9SB45-,'ERG i9 9a i5 981 JON SECADA 


75 




76 


71 


65 


28 


CYPRESS HILL • RUFFMOUSE A78a4C0tUMeiA (9 98 EQT3 981 CYPRESS HILL 


31 
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***Top Debut*** 

ERIC B. & RAKIM MCA losM 19 98.15 981 DON'T SWEAT THE TECHNIQUE 


22 


NEW^ 


77 


62 


60 


13 


BRUCE SPRINGSTEEN A coi(iuBiA 530oi*ii0 9BFaT5 9a) LUCKY TOWN 


3 


C7J3 


112 


100 


38 


SOUNDGARDEN •ASu5J7«i9 9Bi3 9ei BADMOTORFINGER 


39 


23 


IS 


23 


53 


BONNIE RAITT A • CAiTOL 96111 ao 9»i5 98! LUCK OF THE DRAW 


Z 


79 


64 


54 


29 


MR. BIG A ATiit.i ; a2209* I9 9a'l3 98i LEAN INTO IT 


15 


24 


26 


24 


62 


c"!™"h?^?^™B 1^15 9.1 TIME. LOVE AND TENDERNESS 


1 


80 


72 


66 


41 


MARIAH CAREYa ' cOLUMBiA47980(l0 98Ea.l5 98i EMOTIONS 


4 


2S 


21 


18 


32 


U2 A ' I?,1AND 10347PlG(109SEa'1598) ACHTUNG BABY 


1 


81 


74 


73 


24 


HAL KETCHUM 9 curb 77450* 19 9a'i3 98) PAST THE POINT OF RESCUE 


45 


C26J 


NEW^ 


1 


THE B-52'S REPRISE 26995- (10 9*15 98) GOOD STUFF 


26 


82 


63 


55 


23 


UGLY KID JOE A ,„,„„ AS UGLY AS THEY WANNA BE 


4 


27 


29 


26 


40 


NIRVANA A * DOC 24425CEFrFN 19 9*13 98) NEVERMIND 


I 


83 


68 


63 


15 


FU-SCHNICKENS Jiv[4U72*(9 9a i3 98) FU-DON'T TAKE IT PERSONAL 


64 


28 


25 


19 


8 


LIONEL RICHIE uoiEioNMsa- 1109&15981 BACK TO FRONT 


19 


84 


70 


56 
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QUEEN 'IOLLVWOOD6I104*,ELEKTRA(149a'22 98) LIVE AT WEMBLEY 


53 


29 


23 
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FIREHOUSE EPIC 48615- (10 98Eaib 98) HOLD YOUR FIRE 


23 


85 


65 


71 


15 


K.D. LANG SIRE26840-.-.VARNER BROS 1109&15 981 INGENUE 


55 


30 


30 


29 


44 


JODECI A ijprowh 10198-.wca 19 9*13 98) FOREVER MY LADY 


18 


CD 


95 


93 


22 


CECE PENISTON asu 6381* 19 98/13 981 FINALLY 


70 
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ELTON JOHN wr.A 1(!*14- 1998.15 m) THE ONE 


31 


87 


82 


76 


52 


TRISHA YEARWOOO A wa 10297* 19 9&13 98i TRISHA YEARWOOD 


31 


C323 


34 


52 


4 


VARIOUS ARTISTS tommy sot lobs- iwxn 96) MTV: PARTY TO GO, VOL. 2 


32 


18 


69 


72 


16 


YANNI i . .>1L MUSIC 81096* (10 98.15 98! DAHL 10 DRLAM 


32 


33 


28 


27 


7 


ANNIE LENNOX ARISTA 18704- (10 9*15 981 DIVA 


27 


89 


75 


63 


6 


XCLAN . UOR 1322!(PLG(9 98Eai398l XODUS 


31 


90 


87 


90 


57 


DIAMOND RIO • arista 8673* (9 9&13 98) DIAMOND RIO 


83 


34 


27 


25 


32 


ENYA A ■viwist 26775-110 9a 15 981 SHEPHERD MOONS 


17 


35 


33 


37 


114 


GARTH BROOKS A ' liserty 90897 19 9*13.98) GARTH BROOKS 


13 


91 


89 


77 


31 


BLACK SHEEP • ulrcuri 84B368 (9 98 EQ13 981 A WOLF IN SHEEP'S CLOTHING 


30 


m 


39 


50 


41 


GUNS N' ROSESA ' (;EFftN2«i5il09ai5 98) USE YOUR ILLUSION 1 


2 


92 


79 


87 


123 


ORIGINAL LONDON CAST A p„^^^o„ gp^^^ HIGHLIGHTS 

KtJLVLii -1 ■ t . - - ■ 1 . 1.. -f>i tU' 13 9B> 


46 


37 


37 


39 


31 


BROOKS & DUNN • arista 18658' 199*13 98; BRAND NEW MAN 


37 


93 


97 


95 


15 


TORI AMOS - lAm : 8.^358- :io5.s:5 98i LITTLE EARTHQUAKES 


54 


cm; 


40 


44 


18 


TLC • lAfACE 26003-,ARI5TA(9 9B'139SI OOCOOOOHHH. . ON THE TLC TIP 


38 


(94) 


169 


170 


14 


OTTMAR LIEBERT + LUNA NEGRA ^ '84b* ;io 9b tait !*b: SOLO PARA Tl 


94 


39 


31 


31 


49 


COLOR ME BADD A-' G(AnT24429.reprise 199*1598) C.M.B. 


3 


95 


88 


86 


121 


THE BLACK CROWES A <;hAKF YOUR MONFY MAKFR 


4 


40 


41 


35 


7 


INDIGO GIRLS is;-48865-iio9be(jh5 98i RITES of PASSAGE 


21 


96 


93 


91 


40 


A TQIRP PAI 1 Pn m IPCT A Tiur i ath- lo ■ ^ oai 1 nw rNP) TMPOPY 


45 


(41) 


Mn 
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SOUNDTRACK PERSPfcnvE ioo4-(aam(10 9*i&98i MO' MONEY 


41 


97 


100 


94 


43 


NAUunfT BY NATUKc A TOMMY BOf l&Jfl* i9 9au 98! INAUUH 1 T Br iMAl UKt 


16 




98 


84 


83 


4 


TROOP ATLANTIC A.'.i9.i' 1 10 9ft'i^ 98^ DEEPA 


78 


42 


32 


28 




BOYZ II MEN A- >.mTawn6320-(99ai3 98i COOLEYHIGHHARMONY 


3 


99 


103 


98 


20 


JOHN ANDERSON bna 61029* 19 9113 9b: SEMINOLE WIND 


64 


43 


35 


32 


45 


VANESSA WILLIAMS A wing 843522 .mercury (10.98 e<vi5 981 THE COMFORT ZONE 


17 


100 


99 


82 


16 


AARON TIPPIN RCA 61129* (99113 98) READ BETWEEN THE LINES 


50 


44 


44 


33 


31 


MICHAEL JACKSON A ' iPK:4M00(l098tQl59ei DANGEROUS 


1 


101 


94 


88 


42 


TESU • GEFFEN 24424 (9 9&1 5 981 PSYCHOTIC SUPPER 


13 


45 


38 


31 


13 


CELINE DION epic 52473-(io.98Eai598) CELINE DION 


34 


102 


96 


102 


85 


MADONNA A ' SIRE 26440WARXER 6RCS ii3 9B'<B98i THE IMMACULATE COLLECTION 


2 


4« 


46 


42 


41 


OZZY OSBOURNE A epic associated 4679iEPic (10 98 Etiis 98) NO MORE TEARS 


7 


103 


83 


75 


15 


MELISSA ETHERIDGE» isiANi>5l2l20*.PiGil0 98Eai59Si NEVER ENOUGH 


21 


47 


48 


49 


59 


ALAN JACKSON A ABisTAseai- 199*13 98) DON'T ROCK THE JUKEBOX 


17 


104 


107 


108 


24 


SUZY BOGGUSS jbertt 95847- (9 9ai3 9ai ACES 


95 


48 


50 


57 


13 


«-Y^ul2°2°'"^?,7f3^^^ 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF . . . 


48 


(105) 


119 




2 


AL JARHEAU RtcRtSL 26849* 110 98.15.981 HEAVEN AND EARTH 


105 


49 


49 


62 


13 


BODY COUNT SIB£ .-WlTi-.WARNER BROS (9 9*1 J 981 BODY COUNT 


32 


106 


81 


84 


6 


i'AS™L"^3*,.V(^(39«>58 98i BOATS BEACHES BARS & BALLADS 


68 


50 


45 


30 


11 


"WEIRD AL" YANKOVIC • sconi Bfios 752S6- (9.9*13 98) OFF THE DEEP END 


17 


107 


92 


89 


5 


SOUNDTRACK uga 1062b- (10.9&15 98) FAR AND AWAY 


89 


51 


54 


53 


9 


SOPHIE B. HAWKINS COLUMBIA 46;97- 19 98 E(3)l3 9«i TONGUES AND TAILS 


51 


(IM) 


116 


137 


13 


MARK CHESNUTT uca 10530* (9 9»i598i LONGNECKS & SHORT STORIES 


68 


m 


77 


74 


3 


SOUNDTRACK HOLLyiVOOD 61334',ELEKTRA 110 9*15 981 SISTER ACT 


52 




109 


114 


104 


11 


SPICE 1 jl.E4!48:*(9 9ai3 9Bl SPICE 1 


95 



CD Albums wdh the greatest sales gams this week. • Recording Inoustry Assn. Of Amenca (RIAA) certilication toi sales of 500,000 units. A RIAA cerlification tor sate of 1 million units, with mullimillion sellefs nxJicaled by a numeral following tfw symbol. Most albums available on cassette and 
CO. "Astensk indicates vinyl unavailable. lAJSl tape prces. and CD pnces for WEA and BMG labels, are suggested lists. Tape prKes rnarlted EQ. and all ott^er CDs, arc equivalent prices, whicfi are projpcted tiom wholesaUt prices. !£■ 1992. BiHboafCl'BPI Communications, and SoundScan. Inc. 
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THIS 
WEEK 


si 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LAOE. 4 NLMBf.DiS'Hie^iiNG LMfL (SUCCESTEO UST PRKS OR EQUWAiENT FOR CASSETTEXO] 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITU 

IA8EL & NUMBEftOISTRIBUTING LABEl (SUGGESTED UST PRICE OR EQUIVAUNT FOR CASStnE^;D) 


PEAK 
POSITWN 


no 


!02 


117 


111 


VAN MORRISON 4 uibcjs. 841970 (9.98 E<»l59e) THE BEST OF VAN MORRISON 


41 


lis 


146 


127 


8 


Rlf*KV UAM ^MFl TON /.n/iiufaAAAnu* />, oM f/ikkmi DnN'T OVFRI OOK SAI VATION 


122 


Ul 


90 


128 


40 


HARRY CONNICK. JR. A ciHuu8iA4Seas- 110 98 cuis.wi BLUE LIGHT. RED LIGHT 


17 


C156: 


ND 




1 


N2DEEP PROni.£ U27* (9.9&14.991 BACK TO THE HOTEL 


156 


112 


98 


92 


10 


GEORGE STRAIT • kic» 10S3J- (10 9«15 Mi HOLDING MY OWN 


33 


157 


153 


155 


82 


NINE INCH NAILS • tvt 2610 19 98 E(yl3 98) PRETTY HATE MACHINE 


75 


IH 


160 


156 


107 


MARIAH CAREYA'-C0iuweiA45202(9.98 E(^l5.98) MARIAH CAREY 


1 


113 


106 


99 


95 


QUEENSRYCHE A- Ml 92K>»1»(;(9.9«/15 981 EMPIRE 


7 


1S9 


136 


119 


9 


XTC GEFFEN 24474* (10 9W15 981 NONSUCH 


97 


114 


108 


106 


54 


nri!*pivf *s4i. iiosa iM. ""O" UNLAWFUL CARNAL KNOWLEDGE 


1 


Itt 


181 


172 


6 


BASS BOY NEvnowN 2209* (9 9814 98i 1 GOT THE BASS 


160 


115 


85 


80 


3 


ALLMAN BROTHERS BAND^^ EVENING WITH THE ALLMAN BROTHERS BAND 


80 


Itl 


122 


85 


17 


RIGHT SAID FRED 0 CHAmSMA 92107* 19 9^13.98) UP 


46 


lit 


110 


113 


34 


STEVIE RAY VAUGHAN & DOUBLE TROUBLE A ^ gpyiNG 


10 


162 


157 


123 


31 


UCITU CU7CAT A n ci>tb> £ i ^i i . n n nan e nai VtTD IT PAUIAI' 

Ktlltl OntAI A elektra 61216 (10.9wl5.98) Kttr II LUMIIN 


19 


117 


105 


103 


13 


LYLE LOVETT curb iw75''mcai9.9W15.98i JOSHUA JUDGES RUTH 


57 


163 


117 


130 


8 


SANTANA PdYDOR 513197*^10 (9 98 EQ/)5.96) MILAGRO 


102 


lit 


101 


97 


24 


SAWYER BROWN cuR8 9S«24*<9.9&l3.98l DIRT ROAD 


68 


164 


156 


187 


86 


PUII PAI 1 IMC A 4TI Aun/. »ICT /II OAiiQ aai CrPIOI K HiT<^ 1 IVFI 
mil. bUl^iriO A ATLAJfllC SZI57 114.98/19.98) scniULJo ni 1 3,..LI vc: 


11 


119 


91 


107 


9 


TRACY CHAPMAN elektra eizis* no 9^15 9bi MATTERS OF THE HEART 


53 


165 


139 


124 


9 


DAVID SANBORN elektra 61272* (IO.9&15.981 UPFRONT 


117 


(120' 


138 


150 


7 


DELBERT MCCLINTON CURB 77521* (9 s&ts.gBi NEVER BEEN ROCKED ENOUGH 


120 


166 


189 


— 


2 


BILLY DEAN sbk 9672b*/ERG (9.9*13.98) BILLY DEAN 


166 


121 


123 


118 


32 


TEVIN CAMPBELL # QWEsr 26?9l'/WAflNtH BROS (9.98115.981 T.E. V.I.N. 


38 


167 


175 


165 


38 


JOHN MELLENCAMP A MCRCuRV5io)5i*(io9€E(Vl5.9e) WHENEVER WE WANTED 


17 
141 


(122) 


154 


158 


25 


SAMMY KtKSHAW MERCURY 510161*(99(VI3 981 DUN 1 UU INtAK IHtWAltK 


97 


161 


177 


173 


15 


NICE t SMOOTH Columbia 47373 (9.98 E013 98) AINT A DAMN THING CHANGED 


12) 


115 


105 


45 


DOUG STONE # EPtc 47357' (9.98 Ecyi3.9e) 1 THOUGHT IT WAS YOU 


74 


16S 


148 


162 


33 


COLLIN RAVE • tnc 47468* 19 98 EIV13 98) ALL 1 CAN BE 


54 


124 


132 


142 


69 


VINCEGILLA MCA 10140* (9.98/13 9si POCKET FULL OF GOLD 


37 


176 


151 


139 


8 


GJWG STARR chrysalis 2l9l(ltRG (9 98/13 98] DAILY OPERATION 


65 


125 


142 


131 


18 


PANTERA KKO EA&TWEST 91758* ii09ai5.98i VULGAR DISPLAY OF POWER 


44 


171 


167 


163 


20 


2PAClNT£RSC0« 91767,/ATLANllC(99(V13.98) 2PACALYPSE NOW 


64 


126 


118 


115 


156 


MICHAEL BOLTON A * coiuMBU 45012 (9.98 E{vi5.ge] SOUL PROVIDER 


3 


172 


109 


78 


3 


EMERSON, LAKE t, PALMER vctory 80003*/pig 19 98 C(il5.98l BLACK MOON 


78 


127 


129 


138 


9 


ARC ANGELS OGC 2448S/GEFFEN (9.98/13 981 ARC ANGELS 


127 


173 


171 


148 


37 


GERALD LEVERT • atcd eastwest 91777* (1098/15.98) PRIVATE LINE 


48 


128 


135 


122 


59 


PAULA ABDUL A ' (Xaptive 9l6lt*/viRGlN (10.98/15 981 SPELLBOUND 


1 


174 


158 


109 


7 


TESTAMENT ATLAmiC82392*(109»15 981 RITUAL 


55 


129 


137 


16G 


49 


SHABBA RANKS • epk 47310 [9.96 E<vi3.98i AS RAW AS EVER 


69 


179 


172 


167 


52 


SEAL • SIRE 26627*/WARRER BROS (9.9*13 98! SEAL 


24 


130 


120 


125 


72 


ENIGMAA ^liA(/l$MA 91642* (9.98/13 961 MCMXCA.D. 


6 


176 


149 


177 


220 


° lISrT'.'???™!'^! *: phantom OF THE OPERA 

rUlTWJn J 1 J . J.'^t/j ./.98t(J^^. iO! 


33 


131 


140 


149 


62 


Un lUn 1 I UHIVWVI W Rt"tl5t Zt>j44 I9.9H/13.9IJI IF Ifitl^t tVMO /i lirtl 


96 


177 143 


143 


5 


LOS LOBOS SLASH 267B6*/WAJtNER BROS (10.9*15 981 KIKO 


143 


132 


126 


147 


163 


BONNIE RAITT A^ cjvitoi 91268 (9.98/is.9e) NICK OF TIME 


1 


171 165 




37 


JAMES TAYLOR • Columbia 46038* (10.96 imiM NEW MOON SHINE 


37 


133 


147 




2 


LINDSEY BUCKINGHAM reprise 26182* (lo.9aa5.9e) OUT OF THE CRADLE 


133 


179 164 


153 


30 


AMG SELECT 21642* 19,9*15.98) BITCH BETTA HAVE MY MONEY 


63 


134 


130 


151 


5 


MICHELLE WRIGHT aimsta laeas* (9.98/13.981 NOW & THEN 


127 


ItO 182 


157 


20 


TECHMASTER P.E.B. keyjtown 2208* (9 9*14 98! BASS COMPUTER 


132 


135 


144 


129 


79 


C+C MUSIC FACTORY A 'COUJMSIA 47093 (9 98 EQ/15 981 GONNA MAKE YOU SWEAT 


2 


181 168 


141 


9 


THE COLLEGE BOYZ viRom 91658* (9.9*13.961 RADIO FUSION RADIO 


118 


136 


152 


159 


20 


MATTHEW SWEET zoo 11015* 19.9*13.98) GIRLFRIEND 


100 


(182; RE-tKIRt 


34 


P*/:^! UBELLE • BuRNiN- 


71 


137 


12b 


146 


113 


WILSON PHILLIPS A SS8K93745/ERG(9 98/13.98) WILSON PHILLIPS 


2 


183 


124 


121 


3 


^^^^^^ NEIA^ON'JOHN » a/^i^ d aci/^ /ccccmti a ^ i i c/^ti^m i fti i i rt^ii 
&tFFEN24470* -.^iii s^fl. BALK lU BAblUVtbotN IIAL lAJLLtOrlUiN ly/l-iyy.^ 


121 


138 


12; 


120 


68 


R.E.M. A * WARNER BROS. 26496 (9 9ai5 981 OUT OF TIME 


1 


184 


192 


185 


71 


FIREH0U5E4 CPiC46ia6* (9.9B Ecvi3 9bi FIREHOUSE 


21 


139 


155 


152 


52 


TANYA TUCKER«iiB£Rr>9S562*(99<l,l39Bi WHATDOl DO WITH ME 


48 


185 


170 


194 


9 


GROVER WASHINGTON, JR. Columbia 48530 iio.ga'is.sa) NEXT EXIT 


149 


140 


133 


111 


39 


PRINCE AND THE N.P.G. A' niAMriNnt; t. pfari <; 

isiLii, nm :ij .■■r-.v/imin BROS. 11098/15981 DIAMONDS 8, PEARLS 


3 


lit 


174 




95 


HARRY CONNICK, JR. A C(XUMBiA46U6C9.96E<Vl59e] WE ARE IN LOVE 


22 


187 


198 


180 


Q 
3 


LYNCH MOB Elvira 61322- no 9&'iS 98i LYNCH MOB 


56 


141 


113 


116 


24 


^OIJNnTR&rK ■ RFpf/KF 7i;7(t4* imon/i^ 9ft( RII'sN 


24 


in 


166 


144 




STEELHEARTMCAi0426M9 9fri5.9e> TANGLED IN REINS 


144 


142 


121 


110 


39 


SIMPLY RED • Atto eastwest 91773* (10.98/15.98) STARS 


76 


(i89" 


REENm 


9 


TOMMY eov 1040- 19 '>a 16 981 GREATEST HITS 


131 


143 


145 


133 


14 


JOE PUBLIC COLUMBIA 48628* (9.98 E(V15.98) JOE PUBLIC 


111 


(190: 


RE.EKIRT 


98 


TRAVIS TRITT A Cf^\ INTRV Pi l IR 

WAftNERBftOS 26094*(9 9a'13 98l wui'^ini i^lud 


70 


144 


131 


136 


42 


KENNY LOGGINS coiiiwBtA 46140* (9.98 £1^3.98) LEAP OF FAITH 


71 


145 


150 


168 


3 


THE SOUP DRAGONS bio ufe 13178*/mercurv (9.98 E(yi3.98) HOTWIRED 


145 


191 


163 


114 


9 


PENTHOUSE PLAYERS CLIQUE ruthless s7]Bi^RnfHTY (g.9»i4.9ei PAID THE COST 


76 


146 


111 


134 


6 


NEIL DIAMOND cmumbik 52703* (17.98/31.981 GREATEST HITS 1966-1992 


100 


192 


195 




4 


SOUNDTRACK solar 7533cvtPicao.9e eqi15.98> DEEP COVER 


191 


147 


159 


140 


33 


LISA STANSFIELO • arista 18679* (10 98/15 98) REAL LOVE 


43 


(193: 


REEKIRY 




JOEDIFFIE REGULAR JOE 

EPIC 47477* (9.98 E(il3.98) /Atuut^r^ jwt 


132 


148 


128 


112 


15 


M.C. BRAINS M/JTO»/M 6342* (9 98/13.981 LOVERS LANE 


47 


(194: 


NEW^ 


1 


TOAO THE WET SPROCKET Columbia 47309 (9 96 EU13 96) FEAR 


194 


149 


141 


132 


19 


HANK WILLIAMS, JR. CURB 26sa6*/CAi>Ricow< BSXiii vn MAVERICK 


55 


195 


161 


135 


5 


SOUNDTRACK holltwooo61330*/elextra(io9*15.98) ENCINO man 


130 


150 


184 




2 


m'«.^"o^f«:*,EPic,9,. E»13.98) f^C^T FULL OF KRYPTONITE 


ISO 


196 


185 


179 


43 


RUSH ©ATUNTIC 82293* 110 9*15.96) ROLL THE BONES 


3 


1151) 


NP\ 


«k 


1 


YO-YO Airo EASIWEST 44216* (5 98«.98l BLACK PEARL 


151 


197 


178 


154 


26 


SHANICE • MOTomi 6319* (9 9*13 98) INNER CHILD 


83 




19i 


194 


183 


9 


MCBRIDE 1, THE RIDE mca 54356* (9 9*13 961 SACRED GROUND 


144 


152 


104 


101 


3 


SOUNDTRACK reprise 26989* (10 98(15 981 LETHAL WEAPON 3 


101 


119 


191 




45 


^^™^.-nom.-.,m ""BIN HOOD: PRINCE OF THIEVES 


5 


153 


134 


126 


8 


THE NEVILLE BROTHERS AUi9»2-».9«/13.9«) FAMILY GROOVE 


103 


154: 


186 


169 


33 


DOUG STONE* EPIC 4S»3-a.MC».HI DOUG STONE 


97 


200 


162 


176 


12 


SOtlNOTIMCKKACCN io506*iMCAiio.9*i5.98) COMMITMENTS-VOL. 2 


118 



TOP mm A-z (usni by jutists) 



171 

< jAiidul 128 

I-, nan Bfothefs Ba-niJ 115 
AMG 179 
Ton A-mw 9.) 
Jyin Aodefson 99 
A/c A/igeJs 127 
A(r«!Ml OweWpnwnl 48 

B 5?'s 26 
Siav, Boy 160 
&ea5tie Bt^ 17 
riwHi«* Crowes 10.95 
black Sheep 91 
Body Count 49 
Su/y Boeguu 104 
MKhael BoIRm 24. 126 
BoyillMan 42 
BroaAs & Dunn 37 
Garth Brooics G. 9, 35 
LMKlsey Budungtum 133 
Jimmy BuHvtl 106 
Tcvin Cjmoben 12 1 
Marah Carey 3,80. 158 
C+CMiiWcFacIory 135 



Iiacy Chapmai^ 1 19 

MarhChesnun 108 

Tom Cocfwaf»e 72 

Natal« Cote S7 

PhitCodtnt 164 

rtw Coll«8e Boy? 181 

Color Me Badd 39 

Harry Conmcli, Jr. Ill, 186 

The Cure 18 

Cypteu Hilt 76 

Billy Rav Cyrus 1 

D»EFX 16 

BiiryDeao 166 

Oeee-Ute 67 

M Ltppard 7 

Diamond Rto 90 

Neil DLwnond 146 

JoeDiffie 193 

CdlrteOlon 45 



Emerwn, Lake & Pilrrter 
En Vogue 14 
Enigrna 130 
Enya 34 

CrKB. tiRakWn 22 
Mdtsu Ethehdge 103 



172 



Faith No More 15 
Tirehouse 29. 184 
Fu-SdviiaEerH B3 

Gang Starr 170 

Genesis 12 

VinceGill 124 

AmyGrml 53 

Guns N' Roses 36. 63 

Hammer 65 

Sophie B. Hawkins 51 



Michael Jackson 44 
Alan JBckaon 47 
AJ Jarreau 105 
Jodeci 30 
Joe Publk: 143 
Elton John 31 

R. Kelly & PuUic AnnoorKcmenl 
Sammy Kershaw 122 
Hal Ketchurr 81 
Kiss 60 
Kris Kross 2 



PMtiLaBelle 182 
k.d. lane S5 
Annie LennoK 33 
QtrMLevert 173 
Otmw LttbCfl + Ujiu n 
Kemy Logpns 144 
Los Lotot 177 
LyteLovett 117 
Lynch Mob 187 
Madonna 102 
Richard Mane 73 
M.C. Brains 148 
McBride & The Ride 1! 
Ddbcrt Mcdinlon 120 
RebaMcEntve 62 
John Mellencamp 167 
Metaliica 13 
Lorrle Morgan 56 
Van Morrison 1 10 
Mr. B<S 79 

N20eep 156 
Naughty By Nature 97 
The Neville Brothers 1! 
Olivia Newton- John 
Nice 1 Smooth 168 



183 



ORIGINAL LONOOn CAST 
Phantom Of The Opera 176 
Phantom 0« The Opera 

Highl«tits 92 

Ouy Osboume 46 

Panlera 125 

Pearl Jam 5 

CeCe Peniston 86 

Pertthouse Players Clique 191 

Pnnce And The N.P.G- 140 

Queen 21.84 

Queensryche 113 

R.E.M. 138 

Bonnie Ram 23.132 

Coilirt Raye 169 

Red Hot CMI Peppers 4 

LiondRictw 28 

RigNSaidFrml 161 

Pele Rock &C.L. Smooth 69 

Rush 196 



Sawyer BriMin 118 

Seal 175 

JonSw:ada 7S 

Shabba Rania 129 

Shanice 197 

Simply Red 142 

SirMix-A-Lot 11 

Slaugttter 64 

Soundgarden 78 

SOUNDTRACK 
Batman Returns 61 
Beauty & Tlw Beast 71 
The Commitments 66 
Commitments- Vol. 2 200 
Deep Coivr 192 
Enono Man 1 95 
Far And Away 107 
Lethal Weapon 3 152 
Mo Mortey 41 
Robin Hood; Pnnce 0( 



Spin Doctors 150 

Bruce SpnngEleen 58. 77 



TTiie< 



199 



Rush 141 
SoterAd 52 
Wayne's Work) 70 
The Soup Dragons 145 



DougStone 123.154 
George StraM 112 
Keith Sweat 162 
Matthew Stwel 136 
Jarr>es Taylor 1 78 
Tectwnasler P E B. 180 
Tempte 01 The Dog 55 
Tesia 101 
Testament 1 74 
Aaron Tippto 100 
TKA 189 
TLC 38 

Toad The Wet Sprocket 194 

A Tribe Called Quest 96 

Trans Trllt 68, 190 

Troop 98 

Tanya Tucker 139 

U2 25 

U^yK^-toe 82 
VanHalen 114 
Ricky Van ShellDn 155 



149 



VARTOUS ARTISTS 

MTV: Party To Go, Vol 2 32 
Stevie Ray Vaufhan & Double 
Trouble 1 16 
Grover Washtngton, Jr. 
Hank Williams, Jr. 
Vanessa WNiiarm 43 
Wilson Phillips 8. 137 
MKhelleWr«ht 134 
Wynonna 19 

XCtan 89 
XTC 159 

V/eird AT Yartkovic 50 

Yannt 88 

Trtsha rewwood 87 
DwightYoakam 131 

Yo-Yo 151 

ZZTop 20 
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N2Heat. With its old-school 
production, courtesy of 
producer Johnny Z. Vallejo, 
Calif.-based rap act N2Deep is 
burning up Heatseekers. In its 
third week, the crew's debut 
album, "Back To The Hotel," 
climbs to No. 3. while the title 
track debuts at No. 27 on the 
Hot Rap Singles chart and No. 
84 on the Hot 100 Singles 
chart, 



MnGELS AGAIN: *'Arc Angels." the self-titled debut by the 
Austin, Texas, su|>erprf>i'P featunng Charlie Sexton and the 
fonner Double Trouble rh\thni section, logs its thii'd week 
on top of the Heatseekers chart and moves up to No. 127 on 
The Billhoarrl 200. but two other acts are hot on its tail. Spin 
Doctors* "Pocket Full Of Krj-ptonite" moves up to No. 2 th\» 
week on Heatseekei-s and Jumps up to No. 
150 on The Billboarri 200 after bowing at No. 
184 last week, while N2Deep's "Back To The 
Hotel" bullets up to No. 3 on Heatseekere 
and makes its Billboard 200 debut at No. 15f>. 
Other prime movers include Toad The Wet 
Sprocket's "Fear." which moves up to No. 7 
on Heatseekers and bows on The Billboai'd 
200 at No. 194, and Shakespear's Sister's 
"Hormonally Yours," which climbs to No. 11 
(»n Heatseekers. 




Hardhat Hit Helmet's early 
recordings on the 
independent Amphetamine 
Reptile label set off a major- 
label bidding war that was 
finally won by Interscope. 
Apparently, the band is worth 
all the attention, as its hard- 
hitting "Meantime" enters Heatseekers at No. 21, and the buzz 
about Helmet continues to pick up volume. 



The rest of Gleason's wiAh list reveals that she has eclectic 

tastes, as she's rooting for Shawn CoMn, Heatseeker gradu- 
ate Jon Secadu, and countiy crooner Billy Dean . . . Howard 
Appelbaum, VP and big cheese at the Kemp Mill Music- 
chain. r:iv('< ahniit Green Linnet/EIektra duo the Story, and 



REGIONAL HEATSEEKERS #1 




MOUNTAIN 
Chrii LeDoux. Western Undeiground 



nOOTING INTERESTS: Who are yon 
rooting for? We're not talking baseball, or 
that three-ling presidential-candidate circus, 
but music. 

With half of 1992 gone, we thought it might 
lie interesting to poll a panel of impartial in- 
dustr>' movers and shakers to find out their 
favorite ui>-and-coming artists, and to iden- 
tify albums that are deemed worthy of a 
breakthrough audience. 

Many of the acts whose names emerged in this fishing e.\pe- 
dition are ones that have either appeai-ed on. or would qualify 
for, the Heatseekers chart. Others are artists whose chart his- 
tories make them ineligible for the Heatseekers chart, but 
ones our respondents think desen'e wider recognition than 
h:is been accorded to date. 

From retail: Like many in the industry'. Ann Gleason, 
a buyer at the Camelot Music chain, is hot on hos Lobos* 
new SlashAVamer Bros, album. "Kiko," and says. "I hope they 
can do something with it and that people will give it a chance." 




THE REGIONAL ROUNDUP 



Rotating top- 10 lists of best-selling titles by new & developing artists. 


PACIFIC 

1. N20««Q. Bach To lie Holei 

2 Soulti Ctntral Cwtti, Soi>ir> Cenl'si 

3. Arc Ab(«Ii, Arc Angela 

4. Toad The Wet Sprocket feai 

5. Primu*. Ssihrg Th« Sua 0* Cheese 

6. MC Biiti), 20 8«io« 

7. Shall ttpeir't SItlef . Hormon^ty Yotir^ 
B. BrotriethMKl Creed. Btolherhood Creed 
9. L7. Brif i A't Hear, 

10- Hwdllne. DDuGie Eclipie 


SOUTH CENTRAL 

1. Arc *n|el». A'c Aigeis 

2. McBrxlc i Tn« Ride, Stereo Cmuna 

3. Bail Boy. I r>iil The Baa 

4. Techmattet P.E.B.. Ba\!. CarttQulei 

5. Ne«l McCoy, wr-eie Foie.'ei Befi.i'i 

6. Chfi» LeOoui. Wesle'i UMi^e'OLi^':! 
T Bum D«wn. rj.i^ry Bitcn iC.i" spier 1 1 
8- Emiiio Mavairj. Um^ng Hignw.iy^ 
9. Bati Patrol, •tir^^ Or Baxs 

10. Confederate RailrMd, Ct-Yiltileiatt RBi mad 



Outer Limits. 2 Unlimited is 
one of the few real acts, rather 
than producer creations, to 
spring from the techno rave 
scene. This week the Belgian 
pop duo's debut album enters 
Heatseekers at No. 36. thanks 
to the dance fiit "Twilight 
Zone. " 2 Unlimited s stateside 
success follows its three top- 
five singles in England, 



says, "I hope they make it." He is also keeping his fingers cros- 
sed for Mary-Chapin Carpenter and for the new Jennifer 
Warnes album on Pnvate Mu.^ic . . . Wherehouse Entertain- 
ment VT of sale merchandise Jim Dobbe admits that one of 
the "new" albums he has been listening to lately is the CD reis- 
sue of the classic 70s Crosby, Stills, Nash & Young set "Four 
Way Street." but his tastes are not con- 
fined to the past. If Dobbe had a magic 
wand. Lyle Lmett, Rodney Crowell, and 
(larland Jeffreys would all have larger 
audiences. 

Shutter bugs: if you attend a mu- 
sic industry party in the Los Angeles 
mai'ket, chances are you'll run into free- 
lance photographer Lester Cohen. He is 
rooting for Columbia's Chris Whitley 
and for the venerable John Hiatt« of 
whom Cohen says, "I kind of wish he'd 
have the Bonnie Raitt .syndrome happen 
to him" ... In New York. Billboard pho- 
tographer Chuck Pulin hopes big things 
wilt happen for John Prine, the Smither- 
eens, and Robbie Robertson. 

Mixed media: Les Garland, presi- 
dent of The Box (formerly Video Jukebox 
Network), predicUi that rapper 2Pac will become "a multime- 
dia star." Garland also speaks highly of TLC ami predicts 
bright prospects for Jodeci and Arrested Development . . . 
Gayl Murphy, entertainment and concert reporter for KLOS 
Los Angeles and W^est Coast anchor for ABC Rock Radio Net- 
work, says "the l)est underrated band in the world" is Kix, and 
hopes big things will break for Jellyfish, World Party, and 
Jeffrey Gaines. Murphy also raves about an as-yet unsigned 
L.A. band called Stikkitty. 

Popular VprisingH in prepared by Geoff Mayfield with amsf- 
avce from Roger Fitton and Craig Rosen. 
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ARTIST TITLE 

LABEL & NUMBLf^DISIRIBUTlNC LABEL ISUGGESTED LIST PRICE OR EQUIVALENT FOR CASUnC'CDI 




1 


U 


♦ * * No. 1 * * * 

ARC ANGELS DGC 2-l'165.<iCFFEN I99&13.9SI .1 at No 


1 ARC ANGELS 


ii 


4 


7 


SPIN DOCTORS EPiCASS0ClAl£04lJ6l-(EPiC(9 98EO139ei POCKET FULL OF KRYPTONITE 




S 


2 


N2DEEP ''CinflLE 1427* l9,9a^U 98! 


BACK TO THE HOTEL 


4 


2 


10 


BASS BOY NEWTOWN ?209* (9.ga'M 9S1 


1 GOT THE BASS 


5 


3 


28 


TECHMASTER P.E,B. newtown 2206' I9.9&14 gei 


BASS COMPUTER 


cu 


; 


13 


TKA TOMMY BOY 1040* <9 9aT6,9BJ 


GREATEST HITS 




11 


16 


TOAD THE WET SPROCKET cauM6iA 47309 r9 98 EQ'i3 9B( 


FEAR 


B 


5 


9 


MCBRIDE 8<THE RIDE MCA!>435«*l9 9B<13 9tjl 


SACRED GROUND 


9 


6 


38 


PRIMUS tNiFRsmof <ii659.»UANric <9.9ai3 981 SAILING THE SEA OF CHEESE 


10 


10 


10 


L7 SLASH 26;H.f .Vli'AHNtR BROS l9,9aT3 98l 


BRICKS ARE HEAVY 


CiiJ 


20 


3 


SHAKESPEAR'S SISTER LONOON 2826&'PLG i9 98 fli l3 981 


HORMONALLY YOURS 


12 


12 


11 


CRACKER VIRGIN 91816- 19 DB IS 98l 


CRACKER 


13 


13 


8 


MC BREED WRAPai09-.lCMIBAN(99a/l&98) 


20 BELOW 


14 


17 


20 


CAUSE 8i EFFECT sRC ll0l9'.iZOO(9,9ai3.98i 


ANOTHER MINUTE 


15 


14 


II 


BASS PATROL joey boy 3004 (8 9M 3 981 


THE KINGS OF BASS 


16 


15 


4 


SAIGON KICK THIRD ST0«E92i58VA1lANTIC(109a.!69ei 


LIZARD 


17 


19 


38 


CURTIS STIGERS arista iseeo* |9.9B'13.981 


CURTIS STIGERS 


It 


9 


4 


K-SOLO ATLANTIC 82388- 19 96^15 981 


TIME'S UP 


19 


18 


9 


CONFEDERATE RAILROAD ailaniic 82336- (9 98/15 981 


CONFEDERATE RAILROAD 


20 


16 


2 


DEICIDE 9.'C9192-.RED 19 9813 981 


LEGION 



The Heatseekers Chan lists l^e best-selling titles tiy new and devetoping artists, defined as those wtio tiave rwver appeared in ttietop 100 
o( The BiNtward 200 chart, rw in the lop 25 ot the Top R&B Albums or Top Country Albums chan, r»r in the I(3p five of any other 
6iUt>odrd album ct\ai\. When an album reaches any ot these levels, the album a»d the arltst'^ suDMquent albums are immediatefy 
ineligible to appear on the Heatseekers chart. All albums are availabte on cassette and CD. •Asterisk indicates vinyl LP is unavailable. 
C_) Albums witti the greatest sales gams, i 1992. Billboard;BPI Communications. 
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1 


HELMET INTERSCOPE 9?162*;*TIANT1C 19 98/13 981 


MEANTIME 


22 


24 


U 


THE JESUS AND MARY CHAIN dee American 2e830-WAi!NER SR 


OS I109»159B1 HONEY'S DEAD 


(23) 


27 


7 


HARDLINE mca io586* 19.9^13 98i 


DOUBLE ECLIPSE 


C24J 


29 


18 


ROLLINS BAND imago21006- I9 9ai3.9ei 


END OF SILENCE 


25 


23 


38 


NEMESIS PROflLE 1411 I9 9ai4 981 


MUNCHIES FOR YOUR BASS 


(26) 


37 


2 


MEN AT LARGE atco EASTYVEST 92159- (9 9ai3 98l 


MEN AT URGE 


27 


26 


5 


MARTINA MCBRIDE RCA6eoo2- i9 9»i3-98i 


THE TIME HAS COME 


21 


22 


14 


SOUTH CENTRAL CARTEL 0 w k i5i89nxiALirY 19 98.'l-j 981 


SOUTH CENTRAL MADNESS 


29 


21 


9 


BROTHERHOOD CREED dASOLiNE alley I0574-/MCA 19 98,15 981 


BROTHERHOOD CREED 


(30) 


38 


3 


NEAL MCCOY Atlantic 82396 (9 9a'16 981 


WHERE FOREVER BEGINS 


31 


30 


3 


SASS JORDAN impact 10524-/MCA (9,9W15,98) 


RACINE 


32 


32 


10 


BLUES TRAVELER A&M 5308 (9 9»13 981 


BLUES TRAVELER 


33 


34 


12 


ROXY BLUE GErrEN 24464- t9 9a')3 981 


WANT SOME? 


34 


28 


13 


POISON CLAN EFf ECT 3006-/LUKE C9,9W15-981 


POISONOUS MENTALITY 


35 


39 


2 


SUPERCAT COLUMBIA 52435 19 9a'i3.9ei 


DON DADA 


(36) 




1 


2 UNLIMITED RADIKAL ]5407*iCRITIOUE(9 9»13 98) 


GET READY 


(37) 




20 


MARCIA GRIFFITHS island 842334*.'Plg (9.98 eq/i 3 981 


CAROUSEL 


38 


31 


37 


INFECTIOUS GROOVES epic 41402 19 98 EQ'13.9S) PLAGUE THAT MAKES YOUR BOOTY 


39 


35 


21 


CHRIS LEDOUX libcrti' g&499- (9.9ai3 981 


WESTERN UNDERGROUND 


40 


40 


11 


M.C. LUSCIOUS AVENUE9101-19 98/15 981 


BOOM! 
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SEU-THRU MILESTONE NEARS AS STUDIOS PREP RELEASE OF HIT PARADE 

(Continued from page 1) 



"Batman Returns" and "Lethal 
Weapon 3" from Warner. All will do 
well in excess of 1 million cassettes, 
several more than 5 million, and at 
least one — "Beauty And The 



Philips Option 
Given Super Club 
Sharehoiders 

LONDON— Shareholders in Su- 
per Club Holding & Finance are 
being given the option of ex- 
changing their holdings for a 
stake in Philips Electronics BV 
instead of cash. SGHF is being 
liquidated to allow its subsid- 
iary, Super Club, to become a 
wholly owned part of the Phil- 
ips group. 

SCHF shareholders, of which 
Philips was the biggest with 
51% of equity, voted April 22 to 
liquidate the company (Bill- 
board, May 2). 

Philips has now told share- 
holders they can have war- 
rants — documents that entitle 
them to buy Philips shares — 
that equate to $7.2 per Super 
Club share. 

The offer comes into effect 
Sept. 1 and expires in July 1998. 
A syndicate consisting of a 
number of Netherlands- and 
Belgium-based banks has of- 
fered to buy the warrants at $7 
per share. jeff cl>ark-meads 



Beast" — will top 15 million, according 
to industry estimates. 

On these titles alone, the studios 
are expected to ship at least 50 mil- 
lion units with a retail value of ap- 
proximately $1.25 billion. "The dollar 
figure should go much higher" than 
that of last year's big sell-through ti- 
tles, says Amy Innerfield of the mar 
ket research firm Alexander & Asso- 
ciates. "For the first time, there's 
also a real range of product. There's 
plenty of product for kids. The teens 
will have 'Wayne's World' and 'Hook/ 
while some of the other possibilities 
will be more adulL" 

Over the past year, mass mer- 
chants, price clubs, and supermar- 
kets have increased their purchases 
of sell-through product, as have video 
stores, although most of the latter 
still prefer the rental business. While 
the mass merchants are expected to 
buy the upcoming blockbuster titles 
in their habitual quantities, there is 
some question about whether special- 
ty retailers will bile as hard. 

"Everyone's in the midst of a feed- 
ing frenzy on sell-through," says 
Walt Wiseman, president of distribu- 
tor Major Video Concepts, "but you 
wouldn't believe the number of deal- 
ers" placing relatively small orders 
that would be more appropriate for 
rental than for sell-through titles. 
Wiseman says "Hook," Columbia 
TriStar's maiden effort in releasing a 
major title directly to sell-through, Ls 
being particularly victimized. 

Some observers are also raising 
questions about the likely consumer 
reaction to this year's sell-through 
onslaught. "Never in the historj' of 
the business has the consumer been 
hit like this," says Jeff Baker, senior 



1992 Direct-To-Sell-Through Releases 


Title 


Supplier 


Street 
Date 


Estimated 
Shipment 


RELEASED 








"Tiny Toons" 


Warner Bros. 


available 


1 .2 million 


"American Tail: 
Fievel Goes West" 


MCA/ Universal 


available 


3.5 million 


"101 Dalmatians" 


Buena Vista 


available 


1 1 million 


ANNOUNCED 








"Great Mouse Detective" 


Buena Vista 


July 17 


5-6 million 


"Hook" 


Columbia TriStar 


July 23 


6 million 


"Wayne's World" 


Paramount 


Aug. 12 


4-5 million 


"Rock- A- Doodle" 


HBO Video 


Aug, 19 


2 million 


"FernGully: The Last 
Rainforest" 


FoxVideo 


Aug. 28 


3 million 


"The Rescuers" 


Buena Vista 


September 


5-6 million 


"Beauty And The Beast " 


Buena Vista 


Oct. 30 


15-20 million 


EXPECTED 








"Batman Returns" 


Warner Bros. 


mkJ-Nov. 


7-8 million 


"Beethoven" 


MCA/ Universal 


November 


2.5 million 


"Lethal Weapon 3" 


Warner Bros. 


November 


3-4.5 million 



VP of GoodTimes Home Video, which 
has a roster of nontheatrical pro- 
grams going up against the Holly- 
wood hits. "Something's got to give," 
he adds. 

In the past, the studios have often 
pumped far more copies into the mar- 
ket than consumers wanted, result- 
ing in massive returns several 



POLYGRAM DIVERSIFIED ENTERTAINMENT IS LIVING UP TO ITS NAME 

(Continued from page 8) 



fait of the incentive was the plan to 
show the musical on PPV, but negoti- 
ations with Actors Equity have put 
the broadcast on hold. 

However, even if the PPV does not 
happen, the investment has proven 
more than sound, according to Scher. 
"We're not only confident that we'll 
recoup our investment just based on 
the theatrical run, but we also have a 
soundtrack album [to be released on 
Mercury in September] that will be a 
significant catalog album for decades 
to come," he says. Additionally, Poly- 
Gram has rights should a film or 
home video be developed. It also has 
the merchandising rights to the play. 

Scher says PDE could eventually 
produce its own Broadway plays. 
"One of the things we're looking to 
do, by way of example, is look toward 
a Billy Joel, ftul Simon, Van Morri- 
son, or John Mellencamp, a contem- 
porary writer who we can develop a 
relationship with who would write for 
the theater," he says. 

On a smaller scale, PDE is invest- 
ing in new productions; the company 
is working with a California play- 
wright on a musical with an eye to- 
ward bringing the production to New 
York either on or ofF-Broadway. 

More immediately, PDE is involved 
with the merchandising of "l<^lset- 



TO OUR READERS 

Between The Bullets is on vaca- 
tion this week. It will return 
next week. 



tos," another acclaimed Broadway 
play. PDE's role in the theater should 
grow even greater via PolyGram's 
acquisition of 305f of Andrew Lloyd 
Webber's The Really Useful Group 
last year. Part of the deal gives PDE 
the worldwide merchandise rights to 
any plays produced by the highly suc- 
cessful company. PDE is also dis- 
cussing with RUG a possible arena 
tour of "Starlight Express." 

PDE, which entered the merchan- 
dising field last summer when it pur- 
chased a majority interest in Great 
Southern, is further expanding in 
that area by linking with Curtis Li- 
censing, an Indianapolis company 
that represents the estates of such 
figures as Babe Ruth, Ty Cobb, and 
Humphrey Bogart (Billboard, June 
13). Curtis will represent PDE's art- 
ists in the nontraditional rock mer- 
chandise areas with items such as pil- 
lowcases or beach towels. 

PDE's merchandising interests are 
primarily overseen by Ira Sokoloff, 
president of Great Entertainment 
Merchandise Inc./Great Southern; 
GEM/Great Southern executive di- 
rector Steve Miles; and PDE VP Tom 
Cyrana. 

GEM/Great Southern has also en- 
tered into a relationship with Europe- 
an merchandiser Bravado to form a 
worldwide merchandising company. 

"With Bravado and Elton John's 
management, we introduced an in- 
credibly successful new product on 
Elton's tour a videocassette program 
instead of a tour booklet," Scher 
says. PolyGram parent Philips pro- 
vided equipment to play the tapes in 
merchandise booths during John's 



European tour and will do the same 
during this upcoming U.S. outing. 

Scher attributes part of PDE's suc- 
cess to incorporating many areas 
that were his personal business 
strengths into the company via its 
purchase in 1990 of 40% of Scher's 
concert promotion and artist manage- 
ment company, Metropolitan Enter- 
tainment (which had merged with 
Jim Koplik's Cross Country Con- 
certs). Metropolitan Entertainment is 
now run by Koplik; the management 
division is overseen by Rob Kos. 

PDE is looking at investing in oth- 
er management companies as a way 
to bolster their endeavors and help 
them through slow periods. "You 
can't just fu^ your staff if the acts 
aren't on the road for a year, but then 
all the money you've generated for 
the past year you're now spending on 
overhead. It makes managers crazy 
because they can't get a leg up," 
Scher says. "Our idea is to find these 
managers and buy no more than 50% 
of the company." 



LA. BILL VETOED 

(Continued from page 8) 

Assn. of Recording Merchandisers 
said, "We're extremely pleased by 
the governor's action, and we hope 
it's a case of three strikes and 
you're out." 

The reference was to two earlier 
labeling bills introduced by Haik. 
One bill was defeated in the legisla- 
ture; another was vetoed by then- 
Gov. Buddy Roemer two years ago 
this month. bill Holland 



months later. Warner, for example, 
oversold the original "Lethal Weap- 
on," released as a sell-through title in 
the first quarter of 1990, and "E.T. 
The Extra-Terrestrial," one of the all- 
time sell-through champs, also gener- 
ated some of the largest returns in 
home video history. 
After several such experiences. 



P'MOUNT OPENS GATEWAY 

(Continued from page 8) 

Home Video and Orion Home Video 
have offered high-speed, EP titles, 
primarily to mass merchants and gro- 
ceries. Paramount is taking the same 
approach. "To sell that, you need [su- 
permarket] traffic," says Walt Wise- 
man, president of distributor Major 
Video (Concepts. 

Major Video's accounts generally 
won't stock under^lO features. Wise- 
man says those buying Gateway re- 
leases probably are looking for 
"cheap filler product" He notes I^- 
amount executive VP Eric Doctorow 
never mentioned the new label during 
a recent visit just prior to the Gateway 
announcement seth Goldstein 



"there was a period of cautious opti- 
mism," says Baker, when suppliers 
cut back sales goals for distributors. 
Now, "that's gone out the window . . . 
Everyone's got their point of view 
and ignoring what's out there." 

FgURTimUMnBI EMPHASIS 

Nearly half of the upcoming sell- 
through titles, and the bulk of the 
volume, will arrive in the fourth quar- 
ter, led by "Beauty And The Beast" 
on Disney's Buena Vista label. 

Disney, of course, has been a sell- 
through regular. What is different 
this year is that, for the first time, all 
of the major studios will probably 
have a direct-to-sell-through feature 
at $25 suggested list, exclusive of 
promotions that often lower the cost 
to consumers to under $20. 

Only Warner and MCA/Universal 
are missing to date. But, if Warner 
follows the schedule of "Batman," 
which arrived at retail six months af- 
ter the 1989 theatrical release, "Bat- 
man Returns" will hit the sell- 
through market in mid-November. 
With a box office in excess of $100 
million already, the movie qualifies 
for sell-through consideration only 
three weeks after its big-screen de- 
but; Warner's "Lethal Weapon 3," 
which has topped $130 million in sev- 
en weeks, also qualifies in the eyes of 
several trade sources. 

One supplier executive, who asks 
not to be identified, says his poll of 
key retail accounts indicates Warner 
will be looking to ship 7 million units 
of "Batman Returns" and 3 million- 
4.5 million of "Lethal 3" for a total of 
10 million-U S million cassettes. 

MCA/Universal's entry is expect- 
ed to be "Beethoven," a $50 million- 
grossing, PG-rated feature that has a 
strong children's following and coukl 
do 2 million-3 million units. The same 
expectatrons are voiced about Fox Vid- 
eo's "FernGully" and HBO's "Rock- 
A-Doodle," two cartoon features 
thought to have the same sell- 
through appeal as "Beethoven." 

While some trade sources say 
"Beethoven" is a go, others claim the 
decision depends on Warner's "Bat- 
man Returns" strategy. One distribu- 
tor hopes MCA/Univetsal retains the 
title for rental. "I certainly hope it 
isn't sell-through," says WaxWorks/ 
VideoWorks' Kirk Kirkpatrick, who 
thinks "Beethoven" will generate 
strong repeat business. 

Assistance in preparing this story 
was provided by Jim McCuUaugh in 
Los Angeles. 



DISC MAKERS 



Complete Cassettes in 7 Days! 

300 C45 CASSETTES FOR ONLY $5501 

• Includes FREE Graphic Design 

• Dolby HX PRO Duplication 

• HI-TECH Clear Shell 

• Black & White Inserts 

• Major Label Quality 




Cli 
'A 

i 



Some happy clients who 
got iheir cosMttei FAST: 

Syrice D. Adonn, Clcvelond. OH 
'Thottki for rfw gieal dnignf 

Chuck Block, Vt/aihingkm, DC 
'Mofe affordable ihon I thought ' 

Grag Oisotell, New Orleani, LA 
Tour BKceHenl wvtce ii 
much opprecKiled ' 



A/so AvailoUe Complete CD and LP Manufacturing 
Call Ibday For Our FREE Full Color Catalog: 

1 -800-468-9353 



1650 Broodwoy. Sulk 1010, N<wroH<. NY lOOIV, In NYC coll: • FAX 21M62K]7n 
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DCC Compact Classics 

24 Ka rat Gold 
Series 

The Ultimate Sound Quality 




BOB DYLAN 

Highway 61 Revisited 

(i/s 

One of the grciitcst iilliiinis 
of all-limo, featurin}- Likca 
Rolling Slom: - l liis IW5 
.illnini fii nily cslalilisliod 
Hob Dylan as a major force 
in rotk Muisic, as well as a 
American ciiluiral icon. 




Distribulml l>y OCC Coropacl Classics. NorlfaridDc CA »U24 (ei«) 99.1-8822 



The Billboard Bulletin... 



EDITED >Y IRV LICHTMAN 



VKU. TWtrS mm EMmTAIIMEIfT 

With a game plan to emerge as a 
leading, fully integrated media and 
entertainment company, Time 
Warner Entertainment Japan was 
officially launched June 30 to take 
over Warner Bros. Japan's licens- 
ing, merchandising, and film/video 
distribution business. The new firm 
projects sales of about $175 million 
in the fiscal year ending November 
1993, with video accounting for 
about 60% of those dollars. TWEJ is 
capitalized at almost $800 million, 
with 50% owned by Time Warner 
and 25% each by Japanese giants C. 
Itoh & Co. and Toshiba Corp. 

SMEUIE OUT AT PGWUi IN OZ 

In a big surpri.se development, Poly- 
Gram Australia, lately a market 
leader Down Under with a 19%-20% 
share, has lost its group managing 
director, Michael Smellie. Smellie, 
an 11-year veteran of the company 
and current chairman of the Austra- 
lian Recording Industry Assn., de- 
clines comment on his departure, 
while PoIyGram executive VP Mau- 
rice Oberstein dismisses reports of 
tension between the two, citing 
"personal reasons" for Smellie's de- 
parture. He adds, "I'm a regional 
manager. I'm supposed to yell at 
people." 

FESmU TOUR STAR ENDS TKK 

Dominican superstar act Juan Luis 
Guerra Y 4.40 has postponed its fi- 
nal four performances on the Festi- 
val Musical Budweiser until this 
fall, when the band's new album will 



bow on the Karen label. Guerra was 
set to appear July 3-4 at the Univer 
sal Amphitheatre in Los Angeles. 
Ron Weisner of Ron Weisner En- 
tertainment says Guerra's decision 
does not impact on Ana Gabriel's 
11-city Festival Musk:al trek, set to 
begin Friday (10) in Albuquerque, 
N.M. 

EXEC SHinS AT SONY, OTHERS 

Ilal Fein is switching over from his 
Sony Classical post as VP and GM 
in New York to that of senior VP of 
Sony Music Special Products un- 
der the division's veteran chief, Al 
Shulman. Already on board as 
Fein's replacement is Larry Ga- 
linski. who has been Sony Music 
Distribution's mid-Atlantic man out 
of Maryland. In turn, Craig Braun, 
formerly Cleveland branch sales 
manager at Sony Music Distribu- 
tion, has replaced Galinski . . . Bart 
Morrison, VP of finance at BMG 
Distribution, has left to join Poly- 
Gram Group Distribution in a simi- 
lar capacity . . . Rich Cervino, Unl 
Distribution's New York sales man- 
ager, has resigned. Rich Gro- 
becker, the Boston branch manag- 
er, will take on a regional assign- 
ment, overseeing New York as well. 

BENNCn ALBUM ON COIUHBIA 

Columbia Records will be the label 
outlet for Tony Bennett's "Perfect- 
ly Frank" album tribute to songs as- 
sociated with Frank Sinatra. In last 
week's Bulletin report on the nam- 
ing of producer/ arranger Andre Fi- 
scher to the post of VP of jazz A&R 



at Qwest, the album's label was giv- 
en incorrectly. Columbia will release 
the album Sept 15. 

jam HALTS owiErs vue wua 

Pending a trial over the issue, the 
Walt Disney Co. has been stopped 
from using the song "When You 
Wish Upon A Star" as part of video 
trailers. The 1940 Academy Award- 
winning song from "Pinocchio," 
penned by Leigh Hairline & Ned 
Washington, was used in an ad 
trailer for the Euro Disney park in 
the home video versron of "The Res- 
cuers Down Under," a usage 
Bourne Music, its publisher, con- 
tended in a 1991 suit violates a 1939 
agreement with Irving Berlin Mu- 
sic, of which Bourne is the succes- 
sor company. Bourne says the 
agreement allows free use of the 
song by Disney only in feature 
films. The preliminary injunction 
was ordered July 1 by U.S. district 
court judge Louis L. Stanton in 
New York. 

TRANS WORLD STOCK OROUNS 

Trans World Music Corp. has com- 
pleted its long-anticipated secondary 
stock offering, selling 1.2 million 
shares at $18.25. Of the 1.2 million 
shares, half were sold by the 624- 
luiit, Albany, N.Y.-based chain while 
the other half were sold by Bob 
Higgins, the chain's president and 
CEO. If an overallotment option for 
240,000 shares is exercised by Gold- 
man Sachs, the underwriter of the 
offering, Higgins' stake in the com- 
pany will be reduced to 54.4%. 




Rap & Country Still Cookin' On Charts 




Rap AND COUNTRY, the ying and yang of contempo- 
rar\' popular music, continue to dominate the charts. 

For the first time, rap hits are No. 1 on both the Hot 
100 and the Hot R&B Singles chart. Sir Mix-A-Lofs 
"Baby Got Back" is in its second week atop the Hot 100; 
Arrested Development's "Tennessee" moves into the 
top spot on the R&B survey. 

Two other rap acts nearly matx;h the feat on the pop 
and R&B albums charts. Das EFX's "Dead Serious" is 
No. 1 for the fourth week on the Top R&B Albums 
chart: Kris Kross* "Totally 
Krossed Out" is No. i on The Bill- 
board 200. 

Here's another sign of rap's 
strength: Eric B. & Rakim's 
"Don't Sweat The Technique" is 
the top new entr>' on The Billboard 
200 at No. 22. ahead of the B-52's 
"Good Stuff," which bows at No. 
26. The B-.52's last album, "Cosmic 
Thing," went top 10 on the 
strength of back-to-back No. 3 sin- 
gles. Yet the new Eric B. & Rakim album has gotten olf 
to a faster start because of the highly active nature of 
the rap audience. 

At the .same time, three country albums are listed in 
the top 10 on The Billboard 200 again this week. Billy 
Ray Cyrus' "Some Gave AW" is No. 1 for the fifth 
straight week and Garth Brooks' last two albums, "Ro- 
pin' The Wind" and "No Fences," rebound to Nos. 6 and 
9, respectively. 

Of course, countrj' and rap aren't prospering in isola- 
tion. The escalating popularity of rap in the past five 
years has likely fueled the rise of country as a refuge 
for a number of older, disenfranchised pop fans. 

Fast facts: "Temple Of The Dog" streaks from No. 
86 to No. 55 in its third week on The Billboard 200. The 




by Paul Grein 



band includes members of Pearl Jam, whose album 
"Ten" holds at No. -5. and S4>undgarden. whose "Bad- 
motorfinger" reached No. 39 in February and this week 
rallies from No. 112 Ui No. 78. 

Befitting the seasion, several soundtracks are making 
noise on 'The Billboard 200. "Mo' Money" debuts at No. 
■U with a bullet, "Sister Act" surges from No. 77 to No. 
.52, and "Batman Returns" opens at No. 61. Prince's 
soundtrack from the first "Batman" film topped the 
chart for six weeks in 1989. 

The only bulleted album in the 
top 20 is the Beastie Boys' "Check 
Your Head," which rebounds from 
No. 24 to No. 17 in its 10th week. It 
is faring much better than the tri- 
o's 1989 Capitol debut, "Paul's 
Boutique," which, by the 10-week 
mark, had nosedived to No. 62. 

Deee-Lite's "Infinity Within" 
bows at No. 67. The critically ad- 
mired group's 1990 debut album, 
"World Clique," reached No. 20. 
Michael Jackson's "Jam," the fourth single from 
"Dangerous." is the top new entry on both the Hot 100 
(at No. 64) and the Hot R&B Singles chart (at No. 50). 

Queen's "We Will Rock You"/"We Are The Champi- 
ons" enters the Hot 100 at No. 87. The 1978 smash 
"Champions" was one of two Queen singles — the other 
was "Another One Bites The Dust" in 1980— to sell 
more than 2 million copies. 

The Black Crowes nail down the top two spots on the 
Album Rock Tracks chart. "Remedy" is No. 1 for the 
nth week; "Sting Me" jumps from No. 4 to No. 2. Chart 
manager Anthony O)lombo notes the Crowes are the 
second act — following Bruce Springsteen — to hold the 
top two spots in the past few months . . . Despite its al- 
bum-rock success, "Remedy" has been only a modest 
pop hit This week, it inches up to No. 48 on the Hot 100. 
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Music as featured on NBC-TV's broadcast. 




A New 
Collection 
of 17 Songs, 
featuring 

Anita Baker 

Tevin Campbell 

Jose Carreras and 
Sarah Brightman 

Eric Clapton 

Marc Cohn 

Natalie Cole 

Damn Yankees 

DJ Jazzy Jeff and 
the Fresh Prince 

En Vogue 

INXS 

Madonna 

Freddie Mercury and 
Montserrat Caballe 

Luis Miguel 

Rod Stewart 

Keith Sweat 

Randy Travis 

Travis Tritt 




See world premiere videos 
July 24 through August 9 
on Bob Costas' nightly wrap-up. 
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